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TESLA BOLT
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Tesla BOLT is a lightweight, foldable
electric scooter designed for fast and

easy short-distance travel in
crowded cities. I features a long-

range Tesla battery, fast charging ,
(30-40 mins), LED safety lights, GPS

+ anti-theft lock, silent motor, and full Tesla segments urban users by
Tesla App connectivity for tracking age, lifestyle, and travel needs.

Key segments include students,
young professionals, eco-
friendly commuters, city
residents facing traffic, and
people who prefer affordable
and fast short-distance mobility
options.

routes, battery level, and ride data.

©
Primary target group: Young adults
(18-30), especially students and
young professionals, who live in
crowded cities and need a clean,
smart, and cost-effective way to travel
short distances to college, work, or
daily errands. +
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DIFFERENTIATION "ﬁ'
*Tesla battery range & fast charging
« Futuristic, lightweight foldable design
* Tesla App smart features
* GPS tfracking + anti-theft lock
* Premium brand image
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POSITIONING: “BOLT
The smart, premium and eco-friendly solution for short-distance
® travel.”

PRICE Tesla uses a mid-premium pricing strategy. Options include monthly finance
plans, student discounts, and an optional subscription for servicing, repairs, and
software upgrades.

PLACE The Tesla BOLT will be available through: « Tesla Stores ¢ Tesla Official
Website ¢ University campus pop-up stands ¢ City mobility hubs ¢ Selected tech &
mobility retailers « Test-ride events in major cities

PROMOTION Tesla will use a digital-first marketing strategy: ¢ TikTok, Instagram &
YouTube ads ¢ Influencer collaborations « “Ride the Future” launch campaign ¢ City
est-ride events ¢ Intro offer for first 500 buyers ¢ University student promo programs
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