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Tradition vs Modernity: A deep dive into Norwegian attitudes towards adventure tourism

Introduction and Rational
Adventure tourism has seen some significant global growth over the past two decades, becoming one of the fastest-growing sectors within the tourism industry (Buckley, 2018). Defined broadly as tourism that involves physical activity, interaction with natural environments, and culturally immersive experiences, adventure tourism often takes place in landscapes that are ecologically sensitive and culturally meaningful (UNWTO, 2014). Norway, with its dramatic fjords, mountains, Arctic regions, and strong outdoor recreation culture, has become a prominent destination for adventure tourism activities such as mountaineering, skiing, kayaking, hiking, and guided expeditions.
Despite the economic benefits associated with adventure tourism, its development raises important social, cultural, and environmental questions. In particular, local attitudes towards tourism play a crucial role in shaping whether adventure tourism is perceived as beneficial, intrusive, or sustainable (Andereck et al., 2005). Residents’ perceptions influence not only the social licence for tourism development but also tourists’ experiences and the long-term sustainability of destinations. Understanding host community attitudes is therefore essential for responsible tourism planning. 
Norway presents a particularly compelling context for this research due to its distinctive cultural relationship with nature. Central to Norwegian identity is the concept of friluftsliv, commonly translated as “open-air life,” which emphasises simple, non-commercialised engagement with nature, personal wellbeing, and respect for the environment (Gelter, 2000). Friluftsliv is deeply embedded in Norwegian education, recreation, and national identity, and often contrasts with more commercial or thrill-seeking forms of adventure tourism. This cultural tradition may shape how Norwegians perceive adventure tourists, especially when activities are guided, commodified, or perceived as risky. 
The rationale for this study is grounded in the recognition that attitudes towards adventure tourism are shaped by more than perceived economic impacts alone. In the Norwegian context, cultural values and traditions strongly influence how people relate to nature, risk, and outdoor activity. Understanding Norwegian attitudes towards adventure tourism therefore requires attention to how tourism aligns with, or contradicts, values associated with friluftsliv. For some residents, adventure tourism may be seen as a legitimate extension of outdoor culture and a means of sharing Norway’s landscapes responsibly. For others, it may represent a commodification of nature that undermines principles of simplicity, self-reliance, and non-intrusive engagement. Exploring these differing interpretations is essential for understanding the cultural dimensions of local attitudes.
Risk is a further key dimension in adventure tourism. While adventure tourism markets often emphasise excitement, challenge, and perceived danger, host communities may interpret risk differently, particularly in environments where outdoor competence and self-reliance are culturally valued (Beedie & Hudson, 2003). In Norway, where harsh weather conditions and remote landscapes demand respect and skill, there may be tension between local norms of risk management and tourists’ expectations or behaviours. Media coverage of tourist accidents and search-and-rescue operations has occasionally sparked public debate in Norway regarding preparedness, responsibility, and the burden placed on local emergency services. 
These debates highlight potential tensions between local expectations of outdoor competence and tourists’ behaviours or assumptions. Investigating how Norwegians perceive risk in adventure tourism contexts is therefore crucial for understanding broader attitudes towards tourism development, safety regulation, and responsibility. It also has practical implications for guiding practices, risk management policies, and outdoor education.
Sustainability also plays a central role in Norwegian attitudes towards nature-based tourism. Norway positions itself internationally as a leader in environmental stewardship and sustainable development with nearly 50 places in Norway that hold the Sustainable Destination label. However, increased visitation to fragile natural areas has raised concerns about environmental degradation, overcrowding, and erosion of local values (Fredman & Tyrväinen, 2010). Adventure tourism, while often marketed as environmentally friendly, can still generate significant impacts through infrastructure development, transport emissions, and pressure on ecosystems.
Existing research on adventure tourism has largely focused on tourist motivations, risk perception, and experience design, with comparatively less attention paid to host community perspectives, particularly in Nordic contexts. Where resident attitudes have been studied, they are often approached through economic or social impact frameworks, rather than deeper cultural values and traditions. This represents a gap in the literature, as attitudes towards adventure tourism are likely shaped not only by perceived impacts but also by long-standing cultural relationships with nature, risk, and sustainability.
This study is going to look into this gap of cultural and traditional points of view by exploring Norwegian attitudes towards adventure tourism through an ethnographic and qualitative lens. By foregrounding cultural values such as friluftsliv, examining perceptions of risk and responsibility, and considering sustainability concerns, the research aims to develop a nuanced understanding of how adventure tourism is interpreted by Norwegian residents. Such insights are valuable for policymakers, tourism operators, and outdoor educators seeking to align adventure tourism practices with local values and long-term sustainability.

Aims/Research question
What are Norwegian attitudes towards adventure tourism, how are these attitudes shaped by cultural values, traditions and their perceptions of risk, nature and sustainability?
The main aims of this study are to explore Norwegian attitudes towards adventure tourism and to understand how these attitudes are shaped by cultural values, traditions and perceptions of risk, nature, and sustainability.  In more detail I have put the main aims below:
· To explore how Norwegians view adventure tourism, specifically relating it to outdoor practices such as friluftsliv
· Examine how cultural values will influence their attitude towards commercialised activities
· Investigate the perceptions of the environmental and social impacts that Norwegians associate with adventure tourism
· To understand how Norwegians navigate conflict between their own traditional outdoor ethics and modern commercialisation of outdoor activities.
· To identify generational and experiential differences in attitude toward adventure tourism

Methodology 
Research Design:
For this study, I will be using a qualitative ethnographic research method to explore the social practices, beliefs, and interactions of participants within their natural setting.  Rather than using surveys or predefined variables to measure attitudes, an ethnography allows for in-depth exploration of how attitudes towards adventure tourism are produced, expressed, and negotiated in everyday life. An ethnography is well suited to this research as we can seek an understanding of culture and meaning from the perspectives of those being studied, rather than imposing external interpretations. This approach closely aligns with the study’s focus on cultural traditions, perceptions of risk, and relationships with nature and sustainability.
Research setting:
The research while be conducted within a naturally occurring social environment, relevant to the study. This setting has been chosen because it represents a space where shared practices and cultural norms are regularly enacted, discussed and observed. The location of this study will be conducted while on a six-month study abroad programme in Norway, studying Nordic Backcountry skiing and outdoor leadership. This setting provides an opportunity to observe interactions between local residents and professionals, and less experienced individuals, as well as being able to interview different generations and demographics. 
Participants:
Participants will be selected using purposive sampling to ensure they have relevant experience or perspectives related to adventure tourism. In this study I aim to include a wide range of participants in order to capture a variation in attitudes. The sample is expected to include:
· Residents who live in adventure tourism destinations
· Individuals with strong engagement in outdoor recreation or friluftsliv
· Local guides or tourism workers (for the purpose of this research these will be lecturers in at University of South-Eastern Norway on the Nordic back-country skiing and outdoor leadership course)

Data collection Methods
The data will be collected over a time of about three months, up until the end of March to make sure we have sufficient data. The data collection method for this study will be a qualitative method that enables triangulation and enhances credibility of the findings.
· Participant observations: for this section I will engage in participant observation within the research setting, attending outdoor activities, and informal/formal gatherings where tourism and outdoor recreation are discussed. Field notes will document observations of interactions, behaviours, language, and expressions of values related to nature, risk and tourism. 
Participant observation is particularly valuable for identifying taken-for-granted cultural norms that may not be explicitly articulated in interviews, such as expectations around outdoor competence or appropriate behaviours in natural environments.
· Semi-structured interviews: semi structured interviews will be conducted with a maximum of 8 participants. I, myself will interview up to four participants, and Tim Speed will interview a separate maximum four participants. This is so we can interview different demographics and share our finding to use in our respective reports. An interview guide will be used to explore topics such as perceptions of adventure tourism, views on risk and safety, interpretations of sustainability, and the role of cultural traditions. Semi-structured interviews offer flexibility for participants to include issues they consider important while also having some consistency across all four interviews.
Semi-structured interviews will form the central component of data collection and form a basis for the study to follow on from.
· Reflexive field notes: For this research I will keep a reflexive journal to document personal reflections, positionality, and potential biases. This is particularly important given the interpretive nature of ethnographic research, as my background, values, and relationship to adventure and outdoor education may influence data collection. Reflexive practise supports transparency and analytical rigour.
Ethical Approval / consideration
Ethical approval will be sought prior to data collection. Participants will be informed of the purpose of the study and given the option to withdrawn at any point in the study and measures will be taken to ensure confidentiality. False names or number-based designations will be given for all participants in the study and all writings. Given the cultural sensitivity of the topic, care will be taken to represent the views of all participants respectfully and accurately with prior knowledge of their cultural practices to be backed up with thorough personal research.

Data analysis
The data will be analysed using thematic analysis, following the approach outlined by Bruan and Clarke (2006). This method suites qualitative ethnographic data well as it allows for identification of recurring patterns of meaning across interviews and field notes while remaining flexible and theoretically accessible. It is particularly appropriate for exploring attitudes, values, and perceptions related to culture, risk, nature, and sustainability, which are central to the research question. 
The analysing process will begin with data familiarisation, during which I will read over field notes and interview transcripts to gain an understanding of the data set. Initial codes will be generated inductively, focusing on participants language, experiences, and interpretations of adventure tourism. 
Data will be read and organised into themes that capture shared patterns across the data set, such as cultural identity and friluftsliv, responsibility and risk management, perceptions of tourists’ behaviour, and sustainability concerns. These themes will be refined through constant comparison between interviews and observational data to enhance credibility.
Reflexive notes will be incorporated into the analysis to support transparency and rigour. Thematic analysis is considered the most appropriate method as it aligns with the exploratory aims of the study and allows for a rich, contextualised understanding of Norwegian attitudes towards adventure tourism.
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