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Moments in a consumer’s life map provide brands with the opportunity to engage their target audience. 
But brands need to understand their audience intricately to use these opportunities.

Consumers today spend more time on mobile than any other media. Mobile is different and brands need 
to approach their audiences in a mobile-first world differently.

InMobi Audience Personas provide marketers with the largest set of mobile-first audiences, giving brands 
the insights and scale needed to make the most of relevant consumer moments. 

LARGEST MOBILE-FIRST AUDIENCES SET

Each of these 75+ personas is crafted using more than 120 user signals derived from first-party SDK 
integrations with publishers. These audiences are further enriched through second and third-party data. 

InMobi Audience Personas are the realization of multiple years’ investment in data and decision sciences. 
With more than 1 billion uniques on the InMobi network, marketers can now participate in the relevant 
moments of any mobile consumer that they want. 

What’s more, InMobi also allows you to create your own custom personas to deliver highly personalized 
brand messages.

INMOBI AUDIENCE PERSONAS

InMobi Audience Persona Example: Frequent Flyer
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INMOBI AUDIENCE PERSONAS

RICH, MULTIDIMENSIONAL PERSONAS 

In0obi Audience Personas are deȴned usinJ PuOtipOe 
diPensions� This equips marketers with the deepest 
understanding of mobile audiences available today. 
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WINNING WITH MOMENT MARKETING

InMobi Audience Personas enable marketers to deliver valuable experiences for their consumers by 
leveraging the multiple, powerful targeting capabilities available on the InMobi network. Marketers need 
to win key moments in the mobile consumer life cycle. InMobi Audience Personas help you get started. 
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Audience personas
Reach highly engaging & customized audience personas at scale

Demog  Lifestyle & Others

FTv
Frequent
Travellers

MG
Movie Goers

CS
College
Students

LSF
Live Sports

Fans

LT
Leisure

Travellers

AC
Affluent

Consumers

BT
Business
Travellers

Go
Golfers

HP
Healthcare

Professionals

AS
Adventure

Seekers

SE
Sports

Enthusiasts

EE
Entertainment

Enthusiasts

BDM
Business Decision

Makers

PO
Pet Owners

BT
Business
Travellers

HP
Healthcare
Professionals

Ex
Executives

BF
Book Fanatics

At
Athletes

AR
Avid Readers

RALP
Reliable Auto
Loan Payers

ME
Magazine

Enthusiasts

NE
NFL Enthusiast

OE
Olympics

Enthusiast

IA
In-Market Autos

(High Quality)

OSB
Outdoor Sports

Buyers

OVG
Plays Online 
Video Games

TTS
Top Tier
Spender

CE
Corporate

Execs

4RV
4-Star

Resort Visitors

BS
Big Spenders

CCH
Credit Card

Holders

ABB
Affluent Baby

Boomers

PSB
Pet Supplies

Buyers

BC
Blue Collar

C B
Club/Continuity

Buyers

IHL
In-Market Hotels

& Lodging

DMP
Direct Marketing

Purchasers

DMO
Direct Mail
Orderers

2FT
Frequent

Transactor

BB
Beverage

Buyers

MAL
In Market

for Auto Lease

Mi
Millennials

Mo
Moms

Da
Dads

GMi
Gaming

Millennials

IF
In-Market
International
Flyers

TPV
Theme Park
Visitors

ALO
Likely to Respond
to Auto Loan offer

SM
Soccer
Moms

GMo
Gaming
Moms

MG
Male Gamers

Pa
Parents

AG
Adult Gamers 18+

GGB
Graduation
Gift Buyers

ME
Motorcycle
Enthusiasts

In
Investors

SE
Sci-Fi
Enthusiasts

OAI
Auto Insurance
Online Buyers

Fe
Females

FG
Female Gamers

Ma
Males

GD
Gaming

Dads

F18
Females 18+

M21
Males 21+

A21
Adult 21+

A18
Adult 18+

M18
Males 18+

F21
Females 21+

Retail & QSR

QD
QSR Diners

FTv
Frequent
Travellers

EE
Entertainment

Enthusiasts

MG
Movie Goers

BDM
Business Decision

Makers

CFE
Cooking & Food

Enthusiasts

SFP
Shoppers for

Parents

SE
Shopping

Enthusiasts

CPG

OCP
Offline CPG
Purchasers

HGE
House & Garden

Enthusiasts

FB
Fitness
Buyers

CFB
Children’s Food

& Product Buyers

IBC
In-Market Baby

Care

IMB
Internet

MultiBuyers

MFA
Men’s Fashion and 

Apparel Buyers

HWB
Health and wellness

Buyers

CPB
Children Products

Buyers

CB
Cereal 
Buyers

EC
Emerging 

Consumers

CSh
Clothing
Shoppers

PMB
Personal Care
Multi-Buyers

FE
Fashion

Enthusiasts

HIE
Home

Improvement
Enthusiasts

CoS
Cosmetics
Shoppers

HFE
Health & Fitness

Enthusiasts

WF
Women

Fashionistas

CSR
Coffee Shop

Regulars

WFB
Women’s Fashion
& Apparel Buyers

Auto

FVO
Family Vehicle

Owners

CEn
Car Enthusiasts

DVO
Domestic Vehicle 

Owners

DLV
Domestic Luxury
Vehicle Owners

AuB
Automotive Products

Buyers

IVO
Import Luxury

Vehicle Owners

Ef V
Eco Friendly

Vehicle Owners

AI
Auto

Intenders

LVO
Luxury Vehicle

Owners

IA
In-Market Auto

Buyers

Tech &
Telecom

IME
In-market
Electronics

GG
Gadget Geeks

IMC
In-market

Computers

ESU
Uses Electric &

Battery Shavers

VGB
Video Games

Buyers

CDP
CD & DVD

Purchasers

EB
Electronics

Buyers

SI
Social

Influencers

2ICP
In Market Cell
Phone & Plans

EE
Electronics
Enthusiasts

Finance

JB
Jewelry
Buyers

HDM
Household

Decision Makers

NH
New

Homeowners

IFS
In Market

Financial Services

RMP
Reliable

Mortgage Payers

LSLT
Likely Student Loan

Target

OHE
Online Higher

Education Enrollees

LIP
Term Life Insurance

Prospects

LMC
Likely New Mortgage

Customer

UC
Underbanked

Consumers

TRC
Travel Rewards

Card Holder

FSC
Financial Services

Customers

FIC
Financially in

Charge

OPB
Small & Home
Office Product

Buyers

CC
Cruise

Customers

ET
Europe

Travelers

OMT
Optimum

Mortgage Target

HWP
High Net Worth

Professional

SBP
Small Business

Professional

RFL
Ready to Re-

Finance –
Conv. Loan

DSS
Mass Market & 

Discount
Store Shoppers

GSB
Gift & Party

Supplies Buyers

MB
Merchandise

Buyers

DEB
Dairy & Egg

Buyers

FFB
Frozen Food

Buyers

MSB
Meat & Seafood

Buyers

MS
Mother’s Day

Shoppers

OB
Online Buyers

Sh
Shopaholics

Sweets and Snack
Buyers

APB
Apparel Product

Buyers

BfC
Black Friday/Cyber
Monday Shoppers

S B2

Factual
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Audience personas
Reach highly engaging & customized audience personas at scale
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ABOUT INMOBI
InMobi enables the world’s leading brands, developers, and publishers to engage global consumers through 
mobile advertising. InMobi platforms leverage advances in big data, user behavior, and cloud-based 
architectures to simplify mobile advertising for its customers. Recognized by MIT Technology Review as 
one of the 50 Disruptive Companies of 2013, InMobi is the world’s largest independent mobile ad network, 
engaging 1 billion uniques across more than 200 countries.

Privacy Policy

InMobi is committed to respecting and protecting individuals’ privacy rights. Much of the information we hold is purely technical in nature and relates to the devices 
that interact with our ads rather than being “personal” in nature about any individual. InMobi does not know who you are or what your name is.

InMobi has been awarded TRUSTe’s Privacy Seal signifying that this privacy policy and practices have been reviewed by TRUSTe for compliance with TRUSTe’s Privacy 
and TRUSTed Data program requirements including transparency, accountability and choice regarding the collection and use of consumer information. 

OFFICE WITH CREATIVE TEAM

INMOBI OFFICE




