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INTRODUCTION
                  This essay aims to discuss colour and wellbeing and the “…growing awareness of colour and its instrumental effect on mind, body and emotion” (A.D, 2016, p.169), and how colour affects us emotionally in a dynamic way. This essay strives to consider how colour affects us emotionally and aims to discover how we response to colour. Focusing on the colour yellow across various disciplines that include painters, feminist writer, contemporary fashion designers, artists/designers and theorists. All of which have their own interpretation of colour, with a focus on the symbolical, personal and cultural meaning. 
 This essay will also provide an insight of emotional and behavioural connections to colour. Exploring the ideas of theorists Anne Varichon (2007) providing information on her personal interpretation of the colour yellow, in which she questions the language of the colour. 
The symbolical meaning of yellow in different cultures, is discussed with links to  Kassia St. Clair’s views on associating yellow in different cultures provides theoretical research into the language of colour international. In addition to this, this essay aims to discuss the theorists Isaac Newton (1672) and Johann Wolfgang van Goethe (1749) and their experimental response to colour. 
Chapter 1 reflects on interpretations of the colour yellow, responding to Charlotte Perkin-Gilman (1892) exploring her physical and emotional response to the colour yellow, and how she became immersed with the colour. In response to discussing the colour yellow and mental wellbeing, Vincent Van Gogh connection to yellow is explored within the essay aiming to discuss, his personal experience with yellow and his engagement with the colour which enhanced his mental wellbeing. 
Chapter 1 discusses the concept of responding to colour, which will be explored across different disciplines showing artists and writers emotional connection with yellow. This concept of becoming immersed with colour is shown through the work of Olafur Eliasson, in this chapter it aims to reflect on the physical engagement with the colour yellow shown through an audience’s response. 
Chapter 2 reflects on dynamic colour focusing on personal interaction and becoming immersed with colour, exploring responsive and reactive technology that enables colour to be radiated through the design and allows for audience engagement. Theorists that are discussed alongside examples of innovative design are Richard Sennett (2012), exploring his ideas on modern society developing a lack of cooperation between people and design.
This chapter discusses designer Hella Jongerius and the way in which she experiments with colour, exploring her relationship between colour and how it behaves. This chapter aims to portray the importance of colour through the work of Hussein Chalayan (2012) exploring an audiences effect of colour through behaviour and mood shown within a fashion collection. 
Chapter 2 aims to discuss dynamic innovation shown in the work of UsTwo, an app design company that aims to reduce stress and anxiety through colour exploring the importance of colour affecting people’s mental wellbeing. 
 In addition to this the work of Philip Design 2007 is explored; innovative design company that explores new technology in wearables. This dynamic design used by Philip Design responses to the emotion of the wearer, in which is shown by a response of colour. 
Ying Geo 2016 is also explored within this chapter; a fashion collection of wearable garments that react to the emotionless mood of an audience is explored aiming to discuss the response to emotionless dynamic design. 
This chapter also focuses on people’s engagement with colour, which enhances their health and well-being.  This will be described through The Unseen 2017, a fashion collection by designer Lauren Bowker, who intends to use new innovative technology to construct a garment that is responsive to health issues that will trigger a response through colour. 








CHAPTER 1- Emotional Connection with the Colour Yellow
                 This chapter aims to discuss the language of colour and how it affects mood and emotion. The focus of this chapter is the colour yellow. The interpretation and meaning of colour varies within different cultures collectively and also by each individual depending on the social, historical and personal backgrounds. 
This concept of colour having many different meanings in different cultures has become significant within the findings of mood and emotion. Anne Varichon suggests that yellow “evokes its brilliance and warmth” (Varichon, 2007, p.53) expressing the language of happiness through experiencing a feeling which has realised an inner emotion projecting this mood through for example, smiling or laughing. This expression of happiness evoked through sensory emotion with the colour yellow is recognisable in many different cultures and languages “from such inauspicious beginnings the emotion smiley has become intrinsic to modern communication” (St Clair, 2016, p.75) which is recognisable globally. 
 However, happiness being associated with the colour yellow can be portrayed differently  in The Secret Lives of Colour by Kassia St Clair describes yellow being associated with smuggling,
In India, where gold is often part of dowries and has traditionally been used by the poor instead of a savings account, government attempts to stop people hoarding it have resulted in a healthy back market and an inventive line in smuggling (St Clair, 2016, p.66).
It is apparent from these two examples by Varichon and St Clair the differences culturally that portrays the meaning of yellow differently. Associating the colour to criminal activity affects the way in which an audience would perceive the colour yellow; this is only within a particular culture and social context. This will have an effect on the response and behaviour of society as a whole or individually. 
The colour yellow has a rather contrasting meaning. The use of the colour yellow within the feminist novel The Yellow Wallpaper (1892) by Charlotte Perkin Gilman is a stark contrast in comparison. Charlotte Perkin Gilman reveals the suffering of her post-partum depression through a short story, which involved yellow wallpaper that tells a deeply moving story of her suffering through the yellow wallpaper. 
According to Charlotte Perkin Gilman the colour yellow evokes sadness:
It is the strangest yellow, that wall-paper! It makes me think of all the yellow things I ever saw – not beautiful ones like buttercups, but the old foul, bad yellow things. But there is also something else about the paper – the smell (Gilman, 1892, p.311).
The understanding of this is how having sensory ability to relate a colour to a smell, in the case study being yellow. The colour yellow being related to a bad smell can cause a negative emotion towards the colour. Whereby, through previous findings of yellow being related to joyfulness. Gilman’s interpretation of the colour has had a negative impact in the way in which it makes her feel, this being mainly focused on her metal emotional state at the time. Whereby, the colour yellow related to the way in which she was feeling during that particular time. 
Dixon emphasises women during the 1800s: 
The construction of relationships between femininity, religion and domestic/private space, and the sheer inadequacy of the language of faith and doubt and of simplistic constructions of the sacred and the secular for understanding the process of modernity and secularisation (Dixon, 2011).
This shows how women during the 1800s felt pressured to balance domestic and private life, with faith and religious beliefs focusing on women’s emotional state. This supports why Gilman had an emotional and traumatic relationship with The Yellow Wallpaper (1892). This pressure on Gilman’s mental and physical state during this period of time was commented on by Jessica Hemmings in The Textile Reader 2012 “…explores that state of mind of a women – trapped – physically and mentally – by the repressive values of her society” (Hemmings, 2012, p.305) suggesting to the reader that women felt ‘trapped’ because of the way in which society was during the 1800s.
The way in which we construct the language of a particular colour is through personal mood and emotion with an individual colour. This is shown in The Yellow Wallpaper (1892) through the destruction of the yellow wallpaper “And I’ve pulled off most of the paper, so you can’t put me back!” (Gilman, 2012, p.314), this portrays that emotion and physical emotion can create a personal language to a certain colour, the yellow wallpaper was a way in which Gilman realised emotion and feeling in some ways she became drawn to the colour, and had a personal connection with the colour yellow. Jessica Hemmings describes the closing lines of the story told by Gilman as, “Her ever-shifting vision of the wallpaper’s pattern leaves the final message of this short story open to the reader’s interpretation” (Hemmings, 2012, p.305). This portrays the idea of the reader’s personal interpretation of the author as being ‘emotionally and psychologically sane’ (Hemmings, 2012, p.305).
                 The colour yellow effects people emotional in different ways, Vincent Van Gogh spent a period of his time in Arles in the south of France in the ‘Yellow House’. During the beginning of 1888 Van Gogh was “optimistic about the future” (St Clair, 2016, p.78) by surrounding himself with happiness. However, throughout this period Van Gogh experienced a turbulent relationship with the colour yellow, this colour became significantly important within his work. 
Van Gogh is an example of an artist relating the colour yellow to an emotion, in the painting The Yellow House (1888). What is interesting about Van Gogh’s “The Yellow House” is the emotional connection with the colour yellow. 
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  Figure One – The Yellow House 
Shown in figure one, is “The Yellow House” not only did Vincent Van Gogh paint this house because of the meaning brought to him personally but because it was the house in which he rented. The use of the colour yellow used within the painting is rich within Van Gogh’s colour palette. He described the house in a sensory context “The outside walls were the fresh, almost edible colour of butter” (Gayford, 2006, p.18) portraying a vivid image of the yellow house, in such a way it almost gives a sense of tactility within the description of the house, describing it as butter. 
This reference of evoking a particular smell to the colour yellow was also for seen in The Yellow Wallpaper (1892) “not beautiful ones like buttercups” (Gilman, 1892, p.311) Gilman and Van Gogh both suffered from mental health issues. Both Gilman and Van Gogh found a sensory connection to the colour yellow which evoked an emotional response to the individual.  
The colour yellow became apparent in his work “calling it ‘life-giving and ‘uplifting’” (Baier, 1999, p.48) allowing for a sense of relief from the mental and emotional strain Van Gogh was under.  
Van Gogh suffered from possible xanthopsia, a medical condition affecting his eyesight (Unknown, 2009). His mental suffering fuelled him creatively: 
The rushing thoughts, the connections seen where no one in a normal mental state might see them, the keenness of feeling and suffering – all these might fuel a creative voyage. The madness of artist is not entirely mythic (Gayford, 2006, p.328).
Van Gogh became emotionally attached to the colour yellow, “… he literally immersed himself in the colour yellow” (Baier, 1999, p.48) meaning what we consider the painting to be a realistic, is Van Gogh’s visually interpretation. In fact it is Van Gogh personal response to the environment in which he perceives. When writing about The Yellow House (1888) Van Gogh confuses his words: 
The yellow of the sun that burnt in the sky above his house, Vincent accidentally wrote ‘souffre’ not ‘soufre’ – not ‘sulphur’ but ‘suffering’ – perhaps an insignificant slip (Gayford, 2006, p.19).
This indicating that he was suffering from mental health problems, painting allowed Van Gogh to cope with the anxiety and depression he was suffering with “it permeated his mind and personality” (Gayford, 2006, p.329).  Van Gogh has an emotional connection with the colour yellow because it was what he surrounded himself with every day.
            Not only can the artists or writers be evoked by the colour yellow, but an audience’s can be evoked by colour when connecting to it emotionally and physically. Olafur Eliasson demonstrated this connection of human behaviour through interacting with colour in The Weather Project (2013), which was designed to be within an installation. The Turbine Hall in the Tate of Modern, London provided the setting for Olafur Eliasson’s The Weather Project designed in 2003. The audience found themselves stepping out of the winter elements London had to face into a confined space to become immersed by the ‘dazzling sun, shining out into a setting  almost devoid of colour’ as described by Marcella Beccaria ( Beccaira,2013). 
The impact that the audience experience through this installation is ‘warmth’, by physically interacting with the installation through the audience’s movement.
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Figure Two- The Weather Project 
Figure two, shows a visual and physical response the colour yellow within an installation. The interesting observation projected from this visual demonstrated in figure two is half of the audience is responding to the installation by lying down on the floor, and responding to the colour yellow in a way in which we associate being relaxed and joyful (Varichon ,2007, p.53). Having previously touched on the Varichon (2007, p.53) associating yellow with ‘brilliance’, it is a physical engagement fuelled by emotion.  
In his own words Eliasson describes the reasoning behind The Weather Project (2013):
The weather has been so fundamental to shaping our society that one can argue that every aspect of life – economical, political, technical, cultural, emotional – is linked to or derived from it. Over the centuries, defending ourselves from the weather has proved even more important than protecting ourselves from each other in the form of war and violence. If you cannot withstand the weather, you cannot survive (Eliasson, 2013). 
Olafur Eliasson argued the importance of life, and our engagement and emotional understanding to the environment in which we are surrounded by, and by surrounding the audience with the colour yellow is an aspect to his design in which has been carefully considered. This is to evoke the audience’s emotion to change accordingly to the environment in which surrounds them.  Merce Cunningham Dance Company (2003) suggests an individual emotional response to The Weather Project by creating a nostalgic performance that response to the reflective vibrant yellow beaming inside the installation. 
This observation of the mood in which people have responded to the colour has provided the information suggested by (Varichon, 2007) associating the colour yellow to ‘warmth’ has been demonstrated during the performance of Merce Cunningham Dance Company (2003). It has structured an emotional response to the colour through scenes of engagement between people of different cultures, all expressing a feeling through the colour yellow in which they have reacted to by responding in a particular way. It can be shown as a positive emotional connection between human touch. 



 CHAPTER 2- Innovation Colour
                      The way in which the textile industry designs is changing, with the help of new innovation within the textile and fashion industry. As textiles embarks in new dynamic ways of transforming traditional techniques into extreme ways of inventing. 
In his opening of Textile Future: Fashion, Design and Technology, Bradley Quinn states “…Fabrics and textile technology are becoming seamlessly integrated with technology, textiles represent an interconnected collective that links many disciplines” (Quinn, 2010, p.5). This new way of design is transforming the industry, inspiring new designers to create futuristic ways of designing using new design features. 
The effects of colour are dependent on the individuals perceiving of colour because there is no right or wrong way of experiencing colour. This will provide an understanding of how colour causes an emotional effect, this is supported through the findings of Johann Wolfgang van Goethe (1749) on the theory of colour and “how colours are perceived and the effects that they have on us…” (Jongerius, 2017, p.7). Goethe questioned the findings of Newton and from this discovered “light and colour are in tension” (Leslie, 1999, p.52); Goethe’s interpretation on colour became inspiring to the work carried out by Hella Jongerius: 
Colour is a visual experience, not a scientific one. When I look at designers’ and colour theorists’ work from the past, the most interesting ideas arose from questioning colour – they emerged from isolated and personal experiences. The fact that there is no objective in colour is a blessing to me (Jongerius, 2017, p.7).
Jongerius strives to use dynamic colour, “…argues that the processes of industrialisation have narrowed our experience of colour” (Jongerius, 2017, p.1). She strives to create an isolated and personal experience with colour through a phenomenon called metamerism “this occurs when colours are viewed in different conditions, and describes the effect when two colours appear the same even though they are not” (Jongerius, 2017, p.8).  
	
[image: ]
Figure Three –Crystal Beads
Colour has an effect on how it makes the audience feel and behave. It is also affected by dynamic change through movement but also object when being engaged with shape, texture and light. 
Figure three, shows the colour reacting to light. The exhibition was aimed to show how colour behaves in different lights; one colour varies an objects factor of shape through being affected by the lightness and darkness of colour. 
This exhibition aims to reveal the way in which we see colour differently through moving around the installation, which has been set up to stimulate different parts of light. Robert Bevan suggests “This feels a little like cheating – it would have been interesting to see the effect of light on the same materials across a day” (Bevan, 2017) portraying the idea that because the exhibition was installed within an installation, it questions the idea of what the exhibition would be like within a natural light displayed in a controlled environment, rather than in a dynamic environment. 
The way in which colour behaves to light is dependent on the surface which it is placed on “…The smooth surface of water evokes brilliance; water ripples create a surface colour that conceals the sea’s transparency” (Jongerius, 2017, p.15). This suggests that colour is not only responsive to light but also to the surface in which colour reflects off.  This is shown in figure three, by the light reflecting off the smooth surface “colours are also reflections and reverberations of light in space” (Jongerius, 2017, p.12). 
Jongerius’ concept of exploring the relationship between colour and light is reflected in the exhibition Breathing Colour (2017) referring back to figure three Crystal Beads 2017, the hanging shapes of coloured glass are spaced efficiently and are revolving around the environment, suggesting that colour is alive and is spaced within every environment. It is dynamic in the way in which the installation is portrayed to the audience because of the natural light and movement of the installation, in which the audience have to physically move from each space.  
This concept of colour vocabulary is explored by designer Hella Jongerius; this has led to an investigation on an audience’s response of emotion through colour “… This exhibition explores how we can let colours breathe again and look at them in a more intimate and personal way” (Jongerius, 2017, p.1). Jongerius’ design objectives are developed to immerse an individual’s experience of colour through the effects of light creating a dynamic experience for the audience.
This concept of questioning colour and monitoring the changes and behaviour of colour was discovered by Isaac Newton 1672. He provided the world with a scientific, modern understanding of light and colour theory. As colour is affected by light (Jongerius, 2017, p.4) within his own findings of testing colour and striving to achieve experimental ways of using colour, and the way in which it behaves. Goethe perception of colour was in some ways different to Newton’s theory, Goethe wanted to observe colour more:
Goethe’s notion of animated nature goes beyond this into a wondrous subjectivism, whereby the eyes too, the seeing eyes, the alive – and imagination shapes its objects too – indeed perception itself becomes a craft (Leslie, 1999, p.54).
Therefore, experiencing a sensory perception of colour impacts the way in which colours are perceived. Colour is important in our emotional and behavioural wellbeing. 
                      	The importance of colour is shown in Hussein Chalayan (2012) it provides information about colour and how it effects a fashion collection, showing the way in which colour can be perceived. The effect of colour through behaviour is also an awareness Chalayan discreetly describes through his fashion collections, “…keenly aware of the ritualised element of the behaviour around him” (Chalayan, 2012, p.15). This awareness of colour effecting mood is important in any aspect of the design process because colour is so diverse in the way in which people perceive and interact with it.     
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Figure Four- Readings
In figure four, shows colour being used in a diverse way provoking a different emotional interaction with colour. Readings 2008 shown in figure four, focuses on “the cycle of energy between the devotional object and its audience” (Clark, 2012, p.183). The collection evokes an emotional response to colour. Chalayan wanted to “assert his commitment to the exploration of technology” (Clark, 2012, p.183) by using LED lights and lasers to create a dynamic energetic colour experience which captures the audience, affecting there mood.
Mood is affected by colour, according to Jeremy Godefroid designer of Pause an app by the company UsTwo, wanted to acknowledge the value of colour to each individual’s perceptions of colour, he “…wanted colour to please and captivate the users” (Godefroid, 2016, p.170). 
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Figure Five- Pause
His intentions were to improve a user’s metal wellbeing because “…colour reduces stress” (Godefroid, 2016, p.170). Providing users with a digital experience that aims to de-stress. Taking the time to pause and de-stress within this fast paced digital culture is something which is becoming forgotten about within our lives, “it can sometimes feel as though stress and anxiety wreak havoc in our lives” (Cheng, 2018). This is because we live within the digital age.
The way in which digital culture and modern technology has taken over our lives is having a negative impact on health and wellbeing of society “…modern society is ‘de-skilling’ people in practising cooperation” (Sennett, 2012, p.8). This portrays the idea that modern technology is damaging peoples skill of communicating, affecting their emotional wellbeing.
This new combination of modern technology feeding into fabrics and fibres draws upon sensory software, this smart technology can identify the wearers’ emotion, according to Quinn “…textiles can discern emotion and many other complex reaction patterns that triggers physiological responses” (2010, p.24). This is shown in the work of Philip Design a research company that specialize in sensory intelligence and wearable technology (Quinn, 2010, p.24). 
Philip Design is at the forefront of leading this new innovation of detecting emotion through wearable technology. Through dynamic innovation in textile design the system designed by Philip Design can detect many different emotions that the person wearing the garment is feeling.
 This idea of communication through the wearable technology, without actually communicating with the person who is wearing the clothing is something that is intriguing. The way in which our lives have become dependent on technology and the concept of knowing what someone is feeling, by just looking at the garment in which they are wearing, poses the idea of human communication becoming less engaged visually, this is due to new advancement in technology. This has led to a loss of human communication due to technology becoming part of our daily methods of communication. 
Having carried out extensive research, Phillip Design describes “emotional sensing as sensitive rather than intelligent” (Quinn, 2010, p.24). This claims an analogue approach to design compared to the high tech process. Therefore, claims that because of this scientific approach to emotional sensory intelligence the influence dynamic textiles has on design has caused for a lack personal response, because of the use of technology. This is demonstrated by the Bubelle dress designed by Phillip Design (2007) as shown in figure six. 
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Figure Six- Bubelle Dress. 
Figure six, shows the Bubelle dress developed by Phillip Design it is constructed to illuminate in response to the emotional connection with the wearer. It is designed using high tech materials and Electronic Textile Development. According to Quinn, he identifies the dress as responding to more than just emotion but to physical emotion:
The effect creates a visual representation of physical states; when emotions can be identified as a physical response, the dress would create a display that signified emotional state (Quinn, 2010, p.24).   
The understanding of this is how dynamic textiles can be used to evoke a response within the design structure to send a message to an audience that shows affection through the means of colour and emotion, causing a loss of communication between audience and garment because it is only responsive to the person who is wearing the garments emotion. 
Colour and emotion have a strong fusion within the design of this dress, without the wearer feeling a certain way the revilement of that emotion would not be shown through the LED technology within the dress to evoke colour. Not only is the design visually compelling it also portrays a strong message that is evoked by colour and fuelled by emotion, creating a visual language through the use of new innovation within the textile industry. The garment is controlled by the individuals’ mood, through sensory wires connected from the body to the garment; the garment is not very practical it may be considered more of an art piece. There is a loss of tactility within the piece because of the hard materials used such as, wires.     
However, in the opening of Together: The Rituals, Pleasures & Politics of Cooperation (2013), Richard Sennett argued the skill of craftsmanship becoming disengaged due to society changing to new innovative technology (Sennett, 2013, p.ix). This suggests that technology is becoming part of society and the loss of traditional textiles techniques is becoming overshadowed by new innovation, suggesting a disconnection between product and process.
Angel Chang describes the concept of colour and light in a feature interview in Textile Future: Fashion, Design and Technology (Quinn, 2010, p.33) she says: 
 …that is a light source in itself creates new types of surface decoration because it has the potential to be changeable. For example, the light could vary in intensity or be programmed to pulsate, or even change colour (Chang, 2010, p.33). 
The understanding of this concept is having new innovative designs and exploring new textiles techniques allows for makers and designers to discover so much more about the process of colour, and how this can be affected either by creating a feeling towards a garment or artwork, or by the process of using smart textiles to connect with human emotion to create colour. 
In the opening of Out of Touch: The Meaning of Making in the Digital Age reflects on the purpose of tactility through the practice of making and has highlighted neglect with touch within production because of technology. This disengagement of touch due to technological advances can create a disconnection to physical tactility and social skills “craftsmen who become good at making this develop physical skills which apply to social life” (Sennett, 2012, p.199).
 Johnson suggests the importance of touch “…Through imagined touch we may experience a tactile intimacy with things that are removed from us” (Johnston, 1998, p.293). Reflecting on this point is without that emotional empathy between product and consumer our response in developing that personal connection is becoming distant, the idea of technology having a language that has created an automatic response with a loss of tactility and meaning within the design process has influenced our emotional connection and tactility within textile design. 
[bookmark: _GoBack]There is a relationship between colour, emotion and well-being “growing awareness of colour and its instrumental effect on mind, body and emotion” (A.B, 2016, p.169). The way in which humans connect emotional to colour effects their behaviour and mental well-being, this emotional awareness is questioned by Ying Geo, as shown in figure seven. 
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Figure Seven- Can’t and Won’t
In figure seven, the dresses react to the emotionless audience: 
…designed as an interactive project, begins to move when an onlooker is in the room, but only continues moving if that same onlooker remains stoic (Villiers, 2016).
This is very much different from figure six, Bubelle (2007) dress by Philip Design were the garment is controlled by the wearer’s sensory emotions. The idea of this design is to consider human behaviour in a particular environment. 
There has to be a sensory and emotional response to the garment to allow it to engage the dynamic robotic technology attached to the fabric, which will fuse with facial recognition sensors. Geo wanted to create a reaction in the garment and audience “sensing any emotional response shuts off the dress, removing its life” (Villiers, 2016). The idea of ‘removing life’ supports the ideas of Jongerius “…let colours breathe again” (Jongerius, 2017, p.1) whereby humans live amongst colour everyday it is about of ‘life’, people’s behaviour changes according to a certain colour within a particular environment. 
So the idea of having a garment which aims for an emotionless reaction is demanding “a level of humility clearly out of sync with today’s over-the-top expressiveness.” (Villiers, 2016) and human behaviour is extremely difficult to assess because colour evokes emotion “…they emerged from isolated and personal experiences” (Jongerius, 2017, p.7). 
                    It is important when adapting to new technological advances that empathy and tactility is not lost in the design. Paul Rodaway comments on this in the Out of Touch: The Meaning of Making in the Digital Age pointing out “to lose an ability to feel… is to lose all sense of being in a world, and fundamentally of being at all” (Johnston, 1998, p.295). 
The understanding of this is without tactility the emotional importance of our engagement between material and colour is lost in response with our inner feelings. This leaves a lack of empathy and understanding in design. 
Lauren Bowker, also known as The Alchemist, describes in The Unseen Uses Chemistry to Create Reactive Fashion (2018). She “wanted to create something with more meaning”, using innovative design to create a meaningful and functional clothing. 
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Figure Eight- The Unseen 
As shown in figure eight, thermochromic ink is used; it responses to different temperatures. Figure eight shows the development of dynamic textiles and how it can respond to a particular environment. What is significant is the way in which Bowker portrays emotion within her fashion designs through personal experience during illness. Bowker told an audience at WIRED: Next Generation (2015) about producing a product that could response to a medical emergency. Bowker’s dynamic ways of design are adopted from personal emotion experience when ill; she suggests that in the future she wants to work in the medical industry using thermochromic ink. She suggests “if it goes into a t-shirt that lets you know if you’re going to have an asthma attack, that for me is much more successful than having an amazing fashion collection” Lauren Bowker (2013).
 This suggests the emotional response to creating a potentially lifesaving product through the changing of colour, that will trigger a response to save a life. This meaningful way of designing products that are functional, aesthetically pleasing and have health benefits through using dynamic textiles portrays a depth of emotional connection from wearer and designer Bowker. 

                        














Conclusion-
Colour is everywhere; it is seen and experienced in everyday life, we become immersed with colour which provokes an emotion almost immediately. 
To summarise, colour provoking an emotion is suggested in the work of The Weather Project (2013) as shown in figure two whereby, the colour yellow brings human interaction and emotion. Showing people from different cultures connecting through colour, in which provokes a conversation between individuals within a confined space. 
It is not forced, but due to the bold impact that colour creates, it naturally evolved into feeling warmth evoking people to share feelings with others “we live in an increasingly digital world, where our analogue and tactile experiences are becoming more important”(Jongerius, 2017, p.30). Suggesting The Weather Project (2013) encourages people to experience the installation through interaction and not from technology. According to Richard Sennett he suggests a lack of social engagement in modern society; 
A distinctive character type is emerging in modern society, the person who can’t manage demanding, complex forms of social engagement, and so withdraws. He or she loses the desire to cooperate with others. (Sennett, 2012, p.179). 
However, in The Weather Project (2013) shown in figure two shows diverse individuals of modern society engaging with not only the installation but also social engagement, the installation is not causing people to ‘withdraw’ from one another but to interaction and experience colour together. 
The importance colour has on the effect of emotion and meaning, as shown in the work of Charlotte Perkin Gilman (1892) has an impact on mental health and well-being. The colour yellow in this case study being a reminder of mental health issues that triggers the memory to conduct a negative reaction which is impacting personal emotion and the symbolical representation of specific colours. 
 This shows the importance colour has on emotion, and the personal meaning behind an individual colour concluding that colour has a language, which is connected to emotion and meaning both culturally and personally.
 Colour impacts emotion because it is experience within any environment; this concept was concluded through Hella Jongerius’ Breathing Colour (2017) “The exhibition explores how we can let colours breathe again and look at them in a more intimate and personal way” (Jongerius, 2017, p.1) suggesting we breathe in colour every day and that there is a deeper meaning to colour than people acknowledge.
 Colour is responded to through feeling a particular emotion, which is connected to a personal meaning which is relatable to an emotion through engaging with colour. This relationship of being immersed with colour is changing dynamically questioning our relationship with colour. Lauren Bowker use of dynamic textiles in response to designing a functional product that will trigger a response to a feeling or illness, this interaction of emotion and colour is significate to the way in which textiles develops in the future. Bowker aims for colour to become a signifier of health and well-being by responding to an illness as using colour, as a warning to health issues. 
Colour affects people emotionally, through personal responses. This engagement with colour is dynamic in the way in which it enhances our mood providing mental health benefits; 
 …use of ‘colour’ as a therapeutic intervention that can be used to enhance a sense of personal well-being in adults experiencing mild to moderate mental health problems (Parkes and Volpe, 2012, p.275).
To summarise, colour provokes different kinds of emotion that affects individual’s wellbeing. This is because of individuals not allowing themselves to ‘Pause’ as shown in figure five, to ensure they experience timeout from using technology and use colour to relax their minds. 
This provides the information that colour and experiencing colour within our day-to-day environment enhances personal well-being “…growing awareness of colour and its instrumental effect on mind, body and emotion” (A.D, 2016, p.169).This means that colour effecting emotion is significant in our lives, through our interaction with colour. 
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