Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Capil Roopchund, 2543906
Topic chosen: The importance of customer service in business success
Title of source: Journal Article
Author(s): Liem Viet Ngo, Aron O’Cass
Year published: 2012
How did you find this source?
I find this source on Google Scholar.

Why did you choose this source?
I think it is relevant about the importance of customer service because it talks about innovation in business across years made customers important. I think it is useful because it explain about improvement of business add more customers. The article is part of the Journal of Business Research.

When was it published? Is it recent enough? Why?
It published in 2012, it’s a little bit recent but little bit not, but it is still relevant to 2026 because more new ideas in business make more customer.

Author Credibility
Who is the author? What are their qualifications or expertise?
Liem Vet Ngo is an Associate Professor at the University of South Wales, and Aron O’Cass worked for Tasmania University and written lot of journal article about business and marketing.

Reliability
Is the source reliable? Why?
I think it is reliable because it from Journal of Business Research, it was peer reviewed and accepted in April 2013, and it was cited 554 times.
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» Liem Vet Ngo is an Associate Professor at the University of South
Wales, and Aron O’Cass worked for Tasmania University and
written lot of journal article about business and marketing. | think
itis reliable because it from Journal of Business Research, it was

peer reviewed and accepted in April 2013, and it was cited 554
times.
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Short Reflection

« This task | find difficult because the big words not easy to
understand and English is not my first language. | asked for help
and this source | thinking was good. | also learn how to do
research about any topic in business.
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