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[bookmark: _Toc144851661]INTRODUCTION
I thoroughly examine my research journey in this reflective essay, concentrating on the study titled "How Sustainable Fashion Has Impacted the Number of Business Start-Ups." The Gibbs Reflective Cycle (1988), which provides a solid framework for examining the stages of problem identification, research question formulation, research approach selection, data collection, idea presentation, data analysis, and conclusion formulation, serves as the foundation for this analysis of the research process. In this reflection, I want to explain how my study proposal changed, talk about the difficulties I went across, and highlight the growth I had personally along this academic journey.

The process of conducting research is comparable to setting off on an expedition across uncharted territory, where the objective is known but the course is undetermined. Consumer behavior, entrepreneurship, and sustainability's turbulent currents all played a part in the study of sustainable fashion and its impact on new businesses. This study went through a number of stages, each with its own difficulties and insights. I ask you to join me on this introspective trip as I describe this journey through the research process, exploring the depths of inquiry and self-discovery.

[bookmark: _Toc144851662]THE GIBBS REFLECTIVE CYCLE: AN INTRODUCTION
We look to the Gibbs Reflective Cycle, a beacon illuminating our road, to lead us on our trip. This model, created by Graham Gibbs in 1988, provides a methodical method for assessing and learning from prior experiences, making it especially useful for understanding the intricacies of the research process. Description, feelings, evaluation, analysis, conclusion, and action plan are the six stages that make up this process. I'll use the Gibbs Reflective Cycle to three distinct phases of the research process in this reflective essay:
We shall travel the flowing river of ideation, where research ideas are conceived and develop, throughout the cycle. While navigating the maze of data acquisition, we will struggle with the abundance and dearth of knowledge. We will climb the summits of presenting, where concepts must be condensed and successfully conveyed. We will learn new things, overcome obstacles, and come out of this adventure with a stronger awareness of the research world and ourselves as researchers. So let's embark on a journey into the depths of reflection while being led by the Gibbs Reflective Cycle as we investigate the effects of sustainable fashion on new businesses.


[bookmark: _Toc144851663]CREATION OF IDEA – IDENTIFYING THE PROBLEM / SETTING THE RESEARCH QUESTION
Any research project must begin by identifying an important problem or question that has relevance in a particular setting. In my instance, my intense fascination with the sustainability movement and its growing impact on consumer behaviour served as the impetus for the research proposal. My academic curiosity was piqued by the shifting dynamics of consumer choices, as highlighted by Clapp and Dauvergne (2005), where customers are gravitating more and more toward sustainable products. This significant change in consumer preferences got me thinking about the many ramifications that could have for business, especially in the field of sustainable fashion.

The potency of this study topic resided in its ability to shed light on the intricate web of relationships between sustainability and entrepreneurship as well as its relevance to the modern world. A topic ripe for investigation was sustainability's impact on entrepreneurial endeavors. Sustainability has become a key driver of change in the business landscape. It did, however, change significantly over time, as most early research concepts do.

The original focus of the study covered a wide range of entrepreneurial and sustainability-related subtopics. This caused a problem because it was important to narrow the scope of the study subject so that it could be fully addressed in the allotted time. The procedure of focusing on the research issue was comparable to the process of carving a block of marble into an intricate figure. It required accuracy and a distinct understanding of the desired result.

The lack of comprehensive studies specifically addressing the relationship between sustainable fashion and the formation of start-up enterprises was one of the most significant difficulties encountered throughout this time. The focus of current research has largely been on sustainability within well-known fashion companies rather than its direct impact on business operations. This gap in the literature led to a change in strategy. It became clear that I needed to use a mixed-methods approach to fully address the research topic, which was a change from the original intention.
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The initial phase of the research process, which prepared the ground for later stages, was the formulation of the research idea. This stage involves choosing a research strategy, gathering data, and presenting research concepts to various audiences.

The choice of a suitable research methodology was essential to ensuring that the study's goals were met. I struggled with deciding between qualitative and quantitative research methods as well as between inductive, deductive, and abductive thinking. The methodological foundation of the study was considerably influenced by these choices.

Thematic analysis is a prime example of how qualitative research techniques have become crucial for comprehending the intricate and varied nature of sustainable fashion entrepreneurship. These techniques were well suited to capturing the subtleties, motives, and difficulties faced by entrepreneurs in this specialized industry. Braun and Clarke (2006) claim that thematic analysis is a flexible and systematic method for locating, deciphering, and summarising patterns in qualitative data. It offered the breadth and depth needed to understand the complexities of sustainable fashion entrepreneurship.

On the other hand, quantitative research techniques, such as surveys, provide an organized mechanism to collect information from a wide range of individuals. According to Fink (2019), surveys are organized data-gathering methods intended to elicit particular data from respondents. The major data collection tool, the questionnaire, was painstakingly designed. Its goal was to elicit insightful feedback from business owners and other industry participants in the sustainable fashion sector. To ensure clarity and relevance, the questionnaire's creation entailed carefully crafting the questions.

The design of the questionnaire, however, presented certain difficulties, notably in terms of selecting appropriate survey subjects from the specialised sector of sustainable fashion entrepreneurship. Sustainable fashion is still a niche sector, as noted by Fletcher (2018), which may reduce the number of possible participants. This problem required a purposeful sample strategy, focusing on people with knowledge and experience in a sustainable fashion. In order to convey a worldwide viewpoint, participants were encouraged to represent a variety of geographic regions. Effective outreach and communication techniques were required during the participant recruitment process to entice volunteers to participate in the study.
Secondary research was crucial in forming the research's theoretical framework in addition to the original data collecting. The process of gathering and analysing existing data, known as secondary research, provided a variety of trustworthy and credible sources for the literature review. The wide range of secondary data sources available made it possible to thoroughly examine academic papers, reports, and business publications. However, the sheer amount of literature that was available brought its own set of difficulties. There were so many resources available that there was never enough time to read them all. As a result, the procedure requires efficient time management, critical thinking, and prioritization. This stage emphasized the significance of finding pertinent materials while also carefully evaluating their caliber and applicability to the research question.

The presentation of ideas was a vital component of the research process as well. This included a study paper itself, an analytical poster, and a variety of other modes of communication. Each of these types requires a particular combination of abilities and strategies.

The study concept was succinctly and captivatingly presented in the elevator pitch in a condensed amount of time. It was a difficult task that highlighted how crucial it is to communicate complicated scientific topics to a wide audience with clarity, succinctness, and convincing. Due to the lift pitch's time constraints, I had to condense complex research concepts into easily readable and interesting content.

It was necessary for this procedure to choose essential points carefully, communicate effectively, and have the flexibility to modify the pitch to suit the needs and knowledge of the audience.

The opportunity to visually depict important study components was made possible by the design of an analytical poster. It was important to carefully evaluate the poster's design components, data visualization, and the integration of important research components. It inspired me to consider attentively the best visual representation of challenging concepts. However, it also presented the difficulty of striking a balance between aesthetics and information clarity. Layout, colour palettes, and font were important design decisions that helped communicate the main ideas and conclusions of the research.
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The study process has been a priceless learning and skill-building experience in many different ways. First and foremost, it improved my comprehension of the module's major ideas, particularly the complex interactions between sustainability, entrepreneurship, and consumer behaviour. Changes in customer preferences are having an impact on entrepreneurial activity in the fashion business, as claimed by Clapp and Dauvergne (2005). This study confirmed the concepts' applicability in the actual world and their ability to influence current corporate environments.

In addition, the collaborative aspect of the research process, which is characterized by feedback and outside input, strengthens the open innovation and cooperation concepts espoused by Chesbrough (2003). It emphasized the value of various viewpoints and helpful criticism in enhancing research issues and methodological strategies. The collaborative aspect of the research process significantly improved the study's overall quality.

The study process also developed crucial skills like critical thinking, adaptability, and resilience. My ability to overcome hurdles and adjust to changing circumstances was improved by the necessity of navigating unforeseen difficulties. This is consistent with Shepherd et al.'s (2011) discussion of the entrepreneurial resilience principles, which emphasize the significance of resilience as a crucial entrepreneurial quality. These transferable and priceless abilities enable me to face obstacles in a variety of contexts, whether in entrepreneurship, consulting, or policy advocacy.

I see how broadly applicable this knowledge is as I apply it to my foreseeable future job. Making decisions and developing strategies requires the capacity to evaluate difficult issues, establish research strategies, and come to relevant findings. The value of fusing theoretical understanding with practical insights, as promoted by Coviello et al. (2017) in the context of entrepreneurship education, has been highlighted by my research.
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This reflection essay has explored the challenging process of learning about how sustainable fashion affects new businesses. Following the Gibbs Reflective Cycle (1988), it has moved through the dynamic stages of problem identification, research question formulation, research approach selection, data collection, concept presentation, data analysis, and conclusion formulation.

The way the research topic has changed, from its initial roots in the sustainability movement to its more focused attention on sustainable fashion entrepreneurship, shows how dynamic research is. Along the way, difficulties including the dearth of literature required flexibility in research design and the adoption of a mixed-methods strategy. This adaptive strategy highlights the significance of adaptability in business by reflecting the principles of entrepreneurial agility articulated by Shepherd et al. (2011).

The conduct of research has greatly aided academic and personal development. It improved my critical thinking and problem-solving abilities while also deepening my comprehension of the core module themes. The collaborative aspect of the research process, which is characterized by input from outside sources and feedback, supports the open innovation and collaboration tenets promoted by Chesbrough (2003).

Additionally, my future profession will surely be influenced by the acquisition of practical skills such as data collecting, thematic analysis, and graphic representation. In order to handle complicated problems and encourage innovation in the workplace, it is important to be able to connect theory and practice, as our research trip has shown.

In conclusion, this essay emphasizes the transformative significance of research as a link between theoretical understanding and real-world application. It supports the idea that research, especially in the context of sustainable fashion and entrepreneurship, is more than just an academic endeavor and may lead to significant change and innovation in the working world.
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