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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The loading time of the webpage is a mere few milliseconds. Clear texts, images, and details all load instantly and correspond to show up simultaneously. As soon as the website link is clicked, a page with information on bowling is displayed. From clicking the link and the website launching, the transition is smooth and easy to understand. The websites loading speed guarantees users don’t have to wait.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The homepage of the website provides access to number of sub-pages, including Opening Times, Food and Drink, and leagues (Acocks Green Bowl 2024). Adding a search bar would increase efficiency as it will allow content to be found more rapidly.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can directly make bookings via the webpage by simply just going through the menu, by going on the menu then the date and time and how many people will be there has to be filled in. Lastly to confirm the booking you must click book now. Following that a new page is opened with prices then click continue to confirm the booking by filling in all your details.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: A search bar, online reservations, mobile responsiveness, simpler navigations and better visual updates will help the website become more user friendly. As all of this will improve the load speed on mobiles, emphasising and highlighting important information. Furthermore, adding user reviews and including accessibility features will extremely improve the usability of the website.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Although its simple to use, the website has a more contemporary look as its somewhat simple and a little out of date. Both mobile and computers can use it but the website isn’t fully optimised for smaller displays. The mobile version has issues with the small text, poorly scaled graphics and hard navigation. Even though, the website is functioning overall the website will benefit from mobile friendly updates to enhance the user experience.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses imagery to showcase the key features such as: bowling area, food and events. However, the quality of these images and relevance could heavily be improved. There is no video, but video content included in the future could engage new customers. The colours used on the website is overly bright, clashing colours which may attract visitors, for future improvement maybe using a colour scheme matching the brand may look more polish and nice.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no online chat tool on the website available, customers must rely on phone calls, emails or visiting in person regarding enquires. Adding a online chat tool would make it a lot easier and quicker for customers to enquire about anything. Doing this will improve customer satisfaction and convenience.


	Question 2d – How effective are the social media links on the website?


	Answer:  The social media links are effective if only they are easy to find, work properly and lead to active working pages. But as they aren’t all active the customer engagement is extremely limited. The Facebook link is working and is more active with posts and has information regarding opening times and events, however the twitter account has not been updated since early 2019.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered are made clear through the sub-pages on the website such as: opening times, food and drinks, and leagues. These sub-pages offer basic information about what’s available. Despite this, the website can be made clearer by highlighting key services, eye catching images on the homepage.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The customers reviews are not clearly available on the website. Also, adding a review section will help with user experience and help the customers build trust. Some reviews are available through Facebook (Acocks Green Bowl,2011), but the review was from late 2024.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website presents the services as high quality and family friendly by highlighting a range of bowling leagues and activities, food and drink options. The well-planned layout of the information on community events creates the impression of a welcoming environment. These qualities along with the convenience of dinner and entertainment together would make it easy to recommend to friends and family.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are clearly listed on the website, it shows who the packages is for and how many people are included. The prices are affordable and do reflect good quality service which are also supported by offers. The offers provided support the impression that the service s of high quality and standard and not just low and poor quality of service due to the affordability. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Family bowling

	
	2.Leisure 

	
	3. Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, it does, but quite down the list it ranks about eighth as larger chains of entertainment and dining appear first. This is since these competitors invest highly on advertising which gives them more engagement compared to Acocks Green Bowl as they lack marketing.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Personally, websites remain extremely crucial in UK businesses for several reasons. Websites establish credibility and trust for customers, the provide easy access to information ands services which has an increasing convenience for customers. Furthermore, websites play a vital role in marketing and promoting brands, companies and services which then leads to a higher customer engagement with these services. Websites also have reviews and blogs and social media which boosts customer engagement to another level. Lastly a website allows and offers business control and long-term growth and improvement.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The one recommendation I would make is to improve the Acocks Green Bowl website, it would be making the website more updated with modern designs and colour schemes and relevant video and images. With a new layout and improved imagery and better navigation it would make the site more user friendly and eye catching. Modern updated websites build better first impressions and help customers feel that the business is up to date, professional and authentic. A newer updated website will also improve mobile usability and encourage visitors to stay longer and increases more chances of bookings and customer engagement. 
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