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Executive Summary
The report is based on the international financial management of a company called Unilever Plc which includes many key points. The key point includes multinational corporate analysis, application of theories, and analysis of appraisal methods. These key points also include many subpoints which describe each of the points properly and analyse the company comprehensively. 
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[bookmark: _Toc143865608]Introduction
The discussion will describe international financial management and its importance in business comprehensively. The report critically analyses the factors of challenges that a multinational corporation faces during its global operation. It will cover all relevant theories regarding international financial management and discuss them in detail. Appropriate use of these theories will also be interpreted here along with their impacts on the financial decision of the multinational corporation thoroughly. Further, the discussion will enlighten the methods and strategies that a corporate firm uses to execute their all-business operations smoothly. The effectiveness of these methods during executing the global operations of the enterprise will also be analysed extensively. It is wise to mention further that the interpretation will disclose if there is any relevance to undertaking such strategies and their alignment with the principles of international financial management. Moreover, the report annexed the business policy of Unilever and researched all these topics to understand the real impacts of these aspects in business.


[bookmark: _Toc143865609]Multinational Corporation Analysis
The importance of financial management in multiple business operations of Unilever and analysis of its worth in the decision-making process at the global stage. The interpretation will cover the overview of Unilever along with its methods of international financial management.
[bookmark: _Toc143865610]Business Overview
The company deals with fast-moving consumer goods such as personal care products, home care goods, food products, beauty products and many other kinds of products across the globe. Unilever plc is a UK-based company, founded on 2nd September 1929 and engaging with several consumer goods. The headquarters of the company is registered in London. The company expands its business to every corner of the planet in more than 190 countries. Unilever generated revenue worth € 60.1 billion in 2022 and engaged approximately 1,27,000 employees across the globe (unilever, 2023).
[bookmark: _Toc143865611]Significance of international financial management for Unilever
Multiple importance of International Financial Management recognised during executing business operations at a global platform. The needs of the international financial Management for the business practices of Unilever are discussed here.
Analysing Financial Information- The important role of international financial management is to analyse the different financial information such as fares of exchanges, information on international debt security and comparing inflation rates available in the international market (Robinson, 2020). Unilever can monitor the international financial consequences and approach its business strategy by complying with it. 

Ascertain economic decision-   Every company must acknowledge the economic scenarios of the local economic conditions of other nations. The actual economic condition of the country helps the business to make effective decisions before investing. Unilever has analysed the local economic consequences of its business areas and offers its products according to the preferences of the customers.
[bookmark: _Toc143865612] Obstacles Unilever may be facing in different international financial markets
The current issues that Unilever may be facing while executing its business activities all over the world. Some crucial points are discussed here for better understanding (Shapiro and Hanouna, 2019).
Impact of Inflation- The Bank of England has predicted that the country will be going into recession as inflation rises alarmingly. Unilever has also tried to determine its competitor’s actions and consumer behaviours regarding the brand for price planning (Carroll, 2022). 
Digitalisation- The current business environment is intended to undertake the digital platform to conduct each business operation. Alan Jope the current CEO of Unilever adopted the e-commerce method to perform their business activities and set this as an important business operational strategy, however, after covid-19 pandemic more shoppers returned to store visits.
Obtaining a new structure- Unilever has announced that their management has decided to obtain a new business structure to make it more simplified. However, some experts criticise this strategy as the new structure may not be familiar to the consumers. 


[bookmark: _Toc143865613]Application of Theories
[bookmark: _Toc143865614]Efficient Market Hypothesis (EMH)
The efficient market hypothesis or EMH is a theory that suggests financial markets quickly and accurately, so it can incorporate all available information into asset prices. It's the main key to having an understanding and knowledge about market efficiency and asset valuation (Thune, 2021).
[bookmark: _Toc143865615]Application of EMH to Unilever Plc
Unilever Plc is a UK-based multinational company, which operates in many global markets with a variety of choices based on consumer goods. Applying EMH to Unilever includes analysing whether its stock prices reflect all available information. EMH shows that new information is quickly adjusted so it can prevent reliable outperformance through trading strategies. Analysing Unilever's stock price movements in case of public information can provide insights into market efficiency.
[bookmark: _Toc143865616]Impact on Financial Decision-Making
EMH may influence Unilever's financial decisions by assuming that stock prices accurately reflect all relevant information. If EMH holds, Unilever's management might focus on improving internal operations as well as decisions based on strategies rather than trying to consistently time stock market movements. Capital raising and investment strategies might come with the statement that stock prices are fairly valued (Buckle and Thompson, 2020).
[bookmark: _Toc143865617]Limitations and Real-World Scenarios
In real-world scenarios, EMH's assumptions may not always hold due to behavioural biases, market inefficiencies, or information asymmetry. Unilever's stock price could be influenced by investor sentiment, market trends, or unforeseen events, challenging the strict interpretation of EMH.




[bookmark: _Toc143865618]Analysis of Appraisal Methods
Understanding how a multinational corporation like Unilever Plc considers projects is important to work on using its international financial management strategies. Appraisal methods can help measure the possibility and potential which are the returns of investment projects (Magagan and Ngugi, 2021).
[bookmark: _Toc143865619]Capital Budgeting Techniques
Unilever's global operations involve capital-intensive projects like new manufacturing facilities or product launches. The company likely employs capital budgeting techniques like Net Present Value which can be referred to as NPV, which assesses project profitability by comparing the present value of cash inflows to outflows. Analysing Unilever's use of NPV can reveal how it balances the risks and rewards of various projects (Jose, 2021).
[bookmark: _Toc143865620]Risk Assessment and Sensitivity Analysis
Multinational operations based on Unilever show currency instabilities, uncertainties in geopolitical, as well as instability in the market. The company's evaluation of project methods is based on an analysis of sensitivity which can measure how changes in key variables can change the results of the project. Evaluating how Unilever goes through the factors based on risk and manages to go for sensitivity analysis can offer valuable suggestions that can help to grow strength against challenges for the company.
[bookmark: _Toc143865621]Real Options Analysis
In the ever-changing business landscape, companies like Unilever might stumble upon opportunities to expand or tweak the way they work. Real Options Analysis is like a tool that helps these companies decide if it's smarter to wait a bit or change their investment plans when the market is shifting. For example, if Unilever thinking about stepping into new markets or trying out new products. Checking if Unilever uses this tool gives us a hint about how good they are at quickly making clever choices. It's like they're staying flexible and ready for whatever the business world throws their way (Méndez-Suárez et al., 2023).
[bookmark: _Toc143865622]Comprehensive Evaluation of projects
Unilever, a big company that operates in many countries, often has chances to invest money in different projects around the world. To figure out which projects are best, they probably use tools like Internal Rate of Return, which can also be referred to as IRR, and Payback Period. These tools help them compare projects and decide which ones to do first. By looking at how Unilever picks projects based on things like how much money they'll make and how quickly they'll get their investment back, understanding how they decide where to spend their money smartly becomes easier like peeking into their strategy for using resources wisely.
[bookmark: _Toc143865623]Incorporation of Sustainability and Social Factors
While having the growing importance of sustainability, Unilever might start using factors like Environment, Social, and how they're Managed when they decide on projects. If a project helps Unilever's sustainability goals, it could get a thumbs-up. Looking at how Unilever puts these environmental, social and governance, or can be referred to as ESG, things into its decision-making, it can be seen how much they care about doing business responsibly. It's like checking if the company keeping their promise to be a good corporate citizen (Doyle et al., 2020).

[bookmark: _Toc143865624]Conclusion
The analysis of Unilever Plc, a multinational corporation, highlights the important role of international financial management which can help to understand global corporate strategies. While going through the challenges across international financial markets and proving them with relevant theories and real-world evidence, a complete picture develops. Applying the efficient market hypothesis to Unilever's operations shows how financial decisions come with this theory's principles which showcase its flexibility. Judging Unilever's project assessment methods highlights its efficiency in the international market, also highlighting the company's strategic decision-making. Unilever's journey highlights that international financial management is more than a functional element. It's a navigational tool for multinational enterprises where this assignment highlights the importance of this surface and captures key insights, appealing to a deeper understanding of how theory and real-world application go along in the global business landscape.
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