University of Wales Trinity Saint David



Contextual Studies M5X01599

Helvetica had a favourable effect upon the advertising and brand design industry?


[bookmark: _GoBack]

BA Honors Advertising and Brand design

Eleanor Bond 

P151799

2196 words

John Hill & Paul Duerinckx

Helvetica had a favourable effect upon the advertising and brand design industry?


In this essay I will be discussing whether the typeface Helvetica has had a positive or negative affect on the advertising and design industry, making relation to Max Meidinger the creator of Helvetica, I will also be discussing how the font has been manipulated and changed throughout the years from the 1960s and 1970s I will also make relation to whether it is over used and whether the advertising industry should still be using this typeface.
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Helvetica / Neue Haas Grotesk specimen brochure cover

One of the most common typefaces in the world of advertising and design is “Helvetica” it is a simple sans serif font, easy to read, and can be put in almost any form of design, it was seen as a neutral font and a big step from the 19th century, this is why people were so excited about this new trendy font. Max Miedinger was a Swiss typeface designer. He was famous for creating the Neue Haas Grotesk typeface in 1957 which was renamed Helvetica in 1960. According to William Matthews (2017) Helvetica was Marketed as a symbol of cutting-edge Swiss technology, and went global at once.

The history of Helvetica is a long exciting road, there are now two versions of the Helvetica font. The first Helvetica font is the original design by Max Miedinger, and released by Linotype in 1957. Then second was in 1983, Linotype’s daughter company, released the Neue Helvetica font, which was basically a re-design of the original Helvetica font. Futhermore, Linotype released the Neue Helvetica Pro design in 2004, which is available on many computer softwares. The amount of different Helvetica versions is endless, with over 100 different styles including popular styles such as “Helvetica bold” and “Helvetica narrow”

According to Steve Rose (4th March 2014) Today the Helvetica font is ubiquitous, used to spell out major brand identities such as American airlines, staples, jeep, nestle, Toyota, BMW, Panosonic, Microsoft, British gas, Evian, skype, Harly Davidson, the Notrth face, American apparel, burger king, nasa, apple, yahoo and many many more. Advertising industries turn to this typeface because it is assumed to be a “neutral” design that is compatible with any kind of content and will not distract you from it. it is the default face because it is such a reliable, workhorse of a typeface. Together with Times New Roman, Helvetica was the most specified face of the ’60s, ’70s and ’80s.

When writing about Helvetica Lars Muller expresses that:
“And I think I’m right calling Helvetica the perfume of the city. It is just something we don’t notice usually but we would miss very much if it wouldn’t be there”

Helvetica is a very loved and a well used typeface by many big brands since the 1960s and 1970s, it is easily recognizable and easy to read. It isn’t too fancy and doesn’t attract a certain demographic, it is a neutral font that can be used in just about any form of design. According to The creative director of Depot WPF, Aleksandr Zagorskii ((July 28, 2015) ) Helvetica is a flawless, well-balanced font type. It holds a perfect balance of white (the space inside and outside the lettering) and black, which is why any combination of words in this font appear beautiful and polished. By default, Helvetica dominates all other fonts. It’s perfect for logos with global corporations as their objective is to be liked by all. I agree with Aleksandr Zagorskii here where he says that many global corporations objective Is to be liked by everyone, therefore by using a neutral un offensive font appeals to everyone, this could benefit a business massively. This is exactly why their brand must appear ‘friendly’, without any bold characteristics, neutral, effective and accurate.

More importantly Helvetica is respected by all, which is due to the fact that in the time period of the 1960s and 1970s Helvetica was considered modern and fresh compared to all of the “script” fonts that were heavily used during this time period, Helvetica created a whole different design for people to use, it was seen as “trendy” for many popular big brands to use. 

Another argument that Helvetica had a favourable effect upon the advertising and brand design industry is due to how recognizable it is in todays society, again according to aleksandre during this period of post-modernism, the brands from popular trade marks morphed into well loved-brands as we know them today. The logos created half a decade ago are now living tributes to our favourite brand, This is a very good point, many of the brands we know and love today use the same font as they did in the 1960s and 1970s, this is due to the fact that if a company changes its logo it is seen as a serious decision, usually when they have updated their brand or changed it’s values. For a company to change its logo can be hard on the consumers because it is so recognizable.


According to Neville Brody in the YouTube video “a documentary about Helvetica” by Gary Hustwit, you see him explaining that if you see Helvetica as the typeface of a clothing brand it is going to be clean, wanting it to fit in and not stand out. Neville Brody also states that Helvetica is a type of membership, a badge, saying that were part of modern society, sharing the same ideals, its well rounded, it is not going to be damaging or dangerous. This is a good point by typographer Neville Brody because as consumers we want to trust a brand and feel comfortable purchasing from them, if we know that it doesn’t stand out, and is well rounded we see it as friendly and trusting. I also think it can have a physiological affect on us without us even realizing, as humans we can find change hard, and seeing familiar characteristics in each brand can be a great comfort.


Futhermore to elaborate on the previous statements Many brands also believe believe that Helvetica is a sophisticated and fashionable design choice instead of being neutral, they believe that Helvetica will make them stand out in the crowd.

According to Sandra Iakovleva “The whole point of branding is to create a trade mark that will distinguish a company from it’s competitors.” This point is interesting because there are so many big multi national brands that all use Helvetica as their logos typeface, and there are so many brands that do stand out from each other even though they do have the same typeface, many brands find it hard to be adventurous with a typeface even though they do need to separate themselves from their competitors, this is because they don’t want the typeface to have too much content and don’t want to take anything away from the brand itself. That is why as humans we are more attracted to simplicity and neutral things as they are easier to read and nicer to look at than difficult and over crowded typefaces. Designers feel that it is important to break the mold of tradition and that is what design and art is all about.


Many designers believe that Helvetica had an unfavourable effect upon the advertising and brand design industry because many people believe that Helvetica is “boring” and seen as a “safe” option in the 21st century, as type has moved on many designers see people stuck in the past if they use Helvetica. In the 21st century Helvetica is avoided by many new designers as it Is seen as being over used, as it is the default typeface on a lot of the deskstop publishing software packages. Helvetica is often seen as the “safe choice” and therefore can come across as lazy and as if a designer hasn’t put a lot of effort or thought into their design. The main argument of using Helvetica is that it's "neutral." 


According to Armin Vit (June 18, 201) “There is nothing neutral about Helvetica. Choosing Helvetica has as much meaning and carries as many connotations as choosing any other typeface. It has as many visual quirks as any other typeface it was meant to shun for needless decoration. Helvetica is the fixed-gear bike of typefaces: it's as basic as it gets, but the statement it makes is as complex as anything else. Helvetica is old. Helvetica is clunky. No business, service, or product deserves Helvetica in the twenty-first century” Many other advertisers and designers follow this opinion, they believe that nothing can get more basic than Helvetica, they believe it is old and has become out of fashion, they believe that is has no place in the 21st century.


Another essential point as to why Helvetica has had a negative effect on the design industry is because it isn’t seen as art anymore, it is only seen as an ordinary body content instead of a piece of design work. According to WDD staff (feb 28th, 2011) Helvetica has become so overused that it has lost its distinction. When you want to grab attention or emphasize a bit of content, Helvetica is no longer your answer. That said, the font is still ideal for ordinary body content. Overall I agree with this statement because as a designer you would want to choose something expressive with meaning, whereas Helvetica has become so overused it has lost its meaning, I also think as designers it is a duty to keep moving forward and come up with new ideas otherwise there would be no art.


In addition to this according to John Boardley (2015) Helvetica used outside of its intended gamut is a typographic malapropism. The problem is not always Helvetica but that Helvetica is all too often the default, the fall back, the “I really can’t be asked” choice. I agree with this statement because sometimes it isn’t always about the typeface itself, Helvetica was once seen as Fresh and new, but because it is the default typeface on many computer softwares it is always there and therefore it is unevitable that it was going to be overused. This doesn’t mean that Helvetica is a bad typeface but if means that it is often used out of context and just as basic body content, no one looks at the actual design of it anymore it just blends in with the crowd instead of being seen in an artistic point of view.


Another argument that Helvetica has had a favourable effect upon the advertising and brand design industry is that Helvetica is so universal and recognizable, the fact that people can use this font in any type of branding and advertising is a huge benefit at the fact that is speaks to all of humanity in its simplest form. Just because something is seen as “old” and “out of fashion” doesn’t mean it can be disrespected, no one can say that Helvetica didn’t change the way designers think and work. The big step that max made from the traditional script type that was used during that time to this new “trendy” sophisticated type was a big well respected step in the design industry at that time and for many years to come, many designers often fall into the routine of copying each other and not breaking out of the repetitive cycle. I also think because Helvetica is so recognizable it is easy for people to read and understand, most high end brands use Helvetica because it attracts peoples attention, it isn’t messy and disorganized, it is sleek polished and easy on the eye. This attracts consumers as they would be more interested in the brand.

On the other hand I disagree that Helvetica has had a positive affect on the design industry because as designers it is important that we break the mold of tradition, and constantly come up with new exciting ideas, if everyone always fell back on tradition and used the same ideas then there would be no art. design is all about creativity and thinking outside of the box especially in typography, typography is all about being expressing through type, it is hard for designers to do this with Helvetica as it is seen as emotionless and has lost all meaning. When designers use Helvetica It is now seen as lazy and un innovative because it is the default text to most softwares, by using Helvetica it can be seen as doing no work at all.

Overall I feel that Helvetica is under appreciated and has had a very favourable effect upon the design industry, as designers we need to constantly come up with new ideas and be as creative as possible, if it wasn’t for typefaces like Helvetica, other typefaces wouldn’t have been able to be formed, throughout the years it has opened a gate for typographers to break the mold of tradition, if Helvetica wasn’t a great typeface multinational brands wouldn’t use it, it is easy to read, fresh looking and un offensive.  In addition to this from a typographers point of view it wouldn’t be suitable for many expressive forms of art work as this needs to be as creative as possible and as typefaces go Helvetica can be quite emotionless.
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