	Primary Research
	research that generates new information or ‘data’  

	Primary (empirical) data
	Data newly-generated by research (directly observed/measured/recorded)

	Secondary Research
	Data generated in the past/by someone else

	Quantitative data
	Numbers, measurements etc

	Qualitative Data
	Non-numerical data in a variety of forms e.g. text, video, pictures

	Methodology
	The Framework indicating the types of research. The two main types are qualitative and quantitative 

	Method
	The actual steps taken, and tools used, to conduct research

	Deductive
	An approach that tends to look for cause and effect; testing theory

	Inductive
	An approach that tends to look for meaning, experience; developing theory

	Research Design
	The research design incorporates methodology and methods and gives the overall plan of the research

	Ontology
	What we consider to be ‘real’/important

	Epistemology
	What we consider to be ‘worthy’ knowledge and how to obtain it

	
Ontological Positions:

Objectivism:


Subjectivism:
	



Reality is objective, and independent of other external / social factors.


Reality is subjective, and cannot be considered independently of experience, viewpoints, social factors.



	
Epistemological Positions:

Positivism:


Interpretivism:
	




There is a positive, objective reality that can be observed and measured using the senses following a scientific approach.

People and their institutions are fundamentally different from the natural sciences, and they need to be understood and interpreted. 



	Research Paradigm
	A viewpoint, or way of approaching research. A combination of ontology, epistemology and methodology. A Researchers paradigm influences the research methods selected.



