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Reflection

This reflection was meant to be written about the European Academic Tour Adventure 2020, but unfortunately our destination, Paris and Switzerland, was changed due to a coronavirus pandemic. Instead the UWTSD made a decision for our group to discover the beauty of the United Kingdom. We started from South Wales and continue our way up to North Wales, Liverpool, Manchester and Cholmondeley castle. However, after all the work we put into the study about the trip to Europe and all the excitement we had for the trip it was a bit disappointing that we did not end up going there. Although as a result of the change we discovered very interesting places for family tourism, with a lot of culture and historical heritage inside

 the country. This gave our group an amazing opportunity to research into our given niche of tourism: Family recreation, culture and heritage, what was shown in the travel review. In which I was guided by a famous quote of Ian Yeoman that “study of families in tourism now and into the future has stated, we must believe in the future of tourism”
The given task of the social media campaign was interesting and in some way teaching. It gave practical skills on how to use social media to promote the tourist destinations. The usage of at least 3 relevant social media platforms: Facebook, Instagram and LinkedIn, provided more social coverage between the young and older generation. 
On the other hand, there are also some negative aspects of the campaign. My social media posts had a lack of professional touch in general.  For example, they provide limited or not 'spot on' information about a tourist destination. Some grammar or structural errors were present in the text, as well as lack of hashtags that provide bullet points to given destination and situation. Also, photos used were of poor quality at times and may not highlight the attraction appropriately. In some cases, video would be a more relevant visual description I.e. Zip world. As a result, they did not attract enough attention from social media users and over all promotion of the trip was not happening.
Some of the social media posts are not targeting family tourism enough and are too general in nature. Also, culture and heritage aspects of the attractions were not highlighted fully. In summary, these posts may appear too emotional or personal rather than professional. 
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