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The dissertation title that I have chosen to research is - Has the internet and social media helped entrepreneurs to succeed? The reason that I have chosen this topic is the relevance it has to the current advances in technology and internet usage and if it has any impacts on the way that entrepreneurs succeed and become successful in the product or service they have chosen to start up. According to Google an entrepreneur is stated as “a person who sets up a business or businesses, taking on financial risks in the hope of profit.” (Google, 2020) 
This research proposal will include a methodological review, a procedure section, the data presentation and research planning. From previous work and knowledge, I feel this topic is the strongest element and most relevant to today’s society as the internet and social media are a highlighted topic when relating to business.  I expect to look into different research and methodologies to find data and information that is relevant to the chosen topic, it is important to include a mixture of quantitative and qualitative data to get the most accurate and best results that show an efficient amount of research. The aim of the dissertation is to find out whether the internet and social media is helping entrepreneurs and business owners to become successful and grow quicker than an entrepreneur who hasn’t used social media or the internet to the best of its ability. There are variety of business owners, they are not only titled entrepreneurs but there are not ecopreneurs, intrapreneurs, innovators, social enterprises and researches and each type of person will have their own characteristics. (Lonelyentrepreneur, 2018)
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In today’s society the internet and social media are some of the most used technologies and it is something that has had a massive impact on people and businesses. Before business owners and entrepreneurs were able to use the internet and social media, business was a far more physical thing whereas now there is an element of everything appearing in a virtual world on a screen and products and services being available from a press of a button, this can be a benefit for entrepreneurs. It is now much easier for businesses to expand and do different things thanks to the internet and social media platforms such as advertising, controlling resources and there is a limit on restricted agreements which leads to new opportunities for companies to take on. (Goalcast, 2017)
As there are over 3 billion users on social media platforms and over 4 billion people using the internet so it is understood that this will affect businesses in some way as to how they sell, buy resources and advertise their service or product. There are many benefits of using these internet sources and social media sites to build the branding of a business. Some of these include –
· Increase in brand awareness, this includes businesses using the different platforms for advertising and it is said that 60% of Instagram users find new products from the advertisements of different businesses. 
· Increases website traffic where posting on social media creates attention to new customers and show off the different ranges that the business wants to promote. 
· Boosts sales, this is a key factor that social media brings to businesses as they can place items on online stores rather than just physical buildings that people have to visit, instead people can order items from the comfort of their own home and have a quick delivery service straight to their door. 
· Partners are another factor that can help a growing business as they may already have influencers set up that can help entrepreneurs to build up a great reputation, this relates to the traditional word of mouth method which helps entice new customers to help out entrepreneurs. (Newberry, 2018)
This review will highlight if social media and the internet has really helped entrepreneurs to succeed or if there are negatives that arise with having so much information and data stored and shared online for people to access. Is it easier to advertise online? Is it expensive to make advertisements on social media? Are entrepreneurs that use the internet more successful than the ones that haven’t used social media platforms and the internet? 





	


















[bookmark: _Toc40899792]Research strategy and methodology 

There are different ways that research can be done and there are many different methods that can be looked into to make sure it is the most appropriate way to create the data and relate it to the chosen title. There is qualitative and quantitative data that can be presented in this review and I believe that the chosen topic would benefit from a mixture of both types of data where an interview and a questionnaire could be carried out to give the best data presentation. 
Qualitative data gives you a lot of detailed written or spoken information that has an emotional element and far more personal views as the questions that are asked are usually open ended and the interviewee can express their feelings far more easily than quantitative. Whereas on the other hand quantitative data gives a number value that can be analysed and placed into graphs or tables where is it easier to find a percentage of something. (Osbaldeston, 2017) Combining the two data presentations will give me a broader outlook and better results than just using one or the other. 
The number of interviews that would be conducted would be around 5 members where I would approach existing entrepreneurs to gather their experiences, feelings and opinions of using the internet and social media and if they feel it has made them succeed. I would then create a questionnaire for people to answers that may be entrepreneurs themselves or have a set opinion of social media and internet usage, I would need around 30-40 people to gather enough data to present it in the best way possible and make accurate graphs and tables from a numerical point. 
There will be advantages and disadvantages to conducting any research although it is expected to have more advantages when using questionnaires and interviews as they can be easily adapted to be more personal to the chosen subject area. 




Some advantages and disadvantages of using interviews include – 
· It is flexible for the interviewer to choose their own questions and interaction with the interviewee.
· Interviews have a better respond rate than other data collection such as postal questionnaires and surveys. 
· The interviewer and explain any questions and go into more detail if needed with the interviewee. 
· The interviewer can read body language and have a clearer understanding of how the interviewee is feeling and reacting to certain questions.
Some disadvantages include 
· It can be very time consuming.
· The interviewee may feel uncomfortable with certain questions and refuse to answer which would lead to a smaller amount of data collection. 
· There is less anonymity when conducting an interview. (Sociology-group, 2019)
Some advantages of using questionnaires include – 
· It is inexpensive to create and conduct.
· The results are fast and easy to access.
· There is validity and reliability. 
· It is easier to compare results when they are placed in a table or graph. 
· The people that are filling in the questionnaire are anonymous which is more appealing. 
Some disadvantages of using questionnaires include – 
· There may be dishonest answers. 
· Not all questions may be filled in.
· Someone may not understand a question and therefore they may choose to skip it. 
· There is a lack of emotion and feeling behind the answers unless they are written in more detail. (Debois, 2019)

I will fill in an ethics form to make sure that the participants agree with what they are answering, this would apply more to an interview as it is face to face and they are asked to give permission whereas a questionnaire is less personal and people can answer it whenever they feel ready to do so. It is very important to make sure that people consent and agree to taking part in the interviews as there may be sensitive subject area where people could feel effected but from my chosen subject area it is unlikely to need to touch on any sensitive subject areas. This subject would focus on adults only that are able to fully able to agree to any terms and conditions that may apply in the ethics form. The interviews would be recorded on a digital device to be able to transcribe and be able to apply the knowledge into sections, and the questionnaire would be made online for people to access easily and quickly whenever they want to. 
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The best way to analyse an interview is to transcribe the recordings and put any similar topics together in a table to look at any similarities that may arise when they answer the chosen questions. These topics can then be quoted in a table and explained and analysed in more detail to give a better and clearer understanding of the information gathered. Once the interviews have been transcribed the recordings will then be deleted for security reasons. 
The questionnaire will be analysed by being placed in the SPSS programme which will make the data easier to analyse and place into tables and graphs which are easier to read when gathering information quickly.
Being able to analyse the data and present it correctly will make it much easier to read the information and gather the right knowledge about the chosen subject area, they could also answer any of the questions that I want to answer and find out new information for my chosen topic. The questionnaire will be anonymous which may be more appealing to the people that are going to be answering the questionnaire.  
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Overall, I believe the chosen subject for this research proposal would work well with todays society and give me enough knowledge and understanding to create a secure argument between whether having the access to social media and the internet helps entrepreneurs to succeed and become more successful than without that access. I believe that choosing an interview and questionnaire is the most beneficial way of gathering enough data and information to have a secure outcome. It is important to take into consideration the members who are filling out the questionnaires and talking in the interview by creating a secure ethics form which takes into consideration any issues that may arise when conducting the data collection. The data collected will therefore be presented in tables and charts to be able to look at the data easily and quickly when applied into a project. 
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