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Critically reviewing the provision of Tourism and Leisure in Pembrokeshire

This essay is being written to provide a critical insight to Pembrokeshire’s tourism and leisure industry. Tourism and leisure have long been a significantly important part of culture and history in the UK. Burkart and Medlik (1981) Describe tourism as being “The phenomenon arising from temporary visits (or stays away from home) outside the normal place of residence for any reason other than furthering an occupation remunerated from within the place visited”. Tourism has long been a significant part of our lives and the economy of the UK. However, in recent years the UK’s tourism and leisure industry has grown exponentially as people increasingly put a larger emphasis on leisure over work, especially in the wake of the pandemic and the rise in popularity of ‘working from home’. Torkildsen (2005) defines leisure as being “Freedom from constraint, freedom to choose, time left over after work or as free time after obligatory social duties have been met”. 
Over the last 10 years the UK Tourism industry has been the largest growing sector in relation to employment within the UK. Pre-pandemic, inbound tourism had been the fastest growing type of tourism, with international tourists making 40.9 million trips to the UK in 2019 and spending £28.4 billion. The industry is predicted to continue to grow significantly, it will provide almost 3.8 million jobs and be worth up to over ‘£257 billion by 2025’. (Visit Britain). The Tourism and leisure industry in the UK Consists of private and public sector organisations with a of vast range of sizes. The over-arching policy and legislation for tourism in the UK is set by the government, with the secretary of state for the Department for Digital, Culture, Media & Sport being ultimately responsible for this. The government are responsible for the funding of Visit Britain/England who state their aims are to “Support England’s tourism industry, driving inbound visitor spend and providing expert advice to industry and to Government” (Visit Britain). In the UK nations other than England, tourism is a devolved matter which means power falls to the respective devolved governments in Wales, Scotland, and Northern Ireland, which each have their own respective ‘teams’ responsible for tourism matters E.G., ‘Visit Wales’. 
This rise in tourism can be explained by Maslow (1943). Maslow created a pyramid of needs to explain what the needs of humans are, from basic to complex. Maslow’s theory of wants and needs can be related to the tourism industry in the sense that wants, and needs should be heavily considered when marketing, as to attract people to your business, you must fulfil a want or need that they may have, you must show them that they want or need what you are offering. (Pichère, Cadiat and Probert 2015.) Say that “the need to travel could be considered a physiological need”. The Tourism and leisure industry must look at what new needs and wants people want going forward as circumstances have changed significantly due to the Covid-19 pandemic, Brexit, and economic uncertainty. For example, a business could concentrate on a certain aspect of purchasing to try and appeal to a larger number of consumers to buy what they are offering. Another example of a ‘want’, is people wanting to get out into open spaces after being stuck in lockdowns during the COVID-19 pandemic, this want is fulfilled by the case study below.
One of the most popular locations for tourism and leisure in the UK is Pembrokeshire. Pembrokeshire is located in Southwest Wales. It is surrounded by a beautiful coastline which boasts of many blue flag beaches. Pembrokeshire has its own national park of which the coast path is very popular with locals and tourists alike. Pembrokeshire has a massive tourism industry, with many people reliant on it. Around 7 million tourists visit each year bringing in around £590m. Visit Pembrokeshire state that the tourism industry employs 12,000 people directly which is around 21% of the workforce within the county (Phillips 2021). 
Created in 1952 as the UK’s only coastal national park, the Pembrokeshire Coast national park is arguably the most important part of the county. The beaches have won countless blue flag and green coast awards, but the coast path also shows off countless breath-taking woodlands, hills, valleys, and cliffs all along the way. The flora and fauna solidify the areas appeal, with it also being home to many important species of wildlife such as the puffins on Skomer island. History and Archaeology remain an important part of the park and the county, with many people coming to visit popular sites such as Castell Henllys iron age village, Pentre Ifan burial chamber and St David’s cathedral. (Pembrokeshire Coast). Being ranked very highly in the US magazine ‘National Geographic Traveler’ as a top destination in the world, just proves how vital the national park is to attract tourists to the county, and why it must continue to be fully appreciated and utilised by the tourism and leisure industry going forward. (Visit Wales),
Visit Pembrokeshire was established in November 2020 and aims to bring together all 3 sectors to promote and drive growth of the tourism and hospitality industry within the county. (Visit Pembrokeshire). The major stakeholders when it comes to the public sector regarding tourism in Pembrokeshire consists of Visit Pembrokeshire along with Pembrokeshire tourism, Pembrokeshire County council, Pembrokeshire coast national park, and PLANED. Visit Pembrokeshire has put together a Destination management plan (DMP) of which the aims are to “Increase The value of the visitor economy in Pembrokeshire to increase by 10% in real terms over 5 years – of which At least 25% of that value to be generated between October and March. 75% of tourism businesses to be actively engaged with the Pembrokeshire brand, and Pembrokeshire to become a Top 5 UK destination choice”. They aim to do this by working with the above-named public-sector partners to create a ‘Destination management order’ (DMO). As explained in the DMP, this DMO could oversee marketing tourism for businesses within the sector as well as offer other perks such as trade membership. Visit Pembrokeshire explain that they feel the public sector has an important job in ensuring that the tourism sector is prosperous by strengthening the foundations that it exists upon. They say that the public sector will continue to invest in the basics such as ‘destination management’ to continue to encourage investment in the region. The plan states that other businesses within tourism must do their fair share to work together and spend money together to make sure that benefits are widespread. (Visit Pembrokeshire).
The other side to tourism in Pembrokeshire is that run by the private sector. In recent years attractions such as Bluestone and Folly farm have proved very popular with tourists, predominantly the demographic of families with children. This popularity is demonstrated by the fact that Bluestone are investing £15m into 80 new lodges on their site on top of the existing 344. This will provide tens of jobs during the construction and post-completion, bringing hundreds of thousands of pounds into the local economy (Jenkins, 2021). Folly farm have been investing millions to develop multiple accommodation options on-site, most recently unveiling their unique ‘showman’s wagons’ (Baker, 2021). This demonstrates how vital these businesses are not just to attract tourists but also for supporting the local economy through the medium of jobs and tourist spending. 
If Pembrokeshire were to be placed on Butlers (2006) lifecycle model, it would be somewhere between the phases of development and consolidation. As can be seen Pembrokeshire is gaining more popularity, with many smaller businesses developing and being invested in. There is also many larger tourism and leisure businesses supporting a greater number of tourists, causing anxieties to start to build between locals and tourists.

Whilst there are many positives for the industry both past and future, the industry is heavily vulnerable to instabilities and challenges, whether economic, social, or environmental. By far the biggest challenge to hit the industry for decades has been the arrival of COVID-19. Whilst facing initial problems due to lockdowns, in 2021 Pembrokeshire saw record numbers of tourists descend during the summer months. Many within the industry were concerned on how they would cope as the pandemic had also caused labour shortages, resulting from people having to find other work due to lockdowns and furloughing (ITV Wales). What has also been exacerbated in 2021 is disruption and difficulty for local people, with carparks being over capacity, roads being jammed and illegal parking becoming a problem.
Another factor which has been increasingly important to people even more so post-pandemic is sustainable tourism. There have been many criticisms in recent times over businesses not doing their bit to prevent climate change, highlighted recently by events such as COP26. However, Pembrokeshire is one place that is trying to change this. Many have chosen Pembrokeshire as there is businesses which facilitate this. One being the Lammas ecovillage which offers guided tours of the sustainable eco-friendly homes, nicknamed ‘hobbit houses’ for their unique design (Lammas). Or the numerous eco-friendly campsites which exist within the county. Many campsites have been set up within the last year as a response to the demand in ‘staycations’ resulting from the pandemic.
Business News Wales (2020) state that in the medium and long-term following Covid-19, economic support for the tourism industry must be looked at by both the Welsh and UK governments. What also must be considered is how to make the tourism sector prepared for a more stable future following the pandemic. This includes how the county should be marketed, so that tourists are attracted in enough numbers to solidify the county’s profile as a top-quality destination for national and international tourists. Other aspects to be looked at include how to maintain and improve transportation links, and to promote and spearhead digitalisation not just in the tourism sector, but for businesses in general, who all depend on income from visitors, 
Despite there being many issues within the tourism and leisure industry, the public sector has been and continues to look at ways to improve. As this essay demonstrates Pembrokeshire has its negatives and positives, but overall, if issues continue to be addressed and the industry is invested in, then Pembrokeshire’s prosperity will be ensured, and the tourism and leisure industry will be strong for the future.











Bibliography 

· About the National Park. Available: https://www.pembrokeshirecoast.wales/about-the-national-park/ Accessed: [18/11/21]. 
· About us - Visit Britain. 2021-last update. Available: https://www.visitbritain.org/about-us Accessed: [15/11/21] 
· BAKER, L. Work has begun on Folly Farm’s New Holiday Park. News from Wales. Available: https://newsfromwales.co.uk/work-has-begun-on-folly-farms-new-holiday-park/ Accessed: [18/11/21]
· Britain’s visitor economy facts. Available: https://www.visitbritain.org/visitor-economy-facts Accessed: [15/11/21]
· Burkart, A.J. and Medlik, S., 1981. Tourism: past, present and future. Tourism: past, present and future., (Ed. 2).
· BUSINESS NEWS PEMBROKESHIRE, 2020, May 5. The Challenge Facing Pembrokeshire’s Tourism Industry. Business News Wales. Available: https://businessnewswales.com/the-challenge-facing-pembrokeshires-tourism-industry/ Accessed: [18/11/21]
· Butler, R. ed., 2006. The tourism area life cycle (Vol. 1). Channel view publications.
· Discover the stunning beauty of the Pembrokeshire coast. Available: https://www.visitwales.com/things-do/nature-and-landscapes/national-parks/exploring-pembrokeshire-coast-national-park Accessed: [18/11/21]
· Eco Escape Campsite. Available: https://www.greenercamping.org/campsites/uk/wales/west-wales/pembrokeshire/milford-haven/013-eco-escape/. Accessed: [18/11/21]
· Folly Farm Touring Pitches. 2021-last update. Available: https://www.folly-farm.co.uk/holiday-park/touring-pitches/ Accessed: [15/11/21]
· JENKINS, K., 2021, Apr 23. Bluestone National Park Resort gets green light for 15m expansion. Western Telegraph. Accessed 15/11/21. Available at: https://www.westerntelegraph.co.uk/news/19251415.bluestone-resort-lodge-plans-approved/
· Lammas - Pioneering Sustainable Living. Available: https://lammas.org.uk/en/welcome-to-lammas/. Accessed: [18/11/21]
· MASLOW, A.H., 1943. A theory of human motivation. Indianapolis: Bobbs-Merrill.
· PEMBROKESHIRE DMO, Pembrokeshire Destination Management Plan 2020-2025. Available: https://www.visitpembrokeshire.com/wp-content/uploads/Pembrokeshire-Destination-Management-Plan-2020-2025-English.pdf Accessed: [18/11/21]
· PHILLIPS, F., 2021, July 20. 7m tourists add £590m to local economy each year, says Visit Pembrokeshire survey. Western Telegraph.  Available: https://www.westerntelegraph.co.uk/news/19455624.7m-tourists-add-590m-local-economy-year-says-visit-pembrokeshire-survey/ Accessed: [15/11/21]
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