BUSINESS INQUIRY AND RESEARCH
Assignment 1 Part 1 And Prat 2


Part 1
What are your views on using social media for your small business and what social media platforms may be best for your small business?
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1.INTRODUTION
This task is to convey the experience gained and opinions of people who run their business on social media. The conducted research was qualitative and was carried out using the semi structured method through face-to-face interviews with participants who are closely related to running a business on social media and have many years of experience in this area. The respondents presented their feelings and opinions. Participants were also asked what social media they recommend as part of running a business. The results were then analysed using thematic frameworks.
The topic is important to me because it is closely related to the direction of my studies, business and management with sustainable development. Through this research, I wanted to find out if investing time in running social media profiles brings benefits for businesses and whether it is a profitable investment.
The topic is so important and worthy of research because the growing popularity of social networking sites is not indifferent to e-marketing specialists. Many entrepreneurs decide to create company accounts on social networking sites. The conducted research was to check whether it is profitable and whether it generates income. The number of users of Facebook alone is estimated at 1.5 billion, with Twitter being at 500 million users also, which means that these portals have great access to a wide range of recipients (1).
2.LITERATURE RESEARCH
A qualitative approach was chosen for the research. Qualitative research methods allow us to analyse more deeply than quantitative ones, but they are less systematic. Through this type of research, it is possible to broaden the knowledge about the issue being researched, and the person conducting the research can obtain additional and in-depth opinions, feelings or information from the respondents (2).
Qualitative research involves collecting and analysing non-numerical data to understand concepts, opinions, or experiences. The research was conducted in the form of interviews, which helped to deepen the observations on the benefits of running a business on social media (3).
The most important issue in research practice is the selection of a research group appropriate to a given issue and the research methods assumed for the purpose. The selected question was the participants' experiences with running a business in social media, and the techniques used were interviews.
3.PROCEDURE
After selecting the appropriate topic, I used a semi-structured interview process as the most effective method of collecting qualitative data. A semi-structured interview has been defined as "interviewing for the purpose" (Burgess, 1984). The interviewer develops and uses an interview guide, that is, a list of open-ended questions and topics to be addressed during the interview, usually in a specific order (6).
The following process was followed to ensure accurate and ethical research results:
1) Questions were selected that concerned topics related to running a business on social media.
2) Participants were selected to take part in the conversation who had experience in running a business on social media.
3) A semi-structured interview technique was used because it combines a fixed question with the possibility of one's own comment. All participants were asked the same question. Participants were asked to sign a participant consent form, which was very important in terms of privacy and ethics, as there are paramount in an interview.
4) The semi-structured interview was conducted individually with people I had known before. A quiet room was prepared for the interview. Each interview lasted 20 minutes.
5) Participants' answers were recorded and analysed individually.
First, I contacted the people and asked if they would participate in the conversation. The interviews were not stressful. Maybe during the first interview, I was tense, but the subsequent ones went much more smoothly. However, I had to reassure participants that their private and ethical concerns were respected. At the beginning, I explained to them why I conduct interviews and what they can expect during the interview.
4.PRESENTATION OF FINDING
THEME 1
After completing the research, I subjected it to analysis. It became obvious that the respondents' answers were repeated. The recurring themes made the sense of the experience clear. The first of the repeated topics was the answer to whether it is worth running a business on social media and what platforms the respondents chose to run their business.
“It is worth running your business on social media because it is, above all, free advertising. My company deals with nail styling, it is a very popular type of business today, but if you run a social media page well, clients come to you from competition. The profile on social media, through photos and posts, attracts customers from the competition. I have been running my Facebook page for over 10 years. I believe that running a business on social media is very useful and I do not see any disadvantages associated with it” (Participant 1).
“In these times, social media plays a very big role in running a business of any size. It helps to expand the customer base, increase sales and maximise revenue. When I opened my small business in the beauty industry, I decided to use Facebook. I opened my website and post various types of posts on it, for example with photos or videos of my work, and when I expanded my qualifications, I shared it with my clients” (Participant 2).
“Social media is very, very important if you want to gain customers, because if you do not advertise, do not show what you have, what you sell, then you will not sell the goods. Thanks to social media, we reach a larger group of people. For me, Facebook is a fun platform to reach more customers. Facebook is a fun machine to drive customers” (Participant 3).
In this recurring theme, all attendees opted for Facebook, which is proving to be an excellent, free advertising venue. All respondents also agreed that it is worth running your business on social media. It gives a lot of opportunities and undoubtedly attracts crowds of customers.
THEME 2
The second recurring theme was that social media is not only a great way to do business, but also a great way to learn from others.
“You can learn a lot from social media, you can be inspired by other companies' videos, you can find free courses, you can improve your education” (Participant 1).
"Social media also gave me the opportunity to establish contacts with similar companies as mine, thanks to which I had the opportunity to find interesting training, information about products that are useful in my work. Facebook also served me additionally to develop in the cosmetics industry" (Participant 2).
“Through social media, I have learned a lot from others, for example, how to run my business better and more efficiently. Facebook is a great source of information for people running their own business” (Participant 3).
Undoubtedly, it can be concluded from the above situations that social media is not only a great way to run a business, but also a great way to expand your knowledge in running a business, establish new business contacts, be inspired by competitors, and to do online courses.
THEME 3
Another recurring theme was that running a business on social media gave the respondents jobs and developed their business.
“In the case of my small company, I ran my business on social media very intensively at the very beginning. Now I have so many clients that I don't put much work into my website. I have too many clients” (Participant 1).
“My Facebook page has about 400 people. Currently, I spend less and less time on my social media page, because the treatments I perform are repetitive and as of today I do not introduce any new products, and I have so many clients that I have a lot of work to do” (Participant 2).
“It takes a while to run your social media page. Taking photos, uploading them to the site, describing them, but it is very profitable. I run my Facebook page alone, I have no one to help me. I have over 2500 followers on my profile” (Participant 3).
The time spent on running a business on social media undoubtedly depends on what kind of business people run on them. If people reach a certain amount of customers on social media, there is no need to be very active on it. However, none of the respondents suspended their business profiles.
5.CONCLUSION
Conducting research on only three people probably does not give the opinion of a wider group of entrepreneurs. A larger group of respondents would certainly ensure a broader recognition of the topic in the researched field. It would allow for more reliable and concrete conclusions. Interviewees with whom I interviewed were successful in developing their business on social media. However, it can be assumed that there are also a large number of people for whom this type of method did not bring the expected results.
The strengths of the interview were the way the interview was conducted, as well as the openness and willingness of the respondents to give an interview and share their experiences as part of their success in running a business on social media. I found that using qualitative techniques such as phenomenology with thematic frameworks yielded credible answers and participants were able to talk about their own experience. The topic gave insight into how best to run a business on social media and that this type of approach can provide people with jobs.
From this study, I conclude that undoubtedly social media is a great way to earn money, and also gives a lot of opportunities for self-development. Social media is not only a great way to run a business, but also to learn and gain knowledge from others. It is worth investing your time in this type of method of developing your business, because it undoubtedly brings a lot of benefits. 
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1.Introduction
This report aims to find out how many people are reducing water consumption in their homes. Life on earth cannot exist without water. Researchers are warning that as early as 2050 the world may run out of drinking water if we do not quickly implement the necessary global changes and change bad habits of wasting water, this will affect us all. According to the WHO and UNICEF report, in 2020 as much as a quarter of the world's population had no access to safe drinking water. By 2025, this problem is expected to affect half of the population. Each of us should adopt the management of water resources in our own household. Only together can we stop the crisis related to its lack (1). We should realize as soon as possible what consequences await us if we do not remedy the problem.
The report uses a quantitative research method, which is the verification of numerical theories by analysing the relationships between variables. A quantitative report is focused on verification, estimating the frequency of occurrence of phenomena and quantitative verification of hypotheses. Variables can be measured using adequate tools (J.W. Creswell, 2013).
Quantitative research consists of a written interview in which a questionnaire plays an important role. The purpose of quantitative research is to prove the hypotheses formulated by them. This is done by conducting research on people related to topics of interest to us. This group of people is called a statistical sample. Therefore, it is believed that random selection is best for this. In addition, one should remember about the appropriate selection of research tools. Statistics is used to analyse data in quantitative research. It describes these figures and assesses the risk of an error (H. Grabowski 2013 p.25). In addition to scientific research, quantitative research is often used in market research and opinion research in epidemiological studies. Quantitative research does not require large research teams, allows for quick testing of quite large populations and is also relatively cheap.
The selected area was researched by me due to my interest in sustainable development, which is related to the direction of my studies. In addition, I consider myself a person who consciously saves water, being aware of the threat posed by the lack of drinking water. Therefore, from the conducted research, I wanted to find out how many people surveyed share my view.

2.Procedure
This report uses the survey questionnaire method. Surveys are very often used by public opinion research units (8). Through this type of method, I reached the required number of people and it was a very easy way to collect data. They are most often used to test a very large population in a short time. I also saved a lot of time, because I did not have to make appointments with the people being tested in person. This research is a representative random sample, taken in accordance with statistical rules, using the knowledge of the structure of the studied population. The survey was made with ethical data. The questionnaire was impersonal, containing standard questions, and the order of questions was arranged in such a way as to facilitate data processing and properly affect the respondent. The respondents only made a choice from among the suggested answers. The answers provided were selected in such a way that they usually exhausted all possible solutions that could arise in connection with the question posed. They made my work easier as a researcher. The anonymity of the survey is a factor conducive to more honest answers than in the case of a one-on-one interview. I used Microsoft Forms to create the survey. After creating the survey, I placed a link to it on my social media page. I did not identify any participants because I was not looking for a specific type of person, the survey was very general, anonymous and available online. 40 people over 18 years of age took part in the online survey. I got the answers I needed very quickly.
After closing the survey, I subjected it to computer analysis with the use of statistical methods, enabling conclusions to be drawn on the entire surveyed population of respondents. I analysed the data by entering it into SPSS, a software that is used for statistical data analysis. As part of the study, I used crosstabs that show the relationship between two or more variables. Crosstabulation also shows a wealth of information about the relationships between the included variables. The basis of this approach is that cross tables provide numbers and percentages that give us a great percentage insight into the topic we are researching (7).

3.Data Presentation and Findings
Q1. What is your gender?
[image: ]
40 respondents took part in the survey, 50% were women and 50% were men, which gave a fair view of the opinions of both sexes.
Q2. What is your age?
[image: ]
In the survey, as many as 45% of the respondents are aged between 35-44. 27.5% are people aged 45-55, which means that the results of the analysis will be based mainly on people within this age range. Although, of course, the opinions of all respondents will be taken into account.
Q3. Do you consider yourself to be someone who conserves their water usage?

[image: ][image: ]

Only 55% of respondents consider themselves water-savers, which makes this not very optimistic. The respondents aged 18-24 are the least economical, which means that young people may not be aware of the importance of saving water. However, with age, as can be seen from the table above, people's awareness increases, and they become more frugal. People aged 45-54 are the most economical, as there are as many as 72.7%. However, women are considered to be more water-saving, as there are as many as 65% of them.

Q4. How often do you have a bath?
[image: ][image: ]
Reducing baths in favour of short showers certainly allows for significant water savings in our homes, but as the graph shows, most of the respondents use the bathtub every day. Mostly women use the bathtub every day because 45% of all women respondents stated this.
Q5. Do you mostly drink tap water or bottled water?
[image: ]
Most of the respondents drink tap water, which is undoubtedly beneficial for the environment due to the reduction of plastic. However, looking at the percentages, men, as much as 75%, more often choose tap water. 55% of surveyed women prefer bottled water.
Q6. Do you have a water meter at home?
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Most of the respondents do not have water meters in their homes, but the percentages show that the difference between those who have meters and those who do not have them is almost even.
Q7. Do you water your garden?
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Research shows that 60% of women water gardens in the summer, but 5% of respondents water the garden all year round.
Q8. Do you use a dishwasher?
[image: ]
Changing your dishwashing habits is a great way to save water, and it also contributes to protecting the environment. Washing dishes by hand consumes up to 60 litres of water a day, and the dishwasher uses a maximum of 15 litres per cycle. Looking at the statistics, 30% of men use a dishwasher every day and 30% of women answered that they do not have a dishwasher at home.

Q 9. Do you think that in the last 3 years the intensity of rainfall in Wales has change?
[image: ]
The majority of respondents, as much as 65%, noticed that the intensity of rainfall in Wales has changed recently. Climate change causes heavy rainfall, floods and droughts.

Q10. Are you aware that the quantity of fresh water available in the world is decreasing?
[image: ]
As many as 70% of the respondents are aware of the fact that there is a shortage of water in the world. The greatest awareness is among people aged 45-54, where as much as 90.9% are aware of this. People aged 35-44 are the least aware of it.
4.Conclusion
Conducting quantitative research certainly differs significantly from the research carried out in the previous report. Even the method of data collection itself is different. In the case of qualitative research, I had to deal with specific people by conducting an interview. On the other hand, in quantitative research, the method was a survey, which was anonymous, so I had no personal contact with the respondents. I don't know who they were, what they did or how they felt. Certainly, this type of research gives reliable answers due to anonymity. The questions were very general, and, in fact, it is difficult to determine whether the respondents are aware of the threat of lack of water. However, I think that completing my survey gives a lot to insight into the waste of water. If I had to do this type of research again, I would formulate the questions differently and focus more on the age range of young people. I would like to know if young people care about their future and the next generation to provide them with access to clean water in accordance with sustainable development. I believe that this type of research is very much needed to be carried out among the public, because it gives insight into the huge problem related to the lack of drinking water, which may affect us very soon.
However, from my analysis I can conclude that society has knowledge about this threat, independently of age or gender. Statistical data has shown that this awareness is approximately 50%, both among women and men. We should all work together to stop water wastage for the sake of sustainable development and environmental protection. Reducing water consumption in our homes will certainly also allow us to save money, for example by replacing long baths with quick showers, using a dishwasher instead of washing dishes by hand, or installing special rainwater tanks for watering gardens.
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