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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: When clicking on the hyperlink to the website it loads quite efficiently and gives you no problems accessing it.
I had put the link into google and it loaded very quickly no loading or anything that took place even by clicking on the hyperlink its very swift, leads to the website straight away.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has a few sub-pages available for example it has sub-pages for the services that they provide, the cost of services/good that they offer, all these sub-pages are like tabs that you click on leading you to the information you need. 
For a prospective customers point of view as to how they can navigate the pages is as said above they click on the tabs which will then allow them to efficiently navigate through all the sections letting the customer be happy with what they are seeing via the website.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The answer to this question is yes, the customer can make booking through the cleaners of London website. The company has a online booking form available which allows the customer to fill in with all the necessary details and receive the answers that they are looking for example of this is that once clicking on the form it will ask question what type of accommodation needs cleaning, how many bedrooms etc this will then lead to the costing of the service then allowing the customer to make a decision if they would like to go ahead or not.
Having this available allows the user to have a speedier process and it means that they do not need to call the customer or email them they can get the answers they need via website.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The way in which the usability of the website could be improved is that I feel that maybe if the layout of the website could be modified, for example it could be made modern and bit more attractive to catch the eyes of a customer.
Adding more pictures in which were relevant and attractive could also make user look at the website more and maybe look more into the services that are being provided.
Lastly, I feel pages are quite repeated and repetitive like for example the way all the info is setup if the writing the boxes the subheadings were set out differently could be a good change for the company.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage Cleaners of London looks very sophisticated and very professional it is very simple and quite to the point of what it is trying to sell to its customers, this webpage is one that can be understood very well by users accessing it.
The one main big difference is that on the phone everything becomes very compact and you’re accessing all the information on a smaller screen; this leads to all the information being on one big drop-down bar everything seems like it becomes on one big drop-down page.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: This website uses images a fair bit throughout the page, they are images which are quite professional and of like houses they clean and the types of services that they provide, this I feel is a way for them to show the type of quality service they provide.
The colours if you look on the website : https://www.cleanersoflondon.co.uk shows green white and like dark blue this is showing that they want to give themselves a clean and professional look.
On this website there is no video content so from this side of things maybe more involvement of videos being available can get the customers engaging with them more.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
This website has no live chat available on the website, this just means that a user can not talk to a advisor directly straight away, however not having live chat is not a disadvantage as the still have booking form available. Booking forms still allow you to receive quotes get answers you would get through a live chat.
If a business wants to be quick and interactive with their users, then a live chat is the right way around it as it allows a direct communication between an advisor and a customer.


	Question 2d – How effective are the social media links on the website?


	Answer: At the bottom of the page of the website, it has a few social media links available, this gives you the ability to interact with the correct audience, so overall making sure that their business is reaching the right target of customers. 
Having these social media links available means that business can manage the information of their website anywhere at any time making sure everything is up to date.
Having these social media links like Instagram, TikTok and Facebook available means that customers can click and get onto those platforms efficiently allowing them to gain the access they require from the links. 
Social media links is one way of promoting the business and that plays quite a vital part in many businesses as through these links the gain more customers promote their services and can display any offers/promotions to people all over the world (NFI 2022).

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services which are offered by the company are made very clear on the website, it has all sections separated as to what they offer or has a fair bit of information on each service that is being provided. 
An example is the have subheading connecting to domestic cleaning, office cleaning, carpet cleaning etc by clicking on each one you get detailed information to what they offer, and you can get instant quotes for each one.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: the way in which customer reviews are made available for others to see is that the website has a reviews section available; by clicking on “reviews” you can have a look into how others have felt about the service they have received. Reviews are a good option to have available for a website as it allows customers to feel that this company can be trusted and is very professional in what they are doing.
Some of the reviews that are available on certain sections are dated from this year 2026 and some from many different past years, this shows all the current reviews of new and previous customers.
Customers can also investigate what others are saying and rating the service this give a better insight of the business and shows that there are people who keep coming back to them.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: “professional” and “trusted”, these are words that have been quoted on the website Cleaners of London | Professional House Cleaning Services.
These words show that this is a company who pays attention to all the small details of what they do and make sure that the service they provide is of the best quality. 
They mention that they have experienced staff available for all the services they provide ensuring everything is looked after the right way and no customer is disappointed at the end of the service.
I would recommend the company to family/friends after looking t the reviews they have available showing positive feedback and attention to detail, the company also has many different services available ensuring that you would not leave dissatisfied.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: This website has prices showing on the website, cleaners of London have shown clearly what they offer and how much they offer it for. The prices mainly shown are the basic rates if a customer was to require more rooms cleaning etc the prices may vary so that is why the booking form is made available and even on the forms the prices are made very clear to its customers.
For this I feel that the prices they have to offer means that the quality of service they are providing you with is exceptional however it can all depend on the staff who is carrying out the service however they claim to be trusted and trained so the prices should match the quality of service.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cleaners in London

	
	2.domestic cleaning

	
	3. Cleaning services near me

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 1. No it doesn’t for the first three words I put down
2. Also, for the second one it does not appear
3. Lastly for the third ones it does not either

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
“Can you cover all your bases on social media alone? In a nutshell, no. Here are the four biggest reasons why having a company website is still crucial to building a successful business,” (Giant Creative, n.d.), this quote from the Giant pretty much sums up that even today websites are still crucial.
Credibility- Not anyone is able to just design a website and come up with a certain idea, for a website that you design a lot of money ant time goes into that so therefore people will trust you and find you more credible as time and effort has gone into you creating something.
Customer journey- The website is a place where you would want your customers to keep coming back to the website is the main place were they can find all the necessary information they need.
Providing answers- Many websites now must be on top of things and make sure that when a customer visits it, they can receive the answer they are looking for within seconds, allowing them to keep visiting them.
Searchability- this part is quite vital for a business this is because if people want to search for your business and you don’t have a website how can they find you or even rank your business.

Overall, I feel websites are relevant for modern business as through them they can grow and make them selves known yes social media plays a part but not as much as a website would.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The layout, I would change how things are repeated how all the information seems the same throughout al the pages and sub- headings I would like to make all pages different from each other however would keep it clean and professional.
I feel If a user keeps seeing the same style and the same amount of information on every single page it just becomes a little uninteresting.
I would maybe add more colour maybe videos, different styles of pictures making it a little more eye catching to keep the user on the website.




Reference List 
	
NFI (2022). What Is Social Media? - Everything You Need To Know. [online] NFI. Available at: https://www.nfi.edu/what-is-social-media/.
‌Nayden Delchev (2025). Cleaners of London. [online] Cleaners of London. Available at: https://www.cleanersoflondon.co.uk/.
‌ Giant Creative. (n.d.). Are websites still relevant? [online] Available at: https://giantcreative.co.uk/blog/are-websites-still-relevant.
‌










