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Introduction
Employment is something that every individual wants who has the passion to be successful and work for a reputed organization. People are becoming more modern every day with the use of new technology and by acquiring new skills. University gives the opportunity to learn new skills and practice them with different group work and assignments. People will have different skills and abilities. Some will want to have their own business where others will want to get their dream jobs. Recruiters are looking for candidates who posses certain employability skills so that they can be the right fit for the organization. Therefore, individuals should focus on improving the soft skills and hard skills that will be essential for them while working for an organization. As the job market is getting more competitive, having more skills and knowledge regarding employability will increase the value of a candidate in the job market and will have a higher chance to get the attention of the recruiter.
Skills for an Employee
There are both, hard skills and soft skills that are expected by every recruiter in the job market (Lawrence, T. 2012). I will discuss the hard skills and soft skills that a marketing graduate must have to be a competent candidate in the market. Some of these skills would go along with other graduates majoring in different areas. The soft skills and hard skills are given below:
Soft Skills
Teamwork- Teamwork is such a skill that an individual must possess to be able to perform well and work for the betterment of the organization. Nowadays there are many method of recruitment and sometime the recruiters give assignments in-group to judge the ability of the candidate to work as a team. Therefore, teamwork is very important and this skill should be learned while an individual is studying at university or at secondary school. No one likes a candidate who is introvert and only works for his or her own benefit rather than working and complementing the team member of the organization.
Communication- Communication skill has gained so much importance as this skill can change everything. With proper communication skills and abilities, employees can achieve anything and therefore, during the interview, the recruiters look for this soft skill and decide the ability and skill that the employee has regarding communication (Cottrell, 2010). We all like what we hear through our ears, and having good communication skills is always an advantage. 
Problem Solving Skills- Working for an organization might lead to different types of problems and the employees should be able to handle and solve the problem by their own abilities and skills. Recruiters look for an employee who has the capability to solve complex problem by their own rather than feeding everything by the management. In interview, recruiters might ask question like discussing about a complex problem and the solution provided by the individual in a difficult situation to judge the problem solving skills and abilities with past experiences (Robin, M. 2018). 
Leadership Skill- Recruiters look for leaders and provide them the job so that they can be the future leaders of the organization. A person is not born as a leader, but can try to gain skills and abilities, that a leader must possess. This leadership skill can be acquired by working and leading different group and by learning from a great leader and this type of skill will definitely impress the recruiters (Vivienne tay, Thu). 
Cultural Fit/ Adaptability: Everyone wants an employee who can easily fit themselves into different situations and the culture of the organization. It is important to have the ability to adapt to different situation and coming up with new ways to fit in the situation. A candidate’s patience, enthusiasm, fast learning habit and flexible mind-set ensures the cultural fit or adaptability skill (Robin, M. 2018).
Hard Skills
Subjective learning / education: A marketing graduate must have a marketing bachelor degree or MBA to get an executive level job in marketing (Bartetzko, A. 2004). The education degree and marketing knowledge gained from the university is highly demanded to get a good executive level job in the future.  
Analytics and Research: Marketing student should have analysis and research skill and they should learn it from the university life. As in the workplace, these types of skills will be highly expected from the marketing executive. In workplace, a marketer need to analyse the sales data, consumer data and competitors data from different angle to make an approachable decision and plan to execute (Vivienne tay, Thu). There is high demand of graduates who know how to do market research, do surveys, and analyse the data using different tools such as SPSS. The use of SPSS should be learned at university by doing different projects and analysing the rata data to make a meaning out of it. 
Sales and Service: A marketing executive must be able to sell the products and services offered by the organization. Sales and service are both interrelated as good service will ensure higher sales for the organization. The marketing executive must know how to promote the products and come up with different strategies that will lead to higher sales for the organization. Great marketer know how to brand or sell a product by making value proposition and differentiation in the competitive marketplace (Vivienne tay, Thu).
Ensuring Duties and Objectives that will fit:
Every job has different roles and responsibilities needed to be performed by the employees in the workplace. As Marketing executive, there are different duties and responsibilities and objectives that are needed to be fulfilled by them. Duties and responsibilities will vary based on the job and the organization.
Duties- As marketing executive, some of the duties that are needed to be performed regularly are given below (Targetjobscouk, Fri,):
· Looking after the marketing activities of the business.
· Product advertising and promotion.
· Increase the monthly sales and revenue of the business.
· Overseeing and getting approved marketing budget.
· Creating and evaluation sales report.
· Collection of raw data from customers through surveys.
· Competitor analysis, pricing strategy analysis and make offer over the competition. 
Objectives:
•
Increase sales yearly or half-yearly
•
Build brand awareness 
•
Grow market share every year
· Increase profitability of the organization
•
New product launching and development
•
Targeting new potential customers
•
Market penetration through promotion and pricing strategy
•
Enhance customer relationships through social media or customer service
My working skills in real life
As a marketing student, I have high interest I marketing and I would say I have some experience in the field of marketing. I used to work on a cleaning company as a marketing executive for more than a year. While working I have gained knowledge and practical experience of marketing activities of the business. I had experience of promoting the brand through advertisements in social media and poster, leaflets in prime locations. I worked with the sales team as well by visiting and taking surveys of the customers to know what satisfied them more and the lacking of our service. I analysed the data and showed it to the marketing manager. I implemented the promotion plan imposed by the marketing manager through different promotional channels. Through this short working experience, I have learned to work with a team and it was always a great experience to work with a team rather than working alone. Teamwork makes every work easier and simpler to achieve. Sometimes I got the opportunity to lead the team as my marketing manager believed that I am good at leadership and everyone with be managed well by me. The most important skill that I acquired was the communication skill, as I had to meet new people, I developed my communication skillS. The marketing knowledge and skills I gained from my last job is an added advantage for me as it helped to improve my employability skills. 
Skills that I need to improve in the context of Employment
There are many skills that I developed from my recent experiences but lacked a few which I would like to improve.
Decision-making accuracy- I am not very accurate while making difficult decisions. I am not a very quick thinker at difficult times and need a lot of time and have to consult with others before making any complex decision. I would have to improve this skill to become a competent candidate within the workplace.
Increase time management skills- Managing time sometimes become very difficult for me. When faced with pressure from personal and professional life, I find it difficult to manage time and give priority to the most important ones. I can set priorities of my daily tasks to maintain effective time management skills by identifying which are important and which are urgent.
Creativity- As a marketing student, I need to be more creative with my work and come up with new ideas to impress everyone. When ideas get old, things become less interesting every day. Therefore, I need to improve my creativity at work and at university projects and assignments.
Stress Management- When faced with difficult situations and complex decision-making, I get stressed quickly which can affect work so this needs to be improved to become a competent candidate in the market. 
Time Management:  The Eisenhower Method
The Eisenhower Matrix, also referred to as Urgent-Important Matrix, helps you decide on and prioritize tasks by urgency and importance, sorting out less urgent and important tasks which you should either delegate or not do at all (Processpolicycom, 2018).
	
	URGENT
	NOT URGENT

	I
M
P
O
R
T
A
N
T
	These activities usually get done.
1. Launching an event within 1 day.
2. Product delivery within 1 day.
3. Respond to customer queries and complaints.

	These activities are high impact. Make them a priority. 
1. Monitoring sales of the new product launched on weekly basis.
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	These activities are deceptive – don’t confuse urgent & important. Minimize these. 
1. Customer survey regarding new product launching and development

	These activities are usually a waste of time. Avoid them. 
1. Making branded T-shirts for some sales agent as they asked for it.  



Personal Development Plan
A personal development plan is a process that consists of defining what is important to you, what you want to achieve, what strengths you already have that help to achieve your goals, and what you need to improve and develop with time (Managersorguk, 2018).
I would like to improve upon my decision-making skills by taking complex decision in difficult situation. I can start this from my university by working in groups and doing more assignments where I would need to make critical decisions while working in a team. These would improve my stress management level as well. As I have few more years left in the university, I can now take time and progress as per planned. 
I need improve upon my leadership skills as well by working more with different teams in the university and leading team so that I can practice my leadership roles and skills that will be beneficial for me in the context of employment.
To improve my creativity, now is the best time for me to practice them and improve my creativity. I should try new things and ideas in different assignments and projects specially the marketing projects and presentation where I will get immense change to show my creativity and this can help me become more creative as there is nothing to lose for me. These development can take the reaming time in my university and hopefully I will be able to improve my skills and weaknesses as planned in the future. 
Conclusion
Soft skills and hard skills are important for every individual and needs to be achieved while at university and from personal experience of running own business or working for an organization. Every individual is different and so is his or her skills and abilities. Students who graduate need to start learning new skills starting from  university,  so that they can develop themselves, analyse their strengths and weaknesses and work on that so that they can become a competent candidate while seeking for a job. 
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