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Introduction

“I love not Man the less, but Nature more”
 (All the Works of Nature Which Adorn the World - Vista, 2020)

It is increasingly important for many people to become environmentally friendly in their life (Haal, 2019; Tang et al., 2016), which is an increasingly prominent factor for younger generations. In a survey, it was found that millennials are the eco-friendliest generation by far (Young, 2018), which prompted many companies to realise the marketing potential of corporate social responsibility (Hooley et al., 2012; Baines and Fill, 2014; Armstrong et al., 2009). 
Increasingly firms had used marketing to show that their products are the most socially responsible (Hooley et al., 2012). One of the ways this has been done is through the adoption of Fairtrade and other internationally approved environmental standards (Tang et al., 2016; Elder et al, 2013) but there are still issues, such as costumers not believing the sincerity of corporates green claims (Baines and Fill, 2014) and that some international groups, like Fairtrade, have come under fire for not being as green as they claim themselves (Elder et al., 2013; Bassett, 2010).
Some companies also went further, providing services through their supply chains to make the world cleaner, like M&S and Oxfam (Armstrong et al., 2009), and provided deliveries in difficult times, like Dominos (Bakar, 2020). 

Corporate Social Responsibility 
Literature commonly agrees that CSR is the act of realising, and acting on the social responsibilities of companies, such as the welfare of their stakeholders, their suppliers and their markets, as well as the environment (Mangan et al., 2008; Baines and Fill, 2014; Haikal and Hallgren, 2013; Andersen and Skjoett‐Larsen, 2009; Amaeshi et al., 2008; Strand, 2009; Ciliberti et al., 2008; Manners-Bell, 2017; McKinnon et al., 2015; Armstrong et al., 2009; Hooley et al., 2012; Tang et al., 2016), though there is a differing opinion on what exactly is the responsibility of the corporates. As such, in this paper the range of responsibilities of corporates will be looked upon as per defined by the European Commission:

“The European Commission (2018), as an example, defines CSR as “the responsibility of enterprises for their impacts on society.” (Amhof, Ursina and Fabricio, 2018, pg 1)

CSR first appears in the 1960s (McKinnon et al., 2015) in a phase that Armstrong et al. (2009) titled the first wave of environmentalism. In this wave, the people realised that they wanted the companies to realise that they do harm to the environment, and to mitigate these harms. The second wave that Armstrong et al. (2009) identifies is the governmental intervention in legislating companies to become more aware of their environment, coming around in the 1980s and 1990s. He also identifies that currently there is a third wave, which is the combination of the first two waves, where both governments and the consumers are aware of their actions. 
Companies have been made aware of these movements by the emergence of groups like Greenpeace, who recently campaigned against the construction of new runways at Heathrow (Woolley, 2020), and again when airlines needed government bailouts to operate (Wockner, 2020). Greenpeace was also behind trying put stop to the construction of a pipeline in Tibet by a Chinese firm (Adams and Zutshi, 2004), and they campaign against the excessive use of packaging (Greenpeace, 2020), which is criticism of supply chains. One of the largest oppositions in recent times in the UK came after the announcement of the HS2 project (Chiltern Society, 2019; Stop HS2, 2019).  Endangered species being put in harm's way, and it has been seen as the responsibility of HS2 Ltd, the firm behind the construction, to mitigate the effect of their project (Chiltern Society, 2019; Stop HS2, 2019). 

Socially Responsible Supply Chains
One commonly highlighted source of responsibility of corporates is green and responsible supply chains (Mangan et al., 2008; McKinnon et al., 2015; Hooley et al., 2012; Manners-Bell, 2017; Armstrong et al., 2009; Richards, 2018). Companies received bad press when their supply chains had shown that people in lesser developed countries are abused and mistreated, like Primark and Nike (Hooley et al., 2012; Amaeshi et al., 2008), and Amazon when it turned out that their warehouses have terrible conditions for workers (O’Connor, 2013). Transportation companies like DHL are expected to try and aim for lower emissions (Mangan et al., 2008), while warehouses are expected to lower their emissions and energy consumption by installing sustainable sources of energy on their rooftops (McKinnon et al., 2015; Richards, 2018). Further emphasis has also been placed on the waste management of firms, and their reverse logistics (Mangan et al., 2008; McKinnon et al., 2015), with companies like McDonald, now responding by changing the packaging so that they reduce their solid waste (Hooley et al., 2012), and Marks and Spencer, abbreviated M&S, now entering into a partnership with Oxfam to reduce the waste they send to landfills (Smithers, 2012; Oxfam, 2020).

There is a debate in the literature about whether firms can be held responsible for their supply chains, with some claiming both the requirements, and the means to control suppliers is near impossible (Amaeshi et al., 2008), while others believe that firms are able, and should take responsibility for their supply chains. Ciliberti et al. (2008) identify two methods and three tools that firms use to control their providers. The two methods he identifies are enforcement of ideals and capacity building. 
One example of a firm that enforced its code of conduct on its suppliers was John Lewis (Hooley et al., 2012). Cashmere, a luxurious pelt produced mostly in Mongolia, which often results in the over-grazing of grasslands, and the desertification. Because of that, many companies, like John Lewis, Marks and Spencer and Loro Piana had all looked into their supply chains of cashmere to ensure that what they getting is good quality and responsibly sourced for good marketing value (Hooley et al., 2012). Of these companies, only Loro Piana had done capacity building. 

The leading company cited in the literature of doing good capacity building with their suppliers is the Swedish firm Ikea (Hooley et al., 2012; Strand, 2009; Andersen and Skjoett‐Larsen, 2009). Ikea is a leading firm in introducing policies that help their company to become environmentally friendly, such as their partnership with WWF to protect forests (Strand, 2009), and has set a code of conduct they branded IWAY that they expect their suppliers to comply with (Andersen and Skjoett‐Larsen, 2009). Ikea also helps their suppliers to comply with their code of conduct, opting to develop long-lasting supply relationships along the Toyota way of production rather than to switch suppliers (Andersen and Skjoett‐Larsen, 2009; Manners-Bell, 2017)
Ikea had also started a joined venture with UNICEF, and organisation that helps child labour issues (Strand, 2009). Though Ikea has two-thirds of its suppliers in Europe, a third is still in Asia (Andersen and Skjoett‐Larsen, 2009), where child labour is still higher than in the western world. According to statistics from 2013, the longest average weekly work hours of children happens in Bangladesh (Ortiz-Ospina and Roser, 2016). The fact that Ikea is in connection to UNICEF and is in the fight against child labour, which has been on the decrease worldwide (Ortiz-Ospina and Roser, 2016) is a marketing tool that the company can use to promote the brand as a company that stands up against child labour.

Using Logistics Services To Market
One example where logistics has been used as a marketing plot is the Marks and Spencer and Oxfam relationship, a partnership made as part of H&S’ Plan A (Armstrong et al., 2009). Plan A was an environmental plan that was started by previous CEO Stuart Rose back in 2007, materializing by 2008 (Zwick, 2017b). 
The broader aspect of Plan A surround issues of sustainable supply chains, reduction of emissions and fair trading with suppliers (Zwick, 2017b), introducing 70 attributes by 2014 (Zwick, 2017a). In this the company’s Head of Sustainability, Mike Berry claimed they had an advantage since 98% of what the company sells is their own branded goods (Zwick, 2017b). The company had also begun promoting Fairtrade goods on their shelves, with the Fairtrade logo (Zwick, 2017b). And although Fairtrade goods have been criticized as not being as good as they claim themselves to be (Bassett, 2010; Elder et al., 2013; Hooley et al., 2012), M&S is seen as one of the most socially responsible companies out there (Hooley et al., 2012; Zwick, 2017a).
 A part of this plan A was the relationship with Oxfam. Oxfam is the best known UK charity shop, making the best partners for the company (Armstrong et al., 2009). Oxfam is the only charity with their own textile sorting operation located in Huddersfield, which meant that goods aren’t recyclable were able to be reused in countries where they were needed (Armstrong et al., 2009). Due to the system developed between the two firms, an estimated 1 in 4 items were saved from going to the landfill (Smithers, 2012). 
The scheme, described by Stuart Rose as a “triple win” (Fashion United, 2008), had been regarded as a success, achieving results in the first 7 weeks (Armstrong et al., 2009). In the first seven weeks of the scheme, Oxfam issued a total of 140,884 vouchers, receiving an average of 4.85 items per donation, collecting a total of 683,287 items, numbers presented by Armstrong et al. (2009). The official Oxfam (2020) website presents an updated number of 28million items, worth about £19million. 
The website (Oxfam, 2020) also show where the money went on the same website, showing a High school in Sierra Leone, which has received a sanitation course and shower thanks to the money gained from Oxfam. This form of marketing will want to make them more socially responsible younger generation want to buy clothes at M&S because they know they can return it and gift it towards a better cause than the landfill, something that the success of the project seems to indicate (Oxfam, 2020).

Another company that used logistics services to promote their company and gain a competitive advantage was McDonald's when they introduced McDelivery to the UK after 43 years selling in the isles (Titcomb, 2017). The service which allowed customers to order from the fast-food chain from home had been launched in the USA in 1993 and has been since introduced to India in 2004 (Titcomb, 2017), yet the UK launch only happened in 2017, following similar lunches by Burger King and KFC (ITV News, 2015; Titcomb, 2017). 
The decision brought with it a success for McDonald's and Uber. Delivery demand rose 10 times faster than eat-outs in 2016, with their worth increasing up to 50% from its 2008 values (Titcomb, 2017), a market McDonald's was able to enter into, thanks to the facts that 75% of people in its largest markets live within 3 miles of the closes restaurant, giving the company an average of 30 minutes of delivery time (Mohamed, 2018). In 2019 the company had reported that 1 in 10 orders came in online (Coghlan, 2019), meaning that Uber benefited from 10% of all McDonald's orders (Kelso, 2020). 
Uber had monopolized the McDonald deliveries, something that has been taken away from them in the UK in 2020 (Ziady, 2020). Of the total of 30 million that the company earned, about half was from the partnership with McDonald's, reported Ziady, (2020). 
This delivery service stayed open even after McDonald's started to close down seating areas amid the Covid-19 outbreak (Sharma, 2020). Within a week though, even deliver where halted after management had decided that it was endangering the crew to remain open (Westbrook, 2020). This was to stop Covid-19 from spreading after the government has called for social distancing (BBC News, 2020). 
McDonald's had acted socially responsible by closing its shop to allow its employees to self-isolate, and the company has applied its employees to be furloughed amid closedowns (Andersson, 2020). Although many employees have been asking the company to pay out the other 20% of their wage that the furlough doesn’t allow them, reports Andersson (2020). 

Dominos has also been active, providing delivery services during the Covid-19 outbreak, with the introduction of “contactless delivery”  to minimize the contact between delivery drivers and customers (Bakar, 2020). The company has also emphasised in this period the increased measures they took to increase the hygienic steps in their stores (Bakar, 2020; Roach, 2020). This allowed Dominos to deliver to those who were unable to leave their house food, serving as one of the few places still open after the pandemic has begun (Bakar, 2020). Although, the handling of the situation by Dominos has been criticized (Courtney-Guy, 2020; Andrews and Rice, 2020).
When the Covid-19 lockdown started to be enforced, fast-food restaurants had their sales dropping in double digits, but pizza deliveries like Dominos were optimistic (Tong, 2020). The company has begun an excessive campaign to show no hands touch the pizzas other than the customer, promoting their delivery services. According to the Ritch Allison, CEO of the company, one of the better decisions of the company was to not accept the advances of 3Pl delivery groups like Uber and JustEat but to keep the deliveries in the house (Lauchlan, 2020). 
Dominos also had other advantages when entering into the post-Covid-19 environment, according to Tong (2020). Its two largest competitors, Pizza Hut, and Papa Jones were less prepared than Dominos was. Pizza Hut has been relying on primarily people coming in to eat in at their restaurants and had a hard time going to deliveries, something that Dominos long time investments into delivery technologies allowed them easily (Lauchlan, 2020; Tong, 2020), while Papa Jones, whose previous CEO had been recorded to speak racial slurs, is still recovering from the bad press (Tong, 2020). 
Even so, the company has come under fire for its employees being spotted working shoulder to shoulder in a restaurant (Courtney-Guy, 2020), and there have also been claims that customers have been overcharged, with one HNS worker claiming that the supposed NHS discount had instead increased the prize of the order (Andrews and Rice, 2020). Though in the latter case the company admitted that some overcharging had happened, and they will refund where possible (Andrews and Rice, 2020), Courtney-Guy (2020) reports that the response of the company to people accusing its workforce of being near had been to block the windows with boxes. 
This comes in contrast to companies like M&S, Sainsbury and Amazon where the company has provided free masks and glows (Courtney-Guy, 2020). This showed that Dominos is willing to endanger its employees, and by extension its delivery drivers and customers. Unfortunately, this has resulted in the death of a delivery driver in Scotland, where the unit was too small for social distancing (Brown, 2020). After the incident, the store has received a deep clean but remained open (Brown, 2020).

Conclusion
[bookmark: _GoBack]Social corporate responsibility is increasingly seen as a major marketing tool in all corporates, a trend not likely to stop (Armstrong et al., 2009; Hooley et al., 2012; Baines and Fill, 2014). Firms had to realise their stakeholders do care about the environment, and that they have to change their ways to compete. 
Logistics have been integrated into the marketing of firms since the 80s (Mangan et al., 2008), which makes it important for marketing groups to involve the logistics services that they provide, and their supply chains in the process. New services being constructed, like the HS2, must measure up against the environmental standards of stakeholders, which in many cases are deemed more important than the benefits that they provide (Stop HS2, 2019; Doward and Jayahama, 2010; Chiltern Society, 2019). 
Third-party logistics providers have also been challenged to become cleaner (Richards, 2018; Mangan et al., 2008; McKinnon et al., 2015), and firms are under increasing pressure to clean up their supply chains. Companies like Ikea and M&S have been working with their suppliers to create green, socially responsible supply chains that gave both firms a reputation for being socially responsible firms (Armstrong et al., 2009; Strand, 2009; Manners-Bell, 2017). 
On top of that, M&S also used their reverse logistics abilities and their partnership with Oxfam as a marketing plot to promote reuse and recycling of old clothes (Armstrong et al., 2009; Smithers, 2012). 
All of these present a case where it is evident that the logistics chains, reverse and inbound are key factors in the environmental marketing case of a firm. Though current literature focuses on the supply chains of firms (Armstrong et al., 2009; Baines and Fill, 2014; Hooley et al., 2012), firms like M&S have introduced their reverse supply chains as a method of marketing. By making sure that their clothes end up with Oxfam M&S have ensured that they send as little waste as possible to landfill (Smithers, 2012).
Other companies like McDonald's and Dominos have also introduced logistics into their marketing successfully, which in time of crisis they attempted to use for social purposes (Sharma, 2020; Bakar, 2020), while McDonald's had ended up closing theirs when the pandemic threatened their employees (Westbrook, 2020), Dominos decided to keep open their shops, which has resulted in the death of one employee of the company (Brown, 2020).
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