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	Website Chosen 
	the cooking academy

	Insert hyperlink to website
	The Cooking Academy: Master the Art of Cooking | Book now

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:
 The website loads very quick and easy. According to browser stack, (2025) the average page load time on desktop is 2.5 seconds and 8.6 seconds on a mobile device. I found that it loads within these time Parameters. The website was equally easy to load supplying me with a smooth experience and gives me everything i need at my fingertips.  So, for any potential customers they will find this website easy on the eye and smooth to navigate.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website has many sub-pages, and each one is clear and easy to find, understand and navigate. Although there are many sub-pages each one is clear to view. Once you decide what it is you are looking for, hover over the wording then move down to the link for the page you want to view, click on the link to the page, there you can find all of the information the website has to offer.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Any potential customers can make a booking via the webpage; they range from booking a corporate event for your workplace, to making an enquiry about cooking classes and buying gift vouchers for friends or family. It also offers options to buy high quality products from their online shop and many things in-between. Click on the link as to what you want to book, there you can find all the details including dates and prices of classes/products they offer.

	Question 1d - What improvements could be made to the usability of the website?


	[bookmark: _Int_zcFBiMG7]Answer:  The usability of the website is perfect and i don't believe it needs any improvements. If I was to design a website this would be the kind of template I would look at using. Everything is clearly labelled and set out it a way that is user friendly for all levels of technical abilities. The pictures they use are self-explanatory in describing what service they offer, and the wording is plain and simple but effective.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The webpage looks very pleasant and uses inviting pictures to help you navigate through its many pages. The appearance on a mobile phone is very similar in that it has the same pictures and colours, but the menu at the top of the homepage is a little different. It needs to be smaller on a mobile so if the drop-down menus were there, they would be too small to read.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website uses imagery, video and colour to advertise its services and products. It has pictures for classes, products, gift vouchers etc. They are bright and they are made to change every few seconds showing other services/products. The green background and professional look is designed to “appeal to more affluent audiences” and “attract high end clientele.”

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website has an online chat tool powered by customgpt.ai, meaning you would be talking to a chat bot. This is convenient and effective for the company as it means you can chat to it any time of the day or night and get a reply instantly. Also, if you would like to speak to a real person the chat bot will give you the details on how to contact them.


	Question 2d – How effective are the social media links on the website?


	Answer: 
[bookmark: _Int_AklJnmY1]The social media links on the website are found at the bottom of the page, and each one opens quick and easy. You need to be signed up to each social media platform to view the services/products on there. I clicked on the Facebook link and on this social media platform i found all the relevant information needed to research the company, make a booking and pictures and comments praising the services they offer.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services offered by the cooking academy are made clear to its customers from the homepage of its website. You can clearly see what they offer by the bright pictures and the drop-down menus as soon as you open the page. The page looks professional and was updated this year, making it simple to navigate to the service or product you are looking for.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The customer reviews are made available by going into the “about us” page, then searching for testimonials. Although you can also scroll to the bottom of the home page to find them. I cannot confirm whether the testimonials are up to date as each one is not dated meaning they could have had good reviews 10 years ago but bad reviews recently. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is presented as high quality as it meets customers “expectations and satisfaction” leading to loyalty. They offer a high-quality service experience with clear instructions along with a vast array of services and products, this would lead me to highly recommend the website to family and friends.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The prices are made clear to customers as they appear at the top of each cooking class page including how many spaces are left for selected classes.  They also offer half day classes when finances are limited for customers. The prices reflect the services/products shown, as customers will be learning lifelong skills, they can also improve these skills and share with friends, family and future generations.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking

	
	2.Academy

	
	3.Classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When you type all 3 words together “Cooking” “Academy” and “Classes” the company's website is the first website that appears at the top of the page. According to bing.com it appears prominently at the top of the google search results and can increase visibility, website traffic and sales. It is clear to view and has links to different pages within its website, so you can navigate directly to one of the pages you are looking for.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
I feel the cooking academy still has relevance in modern uk business. Online cooking lessons are becoming increasingly popular with people looking to learn new a culinary skill. With people being more health conscious the need for online flexible learning is getting bigger. The website also offers corporate events for the workplace, and this is popular with businesses as it is a good team building exercise. “Team building is essential to achieve cohesion and stability in the workspace. Incorporating team building in your business ensures employees have solid relationships and feel a sense of kinship and belonging.” (teambuilding.com 2025). Team building is becoming more popular in the modern business, so it is important to find the correct service for your needs.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  
I would recommend changing the design of the “about us” page. I found that when looking into more detail about this page there are pictures that are a little dark that has black writing over the pictures making it difficult and sometimes impossible to read. The “about us” page is one of the most important pages of the website as it gives potential customers an Insight on services they offer along with the testimonials, and a lot of people would read reviews before anything else. So, if it is difficult to read any potential customers may move onto the next company without looking deeper into this one.
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