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Introduction
Context Culture
Contextual culture is a term used to describe culture,the cultural anthropologist Edward T. Holl proposed culture as context in Transcendental Culture published in 1976. Contextual culture is a term used to describe the culture and refers to the cultural background and society in which speakers are located
Distance, including all the subjective and objective factors, and the context is divided into high-context and low-context, while he also divided the world into high context countries and low context countries.Among them, high-linguistic states include Afghans, Africans, Arabs, Brazilians, Chinese, Filipinos, French Canadians, French, Greeks, Hawaiians, Hungarians, Indians, Indonesians, Italians, Irish, Japanese, Korean ...Low-context countries are Australia, the Netherlands, the United Kingdom, Canada, the United Kingdom, Finland, Germany, Israel, New Zealand, Scandinavia, Switzerland, the United States (Edward T. Hall, 1976)

(1) What is the high-context?
In high context culture, the speaker's speech and behavior stem from the context of the speaker at that time, and do not say a lot of words, but the content has been expressed, and in a high-context, a lot can be said meaning.High contextual characteristics are: people in the process of communication emphasis on "context" rather than "content, communication is implicit, the number of languages is not important.
(2) What is a low-context?
In a low context culture, the speaker's message has a definite meaning, and the speaker can speak very directly in order for the speaker to fully understand the meaning and the explicit expression of the speaker. Any hint.Low-context features: straightforward to express the meaning you want to express, pay attention to express clearly
Cultural dimensions
Finns Trompenaars and Charles Hampden-Turner Spend 10 Years Researching the Preference and Cultural Views of Dozens of Cultural People Around the World The seven identified cultural dimensions are: (1) Universalism and particularism (2) Communitarianism and Individualism (3) Neutral and emotional (4) Defuse and Specific Culture (5) Achievement and Ascription  (6) Human-Time relationship (7) Human-Nature relationship (1997, Fons Trompenaars)







Main body
why establishing a relationship is important to international business communications?
This article will discuss why establishing relationships are important for international business communications. When people do business internationally, they cannot afford to engage, communicate and negotiate with people from different countries. When people in high context countries experience low People in a contextual state may encounter some trouble when people in Communitarianism countries meet with individuals in an individualist country and high context countries are accustomed to expressing more and deeper meanings in fewer words Low-lying countries to use the words to speak clearly, all the content of the expression allows each other a clear understanding, such as:
(1) an and B do business, A life in a high-context country, B lives in a low-context country, A want to borrow money from B to make a turn around, A will borrow money to say that it is very tactful. Well, the cash flow is not open, but B understand the meaning of A implied.
(2) an and B does business, both A and B are living in high contexts. State A wants to borrow money from B to make a turn around. A will say that I have not been in a good position recently, and that cash flow is not undefended. If B does not want to lend B will say that our company recently wanted to invest in a project and the financial situation is very tight.
(3) an and B does business. Both A and B live in low context countries. A borrow money from B and requests B directly. If B does not want to lend to a, B will directly reject A's request.
In the example (1) because A and B do not understand each other's national context B can not be implied in the meaning of A, A did not borrow money successfully, B is also confused by A confused, so in international business It is important to establish the relationship in communication. If two people come from countries with different contexts, both parties should know each other's language habits, modes of communication and behavior so as to avoid difficulties during the communication

 Use Cultural Dimensions to Prove that Establishing Relationships are Important to International Business Communication
First explain what I will apply the meaning of the dimension:
 Communitarianism and Individualism
(1) Communitarianism is a political philosophy that is mutually antagonistic to individualism. Emphasis is given to the relationship between people and groups. In countries that value communitarianism, people work collectively, solve problems collectively and assume responsibility.
(2) Individualism is a political philosophy that is antagonistic to communitarianism. It holds that personal interests should be the most important factor in determining behavior, that individual work and individual responsibility
If, in business communication, people living in communitarianism encounter life-style individualism, they also encounter a lot of trouble, because the two sides have different cultural dimensions and different ways to solve the problem. Communitarian people will stand in their own group, the problem is considered, while the individualistic person pays more attention to consider the problem from the personal point of view. In the commercial aspect, the cultural tendency of individualism means that the existence of the community is to meet individual needs, and the cultural tendency of communitarianism is the opposite. Personal needs are not as important as the collective need.Such as:
(1) A and B work in the same company, lives in a Communitarianism country, B lives in an individualist country, and the company needs two people to work together to do one thing. A is to bring more for one's own group The benefit is that B is for its own benefit, and the two disagree because A believes that there is no personal interest in the group, and B thinks that working in the group is for more benefit to them
(2) A and B work in the same company, A lives in a Communitarianism country, B lives in an individualist country, and as the company's business increases, they need to work overtime, and A believes that the company can work overtime to bring better Benefit, willing to work overtime for the company, B think they have done their own work, the company needs to compensate overtime costs, so there is a difference.
(3) If both A and B live in an individualist country, they will believe that it is right to pay overtime when they work overtime.
(4) If both A and B live in Communitarianism countries, they will think it is fit that they should serve the company without compensation.

So both examples (1) and (2) illustrate the importance of establishing relationships in global business communications. If A and B can first understand each other's cultural dimensions, consider each other's cultural dimensions to consider the issue of overtime and each other Understanding or company leaders can understand the cultural dimensions of A and B and find ways to solve the disagreements arising from different cultural dimensions can avoid these problems .These cultural differences need to be recognized and managed to build the trust between business partners
 












Suggestion
(1) for people in different contexts, it is necessary to understand the language habits, modes of communication and behavior of both parties before cooperation and build trust so as to avoid misunderstanding.
(2) for those living in countries with different cultural dimensions, it is necessary to understand each other living environment prior to cooperation and consider each other point of view.
(3) As a leader, when the employees of the company work together, try to let employees of the same cultural dimension work together

















Conclusion
The report uses high and low contexts and a cultural dimension analysis to establish the importance of international relations for business communications and illustrates possible problems that may arise in low contexts when contextualized and when communitarianism encounters individualism may problems that arise. These problems are widespread in international business communications. When problems are found in communication, they should understand each other living environment and actively solve the problems.
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