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Introduction
Business Intelligence plays a significant role in the modern era which helps the business to understand the customer’s insights thoroughly and helps to suggest a better product that satisfies the customer. Moreover, the application of Business Intelligence helps to reduce most of the unnecessary processes and streamline the process which solves complex problems and the business can make a strategic decision. This report describes why Business Intelligence trends, tools, and applications are the future for the business and it also demonstrates how Business Intelligence trends can help to make timely and effective decisions.
  Why BI Trends, Tools, and Applications are the Future for the Business
Business Intelligence tools and applications help to collect and store data which helps to understand the customer and helps to satisfy their needs (Bharadiya, 2023). Moreover, by automating some of the processes, business intelligence helps to maximize the workflow, and the company can understand better their customers which helps them to make faster decisions (Duggineni, 2023). Moreover, organizations can track employees’ performance by benchmarking and measuring their performance which helps to keep track of the organizational goal (Hasan, et al, 2024). How Business Intelligence trends, tools, and applications help the future business are described below:
· Forecasting and Predictive Analysis: Business Intelligence helps to forecast the future trend of the business and also helps to find out the outbreaks in healthcare (Charles, et al, 2023). Besides this, Business Intelligence helps to monitor and predict stock market trends which helps to mitigate risk and grab more opportunities thus it helps a business to make a strategic decision and also helps them to achieve economies of scale which can reduce their cost and increase their productivity in the future (Wu, et al, 2023).


· Operation Optimization: By using Business Intelligence tools and techniques, it helps to optimize operations and reduce downtime which helps faster delivery and improve productivity (Jafari, et al, 2023). The optimization of logistics helps to better allocate the resources and optimize these resources properly which reduces their cost and increases efficiency.
· Government and Public Services: The government also benefits from using the tools and applications of Business Intelligence which helps them to monitor traffic flow and also helps to understand the crime pattern which helps them to find the appropriate criminals (Al-Okaily, et al, 2023). Moreover, Business Intelligence helps to foster transparency and accuracy which saves time and money and also enhances government efficiency (Taherdoost and Madanchian 2023).
· Internet of Things: Business Intelligence optimizes the process of business which streamlines the process and makes faster decisions. One of the major challenges of using these tools and techniques is has huge downside of data security and privacy which is a major problem in using Business Intelligence (Bandari, 2023). Moreover, the Internet of Things helps to optimize the condition of equipment which ensures the operational activity regularly. Besides business, IoT also helps in health care which helps to monitor patients and helps to real-time communication. Moreover, IoT helps with predictive analysis which helps to predict the future and also helps to streamline business processes (Olaniyi, et al, 2023).
· Foster Decision Making: The application of Business Intelligence tools helps to foster decision making as BI tools and techniques use information in a better way which is supplied by the executive information systems by using the Management Science techniques of BI (Bharadiya, 2023). Moreover, simulation, sensitivity analysis, and optimization help to project and evaluate business economic profitability which helps in decision-making and also helps the business to make faster decisions (Duggineni, 2023).  The use of these tools helps managers to facilitate their qualitative and quantitative decision-making. The negative side of using these tools which they require more time and resources which hinders small businesses from applying these tools (Hasan, et al, 2024).

· Personalized Experiences: Business Intelligence trends help to redefine customer relationships and increase their satisfaction by understanding their needs and demands which helps them to offer better services than before (Charles, et al, 2023). Moreover, for business, for instance, Nestle applies emotional intelligence to understand customer buying behavior and their needs which helps them to suggest the required product. This is one of the positive applications of BI but there are some downsides also such as the application of business intelligence trends and tools requires a huge time and money which is not possible for small businesses (Wu, et al, 2023).

How BI Trends Can Help to Make Timely and Effective Decisions
Business Intelligence helps to make timely and effective decisions by streamlining the business process and by leveraging business intelligence tools which help to focus on customer behavior, and also assist in identifying trends (Jafari, et al, 2023). Businesses can take different market entry strategies that increase their sales and revenue. Businesses can analyze the industry which helps them to identify buying patterns. By identifying the market trend, businesses can offer different products that customer demand and predict their future demand (Al-Okaily, et al, 2023). The prediction of future demand helps them to grab more customers and also helps them to achieve a sustainable competitive advantage.  Moreover, business can improve their productivity by analyzing the data and by identifying bottlenecks which helps them to streamline operations (Taherdoost and Madanchian 2023). For instance, a business such as TESCO can optimize its inventory level by analyzing its supply chain data which helps it to deliver the product timely and also helps to reduce storage costs. Businesses can save time and money and can identify patterns by applying Business Intelligence which helps to grow the business (Bandari, 2023). Business can increase their operational efficiency by applying artificial intelligence and machine learning technology. Besides this, businesses can analyze supplier performance which makes them able to identify product quality which helps them grab more market share (Olaniyi, et al, 2023). The adoption of business intelligence tools such as artificial intelligence and machine learning tools helps to identify hidden patterns concentrate on customers and analyze market trends which helps them to make a strategic decision about entering a new market and also reduce supply chain costs when these tools help to identify the demand of the customer and supply it effectively which reduce storage cost of the product (Bharadiya, 2023). Artificial Intelligence and Machine learning technology help to make strategic decisions by identifying patterns and understanding the motive of the customer. The use of IoT helps to enhance customer service by providing chatbots that communicate like humans (Duggineni, 2023). It helps to satisfy 40% query of the customer and resolve their issues which satisfies them and increases business sales and growth. About 30% of customers are satisfied with using IoT technology which is one of the tools of Business Intelligence (Hasan, et al, 2024).
Conclusion
In recent years, to compete with the competitive world, businesses have applied different technologies like Artificial Intelligence, Machine Learning Technology, IoT, and Chatbots to identify buying behavior and forecast their demand. The use of these technologies helps them to achieve a sustainable competitive advantage in the long run and also helps to improve their productivity as well. Business can optimize their operational efficiency by applying business intelligence trends, tools, and applications. Although it requires huge resources to set up these technologies whenever a business applies these technologies, they can be able to exploit the advances of economies of scale and satisfy their customers by delivering premium products with less cost. The use of these applications helps the business to make an effectual decision as they analyze the market trend and the broad industry of the market, which also helps them to grab the whole market share.
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