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	Student Number 
	 2442741
	Student Name 
	 Aminat Jimoh

	 

	Website Chosen  
	 Suited cars

	Insert hyperlink to website 
	 https://www.suitedcars.com/

	 

	Evaluation Respond to each question  

	 
Section 1 – Usability 
 
(75 words maximum for each answer) 

	Question 1a - How quickly and easily does the website load?  
 

	Answer:  The site loads quickly on both phone and laptop. Pages are light with minimal images, so you don’t wait around. Only slight delay is on the booking page when the map loads.
 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?  
 

	Answer:  There aren’t loads of sub-pages. The main menu bar has clear headings like “Home,” “Book Online,” “Services,” and “Contact.” Easy to follow and you can reach what you need in one or two clicks.
 

	Question 1c - Can a customer make a booking via the webpage?  
  

	Answer:  Yes. There’s a “Book Online” button at the top that opens a form where you choose your journey type, date, time, and location.
 

	Question 1d - What improvements could be made to the usability of the website? 
 

	Answer:  Make the booking form a bit more user-friendly on mobile. Some boxes feel cramped on smaller screens. Adding a quick-quote calculator on the homepage could be useful.
 

	Section 2 – Pleasure – Customer Experience 
 
(75 words maximum for each answer) 

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer?  
 

	Answer: The design is clean and simple. Black and white colour scheme looks professional. On mobile it still works fine, though the text feels more compressed compared to desktop.
 

	Question 2b - How does the website use imagery, video and colour?  
 

	Answer: It uses a few good quality car images and a simple colour palette (black, white, gold). There’s no video, but the minimal design works for a taxi service.
 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?  
  

	Answer: No live chat. You can contact them by phone, email, or a form, which is fine but slower than instant chat.
 

	Question 2d – How effective are the social media links on the website? 
 

	Answer:  There are Facebook and Instagram icons, but they’re small and tucked away at the bottom. Could be made bigger or put at the top to encourage more clicks.
 

	 

	Section 3 – Perceived Value 
 
(75 words maximum for each answer) 

	Question 3a -  How are the services offered by the company made clear to customers? 
 

	Answer: Services are clearly listed under the “Services” page — airport transfers, corporate travel, weddings, and long-distance trips. Short descriptions explain each one.
 

	Question 3b -  How are customer reviews made available? Are these up to date?  
 

	Answer: There’s a reviews section on the homepage showing recent feedback. Most reviews are positive and seem recent.
 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?  
 

	Answer:  The professional look, smart car photos, and mention of “executive travel” make it feel like a premium service. I’d recommend them for airport runs or business travel.
 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?  
 

	Answer: There’s no fixed price list, you get a quote when booking. For executive cars, that’s normal, but a “from £XX” guide would help customers budget.

 

	Section 4 – Searchability 
 

	Question 4a - What three words would you type into Google to find this type of service?  
	1. Executive taxi Birmingham

	
	2. Airport transfer Birmingham

	
	3.  Chauffeur service Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites?  
 

	Answer:  Yes, for “Suited Cars” and “executive taxi Birmingham” it shows up on the first page.
 

	Section 5 – Reflection and conclusion 
 
(120 words maximum for each answer) 

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.  

	Answer:  Definitely. Even with social media, people still Google businesses to check if they’re legit. A website shows professionalism and gives all the details in one place.
 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?  
 

	Answer:  I’d add a live chat and make the social media links more visible. Both would help connect with customers faster and make the business seem more approachable.
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