[bookmark: _GoBack]The agenda setting theory talk about what type of issue that may have concerned the public but not the public views. this means that media makes the decision about what type of media is put out there because they believe that this is the type of issues that they audience what to hear about. The Guardian (2016) has brought forward to the public that childhood obesity is raising in the UK. From 9.1 to 9.3 in a year the figure of childhood obesity in primary school from the ages of 4 to 5 year olds. This is agenda setting as you can see that the Guardian is against childhood obesity and if informing the public with this health problem and problems that come with it.
Government policy
In this day and age there is a lot of moral panic surrounding child obesity but there isn’t any information how we can stopped this epidemic from taking over the UK. There has been legislation and laws that are being put it to place where GOV have said that they are introducing a soft drink levy across the whole of England. The revenue from the levy will be put in to place programs which will reduce the risk of children being obese and also encourage the children to become more health and start to have a balance diet and good physical activity. This includes double P.E programmes in primary schools and also putting another 10 million pounds a year in to school for them to start healthy breakfast clubs to give children a much healthy start to their day. The government has made good progress on the policy that they have put in place. So far the Department of health has put £5 million pounds of funding for new research about obesity. Food manufactures like Tesco has reduce sugar their products such as Lucozade. Furthermore the committees of advertising practice has banned for high fat or sugar adverts.
What Childhood Obesity is?
Child obesity is medical condition which affects adolescents. The World Health Organisation (WHO) defines obesity as being abnormal or excessive fat accumulation that may impairs health (WHO, 2017).
WHO, 2017 stated that in 2014 there have been an estimated of 41 million children under the age of 5 were overweight or obese. And also in under develop countries like Africa; obesity in children has increased from 5.4 million in the 1990 to 10.6 million in 2014.
Prevalence of Childhood Obesity
The prevalence of obesity has risen in the UK in 2006/07 were 9% of children in reception were overweight which means that 1 in 5 children were obese in reception compared to children in year 6 in 2006/07 19% of children were overweight which means 1 in 3 children were obese (GOV UK,2017)
· 15% Black British children in reception were obese and 29% were either obese or overweight.
· 9% White British children in reception were obese and 22% were either obese or overweight.
· 10% Asian British children in reception were obese and 19% were either obese or overweight.
Media 
Media is a communication channel through news. Media includes broadcasting and narrow casting medium such as newspapers, magazines, radio, TV and internet (business dictionary, 2017).

Theories of Media 
Hypodermic needle theory which it talks about how the information that they media has giving the audience is that it is automatically injected into our minds. This implies that the media is powerful and how the audience are powerless to the information is giving to them and how it can influence our way of life.  Children are exposed to unhealthy adverts increases the likely hood that a child would be obese.   The beverage and food advert might change the child mind about their likes and dislike. Children are rarely shown healthy food adverts on the television and online. Online adverts also have an influence of a child due to that if they are playing a game them they are more likely to see an advert on the side of the screen which promotes unhealthy living. The use of online advert to promote unhealthy food to children is because they can chat to their friends while they are playing on their game. You would never see if the television and internet and advert for healthy living. Also big bands like coke cola or McDonald would also be seen if movies which engages the audience to buying their product (APA, 2017).
Another theory is cultural effects model. This theory is known as the drip drop theory where the media drips in to the audience and soon enough the audience would accept the ideology of the rich and powerful as being the norm. For example on children shows food adverts shows up 50% of ad times. This shows that the continuous showing of unhealthy food on children programmes will manipulate children in to eating unhealthy food (APA, 2017). Denise winter man article in the BBC magazine states that parents have lack of education to what healthy food they can provide and so they struggle with the problems that occur in with their children weight. Parents are one of the reasons that their children are obese because the lack of money to buy health food and lack of time.



