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Chosen destination – India 
Company Name -  TheKeezToTravel
Roles: (All roles which i have undertaken will be highlighted and all roles will be labled be each group member who completed these roles)
Planning – Eva 
Logo and brand identity - Eva
Design - Eva
Itinerary – Eva and Karina
Marketing – Eva and Karina 
Cost - Eva
Target market - Zara
ABTA & ATOL - Zara
Guest Needs and accommodations - Zara
Travel advice and risks - Eden
Risk Assessment - Eden
Full Terms and Conditions – Zara
Taith Funding – Zara
Travel Options – Zara/Eva/Karina 














Travel options to get to London Heathrow Airport 
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For choosing Travel options, from Swansea to getting to London Heathrow I visited the GWR website. Tickets were costing £56.90 per person, and the train journey would involve students and staff changing trains which could cause stress with students not feeling relaxed worried about missing the next train they would need to change.  The times above show the three most suitable times which would work and fit in with the travel schedule. 
[image: ]
The image above shows train changes.  With train changes there is also a worry the train could be delayed or cancelled which can be an issue for catching a flight. 
With 17 students and a single ticket pricing at £56.90 the total cost of all 17 people who are going on the trip would total to
£967.30
https://www.gwr.com/tickets/mobile/#/seats-and-extras/1
[image: ]
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The next option I looked at for option was National Express; it is the UK largest scale coach operator offering affordable coach services linking to many locations including major airports. It is a popular option for students who travel home (National Express 2024) 
The times above are the two times which would work well for this trip best option I looked at was 8:05 bus arriving at Heathrow at 12:15pm, costing around £325 to £351 for all 17 passengers travelling on this trip. 
Costing between £19 - £20 per student 

https://book.nationalexpress.com/coach/#/choose-fare
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I also looked at Flixbus which was proved to be the most affordable and practical option for the target market which is higher education students. Flixbus total for 17 passengers comes to a total of £319 which work out as £18.82 per person, with no additional add of fees compared to National Express and GWR for seat reservations and extra luggage. Overall meaning it was the most cost-effective option for the group also still providing a comfortable and realxing service for the journey they will take. 

Target market 
With the location being India, the location attracts a wide range of target markets these include,
. Cultural and heritage tourists - around the age group between 25-65 years old
This type of target market often seeks the excitement and attracted by the history of India, heritage sites and religious landmarks (Fletcher et al. 2018). 
. Adventure tourists – aged around 18-45 years old 
This type of target market is attracted to India by the location of wildlife and natural landscapes (Buckley 2011). 
. Travel and Tourism Students – university students 
The typical age for this target market can age between 18-25 who want to seek new experiences learn about the culture, academic learning, trips and tours, meeting and building new connections leading to employment after studies (Sharma 2022). 
Looking at the planning and cost of the trip and what is included the best option would be targeting the marketing for Travel and tourism student. As this trip would create long lasting memories and is affordable due to Welsh government funding taith, the trip can give opportunities for future assignments which may link to the trip, also creating links with business and hotels, and people who may give these students the opportunities for exchange programs and employment. 

Taith funding
The importance of providing Taith funding was vital it was approved below gives and insight of pros and cons:
PROS
. Covers travel and subsistence cost 
. Reducing financial issues for students who may not have dreamed of being able to have this trip 
. Enhances the students' networking opportunities and learning through the cultural 
CONS 
. Funding is often limited to up to 20 students only so not everyone has to option to go 
. Pressure for students to make sure they up to date with their documents
. Not everything for the trip can be including in the funding 
(Taith 2025)



























Speaker Notes 
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For all 15 students and the two accompanying staff members, FlixBus was chosen to be the most economical, dependable, and practical mode of transportation. Its group-friendly booking options, flexible schedules, and cosy onboard amenities make it an excellent choice for accommodating the demands of the whole party.
Flixbus was chosen due to be its being the cheapest transport option for guests to get to the airport with a direct coach costing from £18.82 per person, which comes under £20 and accommodating and affordable for students. It is also better value for money with no additional fees unlike other company's offering the same services, FlixBus is just one price which will include the passenger a seat and luggage space with no extra fee. The company is also known for giving their customers a relaxing and comfortable service. 
Flixbus is the British branch of a global travel tech company, which offers affordable long distance coach travel across the UK (Schorling 2024).  The company is very key on promoting sustainability, there statement via their website gives information that The bus to help customers reduce their carbon footprint and prevent millions of tonnes of CO2, FlixBus UK's sustainability focusses on low-carbon bus travel, which produces about 27.8 g CO2 per passenger-km, significantly less than cars or aeroplanes. The company embeds environmental goals in its ESG strategy and aims for net-zero by 2040 in Europe (Flixbus 2023).

[image: ]
The target market chosen for this trip to India is a key focus to the demographics of Gen Z who are born between 1997 and 2012 (McKinsey 2024).  narrowing down to students who are keenly interested in or studying travel and tourism and events. As this trip involves visiting Aravalli biodiversity park, a tour of the jw Marriott new Delhi hotel plus many others both places are a great opportunity for students to visit as it can bring opportunities within creating links and memories. Also, marketing the sustainable effects which will be involved within the trip. Sustainability trips can be an extremely valuable target market for students, particularly because this group, which is predominantly made up of Generation Z, identifies strongly with environmental conservation as a value as opposed to a luxury. Studies show that students enjoy being "values-driven" with a preference for real local experiences that ensure low carbon footprints (Salinero et al., 2022). Also, targeting market to make this trip fully cost effective and affordable to students with the help and support funding from Taith funding which is supported by the Welsh government. Also targeting the approach of Business-to-business (B2B) marketing which involves exchanges between companies as opposed to private customers. Building relationships, creating value, and making logical purchases are its main objectives. It frequently involves several stakeholders and lengthy purchasing procedures that are influenced by organisational objectives and supply-chain efficiency (Kotler and Keller, 2016).  


[image: ][image: ]
Taiths moto is known for Creating life changing opportunities, the trip is funded by  Taith which is funded by the Welsh government. Established in 2022 it provides funding and opportunities for students, staff and volunteers in Welsh schools, colleges and universities (Funding 2025). Taith promotes global engagement, inclusivity and skill development (“Taith Programme Guide - Taith” 2024). From this funding it strengths international partnerships with Studies show from a report 44% of Taith participants come from underrepresented backgrounds. Taith focuses on accessibility is essential to their mission of making international exchange opportunities more inclusive and equitable (Richardson 2025). The Chosen destination India is 1200 km from Wales so students will be elegible for the highest distance band travel contribution which would be up to £1400 per person. Subsistence is the daily rate for higher educational students. For the country, students and staff are visiting it is placed in country group two which is the medium cost of living which is £65 per day for each student. For each student the total cost for week 1 of the trip would be an approximately a total of £ from the money it would include, 
The total cost for week two which includes the rest of the trip from Neemrana to Vrindavan plus more ending up back in Delhi all including flights accommodation, transport links to get around each destionation is £340 per student. 
The final total cost for the trip would total up to, 
With the taith funding it will be providing a high amount of help and support for each student not to worry with money and enjoying and live in the moment with the places they will be experiencing over the two weeks.  

[image: ]
This slide shows the terms and conditions which are crucial important for the guests and us as a company. These are clearly put in place to ensure that each student and staff who is coming on the trip understand the legal framework that is in place. These include cancellation policy, refunds and liability (Clarke 2020). For us as a travel company it is virtually important that we get across our regulations, protect the financial security and most importantly the safe of the students and staff wellbeing during this trip (Plimbley Travel 2024). 



[image: ]
A key essential part of this trip is that it is fully protected by ABTA and ATOL.  ABTA stands for the association of British travel agents. It is a UK travel trade body representing travel agents and tour operators with also setting standards for how members operate (Wake 2025).  Also Promoting high service standards providing clear guidance to ensure safe, reliable and high-quality travel experiences (ABTA 2023). ABTA promises through there code of conduct, what that would mean for you is four things 

[image: ]
. ACCURACY – giving clear information so you can have clear choice where to book 
. HIGH STANDARDS – offered a better suitable alternative if there are any issues with your holiday so it doesn't ruin your holiday
. ADVICE – guidance on all the requirements of paperwork necessary 
. ACCOUNTABILY – help with disputes and arbitration if required
(ABTA, “Code of Conduct” 2024)

ATOL stands for Air travel organisers licensing, it is a shame that protects travellers and their money, if the travel operator they booked with ceases trading before or during the passenger’s holiday. Meaning passengers would be able to claim back money on their holiday (ATOL 2021).  With this trip being a higher education trip and the location of the destination, the benefits of having this protection in place would provide a safety net ensuring that all 15 students and two staff members would not be stranded in India and that plans would be in place to ensure their prepayments would be refunded and they would return home safely (“What Are ABTA and ATOL? Travel Protection Explained - All Clear” 2025). 

[image: ]
A key vitual part of this trip, which is important to us, is understanding and making sure that guest needs are met for this large-scale trip. With the trip being a duration of two weeks and with moving for different hotels to visit places each hotel has been picked to cater the needs of what the target market chosen would need. With the target market selected to travel and tourism students who are studying in higher education WIFI is a major priority with students may need to and would like to upload content of their trip as well as speak to family and friends. With the six hotel changes throughout the trip each hotel offers compilatory free Wi-Fi to all guests.
The first hotel which students and staff will be staying at which is Hotel Seven Inn Plaza, the hotel provides
. AIR-CONDITIONED ROOMS – a key which must be necessary with the temperature in weather difference to the uk and with each day of the trip being full on with visiting it will be very beneficial when arriving back at the hotel to chill and rest. 
. Offering BREAKFAST LUNCH & DINNER 
. BREATH TAKING CITY VIEWS – with lots of outdoor seating areas and lounge space 
(“Hotel Seven Inn Plaza near IGI Delhi Airport” 2026)
Paradise Inn, Yodurvnsi colony 
. 24-hour front desk service for any help and advice guest may need 
. Creates a comfortable stay located in a great location and cost effective 
(“Paradise Inn” 2026)
Hotel Bhakti Dhama 
. Great location for and the convince for sightseeing options ideal for our students not having to travel far (Srivastava 2016)
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oo < A key essential part of this trip is that it is fully protected by ABTA and ATOL. ABTA stands for the association of British travel agents. It is a UK travel
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A key vital part of this trip, which is important to us, is understanding and making sure that guest needs are met for this large-scale trip. With the trip being
a duration of two weeks and with movina for different hotels ta visit nlaces each hotel has heen nicked to cater the needs of what the taraet market
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