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[bookmark: _GoBack] 3.1 Introduction

The continuing need for empirical data in relation to how the public perceives the police response to domestic abuse during the pandemic was highlighted within the Literature Review. This chapter will outline the various steps needed to address the objectives of this research. The three objectives of this dissertation are as follows: 
1: Critically evaluate current literature in relation to the impact of covid –19 upon domestic abuse incidents in the United Kingdom.
2: Evaluate the public perception of the police response to domestic abuse incidents in the South Wales area during the pandemic. 
3: Formulate recommendations in relation to the police response to domestic abuse incidents in the South Wales area.
The research strategy that will be undertaken to address objective 3 will be explored within this chapter. The process for analysis of the data collected within the research strategy will also be discussed. The merits and limitations of the research methods will be examined. The limitations of this research will be highlighted and the contingencies for overcoming these limitations will be analysed. The six stages of the ‘research onion’ (Saunders, 2007) will be used structure the discussion as each stage of the research process is examined. The research processes have been compared by Saunder et al. (2019) to the multiple layers that make up an onion. The researcher must consider several different issues before reaching the central stage of the research process which is the data collection. The stages that will be discussed are research philosophy, theory development, methodological choice, strategy, time horizon and finally data collection and analysis. 

3.2 Research Philosophy and Methodological Choice

Research is the systematic process conducted with a specific focus placed upon obtaining knowledge (Saunders, et al, 2019). Research philosophy is the system of assumptions made about the development of knowledge. These assumptions will shape the way in which research is undertaken and the methodological methods used (Saunders, et al, 2018, 124). 
Research methods fall into three categories, quantitative, qualitative, and mixed methods (Bakhit Al Zafeiti and Mohamad, 2015, p 4). Quantitative research is associated with numbers and measurements, in contrast qualitative research is linked to in depth of behaviour analysis (Biggam, 2021, p 142). Mixed methods research takes place when elements of both qualitative and quantitative research are combined. This method allows the researcher to integrate the benefits of both methods to collect and analyse data. Rather than obtaining a one-dimensional view of the results based on the standalone qualitative and quantitative research, a more complete understanding of the research objective can be achieved (George, 2021). This is supported by Bakhil Al Zafeiti and Mohamad (2015, p 4) who associate the use of a mixed methods approach with a more comprehensive understanding of a subject, as the weaknesses of each approach used are cancelled out by their combined use. This study will use a mixed methods approach, combining both quantitative and qualitative questions within a questionnaire, which will be distributed to the public. Most of the questions will be quantitative, the aim being to gather straightforward information. 

3.3 Research Strategy

[bookmark: _Int_Huto1CyG]A research strategy outlines the way in which a particular field is explored, through various methods of collecting, processing and then using data (Tajvidi and Karami, 2015, p 45). Van de Viver and He (2019) state that research methods is a generic term, used to describe all the processes used within research design and data analysis. It is therefore important that a research strategy is in place, as it provides structure and focus to a study. 
 The fourth layer of Saunders et al. (2019) research onion is the research strategy. When focusing upon this stage of the research process, the aim of this study is to obtain data from the public detailing their perceptions of the police response to domestic violence during the pandemic, therefore the survey strategy will be undertaken to complete this objective. 
Denscombe (2014, p 231) states that consideration should be given to the use of the appropriate research method, which should suit the desired result. Therefore, the use of a questionnaire for this research is appropriate because there is a need for standardised information from respondents completing identical questions. Questionnaires are an ideal tool for gathering information directly from individuals about focus points of the research. 

3.4 Time horizon

When considering the appropriate time horizon for a research study, the researcher will need to decide whether they will focus upon one specific event or will a series of events be examined. Cross-sectional studies relate to the research focused upon one event at one time, in contrast Longitudinal studies involve data collection over a period (Saunders, et al, 2019, 212).
 A cross-sectional study will be undertaken for this research, it is appropriate because the aim is to gather information about public perception of the police response to domestic abuse incidents in the South Wales area during the pandemic. Therefore, a specific “snapshot” of time is being examined. One of the key benefits of using this process, is that data is not being collected multiple times, there are no long-term considerations to be made. This leads to fewer variables and mistakes being made (Gaille, 2018). This in turn will have a positive impact upon the validity of this research. 

3.5 Data Collection 

Research questionnaires are a popular tool used for data collection and have many merits; respondents are invited to complete a series of questions. This process can be completed without any direct interaction between the researcher and respondent and can be distributed using a variety of platforms including social media or email. Depending on the type of data desired, the questions themselves can be either open or closed (Rowley, 2014, p 308). The are several modes of questionnaire, these include both self and researcher completed. They can be facilitated using a variety of methods including postal, face-to-face and internet questionnaires. When considering the choice of questionnaire mode, consideration was given to the need to reach many individuals in to assist with achieving a larger sample size (Saunders, et al, 2019, p 506).
 The use of online questionnaires as a research method has increased, researchers are attracted to the advantages of the method such as the ability to reach a wide audience, there are no administrative costs when using a free platform and are user friendly (Andrade, 2020, p 575). In 2021, 24.8 million households in England and Wales had internet access (Office for National Statistics, 2021). This statistic further supports the use of a questionnaire online because of the methods ability to reach such a wide audience. 
Questionnaires can offer anonymity and confidentiality; this option can often lead to a higher return rate. Respondents are reassured that they cannot be identified, in turn answers more likely to be truthful. This ability to anonymise questionnaires is an important ethical consideration (Bartram, 2019, p 2). This study will utilise an anonymous questionnaire which, will include both open and closed questions, with the aim of obtaining both qualitive and qualitative data. Carefully constructed questions form the foundations for the success of this research, when designed correctly they encourage the respondent to reflect and share (Alvesson and Sandberg, 2013, p 2). Smith, et al. (2015, p 3) describes a closed questions as one that only allows a defined set of answers, an example of this would be “Are you female?” with the respondent given the options of yes or no or prefer not to say. In contrast an open question allows the respondent to answer freely. Closed questions can assist with improving validity of the research, as there should be a consistency with responses provided, although this is not a guarantee of validity (Smith, et al. 2015, p 4). Well-constructed questions can help avoid misinterpretation and ambiguity. Questions should be kept short, using clear and concise language, which is devoid of technical terms, which can assist the reader. The researcher should avoid the use of emotive words, which from an ethical standpoint is important to protect the respondents who may be impacted by the line of questioning (Dawson, 2009, p 91). 
Consideration has been given to the use of face-to-face interviews as an alternative approach method for the collection of quantitative data for this research study. The benefit of the interview process is that the respondents who do not need to be literate, however, because this method is labour intensive the decision has been made not to undertake this approach (Smith, et al. 2015, p 1). The face-to-face questionnaire mode was also considered, as researcher-completed questionnaires will normally have a better completion rate in contrast to self-completion questionnaires (Saunders, et al, 2019, p 509). However, due to time constraints and access to respondents this mode was not appropriate for this study.
Researchers should consider the length of a questionnaire during their research planning. Long questionnaires can result in a lower data quality being obtained, with a greater number of dropout rates and “don’t know” answers (Deutskens et al. 2004). A study conducted by Revilla and Ochoa (2017, p 563) focused on the ideal length of web surveys and the respondents felt that the ideal length should be 10 minutes and the maximum length 20 minutes.

3.6 Data Analysis

The research objective of evaluating the public perception of the police response to domestic abuse incidents in the South Wales area during the pandemic, will be addressed using an online questionnaire. A thematic analysis approach will be adopted to analyse the empirical data gathered by this research method. Thematic analysis is frequently used within qualitative research. The method is simplistic, yet the process allows the research to identify clear and concise themes within the data (Shaheen, et al, 2019, p 197). The positive attributes of the method have been further praised by Holloway and Todres (2003) who felt that the method should act as a starting point for every qualitive researcher when selecting analytic techniques, the basic skills that can be developed through the process can act as a foundation for all other forms of qualitative research. 
Thematic anaylsis is flexible in its nature, it can be applied to various sample sizes, research questions and research methodology. It is this characteristic that makes the method stand out against other analytical methods which are less flexible in the range of applications (Clarke and Braun, 2017, p 297). 
There are six steps to carrying out thematic anaylsis as developed by Clarke and Braun (2006, p 86). The first step is the process of familiarisation, whereby the research will take the time to review the data collected, this process can be assisted by taking notes. The second step is coding, the researcher once familiar with the data, will highlight certain parts of the data and then label them. The labels describe the content of that section. The need for coding is highlighted by Braun and Clarke (2006, p 88), coding will highlight common meanings that appear frequently within the data. Once this has been completed step three, is concerned with the generation of themes that run through the data. Several codes can be grouped together to form a theme. 
During the fourth step, the researchers will review themes. This step involves revisiting the data and comparing the themes against it, ensuring that the themes are present within the data. Moving on to step five, once a final list of themes has been created, the researcher will name and define each theme. This process allows the researcher time to understand how each theme, provides a better understanding of the data. The analysis of the data is recorded within step six. Step six is structured with an introduction which outlines the research aims, the methodology used is set out, followed by the results and a conclusion (Caulfield, 2022). 

3.7 Limitations

The limitations of questionnaires as data gathering tools, should also be considered. Most questionnaires are completed in a written format; therefore, some individuals may not be able to complete them, with literacy becoming a barrier. The result is that certain areas of society may be excluded from the study (Bartram, 2019, p 2). This point is supported by Andrade (2020, p 575) who highlights illiteracy as a barrier alongside access to the internet when distributed online. The result would be that any data gathered would not be fully representative of the population which would undermine the results provided. When considering the capabilities of respondents and barriers such as reading ability or language, researchers should provide instructions to the respondent to assist them with completing the questionnaire. It may not always be obvious to the reader how they need to answer, this could lead to questions being missed and will have a negative impact on the data gathered. Therefore, where there are distinctive styles of questions used, instructions should be provided for each style. This will help settle the respondent and they will have a clear understanding of what is expected of them (Denscombe, 2014, p 237). 
Sampling bias is also raised as a concern by Andrade (2020) who argues that questionnaires are more likely to be completed by individuals who are sufficiently interested in the subject matter. 
The ability to create anonymous questionnaires although highlighted as a potential benefit, can also become a limitation. When coupled with a disinterested individual and the distance afforded by online use respondents may opt out of the process. This issue is further compounded by the volume of questionnaires individuals complete which can lead to “questionnaire fatigue” (Bartram, 2019, p 2). Questionnaire fatigue, can be the result of people having multiple requests to complete questionnaires, also referred to as “survey request fatigue,” Gould (2021) suggests that communicating the value of the questionnaire to the respondent, can help mitigate the effects of survey fatigue. The questionnaire used within this research will include a detailed explanation as to why the research is being undertaken and how the data gathered will be used, this may help to mitigate the impact of “survey fatigue” and encourage participation. Providing background information is a vital element of a successful research questionnaire, and should include the purpose of the research, reassurance that confidentiality will be adhered to and confirming that responses are voluntary (Denscombe, 2014, p 237). 
The six stages ‘research onion’ (Saunders, 2007) has been used to outline how this research will be conducted. The merits of using a questionnaire as an information gathering tool has been explored, and its limitations discussed alongside contingencies for mitigating these limitations and therefore improving the validity of this research. 
The empirical research undertaken within this study, will provide data that will address a knowledge gap in relation to the public perceptive of the police response to domestic incidents during the pandemic. Once analysed this data will be used to formulate recommendations for improvements in the way domestic incidents are addressed by the police service and help prepare the service for future events such as the pandemic which can have a dramatic impact on domestic incidents within the community. 
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