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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly on both desktop and mobile devices, with very little delay when opening pages. Images and content appear smoothly, and there are no noticeable errors or broken links. This makes it easy for users to move through the site without frustration. Fast loading speed is important because it improves overall user experience and keeps users engaged, especially when they are trying to find information quickly.




	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website loads quickly on both desktop and mobile devices, with very little delay when opening pages. Images and content appear smoothly, and there are no noticeable errors or broken links. This makes it easy for users to move through the site without frustration. Fast loading speed is important because it improves overall user experience and keeps users engaged, especially when they are trying to find information quickly


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Through a “Buy Now” feature, customers can have the choice to book a lesson online and make reservations through the website without having to contact the studio. The function saves time and simplifies the reservation procedure. Overall, this improves usability, efficiency for both new and exciting clients.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Usability could be improved by further refining the navigation structure and introducing clearer booking options supported by effective call-to-action buttons. The inclusion of a search function would enable users to find specific classes more effectively. Enhancing mobile optimisation would improve accessibility and ensure a smoother experience for users accessing the website on smaller screen.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a simple and peaceful look that matches the yoga brand. Gentle colours and nice pictures make it feel calm. When you look at it on a phone, it still looks good, but some parts are a little tighter than other devices even with the slight changes, the website still looks nice no matter what device you use.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website utilises photos of the studio and classes to creat an inviting atmosphere with calming neutral tones that align well with the wellness theme. Including videos could further enhance users' engagement by providing a more lively and immersive experience and allowing visitors to better visualise the environment and services offered.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Currently the website does not include a live chat feature, relying solely on email and phone contact options. Incorporating a real time chat system could significantly improve customer support by providing immediate assistance, reducing wait times, and addressing inquiries more efficiently.


	Question 2d – How effective are the social media links on the website?


	Answer: The website uses images and colour effectively to create a calm and peaceful atmosphere. The visuals reflect yoga sessions and help users understand what the service offers. Neutral colours are used to keep the design simple and consistent with the brand. Any video or visual content adds to the experience by showing what classes are like. This helps make the website more engaging and easier for users to connect with the service. Kuo, Chang and Lai (2021:1321) observed that “colour is a major factor in the success of online marketing. It is a bridge between online products and consumers”.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website clearly presents its services through organised sections such as classes, schedules and booking information. Each section provides enough detail for users to understand what is available and how to access it. The structure makes it easy to find important information quickly. Clear presentation of services helps users make informed decisions and improves their overall experience when using the website.




	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not clearly visible on the main pages of the website. This could make it harder for new users to trust the service, as reviews often influence decisions. While there may be feedback available elsewhere, it is not easy to find. Adding visible and up-to-date reviews would help build trust and improve the credibility of the business, encouraging more customers to engage with the service




	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website presents the service as high quality by highlighting experienced instructors and offering a variety of classes. It shows options for different skill levels, from beginners to advanced users, making it accessible to a wider audience. The information provided is clear and well-structured, which helps create a professional image. This makes the service appear reliable and trustworthy to potential customers.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The quality of the service is shown through clear and transparent pricing. The website provides different options such as memberships and single classes, with details explaining what each includes. This allows customers to compare choices and understand the value of what they are paying for. Clear pricing helps build trust and makes it easier for users to decide which option best suits their needs.




	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga near me

	
	2. Shadwell yoga classes

	
	3. Advanced yoga classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the website appears within the top search results when using relevant keywords. This is likely because the website uses strong keywords and good SEO, making it easier for customers to find it online.





	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still very important for modern UK businesses. They act as a central place where customers can find key information such as services, prices, contact details and opening times. Unlike social media, a website gives businesses full control over how information is presented, which can make it more reliable and professional. Customers also expect to be able to book services or make enquiries online at any time, so having a website increases convenience and accessibility. In addition, websites help businesses appear in search engine results, making it easier for new customers to find them. Overall, websites continue to play a major role in building trust, improving visibility and supporting business growth in a competitive digital market.




	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One key recommendation would be to include more visible and up-to-date customer reviews on the website. Garett  et al., (2016) stated that poorly designed websites may frustrate users and result in a high “bounce rate”, or people visiting the entrance page without exploring other pages within the site. At the moment, reviews are not clearly shown, which could make it harder for new customers to trust the service. Reviews are important because they provide real feedback from previous users and help influence decision-making. By adding testimonials to the homepage or key sections, the business can build credibility and make the service appear more reliable. This is especially important for new customers who may be unsure about booking. Including recent and regularly updated reviews would also show that the business is active and trusted. Overall, this improvement could increase customer confidence, engagement and bookings
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