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     A community engagement program helps to grow the community positively. Big lunch is a successful community-based project in the UK that effectively spread in more than a million papers. According to this project, the community and neighbours show gratitude for this event. The community health to address local issues and overcome those issues through the community spirit. On the other hand, the helping hand program is also a community-based project in the UK that helps people with their needs and provides happiness, Food education, and health are the necessary components for a human being. The member’s Helping     Hand is contributing and utilising the funding, which is collected by the support of various stakeholders, contributors, it will try to profile food, water and health to the needy people or the community that are belonging in a poor state. Helping Hands can find out the needy people in the neighbourhood and also in the community through a survey. It also uses many social platforms that increase the number of stakeholders in their project. The helping handles effectively spread to a wider range of people within two years. The main purpose of The Helping Hand is to support underprivileged people by furnishing them with the basic existence factor. It helps to provide mental support as well as prepare the community to overcome any local or communal issue by community strength. The aim of the report is to understand the significance of The Helping Hands projects and their adoption which will effectively improve society as well as the community. 
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      Active consultation: The Active Consultation in the Big Lunch project involves the different neighbourhoods and communities. The collaboration and participation of the different communities make the event possible. Neighbours and communities come together to have a meal popularly known as the big lunch. This is done to increase the community spirit, enhance better understanding of the people involved, erase loneliness and strengthen relationships. Active consultation is required when the different communities and neighbourhoods come together to work on a particular project. The different recreational activities and talent shows like the three-legged race and musical chairs are being organised. The Big Lunch focuses on the community building spirit. The Big Lunch gets its funding form of donations. There is a training programme that equips the volunteers to organise major events like this (Mirzania et al., 2019).
In contrast to this, The Helping Hand Project is also a community-building project. The success of this project depends on the decision taken by the community and the neighbours. It is a project which aims at helping the needy people in the community. A community is built with a variety of factors, people belonging to different cultures, age groups and social strata come together. The project collects information regarding the people in need and comes together to help the specific person or family (South et al., 2020). The community raises funds and uses the fund for the development of the community and its people. A lot of communities come together to aid a bigger cause which requires a large amount of funding and manpower. 

       Effective communication: The Big Lunch Project communicates on a smaller as well as a larger scale. The Big Lunch communicates through small neighbourhoods, communities and organises small get-togethers which can be done in a garden or a street. On a larger scale, the Big Lunch communicates through the use of social media like maintaining a digital calendar that regularly posts the date, time and venue of various events. This enables the interested participants to remain updated regarding the schedule of the Big Lunch Project. The Big Lunch project has its own website which contains all the information regarding the project. The aim, different ideas and the events are posted on the website. Various online websites are used to post information like Facebook, Twitter and LinkedIn. Registered members are intimated through emails (Benedictis, Orgad and Rottenberg, 2019). 
       The communication strategy of The Helping Hand Project is effective with the aid of social media. Every community has a WhatsApp group where all the families are connected, and communication is enhanced. No one is left out; each family is aware of the activities of the community. A Digital calendar is used where information regarding the various events is posted to keep every interested individual updated. The Helping Hand Project has a website wherein all the necessary information about the project is available. The aims and objectives of the Project are depicted. The Helping Hand Project has a separate profile on social media platforms like Facebook, Twitter and Pinterest. The donation box is used which is an online donation platform to receive funding.

       Stakeholder participation: Stakeholder participation is immense in The Big Lunch project. Since it is a community-building project, the main stakeholders here are the community and neighbours. The Big Lunch Project receives sponsors from various businesses which enable them to host a big event comprising millions of people. The sponsors fund food, drinks, electricity and various other necessities. The donors also play their part in funding which competes with various projects initiated by the Big Lunch project. The volunteers and members play their part in making the event a success. The Big Lunch Project offers training programmes and equips individuals in community building programmes (Pallett, Chilvers and Hargreaves, 2019). The government has also recognised its value and done its part in mentioning it in the newspaper, The Guardian.
The Helping Hands project has effective stakeholder participation as well. The community has the biggest contribution to the success of the project. The community surveys to discover the marginalised and people in need in their community. It aims at providing financial aid to the individual. The Helping Hands project connects the different organisations with the people in terms of their needs (Eden Project, 2022). Organisations like The British Red Cross and Macmillan Cancer Support are two such organisations that came to the rescue of the people affected. Different charitable non-profit organisations have started to collaborate with The Helping Hand Project in order to contribute to the betterment of society. Donors from all across the UK come to contribute to the fund, Volunteers aid in providing a helping hand to the cause.

        Inclusion of forwarding looking approach: Big Lunch Community strives to form a global community. It works towards uniting people and giving them a new identity. Working as a community is much better than working individually. This helps in accomplishing the goal of building a better society. The use of social media platforms by the Big Lunch project shows the innovative and future-oriented prospects of the Big Lunch Project. This project invites people across the globe to come together. It is done in the form of donations and charitable events. The membership opportunity shows a clear and definitive future-oriented goal of building a global community (Cordery, Belal and Thomson, 2019).
The Helping Hand Project had started as a small community programme. It had slowly gained popularity as many other communities started to be a part of the project. The communities used to collect a fund within communities to aid the people in need. Due to a futuristic approach and charitable nature, many other communities joined hands to fulfil a purpose. Due to its growing structure and popularity, many non-profit charitable organisations had voluntarily collaborated to continue the good work. The Helping Hand Project aims at expanding its network across London. Various parts of England have become donors and offered their voluntary services. The Helping Hand Project has a website that contains the detailed structure of the Project. The different profiles on various social media platforms like Facebook, Twitter and Pinterest are big contributors to spreading awareness regarding the project. The Facebook Page dedicated to the Helping Hand Project has increased followers. 
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       Community mapping: The Helping Hands is not only beneficial for underprivileged people to butle, but it is also efficacious for needy people. It does not matter what the financial condition or the importance of the situation. The mapping also includes the rural areas. The basic living needs are often unattainable in these areas (Steinmetz et al., 2021).  The Helping Hands are always active whenever a problem is created in the community. As the project is spreading in an enormous area, a lot of society, the community is engaged in this project and sharing their experience productively enhances the environment of a quality community. 

        Social engagement: Helping Hands uses Facebook pages, Twitter, Pinterest, WhatsApp groups to reach abundant people. By involving the community socially, it helps to spread its benefits on a high scale. Helping Hands uses social platforms by involving some strategies (Johnston, 2018). They use a separate WhatsApp group for each community so that it is easy and quick to discover the problems from the accurate community. They use the other social platforms by providing many images and success stories from the consumers, which is a remarkable way to connect and build friendships between people. They regularly post contests or quizzes that help to attract a lot of people to society. 

        Impact analysis: The Helping Hands, fortunately, affected society to improve the communal environment. Fulfilling the basic needs helps needy people to minimise their obstacles in life. This project also helps to identify emergencies which reduces the pressure on the community. The Helping Hand is efficiently covering more than a million people which motivates the members of this project to carry out their responsibilities in the community (Broyles et al., 2020). The stakeholders are influenced by the endless project. So, it helps to create a huge fund that helps to solve public problems. Every community gets benefited individually which leads to a positive community change. 

        Evaluation: The Helping Hands spread more than a million communities which prepares the communities to face any regional or global issues. The use of social platforms is also increased in this project (Hashem, Bennett and Awad, 2020). More people are attracting and contributing through social platforms. By playing the responsible role of a citizen all people are helping each other. The community spirit is developing day by day through numerous engagements of people through this project. The rural areas are improving their lifestyle by taking advantage of this project. Food, water, health, and education are available in some of those areas. In this way, this project not only evolved the lifestyle but also fulfilled the communal needs to establish a virtuous community. 

      Best practices: Regular updates on social media, showing every effect of this project, uploading the success stories from consumers and arranging at least two or three engagement programmes help to flourish this project (Kim and Copeland, 2020). Continuous updates from the consumers help to recall their engagement. Arranging community programmes to understand the needs of the consumers creates more focus to solve their problems. Practising regular communication through any social sites and representing the conversation transparently help to attract more people that make The Helping Hands project sustainable. 
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      Food, water and health are the fundamental recruitment for any human being. According to necessity, Helping Hands is providing the minimum existence factors in underprivileged communities. The Helping Hand is trying to fulfil the aim of the project and also support the community by understanding the value of responsible citizenship. That is why this project is not only spread within some societies it also had a great impact on a large community. The community map of this project is wider than The Big Lunch.  This project is more conscious to strengthen community engagement. All over the world various people from different cultures, religions are benefiting from The Helping Hands project. It does not develop any barriers among the people so the inequality in the community is decreased, which is also favourable for the community. 
      In conclusion, it can be said that community engagement is an event that can efficiently improve the community as well as society. The interconnection between the members of the neighbours helps to easily recognise the obstacles developing in the community. As well as it helps to create a responsible society. The Helping Hands and The Big Lunch both are community best projects in the UK that are rapidly working every day to build a quality community. These both are spreading at a tremendous rate among the people. The Big Lunch helps to decrease isolation and make people happy. On the other hand, Helping Hands also makes the people fortunate by providing for their emergency needs and solving their problems which prohibit them from being involved in communal work. Solving the necessity or the emergency condition creates a faithful impact on the community. Thus, the events not only improve the community but at the same time build a strong connection between different cultures and regions. 
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