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Introduction. The present report is evaluating the cultural differences of Romania and its international tourists specific cultural norms and requirements. When thinking about what makes a culture unique, it is important to focus on values. They are the driving force for palpable societal distinctions. The cultural system as a whole promotes, legitimises, and compensates a set of fundamental cultural values. Consequently, comparing cultural value differences is the most effective way to comprehend cultural differences.
Background. On the surface, cultural issues cannot be fixed. Misunderstandings and conflict cannot be prevented by focusing just on the apparent aspects of culture. The less evident aspects of culture provide the greatest challenge when interacting with people, however they are often unseen and subconscious and are frequently disregarded. Every cultural group has varying views and activities; none is homogenous.
In Romania, neither polarisation nor extreme competition are favourably regarded. Children in Romania are trained to seek unity, refusing to take sides or stand out. Concern for vulnerable or disadvantaged individuals generates a natural stream of compassion. Regarding management, managers want to seek the views of their subordinates and base their judgments on those opinions. In politics, it is desired for all minorities to participate in order to prevent the dominance of a single winning party. 
Future-oriented cultures have a great propensity and readiness to envision future possibilities. Members establish long-term objectives, formulate strategies, and work diligently and persistently to realise their aims. They have a significant predisposition for deferring pleasure and saving and investing.
Do’s and Don’t. Although it is not sufficiently promoted, Romania is a very popular country for tourists from all over the world, starting from Bulgaria, Greece, Turkey, Hungary, to France, Germany, Great Britain, Australia, Argentina, USA.
Being a choice for so many tourists with different cultures, hotel employees from Romania must be extremely careful about what they should do and what not to do around foreign tourists as follows:


	Do
	Don’t

	Respect people’s religious views and enable them to practice their rituals such as prayer, fasting, and food preferences. Nonetheless, keep in mind that not all Turks are practicing Muslims.
	Don’t refer to Turks as Arabs and don’t assume they speak Arabic. When the two cultures are confused, it may be annoying or even unpleasant to certain individuals.

	
	Do not underestimate the nationalism of Turkey. 

	Avoid addressing the connection between Turkey and Greece and Cyprus, as well as the Kurdish and Armenian minority. These are difficult topics that might elicit strong and emotional reactions.
	Unless you are well-informed, refrain from criticizing politics or the Presidents or providing your opinion on them.

	Avoid overemphasizing the danger or violence in Turkey. Numerous Turks are dissatisfied with the media’s portrayal of their nation.

	Assume not that Turkish Muslims adhere to a conservative understanding of Islam. Social acceptance of non-Islamic behavioral patterns is fairly widespread (e.g. drinking alcohol). In addition, keep in mind that not all Turks are practicing Muslims

	If possible, be candid about oneself with Greek visitors. Greeks are open about their personal life and respect it when others do the same. In an attempt to get to know you, they may likely ask you personal questions during casual conversation
	Never insinuate that the Greek people somehow deserved the financial catastrophe or that they were responsible for their own economic downfall.


	If a Greek deviates from a subject, be patient and let him or her to finish expressing his or her opinions before refocusing the discussion.

	Do not imply that Greeks are slothful. Insinuations that they make no contribution to the European Union may be very painful.


	Attempt to keep whatever verbal promises you make to a Greek. In Greek culture, the spoken word is highly prized, and individuals are expected to be truthful in what they say.
	Do not make statements that might be seen as calling someone’s integrity into doubt. Undertones of remarks that indicate a person is dishonest, insincere, or miserly tend to offend Greeks personally.


	Refrain from criticizing the Greek culture, people, or country.
	Refrain from using ancient Greek concepts to shape your views about modern Greek culture. 

	Avoid engaging in provocative discourse over Greece’s ties with Cyprus, Turkey, and North Macedonia. You cannot assume someone’s stance on these issues.

	A new Gallup survey indicates that nine out of ten Americans are patriotic. Consequently, avoid making fun of the United States. Many Americans believe themselves to be patriots, therefore making fun of their nation is likely to anger them.


	Before and after offering advise or criticism, make careful to highlight the recipient’s positive qualities.
	Never resort to racist insults. In America, race relations are treated very seriously

	If you want to assist someone, attempt to do it in a manner that allows them to assist themselves. Indirect or circuitous charity may indicate that the recipient is a burden on others
	Do not assume that all Israelis are Zionists or that everyone who identifies as Jewish is likewise a Zionist. The terms ‘Jewish,’ ‘Israeli,’ and ‘Zionist’ denote separate identities and cannot be interchanged.

	Steer clear of controversial subjects like gun control, the death penalty, abortion, civil rights, etc. These talks seldom find a conclusion in the public realm of debate and may rapidly escalate into a heated argument. Similarly, discussing religion might be delicate if you do not know everyone’s religious beliefs. Some Australians may underestimate the role religion plays in the private lives of individuals.
	Do not inform an Israeli that they do not “appear” to be Israeli. Due to Israel’s ethnic diversity, there is no ‘typical’ Israeli in terms of look. Israelis of mixed heritage are widespread, as are Israelis with a more homogeneous ethnic background.

	Discussions on the Israeli government, politics, and religious issues may rapidly turn hot and intense. If these themes come up in discussion, pay close attention and be respectful to your Israeli opponent. When speaking with Israelis, it’s better to be straightforward.
	Do not make hand gestures in public as certain nationalities will take them as offensive

	Refrain from assuming an Israeli’s position on a matter based on their religion or nationality. There is not necessarily a correlation between people’s views and their race, religion, geographic area, or social level. Pew Research Forum revealed that 51% of Jews feel they may be Jewish and yet support the right of return for Palestinians
	Do not shout near guests

	
	Do not assume everyone have the same beliefs and culture



Conclusion. Each culture is different. Being a choice for so many tourists with different cultures, hotel employees from Romania must be extremely careful about what they should do and what not to do around foreign tourists.
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