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Introduction 
This report will highlight benefits of certain digital opportunities for a café and explain why it is important for businesses to implement digital marketing to grow. This report will also look at the use of ai and the benefits it can have for this café.

Social media
Social media is one of the simpler and arguably most beneficial way of digital marketing. According to O’Grady (2025) social media is a key component for new customers finding out about your brand or in this case the café. Apps like Instagram and X can be used to share photos, videos and other trendy posts to generate likes, comments, and shares. All this activity naturally leads to new people finding the cafes page and hopefully becoming a customer themselves. Posting pictures of either the coffee or snacks that are available at the café would let customers know what they are buying before coming in resulting in better interactions and a smoother transaction. The café’s account could also post pictures of the menu, and any changes tot the menu. This will keep the customers in the loop with the café and will result in less disappointment for discontinued products.

Online orders/delivery 

Delivery apps such as uber eats and Deliveroo have become essential in this modern age. According to Lumina Intelligence (2025) Since 2019 and the pandemic, the number of customers on these apps has skyrocketed. It is due to this that the BrightWave café should consider joining these apps and adding their café to the vast number of restaurants already available on them. This is not as important as having a social media presence however, it would generate a new revenue stream for the café. Zego (2024) states that young people spend 35% more money on delivery apps than in the restaurants themselves. While essential to growth and brand notoriety, these delivery apps charge a fee of 15 to 30% depending on the business. So while generating more revenue and popularity, it is paid whereas social media is free.

Email newsletters
A café can use email newsletters to improve customer experience by keeping customers informed about promotions, new menu items, and events. Newsletters help build loyalty by creating regular communication and making customers feel connected to the café. Personalized offers, such as birthday discounts, can increase customer satisfaction and encourage repeat visits. They are also a cheaper way to market directly to customers and gather feedback. According to Ellis (2023), newsletters improve customer loyalty, brand awareness, and communication, making them valuable for cafés that rely on repeat customers and strong relationships

I used ai for the email newsletter section, I asked it what the benefits are of email newsletters are however I edited it with a reference and simplified some of the wording to make it easier to read.
Sponsored searches
On google, there is a way to advertise a company by paying. The payment goes to google who put your business at the top of search results when certain keywords are used. For this instance, if the word “café” was searched and brightwave have paid, they would be placed at the top so anyone searching would be immediately directed to the brightwave café website (Google, 2025). Brightwave may also consider making adverts which would be played on YouTube for a similar price. These are some ways to drive more customers through the door.
.

Conclusion 
In conclusion, digital marketing would benefit the café by generating new ways to make money, keeping customers loyal and also attracting new customers. While some marketing strategies are paid, many are free such as social media and the café should take advantage of this.



Reflection
While using ai I noticed that the language it was using was very different to mine which would make it stand out in this report. This would mess with the reader as they would possibly not understand what the ai is trying to say so I had to simplify some of the language used and I added a reference of my own to the ai’s response.
While searching for references I noticed a lot of paid search results which were trying to sell me information or ai tools. This gave me the idea to use paid searches as an example of what the café could use as digital marketing.
Ai can be used in a small business but not in this instance, as a café all interactions with customers is face to face so an ai wouldn’t work however the café could use it to make their own lives easier by using an ai scheduling tool. This would ensure that all hours worked by staff are logged and that any changes that need to be made are accurate and done in a timely manner. These would still need to be checked by a human just to make sure that the ai isn’t making any mistakes. 
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