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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The site is fast to load both on desktop and mobile devices. Without spending too much time waiting, pages open without any issues, which makes a good first impression. The layout is straightforward and not loaded with cumbersome elements hence performance is maintained. I think that the speed of loading is satisfactory to most users and it keeps them entertained since slow sites normally make frustrated and abandon them at an early stage.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: 

Yes, the site has a few sub-pages including about services and contact pages. The main navigation menu has well-structured pages and is easy to navigate by the user. The information that customers need is easily located, and they are not confused. I think the design is straightforward and easy to navigate through since new visitors can find their way through site without any complications and see what the service can provide.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No, the customers are not able make a direct booking via the site. The site primarily gives information on yoga reading services, as opposed to providing the online booking system. This can diminish the ease of use by those who might like to do quick and easy bookings. I think that an online booking option would enhance the usability, help costumers save time and make the overall experience more practical and efficient to the users.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: An online booking system that enables users to easily utilize services without taking extra measures would be one of the improvements. Moreover, the use of clearer buttons and improved use of navigations would assist users to locate vital information in a quicker manner. This would be improved by slightly improving mobile design and including quick links to improve the experience. I believe that the mentioned changes would make the site easier to use, less confusing, and promote longer and more frequent visits to the site. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is serene and aesthetically pleasing, with a basic design and gentle colours that portray a sense of tranquillity and calmness. On mobile devices, there is smaller layout with a menu icon whereas on a computer the links to the navigation are presents at the top. The layout is the same throughout the devices. To me the site is much more comfortable to navigate on a bigger screen, however it does not appear unattractive on either.




	Question 2b - How does the website use imagery, video and colour? 


	Answer: High-quality images on about yoga establish a peaceful and tranquil atmosphere within the users. The colours are natural and gentle, which assists in relaxation and concentration. Video usage is not extensive, yet the pictures are useful to demonstrate the service aim. I think that the visuals correspond to the theme and contribute to the establishment of a good contact with the concept of mindfulness and wellbeing. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The site fails to clearly display a live chat option, which can diminish rapid interaction with users. A chat-tool l would be useful as it would enable the customers to enquire and receive immediate responses which might be slower. I think that the customer support could be enhanced by including live chat so that the site could be more interactive and responsive. 



	Question 2d – How effective are the social media links on the website?


	Answer: Social media connections are effective as they connect the user to other content and updates not on the site. They contribute to creating trust and enable customers to remain involved with the brand. The users are able follow the pages, update and interact easily. Their efficiency however does rely on the activity of the accounts. I think frequent updates would make such links more useful and would make users revisit them. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	[bookmark: _Int_J2nTmbjm]Answer: The service are described by a clear and simple text and well-organized parts, and the user can easily comprehend, what is provided. The site concentrates on individualised yoga reading, and this makes the service to be unique. The user is led step by step with the help of headings and descriptions. I believe the description is proper, yet more detailed examples might assist new users to comprehend the service even further.


	Question 3b - How are customer reviews made available? Are these up to date? 



	Answer: The reviews on customers are not very visible on the site, and this can lower confidence of new visitors. In the case of reviews, they are few and updated explicitly. This may complicate the consideration of the quality of the service by users. I believe that i could be enhanced by inserting more recent and conspicuous testimonials to increase the credibility and make the customers feel safer using the service.  


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through its calm design, clear layout, and professional language used throughout the website. It is centred on the personal wellbeing and on the unique experience, which create value. I think that the service is not like other yoga sites. I would suggest it to other people, although i would include some additional evidence like testimonials of the customers or credentials to make it look more credible and reliable.  


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Pricing is not clearly seen on the site and therefore, it might confuse potential customer. May be the one method to persuade the users to have face-to-face contact prior to negotiating prices. Insufficient transparency can diminish the trust, since most users would rather view price prior to making a choice, having clear pricing will enhance their ability to compare prices, and the service will also seem more professional, credible, and more welcoming to broader audience. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga reading

	
	2. Online yoga 

	
	3. Spiritual guidence

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The site does not always be ranked among the ten results when i search such keywords. Performance of the SEO is not high. It has been found out that many users do not go beyond the first page of results (Daoud et al.,2024). Good digital visibility is a key to business success in the Uk (Nystrom,2022). The better SEO would be, the higher the rank of the website (Al-haraizah et al., 2025).


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I believe that websites continue to play a great role in business in the Uk. They also make a business appear professional and credible which is significant to customers. Although social media is popular; websites present complete and elaborate information at a single point. The studies indicate that effective websites and SEO boost the traffic and interaction (Al-haraizah et al., 2025). I believe that websites continue to be the key to business success (Sechele et al., 2024).


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I think that a better SEO and more understandable content would be one of the changes. The site can be ranked higher in search results, should it enhance its keywords and refresh content frequently. It has been found that SEO can be quite powerful in driving traffic and customer interaction (Sechele et al., 2024). This would enable the site to reach a larger number of users, enhance visibility and overall performance to be higher in a competition online market.
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