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While Instagram, the rising photo-sharing social networking service, has received increasing attention from scholars and practitioners, little is known about the social and psychological factors that lead consumers to become fanatics of this app. To provide a baseline understanding of Instagram users, the current study aims to uncover the structural dimensions of consumers' motives for using Instagram and to explore the relationships between identified motivations and key attitudinal and behavioral intention variables. A comprehensive survey was developed in which a total of 212 Instagram users evaluated their motivation, primary activities, use intention, and attitude regarding Instagram. The results suggest that Instagram users have five primary social and psychological motives: social interaction, archiving, self-expression, escapism, and peeking. The implications of this study's findings are discussed.

BROWN, S., STEVENS, L. and MACLARAN, P., 2018. Epic Aspects of Retail Encounters: The Iliad of Hollister. Journal of Retailing, 94(1), pp. 58-72.


Stevens, L., Maclaran, P. and Brown, S. (2019), "An embodied approach to consumer experiences: the Hollister brandscape", European Journal of Marketing, Vol. 53 No. 4, pp. 806-828. https://doi.org/10.1108/EJM-09-2017-0558
(2019) An Embodied Approach to Consumer Experiences: The Hollister Brandscape
Lorna Stevens, Pauline Maclaran, Stephen Brown

Purpose: This paper aims to use embodied theory to analyze consumer experience in a retail brandscape, Hollister Co. By taking a holistic, embodied approach, this study reveals how individual consumers interact with such retail environments in corporeal, instinctive and sensual ways. Design/methodology/approach: The primary source of data was 97 subjective personal introspective accounts undertaken with the target age group for the store. These were supplemented with in-depth interviews with consumers, managers and employees of Hollister. Findings: The authors offer a conceptualization of consumers’ embodied experience, which they term The Immersive Somascape Experience. This identifies four key touch points that evoke the Hollister store experience – each of which reveals how the body is affected by particular relational and material specificities. These are sensory activation, brand materialities, corporeal relationality and (dis)orientation. These may lead to consumer emplacement. Research limitations/implications: The authors propose that taking an "intelligible embodiment" approach to consumer experiences in retail contexts provides a deeper, more holistic understanding of the embodied processes involved. They also suggest that more anthropological, body-grounded studies are needed for the unique insights they provide. Finally, they note that there is growing consumer demand for experiences, which, they argue, points to the need for more research from an embodied experience perspective in our field. Practical implications: The study reveals the perils and pitfalls of adopting a sensory marketing perspective. It also offers insights into how the body leads in retail brandscapes, addressing a lack in such approaches in the current retailing literature and suggesting that embodied, experiential aspects of branding are increasingly pertinent in retailing in light of the continued growth of on-line shopping. Originality/value: Overall, the study shows how an embodied approach challenges the dominance of mind and representation over body and materiality, suggesting an “intelligible embodiment” lens offers unique insights into consumers’ embodied experiences in retail environments.
BROWN, S., 2017. Confessions of a radical reactionary: rhetoric and reality. Journal of Marketing Management, 33(9-10), pp. 858-872.
Stories, some say, are the coin of the marketing realm. Telling stories sells stuff, or so the story goes. The inexorable rise of narrative, however, raises questions about the veracity of the yarns marketers weave so artfully. In an academic discipline committed to integrity, probity and truth with a capital T, what are we to do with storytellers who bend, twist or otherwise manipulate the facts for persuasive poetic purposes? This article argues, with the aid of a worked example (a keynote speech at the Academy of Marketing), that a case can be made for fiddling our accounts. Story arcs don't arc themselves. They are beaten into shape. And beating means bruising.
AKHTER, I., ISLAM, S. and UDDIN, G.M., 2009. Managerial Ethics: Evidence and Analysis in the Context of Bangladesh's Corporate Sector. South Asian Journal of Management, 16(2), pp. 76-90.
The word 'ethics' is still vague, but is a contemporary issue to many corporate professionals, while many organizations maintain 'ethical credo' in black and white. Unethical practices in developing countries like Bangladesh, have been a prevalent phenomena ubiquitously in the Government sector as if it is a bureaucratic function. However, the corporate world also has been inclined to experience unethical practices due to aggressive approach is to achievement. Its immediate impact has been reflected in managerial practices and eventually on their perceptions and values. The gap between expected standard ethical behavior and actual behavior is immense and organizational rituals, to some extents along with socioeconomic factors support unethical behavior and compel employees to practice in this manner. Hence, building awareness of ethical norms is important in sustaining managerial ethics. This paper would essentially try to identify thoughts and perceived reasons for employees ethical (unethical) behavior.

BERG, D.N., 1984. Objectivity and Prejudice: UNDERSTANDING PREJUDICE AN INTERGROUP PERSPECTIVE THE ORIGINS OF KNOWING ABOUT OTHER GROUPS THE METHOD OF KNOWING THE CONDITIONS OF KNOWING THE NATURE OF OBJECTIVITY WHAT ABOUT THE FACTS? EVERYTHING IS NOT MERELY A FUNCTION OF THE SELF OR GROUP, IS IT? HOW CAN YOU POSSIBLY CRITIQUE THIS IDEA WITHOUT RUNNING THE RISK OF BEING EXPLAINED BY IT? WHAT IS THIS SAYING ABOUT THE ESSENCE OF BEHAVIORAL SCIENCE? AN ORGANIZATIONAL EXAMPLE CONCLUSION NOTE REFERENCES. The American Behavioral Scientist (pre-1986), 27(3), pp. 387.
This article explores the epistemology of prejudice. Prejudice is first defined and examined from the perspective of intergroup relations theory in an attempt to learn more about the origins and methods of knowing about other groups. The second part of the article suggests that recent intergroup research raises fundamental questions about the role of objectivity in studying and managing prejudice. It goes so far as to suggest that our unwillingness to examine our assumptions about objectivity creates barriers to understanding prejudice in academia and managing it in organizations.
COLEPICOLO, E., 2015. Information reliability for academic research: review and recommendations. New Library World, 116(11), pp. 646-660.
- The purpose of this paper is to provide to scientific researchers and academic students some subsidies related to information reliability that may be used during information search and retrieval for academic research based on the author's experience as a university librarian and interdisciplinary researcher.
- The paper is composed of a brief conceptualization of the term information reliability, followed by a practical guide containing three processes for obtaining reliable information: knowledge of bibliometric indicators, evaluation of sources of information and analysis of the content of recovered publications.
- Currently, there are few publications about information reliability that target the practical and effective learning of academic researchers and students, based on the experience of librarians who work directly with bibliographic search and training based on scientific literature.
- The great demand of questions submitted by academic users on how to obtain reliable information shows the need for a paper like this to clarify them.
- This paper shares best practices for search and discovery of information reliability, which are based on experiences that are not commonly addressed in the literature, and presents processes covering the bibliometric indicators, information sources and publication contents.

ZYPHUR, M.J. and PIERIDES, D.C., 2017. Is Quantitative Research Ethical? Tools for Ethically Practicing, Evaluating, and Using Quantitative Research: JBE. Journal of Business Ethics, 143(1), pp. 1-16.
This editorial offers new ways to ethically practice, evaluate, and use quantitative research (QR). Our central claim is that ready-made formulas for QR, including 'best practices' and common notions of 'validity' or 'objectivity,' are often divorced from the ethical and practical implications of doing, evaluating, and using QR for specific purposes. To focus on these implications, we critique common theoretical foundations for QR and then recommend approaches to QR that are 'built for purpose,' by which we mean designed to ethically address specific problems or situations on terms that are contextually relevant. For this, we propose a new tool for evaluating the quality of QR, which we call 'relational validity.' Studies, including their methods and results, are relationally valid when they ethically connect researchers' purposes with the way that QR is oriented and the ways that it is done--including the concepts and units of analysis invoked, as well as what its 'methods' imply more generally. This new way of doing QR can provide the liberty required to address serious worldly problems on terms that are both practical and ethically informed in relation to the problems themselves rather than the confines of existing QR logics and practices.
CORNELIA, M., 2017. Biased Objectivity: An Experiment on Information Preferences of Journalists and Citizens. Journalism and Mass Communication Quarterly, 94(4), pp. 1073-1095.
The present study aims to reconcile conflicting evidence from previous research on the role of objectivity in journalists’ and citizens’ information behaviors. Drawing on news quality frameworks and confirmation bias research, the article proposes a model of “biased objectivity” that was tested by a quasi-experiment with 430 journalists and 432 citizens in Germany. Results show that both perceived objectivity value (news quality perspective) and attitude consistency of a message (confirmation bias perspective) enhanced the informational value of a message, with objectivity value mediating the effect of attitude consistency on informational value perceptions (“biased objectivity” perspective). Journalistic professionalism did not moderate this relationship.


TAE, W.K. and DONALDSON, T., 2018. Rethinking Right: Moral Epistemology in Management Research: JBE. Journal of Business Ethics, 148(1), pp. 5-20.
Most management researchers pause at the threshold of objective right and wrong. Their hesitation is understandable. Values imply a “subjective,” personal dimension, one that can invite religious and moral interference in research. The dominant epistemological camps of positivism and subjectivism in management stumble over the notion of moral objectivity. Empirical research can study values in human behavior, but hard-headed scientists should not assume that one value can be objectively better than another. In this article, we invite management researchers to rethink this presumption. We show how accepting at least a limited form of moral objectivity, namely, an epistemic orientation that seeks objective moral reasons, can benefit management research by 1. guiding research practice; 2. using patterns of moral objectivity as clues for formulating empirical hypotheses for psychological explanations; and 3. adding prescriptive power to empirical theories.

ZHAO, D., HE, Y. and ZHONG, Y., 2018. Corporate social responsibility information disclosure objective or not. Nankai Business Review International, 9(4), pp. 519-539.
Purpose
Based on the text mining tools, this paper aims to propose a new method to evaluate the subjectivity and objectivity of corporate social responsibility information disclosure.
Design/methodology/approach
The authors build up a text subjectivity evaluation model of corporate social responsibility reports through meta-analysis; a text mining is conducted to all sample CSR reports released by Chinese listed companies untill March 2016[1]. Furthermore, the authors made an overall and quantitative analysis of the situation which contained changing state, characteristics and abnormal value on the subjectivity and objectivity of information disclosure.
Findings
The results show that the subjectivity scores of social responsibility reports of Chinese listed companies are generally in a normal distribution. The diagram turns out to be a rising trend over the years and increases linearly from 2011 to 2013. Also, the industry heterogeneity and policy control are the main reasons for the formation of the differences, which are significant between different industries and different years.
Originality/value
This paper provides not only an important empirical basis for the research of corporate social responsibility but also a new idea for the non-financial information disclosure as well as objective evaluation of normative text.

PHALA, M.L., YASSEEN, Y., PADIA, N. and MOHAMED, W., 2019. A comparative study on strategy disclosure between emerging markets and developed markets. Journal of Indian Business Research, 11(1), pp. 2-22.
Purpose
This study aims to compare the extent of voluntary strategy disclosure in the annual/integrated reports of listed companies in an emerging market with the extent of strategy disclosure in the annual/integrated reports of listed companies in a developed market.
Design/methodology/approach
A developed market sample that was made up of the top 50 companies on the New York Stock Exchange and the Australian Stock Exchange was compared to an emerging market sample that was made up of the top 50 companies on the Johannesburg Stock Exchange and the Bombay Stock Exchange. The comparison was conducted by scoring the amount of strategy disclosure reported in the annual/integrated reports of the companies for the years 2011, 2012 and 2013.
Findings
The emerging market companies had average to good strategy disclosures in their annual reports, whereas the annual reports of companies in the developed market showed low strategy disclosure.
Originality/value
This study expanded upon the limited research available on strategy disclosure by comparing the extent of strategy disclosures in two developmental markets (the developed and emerging market).

YAO-CHIN, W., CHRISTINA GENG-QING CHI and ERKILIÇ, E., 2021. The impact of religiosity on political skill: evidence from Muslim hotel employees in Turkey. International Journal of Contemporary Hospitality Management, 33(3), pp. 1059-1079.
Purpose
While former literature has shown that people have a strong tendency to seek religious support during difficult times, knowledge gaps exist in how the mechanism of religiosity works to support employees’ mental status and performance. Therefore, based on self-categorization theory, this study aims to examine the effects of employees’ intrinsic and extrinsic religiosity on building their mental toughness and mindfulness and the further formation of employees’ political skills.
Design/methodology/approach
Data was collected from 404 full-time hotel employees working in 34 hotels in Turkey during the coronavirus (COVID-19) pandemic in spring 2020. Structural equation modeling was used to examine the proposed hypotheses.
Findings
Results of this study show that intrinsic religiosity improves employees’ mental toughness, while extrinsic religiosity enhances employee mindfulness. Additionally, both mental toughness and mindfulness help employees to develop political skill.
Research limitations/implications
This study enriches knowledge to workplace religiosity literature and expands the research scope of religion-related research in hospitality and tourism literature. Future studies are recommended to consider religious heterogeneity and longitudinal design.
Practical implications
To foster employee mental well-being, hotel firms should create a religious-friendly workplace and develop religion-friendly policies. Opportunities should be created within hospitality organizations for employees to develop and use their political skills in needed work aspects.
Originality/value
The findings of this study contribute to valuable theoretical and practical implications. To the best of the knowledge, this study is one of the first attempts to study hotel employees’ religiosity during the COVID-19 pandemic.

JUNESTRÖM, A., 2021. An emerging genre of contemporary fact-checking. Journal of Documentation, 77(2), pp. 501-517.
Purpose
By exploring the social features of contemporary fact-checking this study aims to increase our understanding of fact-checking as a genre and shed light on some of the aspects that underpin the communication that fact-checkers engage in.
Design/methodology/approach
By analyzing one snapshot of early COVID-19 coverage by three well-known fact-checkers and another one six months later, this study explores fact-checking as a genre. The material was examined for recurrent characteristics and the findings were categorized into corresponding themes that emerged through an open coding process.
Findings
Three aspects were found to underpin a contemporary fact-checking genre. Firstly, the fact-checkers strive to facilitate accessibility. Secondly, the notion of building trust underlies the way fact-checkers promote themselves. Thirdly, fact-checking is underpinned by a pedagogical aspect. While the values and beliefs that are known to characterize traditional news media discourses are predominant in the construction of a fact-checking genre, fact-checkers also draw on conceptions typically found within academia to enact professional practices.
Originality/value
Contemporary fact-checking is still a fairly unexplored topic of research. This is particularly the case outside the field of journalism and media studies. This study complements earlier research from the perspective of information studies by exploring how fact-checking practices impact the communication and production of news in society.

Economics and community knowledge-making
Nelson, Julie A.The Journal of Economic Methodology; London Vol. 28, Iss. 1,  (Mar 2021): 107-113.


Knowledge-making is a social activity. In this essay, I discuss how the economics discipline may be becoming a bit more cognizant of this fact, even though it goes against a long habit of imagining objectivity to be something attainable by lone (traditionally male) researchers. One promising recent development is the increasing attention being paid to community checks on empirical work in the form of meta-analysis, pre-registered studies, and replication. Another is the recent effort towards professional diversity and inclusion undertaken by leaders of the American Economic Association. To illustrate the importance of these two initiatives, I give an example of how community checks and inclusion of an historically marginalized perspective have exposed biases in previous – supposedly ‘rigorous’ – empirical behavioral economics research. Yet the acknowledgement that knowledge-making is social needs to expand further, into influencing not only how work, but what we work on, and what we work for.

[bookmark: _Hlk67303801]Krishen, A.S., Petrescu, M. Interdisciplinary research as methodologically and substantively creative. J Market Anal 9, 1–2 (2021). https://doi-org.ezproxy.uwtsd.ac.uk/10.1057/s41270-021-00108-9


Research on discipline development and discipline difference of intelligence science in China
Li, Shuqing; Ding, Li; Ding, Xiaowei; Hu, Huan; Zhang, Yu.Journal of Documentation; Bradford Vol. 77, Iss. 2,  (2021): 594-616.

Purpose
With the continuous change of research contents and methods of intelligence science, its integration with other disciplines is also deepening. The purpose of this paper is to further explore the interdisciplinary research characteristics of intelligence science in theoretical depth and application value.
Design/methodology/approach
This paper summarizes and explores in two aspects. The first is a large number of literature review, mainly combined with the historical characteristics of the development of intelligence science researches in China and international comparison. The second is to refine the discipline construction ideas suitable for the development of contemporary intelligence science.
Findings
From the perspective of the historical development of discipline relevance, the development characteristics and positioning of intelligence science in China are introduced, with the comparison of many disciplines including information technology, library science, information science, data science, management science and other disciplines. In order to better meet the practical needs of intelligence service in the new era, this paper mainly analyzes the construction method of intelligence science research system and the relocation of intelligence science research content.
Originality/value
This paper summarizes the historical characteristics and international comparison of the development of intelligence science in China. It proposes the development characteristics and orientation of intelligence science in China from the perspective of historical development of discipline relevance. It also proposes the discipline construction ideas suitable for the development of contemporary intelligence science.

Empathy‐based marketing
Pedersen, Carsten L.Psychology & Marketing; Hoboken Vol. 38, Iss. 3,  (Mar 2021): 470-480.

Empathy, that is, the capacity of understanding another person's perspective and feelings, has conventionally been a pillar of marketing, as the discipline from its very inception has emphasized the importance of understanding and putting oneself in the shoes of customers. Yet, with an increasing focus on rationality, objectivity, and science, marketing has arguably become more empathy‐deprived. This is unfortunate, as the increasing objectification, specialization, and the resultant distancing and fragmentation of the marketing field make it proportionally essential to emphasize an empathetic approach to marketing. Here, I address this gap by (re)introducing an empathetic approach to marketing entitled empathy‐based marketing. Empathy‐based marketing addresses the increasing customer‐distancing and subdivision of the field of marketing, by focusing on an empathetic core, stimulating cross‐fertilization, and accentuating the general well‐being of the field. Beyond discussing what this paradigm is and why the field needs it, an agenda for future research is also outlined.
Special Issue Editorial: Artificial Intelligence in Organizations: Implications for Information Systems Research
Benbya, Hind; Pachidi, Stella; Jarvenpaa, Sirkka.Journal of the Association for Information Systems; Atlanta Vol. 22, Iss. 2,  (Mar 2021): 10.
Artificial intelligence (AI) technologies offer novel, distinctive opportunities and pose new significant challenges to organizations that set them apart from other forms of digital technologies. This article discusses the distinct effects of AI technologies in organizations, the tensions they raise and the opportunities they present for information systems (IS) research. We explore these opportunities in term of four business capabilities: automation, engagement, insight/decision making and innovation. We discuss the differentiated effects that AI brings about and the implications for future IS research.
Theonomous Business Ethics
Tajalli Payman.Philosophy of Management; New York Vol. 20, Iss. 1,  (Mar 2021): 57-73. 

In this paper I engage the theonomous ethics of Paul Tillich to argue that morality is a matter of conviction and concern not determination of right or wrong, and moral imperative is not about doing what “right” is, rather it is the self-actualisation of individual through her intersubjective relationships. The motivational force behind self-actualisation stems from the strength of one’s hold on “ultimate concern”, and not the content of “ultimate concern” that maybe referred to by various names including God. The ultimacy and unconditionality of “ultimate concern” gives morality its religious character and imperativeness. The paper suggests that business should provide an environment in which individual’s moral motivational force can be strengthened through removal of the impediments that weaken one’s hold on “ultimate concern”.
Determinants of Public Employee Job Satisfaction in Myanmar: Focus on Herzberg’s Two Factor Theory
Thant Zaw Min; Chang, Yongjin.Public Organization Review; Dordrecht Vol. 21, Iss. 1,  (Mar 2021): 157-175. 

This study examines job satisfaction and dissatisfaction factors of government employees in Myanmar. A sample of 226 public employees in the Ministry of Border Affairs was randomly selected and interviewed for the study. The qualitative data collected from the interviews were analyzed by NVivo 12. Applying Herzberg’s two-factor theory, the study found that both motivators and hygiene factors influenced job satisfaction and dissatisfaction of the public employees. In particular, interpersonal relationships, factors in personal life, work itself, and recognition were major determinants of job satisfaction, and working conditions, interpersonal relations, factors in personal life, supervision-technical, and recognition all influenced job dissatisfaction of public employees in Myanmar.
Hierarchy-attribute decision making regarding public buses and private motorbikes: a case study in Ho Chi Minh City, Vietnam
Pham Thanh Xuan Thi; Nguyen, Nhat Tien; Duong Long Bien Thi.Public Transport; Heidelberg Vol. 13, Iss. 1,  (Mar 2021): 233-249.

This study aims to identify the various attributes that significantly influence commuters’ decisions as to whether they should use public buses or private motorbikes in Ho Chi Minh City, Vietnam. Data were collected for analysis using a face-to-face survey of over 400 participants across a wide range of ages and occupations who use both public transport and private motorbikes in their daily lives. The decision tree technique and Weka software were used for data mining. The results indicate that commuters consider three vital attributes in deciding to stop using their own motorbikes in favor of public buses. The study also identifies decision rules for three commuter groups, including students, workers frequently traveling short-haul routes in the inner city, and workers frequently traveling long distances from the suburbs to the city center. The results are of significance for the identification of feasible measures and strategies to gradually encourage the use of public buses instead of motorbikes.
The gendered politics of researching military policy in the age of the ‘knowledge economy’
Catignani, Sergio; Basham, Victoria M.Review of International Studies; London Vol. 47, Iss. 2,  (Apr 2021): 211-230.

This article explores our experiences of conducting feminist interpretive research on the British Army Reserves. The project, which examined the everyday work-Army-life balance challenges that reservists face, and the roles of their partners/spouses in enabling them to fulfil their military commitments, is an example of a potential contribution to the so-called ‘knowledge economy’, where publicly funded research has come to be seen as ‘functional’ for political, military, economic, and social advancement. As feminist interpretive researchers examining an institution that prizes masculinist and functionalist methodologies, instrumentalised knowledge production, and highly formalised ethics approval processes, we faced multiple challenges to how we were able to conduct our research, who we were able to access, and what we were able to say. We show how military assumptions about what constitutes proper ‘research’, bolstered by knowledge economy logics, reinforces gendered power relationships that keep hidden the significant roles women (in our case, the partners/spouses of reservists) play in state security. Accordingly, we argue that the functionalist and masculinist logics interpretive researchers face in the age of the knowledge economy help more in sustaining orthodox modes of knowledge production about militaries and security, and in reinforcing gendered power relations, than they do in advancing knowledge.

COVID-19: From health crises to food security anxiety and policy implications
Linley, Chiwona-Karltun; Amuakwa-Mensah Franklin; Wamala-Larsson, Caroline; Amuakwa-Mensah Salome; Abu Hatab Assem; et al.Ambio; Stockholm Vol. 50, Iss. 4,  (Apr 2021): 794-811.

Like the rest of the world, African countries are reeling from the health, economic and social effects of COVID-19. The continent’s governments have responded by imposing rigorous lockdowns to limit the spread of the virus. The various lockdown measures are undermining food security, because stay at home orders have among others, threatened food production for a continent that relies heavily on agriculture as the bedrock of the economy. This article draws on quantitative data collected by the GeoPoll, and, from these data, assesses the effect of concern about the local spread and economic impact of COVID-19 on food worries. Qualitative data comprising 12 countries south of the Sahara reveal that lockdowns have created anxiety over food security as a health, economic and human rights/well-being issue. By applying a probit model, we find that concern about the local spread of COVID-19 and economic impact of the virus increases the probability of food worries. Governments have responded with various efforts to support the neediest. By evaluating the various policies rolled out we advocate for a feminist economics approach that necessitates greater use of data analytics to predict the likely impacts of intended regulatory relief responses during the recovery process and post-COVID-19.
Determinants of top-down knowledge hiding in firms: an individual-level perspective
Butt, Atif Saleem.Asian Business & Management; London Vol. 20, Iss. 2,  (Apr 2021): 259-279.

While effective knowledge management is vital in supply chain networks, it is important to note that senior managers can also engage in the process of hiding knowledge. The purpose of this paper is to explore factors, which motivate senior managers of buying and supplying firms to deliberately hide knowledge from their managers in the supply chain context. Findings from multiple case studies suggest that, senior managers intentionally hide knowledge from their managers based on five individual-level reasons: indispensability, career prospects, job security, restricted permissions by business partners, and higher own profits. This paper concludes by discussing its implications to theory and practice, alongside limitations and future research directions.
Leave or stay with a lonely leader? An investigation into whether, why, and when leader workplace loneliness increases team turnover intentions
Chen, Xiao; Peng, Jian; Xue, Lei; Zou Yanchun.Asian Business & Management; London Vol. 20, Iss. 2,  (Apr 2021): 280-303.

China’s high-power-distance culture renders leader workplace loneliness prevalent; however, the effect of leader loneliness is not well understood. Based on data from 133 teams, this study drew on social capital theory and found that leader workplace loneliness was positively related to team turnover intentions via the effects of team cognitive trust, rather than affective trust in leaders. Team workplace loneliness strengthened the negative relationship between leader workplace loneliness and team cognitive trust in leaders as well as the indirect relationship between leader workplace loneliness and team turnover intentions via team cognitive trust in leaders.
Seeing the subjective as objective: People perceive the taste of those they disagree with as biased and wrong
Cheek, Nathan N; Blackman, Shane F; Pronin, Emily.Journal of Behavioral Decision Making; Chichester Vol. 34, Iss. 2,  (Apr 2021): 167-182. DOI:10.1002/bdm.2201

People think that they see things as they are in “objective reality,” and they impute bias and other negative qualities to those who disagree. Evidence for these tendencies initially emerged in the domain of politics, where people tend to assume that there are objectively correct beliefs and positions. The present research shows that people are confident in the correctness of their views, and they negatively judge those who disagree, even in the seemingly “subjective” domain of art. Across seven experiments, participants evaluated paintings and encountered others who agreed or disagreed with their evaluations. Participants saw others' evaluations as less objective when they clashed with their own, and as more influenced by biasing factors like conformity or financial incentives. These aesthetic preferences felt as objective as political preferences. Reminding people of their belief that artistic preferences are “matters of opinion” reduced this thinking, but did not eliminate it. These findings suggest that people's convictions of their own objectivity are so powerful as to extend to domains that are typically regarded as “subjective.”
Content-Analysis Research: An Examination of Applications with Directives for Improving Research Reliability and Objectivity
Kolbe, Richard H; Burnett, Melissa S.Journal of Consumer Research; Oxford Vol. 18, Iss. 2,  (Sep 1991): 243.

One of many methods used to study consumer communications is content analysis. An empirical review and synthesis of published studies that have used content-analysis methods is presented. Harold Kassarjian's critical guidelines for content-analysis research are used to examine the methods employed in 128 studies. The guidelines are expanded by providing an empirical investigation of multiple dimensions of objectivity. Reliability issues are also assessed by examining factors central to the replication and interjudge coefficient calculations. The findings indicate a general need for improvement in the application of content-analysis methods.
Newton: science and worldly riches
Start the Week
Edward St Aubyn, Patricia Fara and Chris van Tulleken discuss scientific breakthroughs and the pursuit of knowledge with Tom Sutcliffe.
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Isaac Newton's London Career
Patricia Fara, 2021 OUP
· Presents Newton as a wealthy, ambitious Londoner with international connections, challenging the prevailing view of Newton as a solitary, reclusive genius
· A unique narrative structure based on a Hogarth's painting 'The Indian Emperor', incorporating iconographic evidence to identify Newton as a participant in aristocratic metropolitan circles
· Relates Newton and his science to Britain's imperial networks and the African slave trade, exposing Britain's greatest scientific hero as a participant in global trading based on slavery

The story of Isaac Newton's decades in London - as ambitious cosmopolitan gentleman, President of London's Royal Society, Master of the Mint, and investor in the slave trade.

Isaac Newton is celebrated throughout the world as a great scientific genius who conceived the theory of gravity. But in his early fifties, he abandoned his life as a reclusive university scholar to spend three decades in London, a long period of metropolitan activity that is often overlooked. Enmeshed in Enlightenment politics and social affairs, Newton participated in the linked spheres of early science and imperialist capitalism. Instead of the quiet cloisters and dark libraries of Cambridge's all-male world, he now moved in fashionable London society, which was characterized by patronage relationships, sexual intrigues and ruthless ambition.

Knighted by Queen Anne, and a close ally of influential Whig politicians, Newton occupied a powerful position as President of London's Royal Society. He also became Master of the Mint, responsible for the nation's money at a time of financial crisis, and himself making and losing small fortunes on the stock market. A major investor in the East India Company, Newton benefited from the global trading networks that relied on selling African captives to wealthy plantation owners in the Americas, and was responsible for monitoring the import of African gold to be melted down for English guineas.

Patricia Fara reveals Newton's life as a cosmopolitan gentleman by focussing on a Hogarth painting of an elite Hanoverian drawing room. Gazing down from the mantelpiece, a bust of Newton looms over an aristocratic audience watching their children perform a play about European colonialism and the search for gold. Packed with Newtonian imagery, this conversation piece depicts the privileged, exploitative life in which this eminent Enlightenment figure engaged, an uncomfortable side of Newton's life with which we are much less familiar.

Beyond Objectivity and Subjectivity: The Intersubjective Foundations of Psychological Science
· Michael F. Mascolo 
Integrative Psychological and Behavioral Science volume 50, pages543–554(2016)Cite this article
Abstract
The question of whether psychology can properly be regarded as a science has long been debated (Smedslund in Integrative Psychological & Behavioral Science, 50, 185–195, 2016). Science is typically understood as a method for producing reliable knowledge by testing falsifiable claims against objective evidence. Psychological phenomena, however, are traditionally taken to be “subjective” and hidden from view. To the extent that science relies upon objective observation, is a scientific psychology possible? In this paper, I argue that scientific psychology does not much fail to meet the requirements of objectivity as much as the concept of objectivity fails as a methodological principle for psychological science. The traditional notion of objectivity relies upon the distinction between a public, observable exterior and a private, subjective interior. There are good reasons, however, to reject this dichotomy. Scholarship suggests that psychological knowledge arises neither from the “inside out” (subjectively) nor from the outside-in (objectively), but instead intersubjective processes that occur between people. If this is so, then objectivist methodology may do more to obscure than illuminate our understanding of psychological functioning. From this view, we face a dilemma: Do we, in the name of science, cling to an objective epistemology that cuts us off from the richness of psychological activity? Or do we seek to develop a rigorous intersubjective psychology that exploits the processes through which we gain psychological knowledge in the first place? If such a psychology can produce systematic, reliable and useful knowledge, then the question of whether its practices are “scientific” in the traditional sense would become irrelevant.
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Qualitative researchers have been criticised for a perceived failure to demonstrate methodological rigour. Kimberley D Ryan-Nicholls and Constance I Will offer cautionary recommendations related to the mechanisms for control of methodological rigour in qualitative inquiry
Qualitative research methods are accepted as congruent with and relevant to the perspective and goals of nursing. There exists, however, continued criticism of the methodological rigour of qualitative work (Sandelowski 1986, 2004, Farmer et al 2006, Morse 2006a, 2006b). This now informs how qualitative work is considered with the current emphasis on evidence-based practice (Grypdonck 2006, Morse 2006a, 2006b, Sandelowski et al 2006). What is the basis of this criticism? How can methodological rigour be demonstrated? Furthermore, what is rigour and what are the key issues for qualitative researchers? This paper attempts to answer these questions.
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Sociological Research: Objectivity and Subjectivity
To be objective, a researcher must not allow their values, their bias or their views to impact on their research, analysis or findings. For research to be reliable and to be considered scientific, objectivity is paramount.
However, some question whether sociology can ever be entirely objective, as researchers' views and values are likely to affect their choice of topic.
Weber argued that while sociologists should be interested in the subjective views of their subjects, they should remain objective in their research; others (such as postmodernists) argue that objectivity is impossible at all stages of research.
Many sociologists – not just those who consider their activities to be scientific – argue that sociological research needs to be objective; that their biases and values should never influence their research design, interpretation or analysis.
But interpretivist sociologists are interested in the subjective views and interpretations of their subjects, believing that it is impossible to objectively establish social facts. Nonetheless, most would still urge sociologists to be objective in their research, even though postmodernists argue that all research is inevitably subjective.
Reflexivity is the act of a researcher constantly reflecting on the extent to which they themselves are impacting on their research and their findings. Some interpretivists and particularly postmodernists note that the researcher is not able to be genuinely objective because they are as much a part of the society being studied as the subjects of the research. As such the researcher needs to consider and acknowledge their own bias and the values that might inform their interpretations and analysis.
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The quantitative and qualitative methods used in social science research are founded on different ontological and epistemological understandings and generally associate themselves with contrasting concepts and methods. Traditionally, quantitative approaches tend to focus on objective, statistical descriptions of reality whereas qualitative methods often reject the notion of non-subjective knowledge. This chapter considers these two methods through a critical consideration of the notions of objectivity and subjectivity involved in the research process with particular reference to educational research.
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Objectivity and Subjectivity in Classical Sociology
Christopher Powell / March 10, 2014
[This is a slightly expanded version of a handout I have given to my second-year social theory students.]
These terms ‘objective’ and ‘subjective’ come up a lot in social theory, and they are quite tricky, because in different contexts they have different meanings.  Specifically, the words ‘objectivity’ and ‘subjectivity’ have different meanings according to whether we are speaking ontologically or epistemologically.
Ontology is about things. Ontological statements are statements about what we think is real.
Epistemology is about knowledge. Epistemological statements are statements about what we think is true.
In the realm of ontology, objective things are mind-independent and subjective things are mind-dependent.  In other words, objective phenomena are those that exist outside of, or independently of, the human mind. This includes things like rocks, trees, physical bodies, and concrete behaviours. Subjective things, on the other hand, exist only in the human mind. This includes thoughts, feelings, perceptions, motivations, desires, fears, dreams, and so on. In the realm of epistemology, on the other hand, objectivity and subjectivity refer to the status of truth-claims.
In the realm of epistemology, a statement is objectively true  if it is true for all rational observers, that is, if all rational people, exposed to the same evidence, would be able to agree on the same conclusion.  A statement is subjectivity true if even rational observers exposed to the same evidence would be unable to agree on the same conclusion.
So, for instance, a rose is objectively real – that is, ontologically objective – because it is a physical object which exists independently of the human mind.  A statement like “this rose has seven thorns on its stem” is epistemologically objective because it can be verified and agreed on by all rational observers.  However, the statement “this rose is beautiful” is considered subjective because beauty is considered something that rational observers may legitimately disagree on.
Conversely, a dream is subjectively real – that is, ontologically subjective – because it exists only in the human mind.  However the statement “last night Jane dreamt about flowers” can be epistemologically objective. If Jane reports having a dream about flowers then, assuming she is speaking truthfully, all rational observers can agree that this event did take place.
This distinction is important for studying social action. For instance, a person might carry out a certain action or pattern of action because of a religious belief – that is, they have certain beliefs about God, the soul, the afterlife, morality, and so on.   A belief in God (or a nonbelief) is itself subjective; it is a state of mind.  This is more obvious because presently there is no accepted objective answer to the question of whether God exists, despite over 2500 years of philosophical debate on the subject.  However, rational observers can agree that a particular group of people (e.g. Puritans) did in fact believe in God.  Thus we can make objectively true statements about people’s subjective beliefs.
	
	ontologically
	epistemologically

	objective
	rocks, trees, heat, motion, physical actions
	empirical observations and measurements; logically necessary inferences

	subjective
	thoughts, feelings, beliefs, dreams, desires
	value-judgments, expressions of emotion, metaphors, intuitive leaps


Emile Durkheim and Max Weber agreed on the goal of producing epistemologically objective knowledge.  However, they disagree about how important ontologically subjective and objective things are to sociological explanation.
Durkheim for instance, made two important claims:
1. collective ways of acting, called “social facts”, exist objectively, independently of the individuals who carry them out; and
2. we should study social facts entirely by their objective properties, without privileging the subjective meanings those actions have for the individuals who perform them.
Weber disagreed exactly with both of these claims. Weber makes two opposite claims:
1. the only things that exist in society are human individuals and their actions; when we talk about patterns of actions as if they were things (e.g. “the Catholic Church”, “the Canadian government”) we are speaking metaphorically not literally; and
2. to properly know and understand social action we must study the subjective meanings that motivate that action for the concrete individuals who carry it out.
Most sociologists today lean more towards the Weberian position. However, many still think that Durkheim was right, while others try to combine the two positions in one way or another.
Why does this matter?  Well, if we are trying to change society, then these meta-theoretical choices inform how we direct our efforts.
If we take the Weberian view, then we should focus our efforts on changing people’s minds.  If social reality is (inter-)subjective then the only way to change that reality is to change people’s subjectivity, which means addressing the meanings which motivate our actions. To do this we need to understand those meanings on their own terms. Broadly speaking, we change society through communication.
If we take the Durkheimian view, however, then we should focus our efforts on changing these external social facts. It’s harder to imagine what this involves since we usually are oriented to action and experience at the level of interactions between individuals, but in general terms it puts a greater emphasis on the need for collective action and on changing practices on a mass scale. This means we change society through large-scale social organization.
The two perspectives are not mutually exclusive. The Weberian wants to change mass patterns in social action and the Durkheimian wants to change individual subjectivity.  But at the very least these two approaches to understanding social life imply different emphasis, focus, or priority for imagining, planning, and carrying out a program of social change.
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Objectivity and Subjectivity
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Written by John Scott
In Objectivity and Subjectivity in Social Research, which I wrote with Gayle Letherby and Malcolm Williams (Sage Publications, 2013), we set out an account of objectivity and truth in relation to the necessarily subjective basis of social knowledge. This posting outlines a summary of the key arguments of the book.
Why are so many sociologists concerned with objectivity and the pursuit of 'truth' when our knowledge and understanding of the social world is so self-evidently subjective and partial? The conventional view in all the sciences has been that it is only by securing objective knowledge that we can be guaranteed that it is true and that we can therefore avoid the claims of our critics that we are biased in our viewpoint and are merely parading ideology in the guise of science. This is an important justification of the search for objectivity, but many critics, especially in the social sciences, have argued that it is unrealistic: objectivity is seen as impossible and truth as unattainable. All knowledge, so the criticism goes, is relative to the particular point of view that we take on the world, and our point of view is rooted in our values. As these values differ from one individual or social group to another, so our knowledge must be regarded as a value-bound cultural construction: there are no 'facts' and so there can be no truth.
 A recognition of the subjectivity of human knowledge does not, however, mean that we must reject objectivity and truth. Whilst we may, indeed, need to abandon any idea of 'absolute' or 'ultimate' truth, it is nevertheless possible to acquire knowledge that is true to the objects of our knowledge but also true to the standpoints from which we observe those objects. Social science can attain a partial truth that has no objective validity but that is also authentically true to its various observers. Social science rests on a balance of objectivity and subjectivity, each equally indispensable to the other.
 The starting point is that of Immanuel Kant, who drew a sharp distinction between the subjectivity of observed 'phenomena' that are contained within the minds of human observers and the unobservable 'noumena' that make up the world of objects that exist independently of the mind of the observer. There is, he argued, an unbridgeable gulf between the world as it is perceived in human experience and the world as it actually is. A noumenal reality is a condition for any human experience, but the phenomena that we experience are mere subjective constructions of this reality. Human observers, therefore, can never grasp the true nature of the things that they observe.
 Kant based his argument on two assumptions about human beings and the human mind. First, he held that what we are able to perceive is dependent on the nature of our perceptual and sensory apparatus. For example, we see objects as we do because our visual apparatus is constructed in such a way as to produce a three-dimensional, colour image in our mind. Animals with differently constructed eyes and visual receptors do, literally, see the world differently: they see a different world, perhaps a two-dimensional, monochrome world. Similar considerations apply to our senses of touch, smell, and hearing, and so there is no way in which we can claim to know the world as it 'really' is. That world remains unknown, independent of our senses.
 Kant's second point, however, is that the mind does not passively receive sense impressions. There are innate cognitive ideas of time, space, causation, etc that underpin the organisation of our perceptions and allow us to relate them to general concepts (dog, man, tree, earth, etc) that are pure products of the mind. The conceptual knowledge produced by science, therefore, is doubly relative to the human mind and cannot be judged in terms of its 'correspondence' with reality. Human experience is a mental construction and we must abandon, it would seem, any idea of objective truth.
Max Weber and Heinrich Rickert took a similar view and applied it to the historical and social sciences. In doing so, they added an important element to Kant's position. They argued, first, that in addition to relating sense impressions to innate categories and concepts, the social scientist relates his or her impressions of the social world to values. We necessarily take a value stance towards the social world and so our concepts must be seen as value-relevant, as relative to our values. To this argument they added a further point: that the real social world that exists independently of the social scientist is itself a product of the value-relevant activities of its human participants. We all, in our everyday lives, construct impressions of the others that we encounter and interact with, and these impressions are relative to our sensory apparatus, mental ideas, and cultural values. Thus, the social scientists is engaged in a second-order activity of 'understanding' the social world that Weber aimed to grasp through his idea of Verstehen. Where the natural scientist can describe and explain the natural world, the social scientist must interpret and understand it.
Weber, however, did not draw extreme relativist conclusions from this. He argued that, whatever our value position, we are able to follow technical procedures that can guarantee objectivity. We can be clear and precise in our conceptualisation, rigorous in our handling of data, logical in our deductions and inferences, and scrupulous in giving attention to alternative interpretations. That is, objectivity for Weber lies in the methods through which we handle our experiences rather than in our experiences themselves. Objectivity is a purely technical matter that can guarantee the truth of an argument relative to a particular value starting point. Anyone holding the same values who followed the same technical procedures would come to the same conclusion. Thus, there can be a plurality of truths, reflecting a plurality of values, but it is possible to reject some inferences and explanations as false because the methodology used is faulty.
While this might seem to resolve the question of objectivity and to reconcile it with the necessary subjectivity of human experience, some writers have regarded it as overstating its case by ignoring the possibility that the technical criteria themselves may reflect a particular value choice. The roots of this more radical argument are to be found in the work of Friedrich Nietzsche, who had also been a major influence on Weber himself.
 Nietzsche argued that values must be seen as embedded in historically specific social circumstances and embodied in persons with specific bodily characteristics. He claimed that all knowledge is, therefore, perspective-bound. We see and interpret the world from our particular historical and bodily standpoint of power relations. Those who are located differently will see the world differently. All knowledge is situated knowledge and gives a view of the world from a particular location. For this reason, there is no 'view from nowhere' and so there is no objectivity. The idea of truth, for Nietzsche, is a mystification: instead of absolute truth we have, at best, a tentative and partial consensus among those in similar locations. Knowledge is linked to power and what counts as truth is merely the knowledge of the powerful.
One of the earliest positions to express the view that was set out by Nietzsche is to be found in Marxist theories of the dependence of knowledge and consciousness on the class standpoint of the observer. Marx saw class relations, rooted in property and the lack of property, as generating interests that motivate action and constitute the standpoint from which class members construct their views of the world. Class relations define a horizon of possibility that limits the ability of people to see the world in particular ways, and the ideas of the dominant class come to form a dominant ideology. If the subordinate class, instead of viewing the world from its own standpoint and interests can be made to accept this dominant ideology - perhaps through its imposition by schools and the mass media - their ideas can be characterised as a 'false consciousness'. Falsely conscious workers have come to take the standpoint of the bourgeoisie and so do not see their own position clearly. Criteria of truth and falsity are, therefore, relative to class locations. Georgy Lukács, a Marxist associate of Max Weber, held that there can, therefore, be both a 'bourgeois' science and a 'proletarian' science. The technical criterion of objectivity on which Weber had placed his hopes on are, according to Lukács, simply bourgeois criteria and provide no basis for achieving truth. The truth of particular forms of consciousness is established only through the practical actions pursued in class struggle. Truth, then, is a product of history.
 More recently, a related position has been taken within feminist theory by those who argue that the gendering of social relations constitutes distinctive gendered standpoints on knowledge. Following, in particular, Nietzsche's emphasis on embodiment, they argue that the particular social position of women, largely confined to domesticity and excluded from many spheres of public activity, provides a distinctive standpoint from which their experiences of the social world are constructed. This is opposed to the standpoint that men take in the construction of knowledge and the power balance between men and women is such that 'malestream' views become the dominant form of knowledge and, by virtue of male power, can be imposed as the taken-for-granted ruling ideas.
 Similar views have been developed in postcolonial theories, which posit an opposition between the social standpoints of the coloniser and the colonised, and in theories of ethnic division and the racialisation of knowledge. Most radically, writers such as Kimberlé Crenshaw have pulled these positions together in theories of 'intersectionality', using this term to refer to the ways in which class, gender, ethnicity, sexuality, and other social divisions cross-cut in complex systems of oppression and domination. Instead of simple dichotomies of standpoint and knowledge there is a myriad of social locations and a fragmentation of knowledge.
 This radical relativism might seem to imply that the whole idea of truth must be abandoned. Perhaps we can no longer claim to judge accounts as true or false but simply as 'different'. This is the position taken by many postmodern writers, who hold that as all knowledge is socially constructed, there is no reality: there is merely a variety of constructed realities that form a 'hyperreality'. From this point of view, the social sciences are simply one set of intellectual games among many others and there can be no way of choosing between sociology, poetry, science fiction, and commonsense knowledge except on the basis of purely personal and arbitrary preferences.
 A way forward was suggested by Weber's contemporary Karl Mannheim in his sociology of knowledge. Mannheim recognised the relatedness of knowledge to social position but held that this need not lead to relativism. He argued that we must not privilege any one standpoint but must recognise that all standpoints generate subjectively valued truth: each perspective provides an authentic and so valid construction of reality. Combining these authentic but partial truths into a single account gives a more comprehensive - but not absolute - truth. This is the position that Mannheim called 'relationism'.
 Relationism holds that all socially situated knowledge that is an authentic expression of particular concerns and interests can be regarded as relationally true. Relational truths are partial and limited but are essential elements in a comprehensive synthesised account of the world. Such a synthesis, embodying a variety of truths in a single view, is not the truth, but it has a truth that goes beyond the partial truths that it incorporates.
 Mannheim's position can be understood by thinking of the different views of a room that are taken by those located at different points within it. Each person sees the room from a particular position and so sees it in a particular way. A synthesis of these differing viewpoints gives a more comprehensive, more accurate picture of the room as it really is. Of course, the social world is vastly more complex than a room, but the logic of Mannheim's argument is the same. A combination of partial but authentic viewpoints of the social world can produce a composite truth, an account with a greater truth value than any of the positions taken separately.
 But who is to construct this composite synthesis? As there can be no 'view from nowhere', would the synthesis not be an equally partial truth bound to the particular social standpoint of its producers' Mannheim's answer is both 'yes' and 'no'. The synthesis can be produced, he argued, by a social group that is 'relatively unattached' from any particular standpoint. This social group is the intellectuals who are drawn from various social classes, genders, and so on, and whose position within the university gives them a relative freedom from social determination and allows them to take a wider and more comprehensive point of view.
 This might appear to be self-serving: Mannheim was, after all, an intellectual. His argument was, however, that there the social conditions of intellectual life must be such that there are certain institutional guarantees that intellectuals will consider all partial truths equally and will maintain their relative detachment and impartiality. These institutional guarantees comprise the values of academic freedom and free, rational discussion in open and unconstrained situations protected by the organisation of the university. These conditions describe what Habermas would later describe as the 'ideal speech community', a sphere of discourse free of constraint and power relations in which all can engage on the basis of equality - regardless of class, gender, ethnicity, or other social division - and can consider arguments solely in terns of their intellectual merit.
 Mannheim was aware, of course, that such conditions are precarious. He and his teaching assistants ion the Department of Sociology at Frankfurt University had been forced to abandon their posts and leave the country when the Nazi government had imposed tight political controls over the universities that removed all vestiges of academic freedom and excluded particular value positions and ethnic groups from participation in intellectual discussion. He argued, therefore, that there was a need for constant vigilance to protect and maximise academic freedom. Universities must create the conditions in which academics from all social backgrounds have equal opportunities to participate in intellectual discussion and must ensure a relative detachment from commercial and political pressures that would limit this discussion. Only when such conditions exist can the pursuit of objectivity be guaranteed. Where those conditions do not exist we are left with the possibility that certain partial truths will be excluded and that falsehoods may be perpetuated. The objective pursuit of truth, through the synthesis of partial subjective truths, is the task of social scientists acting under conditions of academic freedom and free discussion.
 Of course, an account with truth value must conform to its object in some way. So, if 'correspondence' with reality is rejected, in what does this conformity consist? Mannheim's argument was that conformity with reality is demonstrated by the 'practical adequacy' of knowledge. Indeed, testing for practical adequacy is a principal way in which partial truths are distinguished from falsehoods and the various political truths are balanced against each other and synthesised. Thinking originates in attempts to solve practical problems and a truthful view of the object world is one that provides effective ways of addressing those problems. If a theory 'works', it has practical truth value. True knowledge is that which provides us with expectations and leads us to actions that are effective in the practical contexts that are of interest to us. Such knowledge grasps some aspects of the noumenal reality that is, in its totality, unknown and unknowable. This partial approximation to the truth is all that we can hope to achieve: it is what it means for a subjective observer to be objective.
Originally Posted November 16 2017.
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Objectivity and subjectivity are key concepts in social research. This book, written by leading authors in the field, takes a completely new approach to objectivity and subjectivity, no longer treating them as opposed - as many existing texts do - but as logically and methodologically related in social research.
The book debates:
- the philosophical bases of objectivity and relativity
- relationism and dynamic synthesis
- situated objectivity
- theorised subjectivity
- social objects and realism
- objectivity and subjectivity in practice
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Subjectivity and Objectivity in Qualitative Methodology
Carl Ratner
Abstract: This article argues that subjective processes, social relations, and artifacts (including research instruments and methods) enable researchers to objectively comprehend psychological phenomena. This position opposes the postmodernist contention that subjective processes, social relations, and artifacts interfere with objectivity. The article outlines a hermeneutic procedure for interpreting narratives in a way that comprehends the real psychological meanings that are expressed. This procedure is contrasted with an impressionistic summary of a narrative which imposes the researcher's theoretical perspective on the protocol instead of elucidating the subject's meanings.
Key words: subjectivity, objectivity, postmodernism, hermeneutics, subject-object
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Overly Honest Social Science? The value of acknowledging bias, subjectivity and the messiness of research
[image: ]The popular Twitter hashtag #overlyhonestmethods reveals the widespread interest in methodological reflexivity. Jen Tarr reflects on the overt critique of scientific objectivity and argues good social scientific practice should be about acknowledging the weaknesses of methods to improve practice and to reassure novice researchers that real world research often is messy. Furthermore, we need more space in mainstream journals for over-honesty and the discussion of real methodological practices.
In early January, the hashtag #overlyhonestmethods began trending on Twitter. Started by neuroscience postdoc Dr. Leigh with a tweet about an undergraduate forgetting an experiment in the fridge, it quickly spread, as scientists from a variety of disciplines began saying the unsayable, breaking open the tidy reports constructed in the methods sections of most journal articles. Social scientists got in on the game too, with some of the best examples collected here. Responses from academic bloggers have been mainly positive (e.g. here) with only a few cautious voices suggesting that it devalues scientific practice or risks the careers of younger scholars.
We’ll never know how many of these apparent confessions are true. Some are certainly the stuff of nightmares for my methodological colleagues, the kind of practices against which we hope we’re inoculating our students: ‘I used quantitative methods because I assume the reader can’t parse correlation from causation’; ‘A qualitative data approach was chosen since our graduate stats course has permanently scared us away from numbers’; or ‘This method was used because my supervisor told me so when starting my PhD.’  My own worst fears about grounded theory are reflected in ‘Adopting a grounded theory approach, we collected all the data first and then made up a story about it afterwards.’  And I’ve seen too many examples of ‘Study site remains anonymous for confidentiality reasons but obviously it’s the University where I work.’
Most of us will laugh because these confessions sound all too plausible.  But reading them has also made me consider the implications this has for the impact and credibility of our work: not because I think that coming clean about actual methodological practices necessarily undermines the credibility of social science, but because I wonder about the differential distribution of over-honesty within different disciplines and methodological traditions.
Critiques of the supposed objectivity of science are not new.  Julius Roth flagged up some of these problems in the social sciences in ‘Hired Hand Research’ (1966) in The American Sociologist.  Science and Technology Studies practitioners like Latour and Woolgar (1979) have done the same in relation to laboratory science.  But methodological over-honesty has been slow to catch on in most fields.  However, there has been increasingly widespread acceptance of the confessional genre in qualitative research.  In the 1970s and 1980s when ethnographers began to be self-conscious about their writing practices and the inevitable role the researcher played in the production of the findings, it became more common for their monographs in particular to highlight these issues.  Paul Atkinson has written about the rhetorical tropes of the traditional ethnographic monograph: the bumbling antihero who, through making mistakes, comes gradually to greater knowledge of his or her ‘tribe’, a formula which sends the message that the research findings are reliable because ‘anyone could do what I did.’ Papers such as Judith Stacey’s ‘Can There Be a Feminist Ethnography?’ and Esther Newton’s ‘My Best Informant’s Dress: The Erotic Equation in Fieldwork’ have brought attention to less frequently identified challenges of interpersonal relationships formed in the field, which are as relevant to traditional monographs as they are to contemporary ethnography which has largely abandoned the quest for objectivity as such.
In part, ethnographers and other qualitative researchers have been forced to acknowledge these challenges in their research: the greater contact with participants required by most qualitative research methods inevitably leads to greater and messier involvement with them.  To produce qualitative social science, then, must involve some acknowledgement of these issues as part of writing up a good account of scientific practice.  The field of qualitative methods may be roughly split between people who think this kind of reflexive over-honesty has gone too far and that social research must cling to some semblance of scientific practice, and those who think it hasn’t gone far enough and that social researchers should give up on scientific rhetoric altogether.  But must acknowledging bias and subjectivity and the messiness of research fundamentally devalue that research as social science?
It shouldn’t.  Good social scientific practice should be about acknowledging the weaknesses of the methods used: not to reward sloppiness, but to highlight what really goes on; to reassure novice researchers that real world research often is messy; or to improve on current methods and find ways to do things better.  Better in this case does not necessarily mean less subjective, but it does mean more transparent, and usually more rigorous.  The publication of mistakes is a necessary part of this process.  Too often in both natural and social science, researchers face pressure to use established procedures simply to ensure results that work and appear ‘clean’ and uncontroversial, rather than experimenting with  approaches that might lead to better and more interesting data.  We need more space in mainstream journals for over-honesty and the discussion of real methodological practices.
Note: This article gives the views of the author, and not the position of the Impact of Social Science blog, nor of the London School of Economics. 
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We sketch four basic epistemological assumptions that imply a constructionist orientation to knowledge including (a) perspectivity, positionality; (b) horizonality, dynamic observer position; (c) the structuring of knowledge through instruments of knowledge production; and (d) interactivity and interventionist nature of research. Although social scientists often adopt a constructionist epistemology to frame their research object, the methodological consequences of such an epistemology for the production of social scientific knowledge are not normally drawn. Instead of dealing with the four assumptions as a productive epistemic window, many researchers exhibit a defensive tendency and continue the quest for objectivity in their own writing. We propose a different methodological position conceptualized in the dialectic of the always embodied, individual, and social researcher-in-interaction. Beginning with the concept of a decentered (self-) observation we develop the idea of the reflexive nature that relates the epistemic subject and object. We propose a way systematizing methodological considerations and procedures that follows the research process, beginning with the identification of a research topic to the final presentation of the results. The contributions to the two present FQS volumes on "Subjectivity and Reflexivity in Qualitative Research" provide answers and possible solutions to the questions and problems raised in this introduction. URN: urn:nbn:de:0114-fqs0302258
[bookmark: _Hlk67326078]Eileen Munro, Jeremy Hardie, Why We Should Stop Talking About Objectivity and Subjectivity in Social Work, The British Journal of Social Work, Volume 49, Issue 2, March 2019, Pages 411–427, https://doi.org/10.1093/bjsw/bcy054

In debates about knowledge in social work, the terms ‘objectivity’ and ‘subjectivity’ are frequently used with varying degrees of positive and negative connotations. We argue that the terms have become so ambiguous that they should be avoided. In its place, we suggest focusing on the individual attributes associated with objectivity and subjectivity and consider how the desirable attributes can be strengthened and the undesirable ones avoided. This division differs significantly from the typical objective/subjective division. We examine three key social work issues: the contribution of empirical research, dealing with dissent and the role of the personal. When the attributes of objectivity and subjectivity are examined in detail, it becomes apparent that they vary in how desirable and how feasible they are. A more precise use of language makes it easier to see the contributions of values, bias and power in social work policy and practice and reduce the risks of people over-claiming the reliability and neutrality of their assertions.
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IDEAL TYPE (Social Science)
 
An ideal type is a methodological construct developed by German sociologist Max Weber (1864-1920). Key to his formulation of ideal types is a focus on what motivates social action. Weber believed that we can understand human action by discovering the subjective meanings actors attach to their own behavior and to the behavior of others. For Weber, subjective meanings are important in understanding the laws and regularities that create and govern social structures. It is possible to discover these regularities because uniformity of social action is widespread; actions are frequently repeated by the same individual and they correspond to the subjective meaning the actors attach to them.
An ideal type serves as a way to determine similarities as well as deviations found in empirical cases. Ideal types do not refer to moral ideals or to statistical averages; they do not describe an individual course of action, or an ideal case, but a typical one. They are analytical constructs that enable the researcher to develop hypotheses linking the types with the conditions that brought about the event, phenomena, or social structure, or with consequences that follow from its emergence. Because they are composites of all the necessary features of an act or action, these types rarely appear in real life and do not represent the only possibility for a particular course of action. In other words, ideal types do not exhaust or fully reflect concrete reality. Rather they are analytical tools that allow the researcher to find features that are common among all the varied and unique social and historical realities in order to conduct comparative analyses. Classifying types of motivated action allows us to make systematic typological distinctions, such as between types of authority, while also providing a basis for investigating historical developments.


Weber distinguishes four basic ideal types to describe motivated social action: zweckrational, wertrational, affec-tual, and traditional. He organizes these types of action in terms of their rationality and irrationality. Zweckrational action is social action in which individuals rationally choose both goals and means. Wertrational action is characterized by striving for a goal, which in itself may not be rational, but which is nonetheless pursued rationally. Affectual social action is grounded in the emotional state of the actor, rather than in the rational weighing of means and ends. Traditional action is guided by customary habits of thought, by reliance on "the way it’s always been done." Weber’s concern is with modern European and North American society, where he saw behavior increasingly dominated by goal-oriented rationality, whereas earlier it tended to be motivated by tradition, affect, or value-oriented rationality.
The most understandable type, according to Weber, is zweckrational action because it determines rationally organized and administered structures like bureaucracies. Bureaucratic organizations are characterized by depersonalization, routinization, predictability, and the rational calculation of costs and benefits. Using ideal types, Weber was able to argue that the characteristic form of modern institutional organizations, such as the state, the corporation, the military, and the church, is bureaucratic.
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SUBJECTIVITY: OVERVIEW (Social Science)
 
In emulating the success of the physical sciences, the social sciences have traditionally been committed to the paradigm of objective knowledge. The norm of objectivity was understood as an ideal of disinterested, factual, replicable, lawlike knowledge of social reality, a type of knowledge that would demonstrably transcend both ideological controversies and commonsense knowledge, indeed a knowledge wholly independent of human interests, passions, and all subjective entanglements. Not surprisingly, this image of science polarized epistemological disputes into two extreme camps, the objectivist persuasion defending the ideal and a range of dissenting voices questioning the possibility or desirability of a purely objective knowledge of social life. Perspectives from the latter camp shared the belief that an authentic social science must accept the radically subjective nature of its research fields and devise methods and approaches to capture the phenomena of subjective life. What follows is a brief survey of some of these approaches to subjectivity.
Given the importance of human emotions, intentions, and reasoning in modern thought, it is useful to begin with philosophy. The founding moment of modern philosophy lies in Rene Descartes’s (1596—1650) defense of the cogito, the irreducible moment of subjective consciousness that persists as a foundation of objective, mathematical knowledge. Following Descartes’s lead, we see the "philosophy of subjectivity" branching into its various forms: the explorations of Immanuel Kant (1724-1804) and Johann Fichte (1762-1814) of the transcendental subject; G. W. F. Hegel’s (1770-1831) historicized vision of subjectivity as a genetic formation of "spirit" (in the 1807 Phenomenology of Spirit); Karl Marx’s (1818-1883) materialist account of the subject of history exemplified by revolutionary agency and praxis; and the emergence in the first part of the twentieth century of phenomenology as a descriptive philosophy of lived experience (in the work of Edmund Husserl [1859-1938] and his students).


There were also parallel movements within the human sciences. The debate between objectivism and subjectivism first came to public attention in the dispute at the end of the nineteenth century within German sociology between the Naturwissenschaft and Geisteswissenschaft images of science. Where the "natural science" model aspired to uncover objective laws, the "human sciences" foregrounded the "spirited" realms of human action, conscious agency, and the intentional life of singular individuals embedded in particular historical contexts. The well-known defense of subjective cognition in the work of Wilhelm Windelband (1848-1915), Heinrich Rickert (1863-1936), and Wilhelm Dilthey (1833-1911) entered modern sociology in Max Weber’s (1864-1920) version of a "sociology of action" based upon understanding actors’ motives (the so-called Verstehen or "understanding" approach to historical and social explanation). The subjective experience of historical agents is not to be reduced or discounted; rather, it is to be recovered through situation-ally sensitive contextual methodologies. Alongside the legitimate claims of quantitative methodologies, the social sciences must construct new and imaginative "qualitative" approaches to intersubjective experience.
Weber’s methodological writings were given a phenomenological grounding in the work of Husserl’s student, Alfred Schutz (1899-1959). Essentially Schutz followed Husserl’s argument that all scientific knowledge has its foundations in the pretheoretical world of practical action, the Lebenswelt or lifeworld of everyday experience (Husserl [1954] 1970). Rather than treating subjectivity as an irrelevance or hindrance to objectivity, the social sciences could only achieve rigorous knowledge by making this "subjective world" of practical life its central topic. The human sciences, in other words, presuppose a phenomenology of the social world (Schutz 1967).
Other traditions had come to the same conclusion from different routes. One of the most notable of these is the tradition of American pragmatism and its sociological correlate, symbolic interactionism. Theorists such as William James (1842-1910), John Dewey (1859-1952), and George Herbert Mead (1863-1931) viewed the social world as the outcome of the reflexive interaction of conscious agents. Human beings act and relate to one another through communicative, symbolic means. Because individuals symbolically construct their lifeworlds, the interactional processes involved must form the first topic of a genuine social science. When combined, European phe-nomenological sociology and American interactionist sociology have given rise to a wide range of approaches to subjective experience. Among the most influential of these are phenomenological sociology interpreted as a radical sociology of knowledge (exemplified by the work of Peter Berger and Thomas Luckmann [1966]); the eth-nomethodological sociology of Harold Garfinkel (1967) and Aaron Cicourel; the language-based perspectives of conversation analysis; the interactionist sociology of Erving Goffman (1922-1982) (1974) and the microsoci-ology of subcultures and personal worlds influenced by Goffman’s work (e.g., Becker 1964; Glaser and Strauss 1967; Sudnow 1972); phenomenological psychology and humanistic psychology (Psathas 1973); social studies of science as a "subjective construction"; and so on. In addition, we might mention the interdisciplinary-wide movements of qualitative methodology, feminist epistemology, structuration theory, and recent forms of critical theory (influenced by the work of Jurgen Habermas).
In the tradition of "continental philosophy," the subject and subjectivity occupy a fundamental role in a number of theoretical perspectives—most notably in the development of semiotic and structuralist ways of thinking that rejected the Cartesian cogito and "humanist" subject, and more recently in various strands of poststructuralist thought in which we find something like "the return of subjectivity."
In the tradition of metaphysical humanism, the transcendental subject is thought to constitute the "object" through its active processes of representation (Kant, Arthur Schopenhauer [1788-1860]) or intentional syntheses (Husserl, Max Scheler [1874-1928], Jean-Paul Sartre [1905-1980], Maurice Merleau-Ponty [19081961], Paul Ricoeur [1913-2005], and others). The "world" is the totality of phenomenal appearances given to the constituting subject. Objects are "correlated" to subjective activities, functions, representations, and practices. This has been called the "philosophy of consciousness." Questioning the primacy of consciousness produces a range of antisubjective positions. In this context, we might view psychoanalysis as the key to the rejection of the primacy of pure consciousness, with Sigmund Freud’s (1856-1939) attempt to dethrone the privileged position of subjectivity by exploring the anonymous functions of desire and unconscious experience. Psychoanalytically oriented thought contests the primacy of the ego, particularly in the guise of the subject understood as a stable, proprietorial center of conscious acts. The structuralism of Roland Barthes (1915-1980) and Louis Althusser (1918-1990), for example, has extended this criticism by seeing the self as a "subject-position" created by ideological practices and social discourses.
This critique of the subject opened the way for a much more complex and diverse problematic of subjectivity—emphasizing the changing historical, institutional, and cultural forms adopted by the subject within different fields of power (here the work of Martin Heidegger [1889-1976] and Michel Foucault [1926-1984] can be mentioned). More recent theorizing has criticized the Cartesian subject as an ideological pillar of masculine, Eurocentric culture. As black feminist and postcolonial theory has argued, the "white mythology" of the occidental subject helps to sustain patriarchy, women’s oppression, colonialism, and phallocentric institutions more generally. Rather than positing a disembodied, essentialist, and metaphysical "subject," the task poststructuralist and postmodern thought has set for itself is to deconstruct all essentialist conceptions of the subject in order to investigate the concrete relations and discourses that create different historical forms of embodied subjectivity.
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Subjectivity and Reflexivity in the Social Sciences: Epistemic Windows and Methodical Consequences
Franz Breuer & Wolff-Michael Roth
Abstract: We sketch four basic epistemological assumptions that imply a constructionist orientation to knowledge including (a) perspectivity, positionality; (b) horizonality, dynamic observer position; (c) the structuring of knowledge through instruments of knowledge production; and (d) interactivity and interventionist nature of research. Although social scientists often adopt a constructionist epistemology to frame their research object, the methodological consequences of such an epistemology for the production of social scientific knowledge are not normally drawn. Instead of dealing with the four assumptions as a productive epistemic window, many researchers exhibit a defensive tendency and continue the quest for objectivity in their own writing. We propose a different methodological position conceptualized in the dialectic of the always embodied, individual, and social researcher-in-interaction. Beginning with the concept of a decentered (self-) observation we develop the idea of the reflexive nature that relates the epistemic subject and object. We propose a way systematizing methodological considerations and procedures that follows the research process, beginning with the identification of a research topic to the final presentation of the results. The contributions to the two present FQS volumes on "Subjectivity and Reflexivity in Qualitative Research" provide answers and possible solutions to the questions and problems raised in this introduction.
Key words: subjectivity, reflexivity, theory of knowledge, met
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	It is not uncommon to hear the declaration, “That's highly subjective” in some kind of academic discussion.   Typically, what the person is implying by making such a declaration is that a statement made by someone else is an issue that is highly interpretive and perhaps one in which there are a number of different stances one might take.   One might further assert that the person making the declaration is using academic discourse to say something along the lines of, “That's merely your opinion”.
It is thanks to Descartes that humans are all considered subjects.   His now famous “cogito ergo sum” or “I think, therefore I am” lead to the common understanding that humans may be recognized as sapient beings that are conscious of their existence and selfhood.   Subjectivity brings with it the notion of the individual as a sapient, sentient being, conscious of his/her self as an individual and able to act as a free agent.   In this sense, subjectivity is taken to mean of or relating to a subject and evokes the notions of interpretation, perspective, point of view, ideology, and world view.
Subjectivity is broadly used and has become a word with many subtle shades of meaning.   The most value neutral definition would be that it is the thoughts, feelings, beliefs, and desires that comprise a person's self identity.  
However, in a traditional scientific discourse, subjectivity is often presented as a polar opposite to objectivity.   In this sense, objectivity is often seen as an absence of bias, thus implicitly implying that subjectivity is equated with bias.
At this point, it must be noted that the way in which one views subjectivity in research is highly dependent upon one's epistemological and ontological assumptions.   In the traditional research paradigm that emerged from the natural sciences, objectivity is seen as an essential element in doing academic research and forwarding the general understanding of a field and as such, subjectivity is something which must be limited to the greatest degree possible in order to be able to assert a degree of generalizability in regard to the findings.   If humans happen to be a part of an experimental research method, they are typically treated as objects to be observed as opposed to thinking, feeling beings to be socially situated and unraveled.
  The social sciences are quite distinct in that inquiries typically focus on human subjects rather than the objects, symbols, or abstractions typically investigated in the natural sciences.   The subjective plays an important role in the social sciences as it is often ultimately what the researcher seeks to uncover and understand—how the social world is experienced, understood, and produced.
With interpretation of the subjective experience as one of the main goals in much social science research, it must be noted that this adds more layers to the relationship of subjectivity to qualitative research.   No longer is there only the researcher's subjective experience to be taken into consideration, there is now also that of the participants.
As there is no empirical way to get at what is going on inside someone's head, or in the heads of a group of individuals, many of the data collection methods used in qualitative research are necessarily interpretive and mediated by language and culture.   Mediation might also be seen as layered and complex in this type of research as the subject must interpret their experience and then the researcher must then interpret that interpretation.
The matter is further complicated by questions of researcher perspective—either as an outsider looking in, or from the inside as a member of the society or culture.   Once again, this perspective is highly dependent on one's epistemological outlook, for depending on how one looks at the act of knowing, one may not allow that seeing something from someone else's subjective perspective is possible.
While qualitative research seeks to understand the subjective experience, it must nonetheless be concerned with interpretive openness through a process by which the researcher attempts to acknowledge his or her preformed prejudices, biases, and stereotypes and in so doing reveal the lens through which he or she builds an interpretation of the subject.   Ultimately one is left pondering to what degree one can be transparent about one's subjectivity.
A highly positivistic, quantitative influence in qualitative data interpretation seems to be the use of something that might be thought of as establishing reliability through a form of consensus.   In this case, a researcher might seek a variety of independent opinions on the interpretation of various pieces of textual data.   The hope being that if four researchers look at something and agree 95 percent of the time, then the interpretation is reasonably objective—but in so doing it loses its subjectivity and perhaps its value as a piece of qualitative research.
In qualitative research, subjectivity is both a tremendous strength and a potential weakness.   The research methods we have to work with at present are such that we must accept the weakness and try to overcome it to whatever degree we can in order to reap the enormous benefits of context and subjective understanding that afforded by this style of research.
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Chapter One
In Praise of Subjectivity
F. R. Ankersmit
Introduction
Since antiquity historians have recognized that the historian's political and moral convictions strongly determine the nature of his accounts of the past. In the second century AD Lucian urged the historian, just as Ranke would do some two millennia later in exactly the same words, "to tell the past as it has actually been" and again, like Ranke, this primarily meant to him that the historian should write like an impartial judge and avoid all partisanship. The kind of intuitions behind this recommendation to avoid political and moral partisanship are too well-known and too obvious to need further elucidation here.
However, there is a less obvious aspect to these intuitions that demands our attention. The words "subjectivity" and "objectivity" themselves will prove to be our best clue here. If we consider these terms, the suggestion clearly is that the historian should at all times be "objective," since his possible "subjectivity" would make him add to the "object" investigated by him, i.e., the past, something that belongs exclusively to the "subject," i.e., the historian himself. And in this way the historian would distort the past itself by projecting something on it that is alien to it. This, obviously, is the picture which is suggested or implied by these two words "subjectivity" and "objectivity."
When we think this over it must strike us as odd, in fact, that the historian's subjectivity has always been so exclusively linked to political and moral values. Why is this so, we may well ask ourselves. For it might be argued that the historian's subjectivity, i.e., his own presence in his writings, may just as well be due to many other factors. A historian may have a preference for a specific kind of historical topic, have a specific style of writing or argument, belong to a specific historical school, or simply demonstrate in his writings a stupidity that is characteristic of his well-attested lack of intellectual capacities.
But why, again, have these other causes of subjectivity so rarely been associated with the problem of subjectivity? The explanation cannot be that the traces of these other factors would be so much less obviously present in historical writing than political and moral values. For example, one only needs to open the kind of book written some thirty years ago by a disciple of the Annales school in order to recognize immediately the scholarly affiliations of its author, whereas it would probably be hard to find any identifiable political or moral commitment in it. Nevertheless, no reviewer in his right mind would criticize the book as "subjective" merely because it so conspicuously is a product of the Annales school-even if the reviewer in question would happen to hold the Annalistes in very low esteem.
And there is more occasion for wonder. For to be the disciple of a certain historical school, to write in a certain style, to be characteristically stupid, etc., these are all things that are far less part of the historical past investigated by the historian than our political and moral values, which will almost always be most intimately tied up with the vicissitudes of the historical process itself. Political and moral values have most importantly contributed to what the past has been like; they truly are an important component of the historian's "object" of investigation. So if one were to use the term "subjectivity" in a sense close to its etymological origins, one had better call the Annaliste historian "subjective" rather than the historian whose socialist or liberal values are clearly present in his work. There truly is something "objective" about political and moral values that is wholly absent from disciplinary affiliations, historical style, or sheer personal stupidity.
But perhaps this is precisely why historians tend to be so extremely sensitive to the influence of political and moral values. Perhaps they intuitively feel that these influences are so much more dangerous, and a much more serious threat to historical truth because of their quasi-"objectivity" than these ostensibly more "subjective" factors. Or, to put it differently, perhaps political and moral values are perceived to be such a threat to historical truth, not because they are so remote from it and do belong to such an entirely different world, but precisely because they are, in fact, so close to historical truth, that the two can often hardly be distinguished from each other. Moral and political values belong to the world of the object rather than to that of the subject-and the so-called "subjective" historian therefore obeys the world of the object (in the way required by objectivism) rather than what constitutes his own subjectivity and what is personal to him. Or, to put it differently, the problem, therefore, might well be that political and moral values are a way in which historical truth may sometimes manifest itself and vice versa.
This, then, will determine the plot of my argument. I shall start with an exposition of some traditional views on the subjectivity versus objectivity problem and attempt to show that these views fail to recognize that the problem arises from the logical proximity of truth and value. After this has been established, it obviously follows that we shall have to look much harder for the exact nature of their relationship than has been done up till now. Precisely because (historical) truth and value are so extremely close to each other, we should develop the best philosophical microscope we can in order to accurately investigate the interaction of historical truth and value.
What we shall see, in the end, through our microscope will prove to be most reassuring: for it will become clear that "truth" determines "value" and not vice versa and, hence, that we need not fear value as much as we have traditionally been taught to do. On the contrary, it may be argued that value will often be a useful or even indispensable guide on our difficult way to historical truth.
Traditional Objectivist Arguments
My thesis that we should not worry so much about subjectivism as most of the handbooks advise has, admittedly, its antecedents in historical theory. A good starting point is William Walsh's observation that nothing need necessarily be wrong with the indisputable fact that different historians will always present us with different accounts even when writing about one and the same historical event, say the French Revolution. The handbooks often already saw in this an occasion for relativist despair, because the fact seemed to suggest that an intersubjective account of the past acceptable to all, or most historians, is an unattainable ideal. But Walsh points out that this is an overhasty conclusion. Relativism only becomes an option to be considered if these accounts should all be mutually incompatible and if, next, we had no means at our disposal to decide which of them is right and which is wrong. But nothing as bad as that will necessarily be the case when we are presented with different accounts of the French Revolution, for example. For most often these accounts will complement rather than contradict each other. An account focusing on the intellectual causes of the French Revolution and another on its economic causes can peacefully coexist together. It would require a most naive and unsophisticated conception of the notion of "cause" to presume incompatibility here. If you say that your car hit another one because the road was slippery, this explanation can unproblematically coexist with the alternative one that you had been driving too fast. And to the extent that the descriptive component of historical accounts tends to outweigh their causal component, incompatibility becomes even less likely. The statement that a chair has four legs is not in the least contradicted by the statement that it was made by Hepplewhite. Similarly, a political history of France in the eighteenth century does not contradict but complement an economic history of France in that same period. And we may agree with Walsh that this simple and pedestrian observation will already solve most of the problems that so often and so needlessly have driven relativist historians to despair.
Yet Walsh is prepared to admit that in some cases there may actually be incompatibility-and I note in passing the remarkable fact that it will be far from easy to find convincing examples of this, for outright conflict is astonishingly rare in the history of historical writing. But an example would be the conflict between the Marxist thesis that the French Revolution served bourgeois interests and Alfred Cobban's argument a generation ago that the Revolution was reactionary and hurt rather than furthered capitalist bourgeois interests. Here, indeed, we have a conflict and, next, the conflict undoubtedly had its origins in the fact that Cobban held other political values than the Marxists.
But Walsh remains undeterred by even this kind of example. And his argument is that even in this example conflict is merely apparent. Conflict disappears, he goes on to say, as soon as we recognize that a liberal might agree with the Marxist if he were prepared to consider the French Revolution within the framework of Marxist values while the Marxist, in his turn, would be ready to see Cobban's point after having embraced his set of moral and political values.
But I expect that most historians will find this an impossibly Arcadian view of historical debate; and they would probably object that in this way history would be emptied of meaningful discussion. For all that would now be required is the readiness of the historian to temporarily and dispassionately accept the values of his opponents-and all disagreement would disappear like snow under a hot sun. However, if debate and disagreement could really be banned in this way from historical writing, the same would be true for historical truth as such. For if there is no longer anything to disagree about, the search for historical truth would have become an illusion, and then there would be no room for truth anymore. Similarly, the search for something that is white is unworkable in a world in which everything is white.
We may observe in this later part of Walsh's argument this tendency (that I mentioned a moment ago) to so completely separate truth and value that the two could never come into real conflict with each other. And I would now agree with the historian's conviction that this would be a most naive simplification of the role of values in historical writing-though, admittedly, at this stage of my argument I am not yet in the position to present a convincing argument for my agreement with the historian. This I can only do after having shown how closely truth and value are really related in historical writing.
A similar strategy for explaining away the problem of historical subjectivity by putting truth and value miles apart can be found in the well-known "reasons versus causes" argument. The main idea in this argument is that we should always clearly distinguish between what caused a person to hold a certain opinion (such as his moral convictions) and the rational arguments or reasons that this person may have, or fail to have, in favor of this opinion. And since these are completely different things, the argument goes on to say, it may well be that certain political or moral values cause people to have certain beliefs, but this fact alone is completely irrelevant with regard to the question whether the belief in question is right or wrong. For example, three decades ago a person may have believed that Mao's China was an awful mess simply because his conservative values caused him to believe so; but nevertheless the belief was completely correct. Hence, even if we can explain what values have caused people to hold certain opinions, these opinions may well be correct and true to actual fact. Or, as Arthur Danto once so succinctly put it: "there are few more pernicious beliefs than the one which suggests that we have cast serious doubts upon an opinion by explaining why someone came to hold it."
This surely is a most effective way of dealing with the problem of subjectivism; but it shares with most knockdown arguments of this type the disadvantage of being, in practice, a bit too effective. For, as each historian will be able to tell you, this philosophically neat and convincing distinction between causes and reasons will simply not work in practice. In actual historical debate, the arguments in favor of or against certain views of part of the past cannot be carved up into what belongs to the world of political and moral values on the one hand, and what belongs to the world of fact and of rational argument on the other. What is objective truth to one historian may well be a mere value judgment in the eyes of another historian. Hence, as was already the case in Walsh's argument, the fatal weakness of the reasons versus causes argument is that it fails to take into account how close historical truth and political and moral values actually are to each other.
Historical Representation
For a more detailed exploration of the interconnections between historical truth on the one hand and political and moral values on the other, it will be necessary to start with a few general observations on the nature of historical representation. I am intentionally using here the term "historical representation" instead of alternative terms like "historical interpretation," "description," "explanation," "historical narrative," etc. For as will become clear in a moment, the relevant secrets of the nature of historical writing can only be discerned if we see the historical text as a representation of the past in much the same way that the work of art is a representation of what it depicts-or, for that matter, in the way that Parliament or Congress is a representation of the electorate.
The most widely accepted theory of aesthetic representation presently is the so-called "substitution theory of representation." According to this theory-and in agreement with the etymology of the word "representation"-a representation essentially is a substitute or replacement of something else which is absent. And, obviously, precisely because of the latter's absence we may be in need of the substitute "representing it." To take the example made famous by Ernst Gombrich-who was one of the most influential proponents of the substitution theory-a hobby horse may be a representation of a real horse for a child, because it may function in the child's eyes as a substitute or replacement of a real horse. Similarly, because the past is past-and therefore no longer present-we are in need of representations of the past; and we have the discipline of history in order to avail ourselves of those representations of the past that may best function as a textual substitute for the actual, but absent, past.
There is one feature, or implication, of this account of aesthetic and historical representation that especially deserves our attention within the present context. Namely, that a representation aims at being, from a certain perspective, just as good as the original that it represents. To be more precise: in the first place, the representation attempts to be such a believable and effective substitute or replacement of what it represents that differences between the represented and its representation can safely be disregarded. Yet, in the second place, there will and always must be such differences. For as Virginia Woolf so aptly summarized the nature of artistic representation: "art is not a copy of the world, one of the damn things is enough." So the paradox about representation is that it combines a resistance to difference with a love of it. A paradox that can be solved as soon as we recognize the logical affinities between the notions of representation and identity: for just like representation, identity somehow attempts to reconcile sameness and difference (by change through time) and is expected to do just that.
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