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	Student Number
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	Student Name
	Niftalem salvator

	

	Website Chosen 
	Bmw 

	Insert hyperlink to website
	Bmw.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the webstite loads realtivily quick takes a few seconds to load compared to other website it might feel a bit sluggish but considering the amount of content in the website its really quick.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: its got a lot of sub pages for new cars used etc but the layout is simple and clean and easy for people to navigate through it 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes they have options to book a test drive, consultation for financing and etc


	Question 1d - What improvements could be made to the usability of the website?


	Answer: optimizing the large images to give the website a quicker loading time and making the cookies clearer as some features become an available when the cookies aren’t accepted making that clearer would help


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the websites design  is modern and clean but for mobile users it maybe a unpleasant experience as the phones and older computers and laptops to process all the high quality images and all the content of the website 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: they use high resolution photos for their cars and clean and organised colour scheme to show their luxury life appeal that they trying to associate with the car


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: yes they have an ai chat room which makes it easier for you to have your simple questions answered instead of waiting for an actual customer service team


	Question 2d – How effective are the social media links on the website?


	Answer: they seem to have large social media presence especially with x and its very clear and easy to understand and the links work perfectly 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: they make it clear in the website as you join listing all the services and products they offer from consultation to buying a car


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: didn’t find one on he website but there are a lot of reviews in trust pilot and other websites 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: premium cars and excellent customer service 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: yes the prices are made clear for when people want to buy the car out right but when it comes to financing it’s a bit different as they have a long form for eligibility and monthly payments and down payments are variable depending on the how long you plan on paying back for and credit score and other variables 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.bmw 

	
	2.cars 

	
	3. financing a car

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes they pay to be on the top they come first as you search it up with a text that says promotion 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  yes its kept up to date and the company has values and a life style its building its company to represent with very modern and up to date technology from their websites ai bots to the cars features 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: optimising the pictures so the load time would be better 
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