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[bookmark: _Toc103179898]Introduction
The advancement in technology has made the competition in the external environment far more competitive. Due to this organisation needs external help and information from outside to strengthen their decision making process. The journal has shown that if organisations apply the business intelligence in their operations then it will be able to affect the management practices and information technology which will eventually lead to effective decisions for the company. Business intelligence refers to the process where business analytics, data mining, data visualisation, infrastructure, tools etc are implemented so that any organisation can make data driven decisions which will be beneficial for the company (Lim and Teoh, 2020). 
[bookmark: _Toc103179899]Summary of the article
The journal article starts with the utilisation of Business Intelligence which helps various companies to analyse data and provide actionable information in the decision making process. A business tends to be involved in many situations with several operations. Some business operations may be too complicated to finish. In such situations an appropriate tool is used to extract 'big data' which evidently helps in making the managerial decision in a more speedy way (Lim and Teoh, 2020). Furthermore, the article has also shown the importance of business intelligence in making any business sustainable in the long run. The Malaysian public listed companies are one of the emerging markets that have strived towards sustainability using Business Intelligence. Organisations around the world have gained sustainability using the triple bottom approach where they have focused on making profit, satisfying people and helping the planet. This has only been possible due to the implementation of business intelligence that enables a company to analyse the trends in the targeted market, enterprise, effective performance management approach etc (Bordeleau et al., 2018). 
The author has exceptionally shown the strategic impact of business intelligence on companies or large organisations. For example, it helps companies to identify the business trends, customer behaviour, new product development, competitive pricing of the companies etc. When organisations evaluate this data, they tend to find ways to develop cost efficient products to lure the customers towards it. Low cost pricing enables the customers to purchase more which eventually increases the economic performance for the company (Jalil and Hwang, 2019). 
Another strategic impact of business intelligence is that it enhances environmental performance. Companies are able to utilise business intelligence to gain real time and relevant data which can help them to be involved in operations that have minimum environmental impact. The corporate impact of the organisations have also been reduced which has been beneficial in terms of environmental sustainability, reduced global warming etc (Yiu et al., 2021). The third and last strategic impact that the journal has shown is the reinforcement of social performances due to the utilisation of business intelligence. It provides the public listed companies an opportunity to identify the threat that may occur in the targeted market. It also helps to interact with the shareholders of any organisation such as customers, suppliers, competitors and employees. The author highlights that if organisations are able to understand the employee motivator or other related concerns then any business can satisfy them while they are working which evidently can lead to human capital development (Lim and Teoh, 2020). Business Intelligence allows knowledge sharing and innovation where employees who work at different levels can share information with each other and they all can share a united ambition about the goals and objectives of the company. Therefore, the journal provides suggestions regarding the public listed companies to utilise business intelligence to uncover the potential opportunities which can contribute to the society by effective corporate social programmes. The insights taken from business intelligence can help any organisation to understand the effective way which can help the community and its surrounding areas. 
[bookmark: _Toc103179900]Critical assessment of the journal
The journal contains not only strengths but also weaknesses which have balanced each other out. As far as the strengths are concerned, the journal has provided information regarding three impacts of business intelligence which are related to economic, social and environmental performance. However, the trends within business intelligence have not been fully explored in this article. For instance, the journal only mentions a big data extractions tool which is used to gather information in regards to the market, businesses, stakeholders of an organisation etc. But the journal does not provide information regarding Data literacy which provides the ability to work, analyse and communicate the data to the wider audience or the employees (Marjamäki, 2017). Data literacy is a skill that empowers the workers within the organisation to build their knowledge, make decisions and communicate those decisions to others. The article also did not provide sufficient information regarding master data management and data quality which is an important trend in business intelligence (BI). It is important for any organisation to create products or services which will be able to maximise revenue and lure the customers towards it (Hartl et al., 2016). For this purpose the right information is needed and employees are unable to get the right and appropriate data, it can compromise the quality of any product or service. Therefore, any organisation must be able to trust that the collected data is correct so that proper decisions regarding the business can be made. Thus, the goal of master data management within business intelligence is to collect and share appropriate data about the customers, suppliers etc across multiple systems (Khan et al., 2020). 
Another major strength of this article is that it is compact and has provided relevant information which is important to complete the task. But apart from mentioning the business sustainability, the journal has not mentioned any other benefits that are important for any specific organisations. For instance, BI is able to increase the organisational efficiency since managers of any company get a holistic view about the business operations within their respective company. It can provide areas for opportunities and also help to analyse the factors which satisfy the customers. Furthermore, it gives a company time to go through the data so that new innovative programmes or products can be made (Balachandran and Prasad, 2017). This information is missing from the article which needed to be incorporated. However, the explanation of the strategic impact of utilising BI within the journal has helped the readers understand that accurate data and faster reporting capability helps a company to increase their performance. The stakeholder interactions such as the conversations between the employees and customers get improved and businesses are able to mitigate the areas that customers do not prefer. This evidently increases customer experience which again develops the organisational performance. 
[bookmark: _Toc103179901]Conclusion
The overall journal article has highlighted the impact of business intelligence utilisation in regards to social, environmental and economic performance but these impacts are only based on the Malaysian public listed companies. It does not provide information about other organisations which has created a gap in the article and also limits the information. Apart from this, the article only views big data tools and not the other Business Intelligence trends which also create a gap in the journal article.
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