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	Overview of the Project

	In a commercial setting, consultants help clients make more informed choices about their operations. During a consultation, the consultant may also offer suggestions for how an established business may enhance its current methods of operation. Consultation is critical for attracting financial sponsors because it allows potential sponsors to learn more about the project and its possible effects. They can also evaluate the amount of commitment shown by the project team and the potential outcomes the project may yield for them (Biech, 2015). This consultation project is looking into the possibility of approaching certain sponsors in an organization situated in the United Kingdom called "Migrateful" for financial support.

	Brief explanation of the relevant theories adopted 

	Segmentation Marketing
Companies that employ segmentation marketing cater their offerings, promotional materials, and sales strategies to certain demographic groups of consumers. Segmentation is important for a firm as firms may improve the effectiveness of their marketing by targeting certain groups of consumers based on their knowledge of those groups' requirements and wants. Customers who feel that the company "gets them" and is providing them with products and services they will find useful will be more likely to convert (Yankelovich and Meer, 2015). Moreover. instead of spreading one’s efforts too thin, businesses may concentrate their limited resources on the customer groups who provide the most potential for growth with the assistance of segmentation.
Segmentation Marketing of ‘Migrateful’
The concept that everyone is deserving of a place at the table serves as the philosophical foundation for Migrateful's segmentation marketing approach (Ali, 2022). The goal of the organization is to foster social cohesion and understanding by working to offer chances for refugees and asylum seekers to share their culture and cuisine with the broader society.
The migrated people are Migrateful's intended audience, with a particular emphasis on anyone who have an interest in expanding their knowledge of foreign foods and cultures. The organization provides visitors with educational and entertaining opportunities in the form of culinary lessons, catering services, and private dining experiences (Ali, 2022). The marketing approach employed by Migrateful is founded on the tenets of openness, informativeness, and enjoyableness. With the goal of fostering communal togetherness and mutual respect, the group works to provide venues where refugees and asylum seekers may showcase their culinary and cultural traditions to the general public.

	Reflection & advice to the organisation

	The things that set Migrateful apart from competitors in the same industry are also the things that must be prioritized in order to ensure the company's continued success. This should serve as a foundation for all of their branding and marketing initiatives. Building strong emotional ties with its customers should also be a top priority for Migrateful. One way to do this is by relating anecdotes and offering examples of how their products or services have helped clients in the past. To achieve its goals, Migrateful must focus on building a loyal fan base of customers and supporters that share the company's vision.
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