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Corporate Social Responsibility (CSR) within the Hospitality Industry 

The promotion of corporate social responsibility in the hospitality sector will be looked at in this essay. Assessing the main areas where corporate social responsibility (CSR) initiatives can have the biggest influence on sustainable hospitality practices. This essay will also examine the application of CSR at Marriott Hotels. Corporate Social Responsibility (CSR) is “the idea that businesses should operate according to principles and policies that make a positive impact on society and the environment” (McGrath & Jonker, 2023). Through CSR, businesses consider how their decisions will affect their communities and the global community in addition to financial gain and profitability. Beyond just adhering to the law, corporate social responsibility aims to benefit customers, shareholders, employees, and society at large through the voluntary adoption of moral, sustainable, and responsible business practices (McGrath & Jonker, 2023).
CSR plays a crucial role in promoting sustainability within the hospitality industry. There are many types of CSR activities within the hospitality industry. These include environmental management, ethical practices, social impact, economic benefits, and technology driven initiatives. Food waste, water use, and energy use all have a big impact on the environment in the hospitality sector. Hoteliers are encouraged by CSR initiatives to implement sustainable practices, minimise resource consumption, and lower their carbon footprint (Gentinetta, 2020). CSR makes sure businesses follow high moral and ethical standards. By doing this, they win over stakeholders' trust, which includes that of management, staff, shareholders, and customers, and they make a positive impact on society all the while ensuring that visitors are comfortable and of high quality (Gentinetta, 2020). CSR tackles social issues in an effort to improve the industry’s reputation. Businesses prioritise human rights, assist local communities, and source responsibly. These initiatives raise client satisfaction, which encourages retention and loyalty (Gentinetta, 2020). Sustainable business methods enhance service quality while also helping the environment. CSR actions can result in lower expenses, higher profits, and a competitive edge. By catering to socially and environmentally conscious customers, businesses can thrive in the long term (Rimal, 2020). Prominent hotel chains use technology to execute Environmental, Social, and Governance (ESG) and Corporate Social Responsibility (CSR) programs. These include decreasing waste and using less energy, as well as improving visitor experiences and giving back to the community (Ronson, 2024).
CSR programs are essential for improving sustainable practices in the hospitality sector. Management of the environment: where Reducing waste, conserving water, and increasing energy efficiency all help to lessen the environmental impact of the sector. Reducing carbon emissions through the implementation of strategies makes an operation greener and more sustainable. Responsible sourcing guarantees beneficial effects on nearby communities and ecosystems by selecting vendors and goods that follow moral and environmentally friendly standards. Working conditions and employee turnover: Improving fair labour practices and employee welfare first results in higher employee retention and higher-quality services overall. Stakeholder engagement is the process of interacting with visitors, local communities, and other stakeholders in order to promote sustainable development and build goodwill. Human rights: It is crucial to guarantee that human rights are respected in all facets of operations (Rimal, 2020). Compared to other industries (like consumer goods), the hospitality sector has a unique opportunity because it involves a lot of interaction with guests. After being purchased and brought home for consumption, consumer goods are only connected to the brand by their packaging or messaging. However, Henri notes, "we get to have special customer connections in the hospitality industry, which enables us to bring sustainability directly into the customer experience." For the same reason, according to Eric Vogler, PhD, co-director of the MSc International Hospitality Management program at Emlyon Business School, "as a service provider, you really must embark your customers into your sustainability policy." (Emlyon, 2023). 
Implementing CSR policies in the hospitality industry presents both challenges and opportunities. The challenges consist of “Scoping complexity: Understanding that the full environmental impact is difficult due to varying industry standards. Reducing emissions and balancing profit and responsibility” (Dante, 2021). Opportunities such as “competitive advantage, long-term profitability, environmental stewardship, positive social impact and economic efficiency can all contribute to positive changes in regards to CSR” (Sajadi & Gentinetta, 2020). 
Marriott’s Serve360 project serves as the foundation for their CSR policy. Marriott is committed to building and operating sustainable buildings, and this is one of their primary areas of focus in addition to their sustainability and social impact goals. Moreover, updating and conveying developments regarding sustainability-related matters. The emphasis of their internal and external education and training is on stakeholders (Marriott, 2019).
“Marriott International is committed to making a positive and sustainable impact through its serve360: Doing Good in every direction platform. These goals guide the company’s efforts to create value for associates, customers, owners, the environment, and communities around the world” (Marriott, 2020). “Serve Our World represents one of Marriott International’s five core values and is the inspiration for their social and environmental efforts, including: operating their hotels more efficiently, assisting local communities, protecting natural resources, providing education and workforce-readiness opportunities and supporting responsible business practices” (Marriott, 2016). Marriott “is committed to creating a positive and sustainable impact wherever they do business” (Marriott, 2019).
Marriott’s 2025 environmental stewardship goals include a 15% reduction in water intensity, a 15% reduction in greenhouse gas emissions intensity, and a 100% diversion of hotel food waste from landfills. Obtain all seafood ethically and employ circular economy strategies. (Marriott, 2019). Training and empowering 500,000 associates are one of Marriott’s “empowering people” goals. To provide 100,000 people with access to economic opportunities while upholding moral labour standards and human rights (Marriott, 2019). When it comes to Marriott’s strengthening communities’ goal they aim to contribute 15 million volunteer hours. Investing $30 million in community resilience and disaster relief. Also supporting diverse suppliers and local businesses (Marriott, 2019). In regard to the advancing human rights goal Marriott will “promote human rights awareness and education and combat human trafficking and child exploitation” (Marriott, 2019). Furthermore, “Marriott’s commitment to sustainability extends beyond business operations, emphasising positive impacts across various dimensions of society and the environment” (Marriott, 2019). 
“Marriott International actively promotes sustainability through its corporate social responsibility initiatives” (Marriott, 2019). In regard to “the environmental impact reduction Marriott integrates sustainability across its value chain, working to reduce environmental impacts. This includes efforts to mitigate climate-related risks, operate sustainable hotels, and source responsibly” (Marriott, 2019). “Marriott’s sustainability and social impact platform, Serve360, guides the company’s commitment to making a positive impact. It focuses on associates, customers, owners, the environment, and communities worldwide” (eHotelier, 2021). According to their Net-Zero Ambiiton, “Marriott aims to go net-zero by promoting waste reduction initiatives and ensuring the longevity of its business while supporting communities where it operates” (MD, 2021). Marriott “aims to prioritise serving their communities. The planet and people worldwide through its CSR efforts” (MD, 2021). 
There are many challenges and opportunities that Marriott Hotel encounters in implementing robust Corporate Social Responsibility. The challenges they face include the economic impact, which makes it difficult to strike a balance between CSR efforts and financial results. Short-term profitability may be impacted by upfront costs associated with sustainability investments. Because locating goods and services can be complicated in complex supply chains, it can be challenging to maintain ethical standards throughout international supply chains. Meeting the various expectations of stakeholders (such as visitors, staff, investors, and communities) while preserving profitability requires striking a careful balance. Following numerous national and international laws pertaining to labour laws, human rights, and environmental preservation can be difficult in terms of regulatory compliance (Serve 360 Report, 2021). Nonetheless, Marriott has a lot of opportunities to consider. These include Brand Reputation in which good CSR builds a company's reputation and draws in socially conscious visitors, which boosts sales and loyalty. Cost Savings, in where over time, energy-efficient methods and waste minimization can result in cost savings. Innovation where CSR promotes creativity in fields like waste management, renewable energy, and sustainable design. Employee Engagement this results in happy workers who have a good impact on both the general success of the company and the experiences of its customers. Community Impact which according to the Serve360 Report (2021), CSR initiatives can have a positive social impact by promoting goodwill within the local community (Serve360 Report, 2021).
CSR is crucial in the hospitality sector for a number of reasons, including sustainability and reputation. By implementing CSR programs, hotels can gain a competitive edge and enhance their brand image and sustainability. Hotels can draw in socially conscious guests and improve their reputation by showcasing their dedication to environmental and social causes. Guest services-related CSR initiatives contribute to a positive visitor experience. Participation by hotels in socially conscious initiatives improves customer satisfaction, which in turn boosts client retention and loyalty. Hotels that uplift the community and represent travellers’ values are highly valued. Additionally, in terms of operational efficiency Cost savings are one benefit of implementing CSR practices. For example, waste reduction, energy efficiency, and ethical sourcing can all lower operating costs. Prioritising sustainability allows hotels to reduce their environmental impact and maximise resource utilisation. While also taking ethical issues into account Cost savings are one benefit of implementing CSR practices. For example, waste reduction, energy efficiency, and ethical sourcing can all lower operating costs. Prioritising sustainability allows hotels to reduce their environmental impact and maximize resource utilisation (Gentinetta, 2020).














Conclusion 
In conclusion, Marriott’s CSR policy contributes to many factors which are sustainable as well as profitable for the company, Marriott ensures their CSR looks and focuses on all the important aspects regarding the economy, the climate as well as their customers, company, and team members. Marriott’s dedication to sustainability goes beyond its commercial activities, with a focus on positive effects on a range of societal and environmental factors (Marriott, 2019). 
Furthermore, a company’s procedures and business model are frequently based on its financial objectives. CSR initiatives, on the other hand, urge company executives to base their choices on corporate citizenship or the company's overall social impact. Corporate social responsibility (CSR) enables businesses to guarantee that their operations are moral, secure, and, whenever feasible, have a positive impact. Companies use CSR programs to reduce their impact on the environment, help solve societal issues like poverty and inequality, and make sure their brand identity aligns with their values (McGrath & Jonker, 2023). “If hospitality organisations adopt and integrate CSR into their organisational strategies, they can facilitate innovativeness, increase and/or improve their organisational competitiveness, while at the same time contributing to solving problems in today’s world. In conclusion, CSR will translate into better profits in the long term” (Gentinetta, 2020). “CSR is a strategic imperative for the hotel industry” (The Hotels Network, 2020). 
Despite the fact that corporate social responsibility (CSR) is not a new idea it is becoming more and more crucial for almost every business to prioritise. Customers are searching more and more for brands that they can believe in, that align with their values, and that give them confidence in the decisions they make regarding their financial investments (Klein, 2023).
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