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Introduction:
It is a system that consists of people, equipment, and procedures that gather, sort, analyze, evaluate, and distribute needed, timely, and accurate information to marketing decision makers. It involves various means and methods of collecting and assessing different company's marketing information system.

The three components of the marketing information system are Internal record, Marketing intelligence system, marketing research. The advantages of a marketing information system are that companies can control the Design and the questions, so they get exactly the information they want.
For example, Holiday Inn is a brand that many people have come to know and trust, and they expanded globally in different parts of the world by their strategies of marketing.  It is a   fresh, modern, and contemporary hotel that can provide service for all ages but also maintains the nutritional value of its service. People who are inspired by new places, new people, and new ideas,  as soon you walk through the doors will discover a stylish and vibrant boutique hotel and with hotels in culturally diverse, locations all over the world.
  Progress means change, and this keeps the world from from being a museum trapped in time. Holiday Inn progression was excellent because every year they have more customers and they provide with all the needs that customers want on their traveling. 


M
Evaluation and Critical Analysis:	
In 1951    Kemmons Wilson started a motel chain, a decision that led to Holiday Inn, in 1952 he built the first Holiday Inn in Memphis. By 1959 there were 100 by 1975-1,700, today there are Holiday Inns in every state and more than 50 countries.
Holiday Inn hotels are midscale, full-service hotels that are known across the globe for comfort, value, and dependability as the world’s most recognized hotel brand.
 Annually, Holiday Inn is the host of an average of 100 million customers. The popularity and the brand recognition of the hotel determine 9 out of 10 guests to choose its service.
 Holiday Inn is owned by the InterContinental Hotels Group which has a   number   of   other   partners, these include Six Senses, Regent, InterContinental, Kimpton, Indigo, Even, Hualuxe, Crowne Plaza, Voco, Holiday Inn Express, Holiday Inn Club Vacations, Holiday Inn Resort, Avid, Staybridge, Atwell Suites, Candlewood.
Holiday Inn understands that it is essential to protect the environment, and you will find Green engage with that they show to the customers they protect the situation appropriately.

What is good at Holiday Inn is that you can choose for rooms at the price you want before booking your reservation online or over the phone.
 One of the most critical marketing strategies Holiday Inn has is that they target people for all ages, providing them the best deals and offers:
· Great rate
· Great flexibility
· An enhanced arrival and welcome experience
· Kids stay and eat free
· Service experience ensures guests feel comfortable
· Free wi-fi 
 Additional benefits if they are repeat customers:
· Good facilities 
· Reasonable and affordable rates 
· A warm welcome from the hotel 
· Efficient service 
· Friendly environment 
These opportunities, combined with other savings options, give many ways you can preserve funds when traveling without impacting your stay.
The hotel itself is known across the world thanks to its many commercials on TV and online adv,  and with the offers and deals. It has a rewards club known as IHG where you can earn redeemable points for traveling, dining, or shopping with any of Holiday Inn’s partners.
    IHG (Intercontinental Hotels Group) unveiled its latest brand updates and innovation to its mainstream hotel owners. During its 2019 America Investors and Leadership Conference in Las Vegas,  IHG shared the next phase of design prototypes for the Holiday Inn. 
We are continually evaluating and investing in our brands, and at the center of our latest enhancements sits extensive customer research and close collaboration with our owners. This is crucial to delivering brand experiences that fit the ever -evaluating needs of mainstream travelers and drive performance for our hotel owners. As these new prototypes start rolling out across the market, we know they will take guest satisfaction and brand strength to the next year.  (Heather Balsey,2019)
As an industry icon, Holiday Inn continues to innovate the guests experience through H4 Design. Launched in 2017    this flexible solution empowers guests to adapt the space to meet their individual needs and is a brand standard for all new hotel openings, conversions, and hotel undergoing renovations.
   The H4 Design shows an evolution, which provides owners with a more modern and efficient building that flexes to meet the needs of the individual market, including:
· Flexible, open public spaces;
· Multiple restaurant and bar concepts;
· Adaptable meeting space;

In recent years, Holiday Inn has to build an effective and powerful enterprise, has supported the transition to being fully asset, and reliable performance on the 5.300 hotels.


To be sure they continue to outperform, every year they try to come with something new, and affordable for all the customers.                                                                                                                              
Eric Lent, Vice President, Holiday Inn and Crowne Plaza Brands, The Americas, IHG said: "Since its inception more than 60 years ago, the Holiday Inn brand has been a part of many memorable experiences for travelers the world over. It is important for a brand with as much history as the Holiday Inn to continually reinvent itself to maintain its place in the hearts and minds of guests. With H4, we have once again raised the expectation of what a great hotel stay can be, and we are thrilled to welcome the Holiday Inn Hotel & Suites Bellingham to the IHG family as the first of many properties to come featuring this innovative new Design." The Holiday Inn brand’s H4 guest room design is a flexible solution that adapts to each guests’ individual needs as they change throughout their stay, allowing them to work or relax wherever and however they want and truly make space their own. (The Americas, 2019)
   As part of the concept, the 153-key hotel’s accommodations feature: 
• A welcome nook, which serves as a drop zone for hanging coats, dropping keys and personal belongings, and plugging in electronic devices. 
• The King Bed with Comfort Hideaway, which doubles as a sofa and can pull out into two twin beds at night. 
• A moveable desk, as well as more than five points of power throughout the room.
   From Priority Club members and potential customers, Holiday Inn offers seasonal promotions to increase stays for customers that are not familiar with the Holiday Inn brand.
    The primary purpose of the hotel is to accelerate growth by implementing a successful strategy at a faster pace. They are committed to delivering high-quality services for a low price, ensuring the sustainability of the increase in cash flows and profits.

    Another strategy of Holiday Inn is to make their customers loyal to their service by implementing the most massive loyalty points they can use to get discounts for flights, hotel stays, and other awards. 
     Holiday Inn has managed to retain these favorite customers by giving them something back as a return, which is the reward schemes, along with cheaper rates and discounts, although reward schemes are the most popular way as it gives customers the chance to make the most out of their stay.
According to the last statistics in Great Britain, there are 120000 businesses within the commercial sector, including hotels, holiday camps, restaurants, coffee snack bars, public houses, clubs, and catering contractors.  Hotels, catering, leisure, and tourism are service industries.
  As the service is customer oriented, Holiday Inn tries to make people feel like home while they are away by providing accommodation, entertainment, and leisure facilities.
       Holiday Inn has expanded globally due to its marketing information system; they know how to use the offers, deals to attract customers. 
    The feedback received from the customers on the official websites is positive as they have been satisfied by the service provided and excellent customer service.
    Most of them believe the service has been beyond the expectations taking into consideration the price.

 As a Conclusion, being a guest in a Holiday Inn hotel allows customers to save money and not compromise the quality of the service they expect to receive in return. The enjoyable and affordable experience they offer to their guests guaranteed the success of the hotel since they opened the doors of the first hotel back in 1952. Ever since the Holiday Inn brand family managed to stay the largest hotel brand in the world.
  When I looked for Holiday Inn, I founded only good things, affordable prices the people who work their helpers, I recommend without hesitation to the people Holiday Inn.

[bookmark: _GoBack] This assessment shows how Holiday Inn is using the marketing information system, and they expanded over the years and continues to grow globally to make a profit.
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