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Origins and history

      IKEA is one of the top most popular home-furnishings companies.
The company is named after the initials of its founder, Ingvar Kamprad, as well as the farm where he grew up and the nearby village.
   They provides high-quality, well-designed, functional, and cheap home furnishings that are manufactured with consideration for people and the environment.
   IKEA is a Swedish home furnishings company based in the Netherlands that manufactures and sells ready-to-assemble furniture, kitchen appliances, and home accessories, among other products and services. Since 2008, IKEA has been the world's largest furniture retailer, having been founded in 1943 in Sweden by 17-year-old Ingvar Kamprad.
In 1958, the first IKÉA store opened in Sweden. Norway (1963) and Denmark (1964) were the first countries outside of Sweden to open outlets (1969). The stores expanded to other parts of Europe in the 1970s, with the first outside of Scandinavia opening in Switzerland in 1973, followed by West Germany (1974).
Later in the decade, stores opened in Japan (1974), Australia, Canada (1975), Hong Kong (1975), Singapore, and the Netherlands (1978). IKEA continued to expand in the 1980s, with stores opening in France and Spain (1981), Belgium (1984), the United States (1985), the United Kingdom (1987), and Italy (1989). IKEA's largest market is Germany, which has 53 stores, followed by the United States, which has 51.
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   IKEA's website contains approximately 12,000 products, and there were over 2.1 billion visitors between September 2015 and August 2016. The company accounts for about 1% of global commercial-product wood consumption, making it one of the largest users of wood in the retail sector.
   (Wikipedia IKEA, 2022 )
         [Accessed on 04 May 2022]

Products and services
IKEA furniture is intended for self-assembly. According to the company, this reduces packaging costs and usage.
IKEA's most popular items:
1.Billy bookcase 
Almost every list of IKEA's most popular goods includes the Billy bookcase at the top. The Billy bookcase, in all of its variations, has become a modern house mainstay, serving as everything from a pantry to DVD storage to a closet component, and has inspired hundreds of knockoffs in the process.
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2. Chair by Poäng
The traditional Poäng chair is both elegant and comfortable. The seat is available in a variety of fabrics, including printed cotton, linen, and leather. It is also available in a children's version for the aspiring aesthete.
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3.Malm
The Malm is a popular IKEA bed that also features storage.
   IKEA's Malm bed is so common and so excellent in its basic, efficient form that it appears like something a toddler would create if asked to draw a bed with sticks, is a popular IKEA bed that also features storage. 
   Fans of Scandinavian minimalism will appreciate the simple design, which allows them to add their own personal touches. The bed's variety of finishes, clean lines, basic design, and appearance may complement a variety of design styles at a low cost.
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4.The Kallax
IKEA's Kallax is one of those pieces that you just expect to see in most houses, similar to the Billy. Series of shelves and cabinets can be customised in a variety of ways. The clean, cubic shape has also sparked a slew of knockoffs and a never-ending flood of personalised tutorials on Pinterest. It is perfect phonograph player, television set, or storage for toys as is, but it is also been transformed into everything from a desk to a kitchen enclose by intrepid customers.
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5.Rens
Because of its versatile design, the Rens is quite popular. During the frigid winter months, use it as a bedside rug or drape it over the back of a chair for a luxurious look.
The sheepskin rug is plush, cuddly, and long-lasting, making it ideal for use in front of a fire. It's water and dirt resistant, but it can not be washed in the machine.
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6. Stockholm rug
The regular fabric weave rug from IKEA is available in a variety of models to complement almost any decor.
7. Lack tables
Lack tables from IKEA come in a variety of shapes and sizes, including one rectangular version used as a coffee table and many square versions pushed together to form a modular unit.
8. Ektorp sofa
The rounded-arm Ektorp is the most traditional of IKEA's couch models, and it's a favourite among traditionalists. It comes in a variety of measurements and  removable combinations, the same as a few typical tapestry choices.
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9. Docksta table
The Docksta has a simple, clean design that can be dressed up with table linens or any type of seating. It pays homage to Eero Saarinen's renowned Knoll dining table.
[image: ]
10. Klippan sofa
IKEA's modern sofa has a boxy body and spindly metal legs. Its straightforward construction makes reupholstering or slipcovering a breeze, customers will find it to be an excellent opportunity ,who like to change up their look on a regular basis.
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11. Färgrik mug
For new homeowners, the 99-cent cup and its matching China dinner service are a must-have.
12. Ribba frames
The Ribba is a no-brainer if you are seeking for a minimalist frame for a gallery wall. The black and white frames have the matted, graphic effect of gallery frames at a fraction of the price.
[bookmark: _Hlk101797107]13. Frakta shopping bag
   (Architectural digest, popular Ikea products, 2022 )
   [Accessed on 05 May 2022] 

Price
IKEA's services and products add value to the lives of its customers in a variety of ways. To begin with, the products and services are reasonably priced. The average client can benefit from the items and services because they are reasonably priced.
At the same time, the products are of high quality. IKEA's slogan "cheap prices but not at any cost" implies that the company's products are inexpensive, but this does not imply that they are of poor quality. IKEA meets the needs of its customers by providing good value for money by offering high-quality, long-lasting products at reasonable prices.
The company strives to offer the widest selection of items at the lowest possible price, all of which are sold in compact "flat-pack" form for customer assembly at home.
(Bartleby, Ikea services and products, 2022 )
  [Accessed on 05 May 2022] 

Place
   IKEA's location and distribution strategy is an important part of its marketing mix. The principles governing distribution are as follows: IKEA has a vast global distribution network. It has high manufacturing volumes and flat packages, which contribute to an improved value-to-weight ratio. IKEA has over 50 countries and 25 distribution centres worldwide. IKEA sells over 12,500 different items in over 350 stores worldwide. Products are moved from suppliers to IKEA stores as soon as they are available. This reduces handling costs, transportation expenses, and the carbon footprint.
Print and broadcast advertising, as well as direct marketing, generate the most value for the furniture behemoth.
 (Research Methodology,Ikea Marketing strategy 2022 )
 [Accessed on 05 May 2022] 
[image: ]
   Besides of this they lead with digital marketing as well. Rather than relying on the standard Facebook and Twitter accounts used by most major corporations, IKEA has invested extensively in YouTube, as well as Pinterest. Users may view how IKEA products look in a certain space on Pinterest, then save and share what they like or need, with the hopes of making purchasing selections much easier. 
   IKEA keeps existing consumers engaged by regularly updating their website with new products and deals. Apart from maintaining brand interest, this leads to consumers discussing new items on social media, which encourages potential buyers to visit and discover products they didn't realise they needed.
   The free AR-powered IKEA Place app allows users to visualise rendered 3D representations of all kinds of furniture within a place of their choice, and it is not the only route where shoppers can get further visual help when looking to buy a given product. A room is scanned using a mobile device camera, and customers drag and drop products to the exact location where they should be placed.
  (Ion Marketing, Ikea marketing strategy 2022 )
  [Accessed on 05 May 2022] 
 
 Promotion
The group employs tools such as television, print, web commercials, and billboards in its marketing mix.
IKEA's expansive store layouts offer much more than just a shopping experience. When you enter the store, you will notice distinct path patterns and guide arrows to assist you in finding what you are looking for. Stores also have restaurants and baby-handling areas. Furthermore, because most stores are located outside of cities in large areas, there is plenty of parking. Most stores have a section at the back of the store where used, returned, and broken items are heavily discounted.
(Mbaskool, Marketing mix Ikea 2022 )
  [Accessed on 06 May 2022] 
The goal of IKEA food courts is to increase overall sales.
Food courts, according to IKEA data, are not only for feeding hungry consumers, but also for increasing furniture sales. Customers can consider and speak about their potential purchases again in the food courts, and then pull the trigger on a few extra products before departing.
(Comfy living, Ikea facts, 2022 )
 [Accessed on 06 May 2022] 



Celebrity Endorsment

Kanye West
Kanye sang about putting together an IKEA bed with his mother on his debut album, The College Dropout, and he compensated a visit to the company's station in Sweden. After that, he said on the radio that he hoped to one day collaborate with IKEA. "I need to work with IKEA."
Eddie Redmayne
Fans of the Fantastic Beasts and Where to Find Them actor were likely surprised to see him in an IKEA in Birmingham, England. Regardless, it was present last year when he and his wife were photographed being completely down-to-earth.
Jennifer Lawrence
Jennifer could definitely afford to spend a huge money on a bed as the highest-paid actress in 2015 and 2016, but she won't.
She told The Telegraph in 2014 that she "purchased one from IKEA" after being stunned by the price of couches because "unfairness in prices really heats me up," regardless of how much money she makes.
Haley Joel Osment
Believe it or not, Haley Joel would never have seen dead people if it hadn't been for IKEA. The former child actor and recent Silicon Valley guest star told Vulture in June that he was discovered at the store's Burbank, California, location. Scouts were stationed "right by the play zone in the little-kid area," where children congregate while their parents shop.
Lisa Ling
After building their eco-friendly Santa Monica home from the ground up, the journalist and her husband, Paul Song, chose to fill it with "a stunning amount" of IKEA furniture, according to People.
  (Architectural digest, celebrities love Ikea 2022 )
         [Accessed on 06 May 2022] 


Finally, there is a reason why IKEA is the world's largest retailer of furniture and home furnishings. The organisation aims to give the highest possible quality at the lowest possible price, and it has a thorough understanding of customer psychology and purchasing behaviour.
As a result, during the last few decades, the company has experienced rapid expansion and has become one of the most well-known companies on the planet. Without a doubt, IKEA is one of the world's most successful businesses.
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