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Social Business can be defined as an organisation that has social objectives as its primary objective (Spieth et al., 2019). Maximisation of benefits to the community is the objective of social businesses in the economy. Social programmes are being arranged with the help of funds accumulated with the help of social businesses. Generation of profit will be possible with the enhancement in the value of the society. Social problems can be resolved with the help of social businesses. Along with that, customer behaviour and segments can be evaluated with the help of social businesses easily. Targeted and relevant campaigns can be conducted through the help of social businesses for the improvement of inhabitants in the economy. Community engagement suggests the process of working collaboratively with people with similar interests for the well-being of the communities in an economy (Day, 2006). The study will discuss the issues faced by a social business. Additionally, importance of the participation of stakeholders in the social businesses will be evaluated through the help of the study. Evolution of social businesses along with community engagement will be reflected in the study.
Catholic Sisters of Providence Charity is an organisation that supports charitable and religious works in the economy. Overseas missionary work and education can be managed through the help of this organisation (register-of-charities, 2020). The study will discuss regarding the core community issues. Social project that has been adopted will be able to resolve the community engagement issues. Best practices can be adopted in the organisation for the eradication of community engagement issues in the economy.


[bookmark: _Toc56362575]Analysis of the project / Organisation’s best practices particularly on community engagement and stakeholder’s participation 
Literature review on community engagement
According to Odugleh-Kolev and Parrish-Sprowl (2018), community engagement refers to the collaboration with the people belonging from different area for the improvement of the wellbeing of the inhabitants. Nine areas of community engagement have been identified in the recent times. Agenda refers to the initiation of a project and design and delivery will help in the improvement of tools and representation of community engagement activities. Improvements in the engagement programs can be made for the expansion of the benefits of the project with respect to implementation and change. In addition to that, the organisation must opt for maintenance of the ethics in the community engagement. Knowledge and skills can be improved in accordance with the public involved in the project. Thereafter, stakeholders can be able to enhance their knowledge with respect to the community engagement programmes. Community involvement along with the enhancement in the career benefits of the stakeholders will be possible through academic partners. Individual research participants can help the stakeholders to bring out the benefits from social projects. Community organisations can gain knowledge and the general public can be able to attain greater benefits from this social projects.
Stated by Firestone et al. (2018), effective community engagement ha several benefits. In this context, organisations can be able to multi-level approaches to resolve different issues simultaneously. In addition to that, engagement of a large number of stakeholders is possible through this approach. Besides that, communication n can be elevated between services and communities. Co-production of services is possible in this scenario. Local competencies can be developed in this situation. Local needs can be resolved in accordance with this approach.
Engagement of stakeholders with the organisation  
Stakeholder refers to the individual or group of people interested in a business organisation. Paid and nonpaid employees along with volunteers are the stakeholders of Catholic Sisters of Providence Charity. Besides that, paying and honorary members are regarded as stakeholders in the organisation. Beneficiaries and donors are stakeholders of this charity as well (Irene et al., 2016). Donors provide the relevant funds required for the development of the economy along with the society (Hart et al., 2017). That is how donors are connected to this social business organisation. Additionally, beneficiaries are connected for the enhancement in the current scenario of them and Catholic Sisters of Providence Charity offers help to these stakeholders. Local community will be depended on Catholic Sisters of Providence Charity for the funds and the development programmes to elevate in the condition of the society. Other non-profit organisations can take help from this organisation for the accumulation of funds and the arrangement of social programmes. 
Five approaches can be adopted by Catholic Sisters of Providence Charity for the engagement of stakeholders. Customer support management can be a formal method to track the relationship of beneficiaries. Issues and queries among beneficiaries can be tracked with the help customer support management by Catholic Sisters of Providence Charity. Standard communications with the beneficiaries can be implemented with the help of this system (Helmy et al., 2020). E-communications can be regarded as another method to connect to stakeholders. Organisation and update of data will be possible with the help of e-communications among stakeholders. Targeted audiences can be sent emails about programmes arranged by the organisation. Fund collection process of the social business will be possible through the help of e-communications. Social media platforms can be used to connect to stakeholders and update them regarding the decisions in the entity (Salih et al., 2019). Facebook can be used to update stakeholders about programmes arranged by Catholic Sisters of Providence Charity. Besides that, promotion of services can be possible through Instagram and Twitter. These social media platforms can help to accumulate a large amount of funds in the entity as well.
Eras of the Organisation and evolution of community engagement 
Catholic Sisters of Providence Charity is commonly known as Rosiminian Sisters of Providence in UK. It is a religious institute that has been developed for Catholic women. The organisation has been established in Italy in 1832. Formation of the organisation has undergone a few stages. Condition of the lives of women was poor in the economy in the era of 1832 (Wytenbroek and Vandenberg, 2017). Löwenbruck has developed an institute in an abandoned hospital known as San Carlo. Local authorities have transferred the ownership of the hospital to Löwenbruck (Wytenbroek and Vandenberg, 2017). Four women have been appointed to start community life in the economy. French sisters were sent to open school in the hospital in Italy. However, Löwenbruck was unable to pay salaries to the sisters during their service due to low funds and lack of help from the government. In 1837, the institute has started to expand in different regions for the development of community services (Wytenbroek and Vandenberg, 2017). Catholic Sisters of Providence Charity has been developed in England in 1843. There were 500 living sisters in 50 different communities in Europe in 1879 (Wytenbroek and Vandenberg, 2017). Communities have started to develop outside of Europe in the middle of 20th century.
Evolution of the community engagement can be followed up in 1980s. However, it has become a more inclusive process at the time of 1990s (growthorientedsustainableentrepreneurship, 2020). Community engagement has been regarded as a third sector programme at this time. Deprived communities in British economy have been started to progress due to the strong policies developed through community engagement. Almost 132 regeneration partnerships can be noted in the first community engagement programme in Wales (growthorientedsustainableentrepreneurship, 2020). Localism approach has been experienced in community engagement in 2011 in UK while “Right to Challenge” and “Right to buy” have been introduced.
Range of skills, knowledge and strategies employees require to carry out their jobs effectively and efficiently. 
Knowledge of the economic condition must be acquired by the employees engaged in community services. Besides that, employees will be required to acquire knowledge on the different issues relevant to the communities in UK. Interpersonal skills will be important for the employees of Catholic Sisters of Providence Charity. It will help the employees to communicate with the beneficiaries of the communities to understand their issues. Methods to resolve their issues can be identified through the help of interpersonal and empathetic skills of employees in Catholic Sisters of Providence Charity. Patience and organisation skills will be important for the employees in the organisation (Paine, 2014). Employees will be required to implement ethical and non-judgmental strategies for the beneficiaries in the economy. Flexible strategies can benefit these people as well.
Usage of different social media platforms as an outreach to support the business 
Social media can be significant for Catholic Sisters of Providence Charity to promote community engagement services and programmes. Sharing of information will be easier and that can reach a large number of people. Furthermore, social media can help the organisation to target and reach the beneficiaries all across the economy (Gilchrist, 2019). It can help Catholic Sisters of Providence Charity to connect the needy people in the directly without the requirements of help from any people. Transparency can be maintained by the organisation. Catholic Sisters of Providence Charity can be capable of updating information about the utilisation of funds and programmes for the donors. 
Images can be used on Instagram to attract more number of audiences in the economy. Catholic Sisters of Providence Charity can post pictures of community engagement programmes to reach a large number of donors. Interaction with stakeholders will be easier with the help of images. Stories of the organisation can be reflected through the help of images. Success stories of the community engagement programmes must be published on Facebook and Twitter by the organisation. Donors can be attracted through these stories. Like and share features can be used on Facebook by the organisation. Survey can be conducted to acquire the information on issues and suggestions in the economy. Share option in social media platforms can help to reach people all around the world (Lanza-Cruz et al., 2018). Emotions and humour must be the approach to reach people. Catholic Sisters of Providence Charity must post stories to touch the hearts of the people and that can reflect elevation in engagement in the organisation. Transparency can be an innovative approach to attract people to the organisatoon.as well.
Social media alone cannot increase the rate of engagement in the organisation. Interpersonal skills of employees of Catholic Sisters of Providence Charity will be significant for using social media for promotion. Improved communication skills and empathetic behaviour of employees can create awareness among communities regarding different issues in the economy (Ferreira et al., 2019). Creative thinking will be required to post stories, pictures and blogs on Facebook and Instagram. Professional skills such as leadership, project management and conflict resolution will be required to be possessed by the employees to engage people from different communities in the economy.
Best practices on community engagement in the organisation
Catholic Sisters of Providence Charity has adopted an action for the improvement in connections. Coordination in care system will be possible. Healthcare of the inhabitants in the economy can be supported in accordance with the best practices of the organisation. Pioneer sisters of the organisations have been engaged towards the teaching and education of the inhabitants in the economy (sisofprov, 2020). It has been beneficial in the improvement in the quality of lives of the people. Besides that, the organisation is dedicated towards the administering of the healthcare system in the economy. X-ray and laboratory departments will be developed for the engagement of more number of people to improve the healthcare system in the community.
Importance of training and development among employees to deal with socio-cultural issues 
Socio-cultural issues such as engagement of different communities in the social business can be reflected in the economy. Catholic Sisters of Providence Charity can face issues of maintaining integrity among these communities in the programmes. Conflicts between the different communities can be ascertained as an issue for a social business. In addition to that, working with the non-traditional communities will be a problem (Hanaysha, 2016). Language barriers between the service providers and the beneficiaries can be experienced. It can create communication gaps between them and that can be barrier in the way of providing effective services. Development of a community advisory board along with that, management of programmes effectively can be regarded as challenges. Organisations will not be capable of communicating the problems of the communities. Policies for resolving issues will be difficult in case of language barriers.
Training and development programmes can be arranged for the employees to retain their consistency in the practice. Employees in Catholic Sisters of Providence Charity will be able to provide services with similar kind of dedication and patience. Besides that, learning environment for employees can be developed in this context (Moon, 2004). Confidence among employees can be developed and improved accordant with the training and development programmes. Performance of employees in Catholic Sisters of Providence Charity can be assessed and rewards can be provided to them. Creation of value of the volunteers and employees in the organisation will be possible through an effective approach of training and development programmes.
Reasons to adopt a forward-looking approach in training their employees on multiculturalism, and the external factors for sustainable business and network partners 
Forward-looking approaches must be adopted by the management of Catholic Sisters of Providence Charity for development of sustainability in the business process. UK is an economy with the combination of people belonging from different ethnicity and cultures. In this scenario, Catholic Sisters of Providence Charity will be required to adopt multiculturalism in its training. Employees will be able to know about the different cultures in the economy. In addition to that, respect for the different cultures and the issues among them can be identified through multiculturalism approach. External factors can affect social businesses as well. Brexit and Covid-19 can be regarded as emerging issues in UK that must be combated by Catholic Sisters of Providence Charity. In this context, the employees will be required to reduce wastages and develop a sustainable business organisation (Sendawula et al., 2018). Transparency and usage of social media must be included in training programmes for the engagement of stakeholders and the development of sustainable approaches.

[bookmark: _Toc56362576]Conclusion 
Catholic Sisters of Providence Charity provide social services to different communities in UK. The study has reflected volunteers, employees, donors and beneficiaries as stakeholders. Usage of social media in the engagement of stakeholders in the organisation has been analysed in the study. Additionally, daily posts and images can be used to engage more number of people to the organisation. In addition to that, history of the organisation has been analysed as well. Training of employees can help to improve sustainability and empathetic behaviour and consistency in delivery of services.
[bookmark: _Toc56362577]Recommendations
Catholic Sisters of Providence Charity can be recommended to:
· Social business culture must be embraced in the organisation. Besides that, leadership approaches in the organisation must be stronger to attain success in the services provided by Catholic Sisters of Providence Charity. The organisation must focus on the organisational culture rather than the policies and guidelines for the promotion of positivity in the economy.
· Engaging contents must be developed by the organisation (Voorveld et al., 2018). Posts, blogs and pictures mixed with humour and emotions must be used to promote social businesses in the economy to attain competitive advantage.
· Reward must be provided to the best service providers by Catholic Sisters of Providence Charity. It will encourage employees and volunteers to improve their services in the economy. Enhancement in the performance and behaviour of employees can be reflected as well.
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