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[bookmark: _Toc7657922]INTRODUCTION

Digital technology is influencing us in our everyday life and has an impact on our decisions made. Being surrounded by intelligent solutions i.e mobile phones, tablet and computers means we are not having to use the traditional way to learn I,e library, books, newspaper; all this information is now accessible via pressing a button on our mobile phones. 
So many options are available when it comes to modern technology now in the 21st century however by comparing the same medium we can find out, which technology is best suited for a certain job.

[bookmark: _Toc7655823][bookmark: _Toc7657923]EVALUATING THE EFFECTIVENESS OF THE USE OF MODERN TECHNOLOGIES

[bookmark: _Hlk7395356]Modern technology used in the workplace has advantages along with disadvantages. According to Heidegger, (1954) people call this age the age of technology. We may think that technology is entirely beneficial to mankind and that it brings both benefits and harm, even though it is the human activity it Is beyond our control.
 I will be comparing 2 types of technology used in the workplace to indicate their pro’s (benefits) and con’s (harms). The technologies I will be looking into and comparing are the use of 2 providers (NCR and Fujitsu) for Self-checkouts.  A self-checkout shopping system improves the shopping experience, allowing the customer to perform checkout tasks that are typically performed at the retailer’s checkout area. This system includes a mobile computer and a reader, the customer uses the mobile computer device to scan items that they are purchasing. The products are then accumulated in a list of merchandise followed by a payment option for customers to choose from and make prompt payment at the end of the purchase. (Hejl, Williams, Gao, Jin, Zhou, Zhu, Zhiqiang, Qu, Patel, Wang and Xian., 2015)


[bookmark: _Toc7657924]
NCR SELF-CHECKOUT:

NCR is a global technology company established since 1884, which provides supermarkets with the self-service checkouts that they use in store for customers. NCR provides fast, effective, controllable and convenient shopping experience for customers using their self-checkout. What makes them different from their competitors Is their shared values. They lead how the world connects, interacts and transacts with businesses because they do what they say they’ll do and stay accountable. As a united team they consider a wide range of perspectives in bringing innovation to the real world, making sure everything they create benefits everyone they work with.  
Pros of NCR Self-checkout:
· NCR Fastlane has the global coin recycler which supports 8-coin denominations instead of the standard 6, which helps decrease jams from occurring.
· Self-checkout accepts both cash and card payment, customers have the option to choose relevant payment method, this reduces cash flow that store must manage.
· NCR has advanced scanning technologies to enhance store security, internal door with optional electronic keypad lock.
· Efficiency and speed of checkout: customers can avoid long ques and make quick payment for their purchases, employees can do another role, therefore they are multitasking, and the business is saving labor costs.
· Self-checkouts take up less space: these devices are relatively small and do not take up as much space as manual checkouts, therefore you can fit 2 self-checkouts in the space of a normal checkout.

CONS OF SELF-CHECKOUT:
· Theft: since self-checkouts have been introduced in supermarkets, there has been a rise in theft, as customers can easily walk out with items without scanning them through, employees do not realise until the customer has left and the checkout flashes red light for nonpayment.
· Annoyed customers: customers want to use self-checkout for quick scan and go for their shopping however at times when the item is not placed correctly in bagging area or product is not weighing correctly the machine is quite difficult to maneuver, this annoys customers; as they have to wait for assistance.
· Non interaction with cashier: customers are left to be spoken to via a machine and do not have a great shopping interaction with cashier, they do not receive personal attention, and this could drive the customer away to another business.

[bookmark: _Toc7655825][bookmark: _Toc7657925]FUJITSU SELF-CHECKOUT:

‘Fujitsu’s brand promise – shaping tomorrow with you – is about shaping the future of society and business’ (see appendix).  Fujitsu is a Japanese company that has been in the Information Communication Technology sector since 1935 and has been innovating ideas since around the world globally. Self-service checkouts are now a demand in every retail company, Fujitsu U-scan has been in the leading role for self-checkouts for more than 20 years. The company has now decided to take this retail technology to the next level and has introduced Fujitsu Impulse. Fujitsu impulse is the smallest self- checkout till date, it is to be utilised in convenience stores, grocery store and hardware/utility stores.
PROS OF FUJITSU SELF-CHECKOUT:
· Smaller, faster and cashless: customers can shop in and out quickly decreasing levels of ques in store and increasing sales.
· Customer personalization: self-checkout contains a slider at the bottom of the screen, where the customer can control the voice, bagging options and several language options and choose what they prefer.
· Different Themes available: Fujitsu U-scan is personalizing customer shopping by adding different themes onto their self-checkouts i.e summer, spring, promotion, Christmas, Halloween tailored themes, therefore customers feel more welcome. It also has the option for retailers to create their own theme to suit their customer needs.
· Make Donation: customers can donate to charity while making their purchase through self-checkout.
· Scroll to see all items: if the customer purchases a lot of products than the screen can fit, the customer is able to scroll up or down at the end of the transaction before making payment to see their shopping list.
· Change self-checkout to manual checkout instantly: attendants can swing the station around and turn the self-service checkout into a regular cash register and help customers.

CONS OF FUJITSU SELF-CHECKOUT:
· Fraud: a lot of customers use fraudulent barcodes on self-checkouts compared to manual tills.
· Theft: customers leaving the checkout without making payment, it Is easy to walk out of supermarkets or any retail shop during peak times as cashiers are busy serving or dealing with other customers.
· Disappointed customers: when ques get long and self-checkout has broken down busy customers looking to grab and go will be more inclined to leave their products and go elsewhere.
COMPARING FUJITSU AND NCR SELF-CHECKOUT:
Fujitsu and NCR are both international technology companies that are leading the technology industry since 1884. Fujitsu may have been in the industry less than NCR (since 1934) however the software and technologies used in their self-checkouts are incredible, their innovation is growing the company and consumer demand. They are always looking for ways to make consumer lives easier and more time efficient. They have invented 3 types of self-checkout (Fujitsu impulse, Genesis U-scan and U-scan Mini-express) each time improving the technology to meet customer requirements and more. (see PROS OF FUJITSU SELF-CHECKOUT). 
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Instagram is the largest growing platform in social media, it was launched in Oct 2010; with 1 million users in just 2 months making it the number one photography app, which is available to download on a smart phone for free.  
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Instagram is the biggest platform that allows brands to showcase their products and inspire their audience in a friendly and authentic way. The app allows you to open and set up your business page for free. To market your business on Instagram the following key points are necessary:
· Profile picture: Choosing the right profile picture for your business will Optimize your account and attract relevant customers to your page.
· Bio for your Business page: Ensure you are specific about what your business is and why people should buy from you, slick and precise, maybe add a company slogan to attract people’s attention. i.e ‘Fujitsu’s brand promise – shaping tomorrow with you – is about shaping the future of society and business’.
· Settings: Make your page public therefore anyone can view it and then choose to follow you, by making it private from the beginning you will be restricting customers.
· Update regularly: Be on top of your uploads and ensure you are always keeping your customers engaged , upload pictures on Instagram stories; if customers miss your upload on their news feed your story will show up on top of their page.
· Hashtags: always use hashtags on your captions to relate your product to the relevant audience, this is the best way to advertise, as you are going beyond your parameter and accessing to everyone on Instagram who can relate to that hashtag and see other posts with that hashtag.
· Influencer Tagging: To promote and build your business, get other business pages/influencers to tag your page and attract all their followers to your business page and start following you (De Veirman, Cauberghe and Hudders (2017).
· Feedback: Always ask customers to leave feedback on your page of your products, this instantly attracts other customers/followers if they see constant feedback on your page.
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Instagram business accounts have the facility to analyze information for its users, click on the 3 lines found on the top right corner of your account page, you will find the following information: 
· The number of actual users: the function allows you to see real Instagram accounts compared to fake accounts that people have opened, Instagram blocks those accounts so that you can’t buy from them.
· Insights: this tab allows you to see how many people you have interacted with for the last week, what content you have posted and what stories you have shared.
· Insights continued: you can also see how many followers have added you and how many you have added in the last week, what their age range is, what gender they are and their location. 
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The ways of communicating via Instagram are the following:
· Direct mail (DM): You can message a follower or any other account holders by pressing the arrow tab on the top right-hand corner of your news feed page, this action allows you to communicate with the person via a private message.
· Comment tab under the pictures: This could be sent on your account or another account however these messages will not be private and could be seen by all the followers of that person or all your followers.
· Instagram-stories: Account holders can communicate through putting up photos or messages on their Instagram stories to send through information to their followers. 
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[bookmark: _Toc7655831][bookmark: _Toc7656171][bookmark: _Toc7657128][bookmark: _Toc7657931]Modern technology has introduced many different types of platforms for various opportunities and many ways to socialise in society today, there are 3 big social platforms in todays’ growing technology. Social media has evolved rapidly in the past years and is now the growing medium for communication and building relationships around the world via Facebook, Twitter, instagram and Linkedin.
I have attached screen shots and links for my social media pages for facebook, twitter and linkedin below.
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https://www.linkedin.com/feed/ 
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https://mobile.twitter.com/account 
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[image: ]https://www.facebook.com/syeda.khanom.773 
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