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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 



	Answer:
The yoga reading website loads at a generally Moderate speed. Most of the times main content
Appears quickly, allowing users to start navigating without much delay. However, some 
larger images and multiple sections on the homepage May slightly slow down the full
Loading time, especially on mobile devices. Overall, the site is usable and responsive, but performance could be improved further by optimising images and reducing unnecessary
Elements to ensure faster loading speeds

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The yoga reading websites features multiple sub-pages designed to guide users through its service. Each page focuses on specific information, such as yoga sessions, pricing, or contact details. Navigation is user-friendly, with a clear and accessible Menu that helps visitors move between pages easily. A prospective customers can quickly locate whether need, need, weather booking learning more
ensuring a straightforward and stress-free browsing experience across the entire website 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
 Yes, a customer can make a booking via the web page, on the homepage you will see an icon with book now located just at the top of the page 
Once clicked on icon, you'll be given following options such as book a class, book a course, book event, book teacher and the pricing you'll also be able to download classes from your phone into pdf just to just a handy tool to repair your schedule 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Improving the website usability involves making it easier and more efficient for user to navigate and completing task, I would advise getting qr codes and sticking it in public areas this is the modern way to gain access many big companies have this model so I would like to see this one with the adjustment 
WhatsApp icon should also be added to the homepage for quicker and easier communication 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: to myself it looks very much similar the website looks neat and inviting appearance with good sections and clear fonts that enhance usability 
On android the homepage can come more compacted, when using an iPhone software usually updates itself giving you a very similar homepage as if you were using a computer 
On a computer the pages appear wider with More spacing and multiple sections visible at once offering a more detailed homepage 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the website uses two main colours for the homepage white and emerald blend
In the middle we have a picture with a man performing a yoga session in a peaceful environment the use of soft natural colours like emerald and white set a relaxing mood for the customer as additions an icon appears when the page is loading its spins in a circular
Movements that's the first video I see without clicking on any sub pages 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: the yoga reading website has not implemented an online social chat tool yet for the customer which I find strange and a little outdated this can be effective towards customer's support. What the company does relies on is traditional contact methods such as emails and contact number 
While this ways of contact this effective the internet and communication is developing rapidly. The chat tool will improve responsiveness and the user experience which is ideal for new customer 


	Question 2d – How effective are the social media links on the website?


	Answer: the social media links are visible but limited, once you have gained access to the website, on the top right Corner you will find a few socials media Icons which we lead you into a social media platform such as Facebook or Instagram 
This is a very good way for user as it only takes one click without the hassle of going through subpages Just to access the profile page, more social media links should be available it will boost the companies branding such as tic tok and twitter better known as x

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: well from my observations on the website as you enter the homepage 
The Company has an opening are you new to yoga with a warming welcoming quote just beneath Stating "weather you're a complete beginner or just new to us We will help you find the right class with next word start here which is a icon that will  leads you to a subpage for the next step in your yoga journey 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
The Customers reviews are not visible on the website however if searching from google or social media you get a better understanding about the company's following searching from google or social media you begin to see the company's following and feedback from customers ,google reviews its seem to be the go-to for approval and its always up-to-date with a rating system that consists with stars if you gain five you become verified 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
This website provides a high-quality understanding in one's yoga journey from beginners to regulars, each package breaks down what to expect when expanding flexibility, 
Alot of my friend communicate on social media platforms such as Instagram and Facebook, so organising an activity like yoga by just sharing the company social media page make it so much easier to engage with Live Photos and videos sharing the experiences 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: prices are made clear to custom you have links at the top of the screen which will bring you to a sub-page or you be able to just scroll to the bottom of the Page where you will find all packages and prices in my opinion the intro pass seem very suitable and flexible as the package involves 6clases over 30days which is only £5 a class however is those excluded Ashtanga Self practice as this requires additional teaching this offers for one person only


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.yoga reading

	
	2.activities in reading 

	
	3. Classes reading 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Okay so when you type into google yoga reading, at the top of the search you will see the website directly on another searches such as activities in reading the website will appear but this time it will fall under the top ten when searching has highlighted 
As for the last search when type into google Classes for reading the website will appear but this time just outside the top of ten searches 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: from my experience the yoga reading website Is a very elegant and modern reflection of the business, as you enter the homepages you will see Facebook & Instagram converted to an icon which is a Morden way to promote your social media through your business page.
Moving onto the design of the website I think its brilliant from the colours 
Scheme to the shapes and pride of the brand, also I love the photography very much. the creator of the website is called jimmy crow his even installed the company logo when the page is loading to another which I find quite unique and a modern style you can see from many big brands such as jd sports,pure gym and virgin active these companies are well respected and with that respect they gained a very Huge following .


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: if I was to make a recommendation I must start with my local gym which is called virgin active a very popular gym group spread across London, the membership is higher then most gym so you almost feel entitled to get your money's worth however of recent the company website has upgrade its features to improve communications by adding an app called what's a social media platform which you can find by going through a few sub pages I'll find it easier as a customer if the company could upgrade the icon for social media to the WhatsApp sign and other relevant  social media that growing in following Instagram and face book is still everyone go to social platform but big Social brands are rising as well as apps are now the go to with AI as the communication.
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