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Do the Ethical Standards Involved in Textile and Apparel Supply Chain Management Have an Impact on Consumer's Buying Decisions? - A Study Based on Empirical Evidences


Abstract 
The proposed research is aimed for determining and analysing whether ethical standards with respect to the supply chain management of apparel and textile industry influences the consumers. Therefore, for attaining this aim, primary data will be collected through questionnaire from workers along with the consumers in the respective industry. Additionally, the data will be assessed for the purpose of the research aim with the support of correlation and regression. 
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Introduction
[bookmark: _Toc508725993]Research Background 
Ethical values in organisations irrespective of any industry in the world influence all the stakeholders. Lack of consideration of ethical values in the organisation significantly de-motivates the stakeholders to associate with the company. Unethical practices, which directly affect a specific stakeholder, cause detachment to a certain extent. For instance, the unethical practice relating to the poor conditioning of work de-motivates the workers, which in turn causes higher workforce turnover in the organisation. On the other hand, unethical business practices, which are related to offering harmful products to the customers affect their loyalty and discourage new consumers to make purchase. In this context, among the various stakeholders that an organisation possesses, customers and workers are regarded as the most crucial. It is also notable that unethical practices not only influence the stakeholders that it directly impacts, but also the other associated individuals. For instance, unethical practices relating to the adverse working condition in the factories affecting the health and life of workers discourages the shareholders and suppliers to be a part of such organisation. A similar impact is also notable with respect to the customers. The customers do not like to be associated with the organisation that conducts unethical practices. The customers perceive that their purchase from the organisation contributes to the harm of the poor workers. Thus, it is apparent that the unethical practices within the organisation have significant impact on the overall buying behaviour of the consumers. The consumers thus expect to buy products and services from organisations that do not encourage any unethical practices. However, in this era of extensive industrial growth and development, it is evident that there are many organisations that commit unethical practices to gain competitive advantages (Crowe & Simon, 2000; Clarke, 2006). 
[bookmark: _Toc508725994]Problem Statement
Based on the above background information relating to the unethical practices that affect consumers and other stakeholders, it is identified that one of such industries is associate with apparel and textile business. It is identified that violation of the ethical standards in the textile factories has been a common phenomenon. This is particularly evident in the underprivileged nations of the world. The issue is common among such nations and is due to the fact that it has a greater number of unemployment rates and large numbers of people in extreme poverty level is considerably high. Thus, the people in extreme poverty in order to meet their fundamental needs for survival work in factories, which has a higher level of life threatening risks. One of the riskiest areas of work in the textile factories is with respect to supply chain process, as it involves working with heavy machines and carrying overweighed goods. In this area of work, it also involves the risk of working in extreme temperatures, harmful chemicals, and dyes, along with lack of sufficient fresh air. Additionally, in many instances, this poor working environment causes death of the workers, organ damages, or chronic diseases. The unethical practice in the textile industry against the workers is not only apparent with the poor working condition. In fact, another crucial issue related is the persistence of child labour that significantly affects the society. Children are forced to work extremely difficult tasks. It is arguable that the poor working condition in the textile industry has also caused human trafficking to a certain extent, especially in the context of children (Khan et.al., 2017; Köksal et.al., 2017). 
In addition to the above context, the issue of sweatshops in the textile industry is also identified. The term ‘sweatshop’ suggests of the lower wages to the workers with forced overtime along with disregarding of their welfare, safety & health risks, coercion, and deceiving the workers about the possible risk of life along with health associated with the work. It is also notable that poor infrastructure setting and the environmental issues persisting in the supply chain process of the textile industry significantly violates the ethical standards related to the work process. The ethical issues in the supply chain process of the textile organisations have been continuously increasing, as they do not want to spend on the infrastructural improvement. The infrastructure in many of such organisations is outdated that creates risks to workers. It is also identified that most of the nations of the world in the present day context have set ethical standards within the textile industries. There are many nations that have enacted laws so that textile organisations do not commit such unethical practices. However, the issue is still relevant in the present day context and has witnessed the death of many workers all across the globe (Geoghegan, 2017; Khan et.al., 2017; Shen et.al., 2017). 
[bookmark: _Toc508725995]Research Question 
Based on the above-discussed background information and the issue, it is an opportunity to frame a research question that would ensure the reason for conducting proposed research. The research question framed is presented below: 
· Do the ethical standards involved in textile and apparel supply chain management have an impact on consumer's buying decisions?
[bookmark: _Toc508725996]Research Aim 
Considering the above-depicted research question, a research aim has been framed that would direct the proposed research appropriately so that a successful outcome is attained. Thus, the aim of this proposed research is to identify and evaluate whether the ethical standards in the supply chain management of textile and apparel industry have an impact on consumers’ buying behaviour. 
[bookmark: _Toc508725997]Research Objectives 
To attain the above-mentioned aim of the proposed research in a comprehensive and well-directed way, it is crucial to frame some of the objectives. Thus, the research objectives, which have been framed for the proposed study is presented below: 
· To evaluate the ethical standards in the supply chain management of the textile and apparel industry 
· To examine the reasons for ethical issues in the textile and apparel industry 
· To analyse the impact of ethical standards in the textile and apparel industry on consumers’ buying decision 
· To evaluate consumers’ buying decision with respect to influencing organisational performance in textile and apparel industry 
[bookmark: _Toc508725998]Research Rationale 
The proposed research will be conducted to identify if there is a relation between the poor working condition in the textile organisations and consumer buying behaviour. The rationale behind conducting this research is to motivate the textile organisations to implement and follow the ethical standards related to work, especially in the supply chain process. The organisations might perceive from the positive relation of these two factors that the loss of market share or customers is due to the unethical standards in the supply chain process. Thus, the rationale behind conducting this proposed research is to benefit the poor workers and developing a better society all round the world. 
[bookmark: _Toc508725999]Literature Review 
[bookmark: _Toc508726000]Ethical Standards in the Apparel and Textile Industry 
The report of Nordic Fashion Association (2012) highlighted the violation of ethical standards in many areas within the supply chain process of textile industry. The report mentioned that ethical standards in the industry resembleb with the human rights. It emphasised two principles of human rights, which indicates the supply chain process of the industry must respect and ensure the protection of internationally declared human rights. Moreover, the supply chain process in the industry does not complicit in human rights abuses. The report of Nordic Fashion Association (2012) also highlighted the principles that promote ethical standards in the industry, which includes acceptance of collective bargaining, abolishing forced labours, and ensuring improved lifestyle of the workers. The report also states the principle to remove child labour and discrimination in the occupational filed. It also focuses on the principle to take precautionary measures and greater responsibility towards environment protection along with the integration of environment-friendly technology. Moreover, other principles of ethical standards suggest of working against corruption and integrating transparency in the supply chain process. The report of Nordic Fashion Association (2012) also emphasise the principles of ethical standards in the industry. This states that cruelty against animals should not be conducted and should also avoid copying of designs. These arguments are supported by Gardetti (2017), which further highlighted the code of conduct principles reflecting ethical standards in the textile industry as suggested by the United Nations Global Compact (UNGC). 
[image: ]
Table 1: UNGC Code Of Conduct: Principles and Subject Areas
Source: (Gardetti, 2017)
However, Rosenqvist (2017) claimed that non-adherence to the ethical standards in the apparel and textile industry has been a common occurrence in all the areas. Rosenqvist (2017) conveyed that ethical issues mainly relate to the labour, environmental concerns, product safety, and marketing, along with plagiarism in the textile industry. The argument is also supported by Khan et.al. (2017) and further claimed that these issues mostly persist in the underprivileged nations of the world. This is particularly relating to the supply chain process in the industry, wherein, the workers are exploited extensively. Sebald & Jacob (2018) supported this argument and mentioned that workers in the industry are largely exploited. The workers are paid low wages and have weak regulatory compliances. Khan et.al. (2017) also conveyed that various non-government and non-profit organisations have pressurised governments and the industry to ensure ethical standards at the workplace. However, there are many incidences of life loss, disastrous accidents, and harming the environment among others. The arguments were also supported by Gardetti (2017), however, it has mostly highlighted that breaching of ethical standards in the textile industry is not only in case of workers but also against animals. Gardetti (2017) further claimed that more than 50 million animals in every year suffer cruel death in the textile industry. Holmsten-Carrizo (2013) also mentioned that the elongated supply chain process and the production of raw materials for textile industry such as cotton reflect of various complexities that raises ethical issues. It has further been stated that the cotton production faces many challenges in the supply chain process, which is responsible for affecting both environment and the society. 
[bookmark: _Toc508726001]Reasons for Ethical Issues in the Apparel and Textile Industry 
Keane & Velde (2008) claimed that there are many reasons behind the rise of ethical issues in the apparel and textile industry despite the persistence of strict laws and regulations. However, the primary reason is that the organisations expect to gain higher profit with the reduced cost of the supply chain process. The adherence to the ethical standards in the supply chain process requires additional expenses to the infrastructural development and technological improvement. The organisations also cannot exploit the workers, animals, and environment for attaining high level of profits. Graafland (2010) also supported this argument and further mentioned that due to greater pressure from the top authorities to the managers for performing efficiently and effectively, they exploit the labours. The arguments were further supported by Khan et.al. (2017) and conveyed that the organisations in the underprivileged nations face significant competitive challenges from the larger companies in the developed nations. Thus, to attain competitive advantages through reduced pricing, these organisations violate the ethical standards. Kokas-Palicska (2011) asserted that the lack of sufficient capital among the textile organisations also causes unethical practices in the supply chain process. Moreover, some of the organisations due to the lack of technological knowledge cannot completely adhere to the ethical standards. In addition, the report by Southern African Sustainable Textile & Apparel Cluster (2014) claimed that the reason is not only limited to financial benefits, in fact, it also involve persistence of corruption, lack of awareness regarding the need for environmental protection, ineffective legislation, and policies, along with the presence of socially vulnerable people, who can be easily exploited. 
[bookmark: _Toc508726002]Impact of Ethical Standards on Consumers’ Buying Decision in the Textile and Apparel Industry 
Schrotenboer (2013) asserted that there are various impacts on the consumers’ buying decisions due to the adherence of ethical standards in the textile and apparel industry. The consumers expect of eco-fashion, fair trade, environment-friendly and ethical conduct of business by the organisation from where they purchase apparel products. Seppänen (2013) supported this argument and further illustrated through primary findings that the majority of the consumers are not willing to purchase from a specific brand of apparel if they know that the organisation does not adhere ethical standards. However, the research also reflected that the ethical factor does not influence them while purchasing any specific brand. This is due to the fact that they are mostly unaware of the internal organisational process. Seppänen (2013) also mentioned that adhering ethical standards by the textile organisations also leads to the improved trust and loyalty among the consumers. The brand value of the organisation enhances from the perspective of the consumers. Diddi (2014) also supported this argument and mentioned that the enhanced loyalty of the consumers reflects of their greater satisfaction from the brand. Diddi (2014), in addition also conveyed that adhering to the ethical standards by the organisations leads to positive word-of-mouth by the consumers. However, if the organisations do conduct unethical practices, the consumers are highly dissatisfied and often switch to other brands. The consumers also conduct bad word-of-mouth against the organisation, which significantly affects its overall customer base. Pollari (2016) also supported the argument and stated that the scandals relating to unethical supply chain process of textile organisations largely affect the brand reputation and value from the consumers’ perspective. 
[bookmark: _Toc508726003]Consumers’ Buying Behaviour Influencing Organisational Performance
From the above section, it is apparent that consumers’ buying decision is influenced by the ethical standards integrated by the textile organisations. However, it further impacts on the organisational performance. In this regard, Seppänen (2013) in his primary research observed that the consumers are willing to buy more if the organisation adhere ethical standards, which in turn enhances sales, revenue collection, and profit levels. The brand performance of the organisation also improves, as a result of the positive word-of-mouth by the consumers. In this regard, Gardetti (2017) cited the case of Ovis 21, which had faced a significant loss with respect to its sales and revenue due to the change in consumer buying behaviour. This was the result of the scandal that it was related to it. The consumers of the organisation conducted negative word-of-mouth due to its unethical practices, which in turn greatly affected the reputation of the brand. 
[bookmark: _Toc508726004]Hypotheses Development 
The above-conducted literature review relating to the subject matter of the proposed study significantly supported in the development of major conception. Thus, it also supported in developing some of the hypotheses. In the proposed study, the hypotheses will be tested to confirm the appropriateness of the developed conception. The developed hypotheses are depicted below: 
Hypothesis 1: Increase in ethical issues in the supply chain management of textile organisations decreases consumer satisfaction 
Hypothesis 2: The rise in ethical issues within the supply chain management of textile companies lowers loyalty of the consumers 
Hypothesis 3: The hike in ethical issues relating to the supply chain management of textile companies increases negative word-of-mouth by consumers 
Hypothesis 4: Increase in ethical issues of a textile organisations’ supply chain management lowers the value of brand
Hypothesis 5: Increase in ethical issues with respect to the supply chain management of textile organisation reduces its sales value 
[bookmark: _Toc508726005]Methodology 
[bookmark: _Toc508726006]Research Strategy 
In the proposed research, quantitative analysis will be conducted using primary data. The primary data will be collected from 50 workers from each of the three textile organisations, i.e. total 150 respondent workers. The three textile organisations selected are A W Hainsworth, Arville, and Blackburn Yarn Dyers Ltd. The responses from these workers would suggest the ethical standards maintained by the organisation hey work for. On the other hand, 150 textile consumers in the UK will be selected to collect primary data regarding their purchasing decision behaviour as a buyer with respect to these organisations. These collected data will be evaluated in a quantitative way through correlation and regression to identify whether the ethical standards in these organisations influence behaviour of the consumers. The outcome from the correlation and regression analysis would support in conducting the hypothesis testing. Thus, it would eventually support in answering the research question framed for this proposed study. 
[bookmark: _Toc508726007]
Survey Instrument 
For collecting primary data for this proposed research, questionnaire survey will be conducted among the 50 workers of each of the three selected organisations, i.e. A W Hainsworth, Arville, and Blackburn Yarn Dyers Ltd. A questionnaire survey will also be conducted by considering 150 consumers in the UK. The questionnaire for both the workers as well as consumers involves questions, which are all close-ended (Refer appendix). All the questions in the questionnaire for the workers will attempt to identify the ethical standards maintained by their organisation. On the other hand, the questions for the consumers will focus on determining their behaviour as a buyer. The questionnaire survey to be used for the collection of primary data for the proposed research is appropriate, as it supports in gathering large amount of data, which are highly relevant to the present day situation. In addition, the consideration of close-ended questions to be used in the proposed research is also appropriate, as these can be easily analysed quantitatively (Brace, 2008). 
[bookmark: _Toc508726008]Sampling 
In the proposed research, random sampling method will be used for the purpose of selecting of respondents. The three organisations will be separately visited after taking necessary permission from the authorities. All the workers of the three organisations will be asked to provide responses, but 50 people from each of these companies will be selected randomly. On the other hand, the 150 consumer respondents within the UK will also be randomly selected. The survey with the consumer respondents will be conducted through an online platform. The online platform will be selected for questionnaire survey, as it is highly convenient for the consumers as well. 
[bookmark: _Toc508726009]Analysis 
In the proposed research, after attaining the primary data from both the workers and consumers, it will be presented with the support of graphs and charts for the purpose of interpreting and analysing it in an effective and efficient manner. The outcome of these graphs and charts will be analysed and justified with the support of the secondary sources. The analysis through the use of secondary data will also ensure cross-validation of the research outcome. Thus, it would ensure the attainment of reliable, valid, and relevant research outcome. In addition, the proposed research will also conduct the correlation and regression of the primary data obtained. This is primarily to conduct hypotheses testing so that the relation between the ethical standards in the textile industries with the consumer behaviour can be identified. This would further help in ensuring the answering of the research question, which in turn would lead to success of the proposed research. The outcome of the hypothesis testing will be further evaluated on the basis of secondary information so as to ensure proper justification of the outcome. 
[bookmark: _Toc508726010]Ethical Considerations 
In the proposed research, ethical values of research will be duly considered. The respondents will be informed about the purpose of the research. The respondents will not be forced to answer any question. They will be free to leave the survey at any point of time. It is understood that as the questionnaire survey to the workers will be conducted within the organisational premises, there is a higher probability that the managers might influence their response. The respondents might be reluctant to provide information against the organisation, as it might cause them to lose their job. Considering this possible issue, the respondent workers were informed that their names will not be disclosed and will always remain anonymous. It will also be ensured that the responses are not taken in the presence of managers so as to avoid the possible biases in the response due to their influence. It will also be informed to the workers that they can provide responses outside the organisational premises. This would ensure the security of the respondents and the attainment of reliable information. Furthermore, consent of the respondents will also be taken prior to conducting the questionnaire survey. In addition, it will also be ensured that while conducting the analysis through correlation and regression, no manipulation would be done to obtain a biased response. The true outcome obtained from the primary research will be presented (Sheehy, 2005). 
[bookmark: _Toc508726011]Pilot Testing 
For the purpose of checking the validity and reliability of the questionnaire prepared for the consumers and the workers, a pilot test was conducted. The worker's questionnaire was distributed to 5 randomly selected respondents of each of the organisations, i.e. W Hainsworth, Arville, and Blackburn Yarn Dyers Ltd. On the other hand, the consumers’ questionnaire was distributed to 10 randomly selected respondents. After presenting the questionnaire to the workers, only two respondents could not understand two of the questions, who were from Arville. One of them could not understand the question relating to human rights and other relating to the cruelty to animals. It was identified that the sentence structuring of these two questions was not appropriate. Thus, immediately the sentences were restructured appropriately. Correspondingly, it was also confirmed that they could understand these two questions. On the other side, after presenting the questionnaire to the consumer respondents, all of them could understand the questions easily. Moreover, to check validity and reliability of the questionnaire, Cronbach’s Alpha test was conducted based on the responses obtained. The entire calculations for the Cronbach’s Alpha test of workers and consumers with respect to the three different organisations have been presented in the appendix section. It is identified that the value of Cronbach’s Alpha test of workers’ responses in the organisations, W Hainsworth, Arville, and Blackburn Yarn Dyers Ltd are 0.97, 0.96, and 0.94 respectively. On the other hand, the Cronbach’s Alpha test value relating to consumers’ responses in the organisations, W Hainsworth, Arville, and Blackburn Yarn Dyers Ltd were recorded to be 0.93, 0.91, and 0.91 correspondingly. These values of Cronbach’s Alpha test suggest that the questionnaire and its responses are highly reliable and valid. Thus, it ensures that the outcome of the proposed research will be extremely reliable, relevant, and valid.
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Appendix 
[bookmark: _Toc508726015]Questionnaire to the Workers 
1. Does the organisation violate human rights?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree 
2. Does the organisation force you to work for long hours?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree 
3. Does the organisation underpay you?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
4. Is the working condition in the organisation harmful to your life and health?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
5. Does the organisation deceive you about the possible life risks in the organisation? 
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
6. Do the organisation conduct cruelty to animals? 
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
7. Do the activities of the organisation harm the environment? 
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
8. Do you think that the top management of the organisation are corrupted? 
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
9. Does the organisation promote child labour? 
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
10. Do you think that the organisation on an overall basis conduct unethical practice in the supply chain process? 
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
[bookmark: _Toc508726016]Questionnaire to the Consumers 
A. A W Hainsworth
1. Are you satisfied with the textile company A W Hainsworth? 
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
2. Are you loyal to the the company A W Hainsworth?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
3. Do you conduct positive word-of-mouth towards the textile company A W Hainsworth?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
4. Do you perceive the good brand value of the textile company A W Hainsworth?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree

5. Do you like to purchase from the textile company A W Hainsworth?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
B. Arville
1. Are you satisfied with the textile company Arville? 
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
2. Are you loyal to the textile company Arville?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
3. Do you conduct positive word-of-mouth towards the textile company Arville?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
4. Do you perceive of the good brand value of the textile company Arville?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
5. Do you like to purchase from the textile company Arville?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
C. Blackburn Yarn Dyers Ltd
1. Are you satisfied with the textile company Blackburn Yarn Dyers Ltd? 
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
2. Are you loyal to the textile company Blackburn Yarn Dyers Ltd?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
3. Do you conduct positive word-of-mouth towards the textile company Blackburn Yarn Dyers Ltd?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
4. Do you perceive of the good brand value of the textile company Blackburn Yarn Dyers Ltd?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
5. Do you like to purchase from the textile company Blackburn Yarn Dyers Ltd?
a. Strongly Disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree
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Pilot Testing Responses 
W Hainsworth
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Code of Conduct principles

1. Support and observe human right protection Global | Human rights
2. Not to be an accomplice to abuse of rights Compact
3. Support the principles of freedom of unionization and the Labor rights

right to collective bargaining
4. Eradicate forced and obligatory labor

5. Abolish any form of child labor

6. Eliminate discrimination based on job and occupation
7. Support a preventive approach to environmental challenges Environment

8. Foster greater environmental responsibility
9. Promote development and dissemination of green
technologies
10. Businesses must act against corruption in all its forms, ‘Anti-comupti
including extortion and bribery
T1. Animals must be treated with dignity and respect. No Sector Ethical conduct

animal must be deliberately harmed or exposed to pain | Specificity
12. Businesses and their designers must work actively to
encourage and support sustainable design
13. Businesses must, through their choice and treatment of
models, promote a healthy lifestyle and healthy body ideals,
and the models’ minimum age must be 16 during fashion
‘weeks and other occasions where the workload is excessive
14. Businesses must work toward transparency in their supply
chain
15. Businesses must work toward a stronger commitment
throughout their supply chain to reinforce the development
of a secure mining industry
16. Al businesses involved must at all times be open and
accessible for announced, semiannounced., and
unannounced audits for monitoring and evaluation of
compliance with the Code of Conduct
Source Prepared by the author
For each of these principles, the NICE Code of Conduct and Manual for the Fashion and Textile
Industry at the Nordic Fashion Association; Nordic Initiative Clean and Ethical—NICE—and
Global Compact (2012): explains What it means to act in accordance with the Code of Conduct
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Respondents  Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 Total

1

5 4 4 5 5 3 5 5 4 5 45

2

4 5 5 5 5 5 5 5 4 5 48

3

4 5 4 4 4 4 4 4 3 4 40

4

4 4 4 3 4 4 4 4 3 4 38

5

3 4 4 5 3 4 3 3 3 5 37

Mean  4 4.4 4.2 4.4 4.2 4 4.2 4.2 3.4 4.6 41.6

Standard 

Deviation (s)

0.71 0.55 0.45 0.89 0.8 0.71 0.84 0.84 0.55 0.55 4.722

Variance (s*s) 0.5 0.3 0.2 0.8 0.7 0.5 0.7 0.7 0.3 0.3 22.3

Sum of 

Variance of all 

Items (∑(s*s))

5

Cornbach 

Alpha (

α)

0.97

Workers' Responses 
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Respondents  Q1 Q2 Q3 Q4 Q5 Total

1

1 2 1 2 1 7

2

1 1 2 1 1 6

3

2 3 2 3 3 13

4

3 3 3 4 3 16

5

2 3 2 2 2 11

6

4 3 3 3 4 17

7

3 3 3 3 3 15

8

3 3 2 2 2 12

9

3 3 3 3 3 15

10

3 4 3 4 3 17

Mean  2.5 2.8 2.4 2.7 2.5 12.9

Standard 

Deviation (s)

0.97 0.79 0.7 0.95 1 3.93

Variance (s*s) 0.94 0.62 0.49 0.9 0.9 15.4

Sum of 

Variance of all 

Items (∑(s*s))

3.9

Cornbach 

Alpha (

α)

0.93

Consumers' Responses
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Respondents  Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 Total

1

4 5 5 5 5 5 5 5 4 5 48

2

4 5 4 5 5 5 5 5 4 4 46

3

5 4 4 4 4 4 5 4 3 4 41

4

4 5 4 3 4 4 4 4 3 4 39

5

3 4 4 5 2 4 4 3 2 5 36

Mean  4 4.6 4.2 4.4 4 4.4 4.6 4.2 3.2 4.4 42

Standard 

Deviation (s)

0.71 0.5 0.4 0.9 1 0.55 0.5 0.84 0.8 0.5 4.95

Variance (s*s) 0.5 0.3 0.2 0.8 2 0.3 0.3 0.7 0.7 0.3 24.5

Sum of 

Variance of all 

Items (∑(s*s))

5.6

Cornbach 

Alpha (

α)

0.96

Workers' Responses 
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Respondents  Q1 Q2 Q3 Q4 Q5 Total

1

2 2 1 2 1 8

2

1 2 2 1 1 7

3

2 2 2 3 3 12

4

3 3 3 4 3 16

5

3 3 2 3 2 13

6

4 3 3 3 4 17

7

3 3 2 3 3 14

8

3 3 2 2 2 12

9

3 3 3 3 3 15

10

4 3 3 4 3 17

Mean  2.8 2.7 2.3 2.8 3 13.1

Standard 

Deviation (s)

0.92 0.5 0.7 0.9 1 3.48

Variance (s*s) 0.84 0.2 0.5 0.8 1 12.1

Sum of 

Variance of all 

Items (∑(s*s))

3.32

Cornbach 

Alpha (

α)

0.91

Consumers' Responses
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Respondents  Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 Total

1

5 5 5 4 5 5 5 5 5 5 49

2

4 5 4 5 5 4 5 5 4 4 45

3

5 4 4 4 4 4 5 4 3 4 41

4

4 5 4 3 4 4 4 4 3 5 40

5

2 4 4 5 3 4 4 2 2 5 35

Mean  4 4.6 4.2 4.2 4.2 4.2 4.6 4 3.4 4.6 42

Standard 

Deviation (s)

1.22 0.55 0.4 0.84 0.8 0.45 0.5 1.22 1.14 0.55 5.292

Variance (s*s) 1.5 0.3 0.2 0.7 0.7 0.2 0.3 1.5 1.3 0.3 28

Sum of 

Variance of all 

Items (∑(s*s))

7

Cornbach 

Alpha (

α)

0.94

Workers' Responses 
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Respondents  Q1 Q2 Q3 Q4 Q5 Total

1

2 1 1 1 1 6

2

1 1 1 2 1 6

3

2 1 2 2 2 9

4

2 3 2 2 2 11

5

2 2 2 3 2 11

6

2 3 3 3 2 13

7

3 2 2 3 3 13

8

3 3 2 2 3 13

9

3 3 3 3 3 15

10

3 3 3 4 3 16

Mean  2.3 2.2 2.1 2.5 2.2 11.3

Standard 

Deviation (s)

0.67 0.92 0.7 0.85 0.8 3.43

Variance (s*s) 0.46 0.84 0.5 0.72 0.6 11.8

Sum of 

Variance of all 

Items (∑(s*s))

3.19

Cornbach 

Alpha (

α)

0.91

Consumers' Responses
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Disdlosure: Please include the following statement on the tile page of the submitted assignment, followed
byyour name:
1 declare that this assignment s all my own workand that | have acknowledged all materials
‘used from the published or unpublished works of other people. Allreferences have been duly
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TASKS DESCRIPTION

‘Component1: Project Report (40%)

Develop a survey instrument and research strategy (including sampling and analysis) to test hypotheses in
Your area of interest. Pretest your instrument and check for robustness. Present your instrument and the
‘outcomes of your pretest as 2 report (3500 words). This needs to be supported by Component 2.

You need to develop a research strategy for a topic of your choice. This needs to address the following
issues:

> Briefintroduction to the academnic context of your topic

> Literature review
 Conceptualisation
* Hypotheses development

> Methodology

* Measurement/scale development

«sampling.
The report needs to include topic related references and refer to appropriate research development
literature. Be critical and justify your choices.

Component 2: Reflection (10%)

You will write a 1000-word reflection on this process, describing your learning experiences and the
challenges you encountered.

“This document supports your main report in Component 1 and should reflect on your journey. This should
include comments on the feedback received from your pretest. You do not need much, if any, subject
related references for this document but you may want to refer to business research literature or perhaps
ookt the pedagogical literature to explore how you learn.

FORMATTING AND LAYOUT

Pleasenote the following when completing your written assignment:

‘Writing: Written in English in an appropriate academic style

Focus: Focus only on the tasks setin the assignment.

Length: 4,500words

Formatting: Typed on A4 paper in Times New Roman or Arial font 12 with at 2 centimetre space at

eachedge, 1.5spaced and pages numbered.

Documentformat: In report format

6. Ensure the assignment specification (Page 1) is attached to your assignment and 2 bibliography
using Harvard referencing throughout is also provided.

7. Research: Research should use reliable and relevant sources of information e.g. academic books

and journals that have been peer reviewed. The research should be extensive.
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