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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: So, after I tried opening from different devices, such as laptop, mobile phone and my personal desktop at home, I can confirm the website loads very quick and runs smooth on every single device. I haven’t noticed any block or the website have frozen or have any delay or something similar. I like the combination of colours and the text’s fond looks very clear. Also, the images are very professional and shows the idea of what the website is about.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, it does. Contain several pages and sub-pages, which can link you directly to where would you like to access. For instance, to pricing, services, about us, contact us. There is a menu at the top-right of the website with all the pages with easy access to them.  You can easily access all services by clicking them and that makes the website very accessible and look reliable. In addition, there is also a home number to call in case you prefer calling rather than using the website.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, you can. When you click on book your service, you can specify what type of cleaning you will need, customize your service, select the date and more like if there is parking available, etc. 
A free quote form to complete is also available when you click on contact us where you can also put on  your details such as name, phone number, email, the postcode to see the distance of travel, the service you require and also and additional comments section is there for you to ask in detail of the service you need.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: From my point of view, the website looks quite complete, there are many links for easy access and there is also phone number attached to call if needed, but you can also improve the usability by adding more visual elements instead of text. For instance, a small video tutorial showing all the aspects step by step could improve the quality of the website. In addition, you can increase the fond size in different areas for easy access and read.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks very professional and has a simple but clean appearance, which has big and clear messages. On the other side, on mobile you can see that the website adapt itself to the phone, making it readable but you can see is smaller size, which in my opinion looks more compact and its functionality is still good. Either you are on a laptop, desktop, mobile phone or even tablet, you can see every link and page perfectly fine.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: This website uses good and relevant imagery, which is related to the subject, in this case cleaning services. You can tell the purpose of the website and use of home and professional cleaners. The colour scheme looks professional and calm, the combination of whites and blues gives the website trust and friendly environment. However, the website does not have video content, which could be added for future references. In addition, the logo of website looks good and is related to the website. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No. I can see that the website does not have this feature or does not have to use a live chat or chat tool, which could be also added to improve the website for future references. On the other side, you can see there are some forms to complete which you can fill and that will allow responses for any enquires. It could help to have effectiveness when asking for a quote, pricing and availability, but having online chat could make a positive impact. 
 

	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are there; you can see them at the very bottom-right site of the website. You can find multiple social media links such as Facebook, Instagram or X. But to be honest, I do not think the social media links are highly prominent. You can see the entourage of the brand and service but adding more media content and even regular updates and reviews could make the website more trustworthy and looks more professional.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are very clear and well presented. With different pages with a lot of description and options made the website very professional. You can easily read each section and see the different types of cleaning with headers and the content will help you to choose accordingly. It also helps customers to identity the best service that suits your needs. In addition, the frequently asked question, can also be helpful as there is an explanation of how to book a service, pricing and any question you may ask.   


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:  Yes, trough Trustpilot ratings on the website. It does gives credibility to the website, which is important to avoid clicking some fake websites made by scammers. Also, the reviews appear to be regularly updated, which clearly build trust. It has an excellent mark with a 4.5 starts and 293 reviews so far, made the website very reliable. The more revies has the website, the better is for customer satisfaction, which indicates that the website is good enough as any other on the market. 



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Yes, the services is very well presented and in high quality. It has easy and accessible booking options, and the website is very well structured with all the services including descriptions of every single option. This makes the website more approach to customers and can be recommended due to its efficient and reliability. In addition, having a well-presented website is mandatory to have very high customer satisfaction. Also, the font size and easy access of the website is very convenient. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Totally. The prices are there, they do reflect professionally and quality because when you click on prices, you can find it from regular cleaning price from £20, one-off cleaning prices, deep cleaning prices, end of tenancy prices, carpet cleaning and more. In my opinion, this gives the customer an idea of prices and what type of services you are looking for, and can also give you the opportunity of planning ahead and have a budget prepare, or you can also request a quote. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cleaners of London

	
	2.House Cleaning in London

	
	3. End of tenancy cleaning in London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When you type cleaners of London yes, it does sent you directly to the website, but if you put anything else related to cleaning in London, whether is end of tenancy, carpet cleaning, house cleaning, then you can see there is a lot of websites that are related to cleaning services, which all of them have different prices, design, etc. It would help if the website name could have a specific name brand that links you directly to the website when looking on Google. For instance, typing Cleanology in Google, will link you directly to cleanology London, which is a similar website to cleaners of London.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I do believe so. Because before contracting a service, you look forward to seeing whether the website is legit, the advertisement seems to be reliable and not scammers. Having a great website online gives credibility and customer always looks for that, including prices and an easy booking access site will make the difference. It also helps when you have social media that proves the website has credibility and increases the trust. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I Think I would add the customers reviews and, I would add more video tutorials showing step by step how to request a service or use the website accordingly. This will increase the experience and will have a better communication which will have a positive impact and more customer satisfaction.
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