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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads promptly with minimal delay. Navigation is straightforward, featuring a clean layout with clearly labelled sections such as Home, Gallery, Services, FAQs, and Contact.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website comprises several sub-pages, including Services, Gallery, FAQs, and Contact. Navigation is facilitated through a top menu bar, allowing users to access different sections effortlessly.




	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:
While there isn’t a direct booking system, customers can request a quote by filling out a form on the Contact page, providing details about their vehicle and desired services.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Introducing an online booking feature or live chat support could enhance user engagement and streamline the service inquiry process.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a modern and clean design with high-quality images showcasing their work. It is responsive and maintains its aesthetic appeal across both desktop and mobile devices.





	Question 2b - How does the website use imagery, video and colour? 


	Answer: The site utilizes a neutral colour scheme, allowing the vibrant images of their vehicle wraps to stand out. The Gallery section effectively displays before-and-after photos, highlighting their craftsmanship. 





	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no online chat tool available. Communication is facilitated through a contact form, phone number, and email address provided on the Contact page.


	Question 2d – How effective are the social media links on the website?


	Answer: The website links to their Instagram account, showcasing their latest projects and engaging with customers. This integration enhances their online presence and provides additional visual content for prospective clients.





	
Section 3 – Perceived Value

(75 words maximum for each answer)

	[bookmark: _Int_BemBWibX]Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The Services page clearly outlines the types of vehicles wraps and restyling options available, providing detailed descriptions to inform customers.





	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer testimonials are featured on the homepage, offering insights into client satisfaction. However, the reviews lack timestamps, making it difficult to assess their recency.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website emphasizes their commitment to quality through detailed service descriptions and a portfolio of completed projects. Their focus on using high-quality materials and personalized service would make them a recommended choice for vehicle customization.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not listed on the website. This is likely due to the customized nature of their services, where costs vary based on vehicle type and specific requirements.





	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car wrapping Birmingham

	
	2. Vehicle vinyl wrap Birmingham

	
	3. Car restyling services

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, searching “Car wrapping Birmingham” displays Suited Cars within the top search results, indicating effective search engine optimization.





	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Absolutely. A professional website serves as a digital storefront, providing credibility and essential information to potential customers. It enhances visibility and allows businesses to showcase their services effectively.





	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Implementing an online booking system or live chat feature would streamline customer inquiries and improve user experience, potentially increasing conversion rates.
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