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Manifesto 

The fashion industry has been strict in its rigid fashion stereotypes and norms, especially when it comes to men’s fashion. Men would never be seen wearing anything other than masculine presenting clothing. However, the fashion industry is being challenged to brake traditional gender norms and embrace the fluidity of fashion. Fashion is for everyone, regardless of gender and is merely something we use as a form of self-expression that we the people can wear. 

The rise of fast fashion, characterised by cheaply produced clothing with a short lifespan that accompanies seasonal trends, has raised concerns about its environmental impact, including excessive waste, pollution, and its exploitation of workers. With the truth being exposed through journalism, documentaries and other sources it’s hard to ignore. And with the help of social media, we can all see the impact fast fashion is having. 

Fashion is about making a statement, embracing bold avant-garde designs that challenge and push boundaries. Fashion is an art form, a way to self-express. And sometimes practicality can take a back seat to the creativity. But in our everyday lives why should we have to sacrifice the practicality or our fashion style. Fashion practicality is about the balance between style and functionality, it’s about outfits that look amazing but also serve a purpose in our daily lives. From versatile wardrobe staples to innovative designs, practical fashion is about feeling comfortable, and confident that we can go about our day without limitations. 

The use of fur in fashion has long been a controversial topic, with animal rights activists arguing against the unethical treatment of animals for the sake of fashion. And although fashion companies have mainly stop with real furs they have moved on to bigger fish, particularly crocodiles. The use of crocodile's skins for boots, bags and belts hasn’t been what comes to mind for most when they think of animal cruelty. But with crocodile farms being made solely for the use of their skin it definitely leaves a nasty taste in the mouth and a new perspective on animal cruelty in fashion. People are now opting for cruelty free alternatives that stick to the promise of not harming animals. Although some people still want the fur or skin but not have it been cruelty sourced, they opt for finding ethically sourced fur and skins. Where the animals weren’t killed just for that purpose. 

The debate surrounding cultural appropriation in fashion involves the adoption or use of elements from one culture by members of another culture, often without proper understanding or respect. This can lead to accusations of cultural insensitivity or exploitation. As of recent it has been a hot topic, especially with celebrities. Use of black and Asian culture amount celebrities in media has sparked controversy on whether it’s cultural appropriation or appropriate. Fashion should be a celebration of diverse cultures appreciating one another but also showing respect and credit to where it came from, making a community that uplifts and respects all cultures. 

The fashion industry has been criticised for its reliance on cheap labor, often in developing countries, where workers face poor working conditions, low wages, and long hours. This has led to calls for fair trade and ethical fashion practices. But it is harder to make that happen than it seems, with most fast fashion coming from online stores with workshops in foreign countries who do not care for their workers. People have tried to boycott these online shops but with their fast shipping, cheap prices and endless possibilities it hasn’t worked yet. To stop the exploitation of workers people have now been look more closely on who they buy from, looking for fair trade and ethical practices. 

Thrifting for clothes is nothing new, but with the truth being exposed about fast fashion and the impact fashion and textiles waste is having on the environment people are taking the initiative to not buy new and instead buy used. Some people are no longer buying clothing with the trends of that season and are instead buying clothing they can wear year-round, dubbed capsule wardrobes. This not only gives way to personal style but helps prevent clothing being thrown into a landfill and impacting our environment. 




My creative processes and journeys will not be limited by my tools, but I want to be mindful in what I throw away and be conscious of where my waist goes, and how it gets disposed of. When it’s applicable and won’t limit my creative practices and journeys, I want to take steps in reducing my fashion waste and repurposing it into something new that could be useful. Through supporting sustainable and ethical fashion brands and companies this is achievable.
There’s a small town in Italy called Prato who recycled 15% of the worlds close by transforming the scraps into new clothing, particularly knitwear and wool. Supporting businesses like these can reduce my own waste and also help to re-purpose said waste into new things that I can use again. My university also does something similar where it takes the ends of fabric rolls that would otherwise be thrown into the bin and then later on end up in a land fill, and lets the students use the fabric to create their work. In the future I’d want to go to businesses with similar problems and implement the same method as my university.
And if I were to use materials that are not as common, such as crocodile skins, fur’s or hides in my work I would find an ethical source that was humane or second hand. I’d make steps into researching and choosing materials from ethically sourced places, making sure that they were a good quality, but still held with my values. Wherever I would acquire material from have my art produced from I’d want equality within the workplace, making sure that the workers are being paid for money for what they are producing and selling.
I want my art to have the option of both being functional and practical, but also the limitless of being impractical if I so want. It’s important to me that I can have my creative freedom to choose if I want it to have a function if I want it to be impractical. And whether my art is practical or impractical, I still want to be respectful of all genders and cultural groups and show appreciation through my work. I think representation and diversity are important as well as inclusivity in the fashion industry, and I want my work to show that I want my designs and work to inspire conversations, appreciation and understanding. I think it’s also important to seek knowledge and understanding of a cultural or diverse group as to not limit my own knowledge or be ignorant with what I’m making art about or inspired by. If I were to create garment designs, I’d want my workers to be fairly paid in conditions that won’t be harmful to the health, and I want my work to be of good quality and be diverse for the people. It’s important that I have the balance between self-expression and creating a positive impact both in my personal practice of art and in the community. Through the community I’d also like to raise awareness and create education about the impact of fashion and textile waste, and how to make conscious choices in reducing our impact individually.
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Christian Dior, 1998, Hypnotic Poison, Perfume Advertisement, Model Milla Jovovich. 

In this advertisement we are shown a model (Milla Jovovich) posing in a way that is suggestive, an alluring red background, red beaded jewellery adorned her neck and body, with the perfume bottle balanced precariously on her hand, pale in contrast to her black hair and garment.The image give’s a sense of dangerous seduction, the contrasting colours of red and black both often associated with feelings of passion, danger, seduction, mystery and enticement. The way the model is posed is not only suggestive but also calculated in such that it is considered attractive, conveying the allure and mystery. The phrase ‘Sex sell’s’ can be applied here, because it’s showing a message that is desirable and attainable through purchasing. 
The ‘alluring’ gaze on the viewer, almost intimate and personal in nature seems to draw attention inwards onto the face and subsequently the perfume bottle as it is placed so close showing the intent of advertisement. 
“As she looked into the camera, her eyes seemed to pierce through the lens, captivating the viewer's soul, enticing them to indulge in the product she was promoting."

The bold font and dark colour of Dior noticeably within the red background, states clearly who this advertisement is by as if a household brand. The perfume name displayed on the right of the image just above the perfume bottle is in a whiter yellow colour with angular font differentiating itself from the rest of the text in the image. Underneath that at the bottom of the image in yellow gold is the full name of the brand, trying to convey an expensive and luxurious status about the product being displayed. 
 "The bold font, embossed in gold, stood out against the vibrant red background, exuding an air of luxury and sophistication. It was a visual statement that captured the essence of a truly luxurious brand."
In Oscar Wilde’s “The Picture of Dorian Gray” black hints to the dark depths of Dorian’s soul, with red shown as the representation of passion and the destructiveness of his desires. This advertisement conveys similar messages through the same use of colour, hints of black conveying mystery, danger and enticement. While red overpowers with messages of passion and seduction, although not completely hiding the colour black and its message. 
Through these uses of colour, model, product placement and body language the brand advertising this perfume want the consumer to purchase in order to partake in the message and characteristics conveyed within the advertisement. Not only are they selling a perfume, but they are also trying to sell the narrative that wear it will become more alluring, seductive and mysterious like the model in the image. 
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Practice based 

Keyword – Petrichor
A distinctive, earthy, usually pleasant odour that is associated with rainfall especially when following a warm, dry period and that arises from a combination of volatile plant oils and geosmin released from the soil into the air and by ozone carried by downdrafts.
“The word comes from the Greek words 'petra', meaning stone, and 'ichor', which in Greek mythology refers to the golden fluid that flows in the veins of the immortals.”
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A - Context of the object (tulip): 
The tube has a rich history, particularly in the Netherlands, where has become a symbol of prosperity and beauty during the Dutch golden age today, two lips are widely cultivated and appreciated for their vibrant colours and elegant form in the contemporary context. Tulips are often associated with springtime and are popular in the gardens for arrangements and as gifts.

B - Readers (clients) need to know:
As a reader or client, it's important to know the significance of tulips as a cultural symbol and their historical context. Understanding the various types and colours of tulips can also be helpful in appreciating their beauty and selecting the right ones for specific occasions or design purposes.

C – Personal viewpoint:
Personally, I find tulips to be very charming and classic.  Their shape and wide range of colours bring a sense of joy and the freshness of new growth. I love how they symbolise the arrival of spring and the renewal of nature, often gifted to people as a sign of affection and deep love. 

D - Viewpoint from the Context of Work and Practice:
From a design perspective, tulips can be a fantastic addition to floral arrangements, garden landscapes, or even interior design. Their versatility allows for creative expression and the ability to evoke different moods or atmospheres. Understanding the historical and contemporary context of tulips can inform the design choices and help create meaningful and aesthetically pleasing compositions.
A-B 
The relationship between my personal self-opinion of tulip and petrichor and my design practice is that my admiration for the beauty and symbolism of tulips, as well as the subtle yet nostalgic scent of petrichor, can inspire me to incorporate those elements into my designs. By researching the history, cultural significance, and design potential of tulips and petrichor, I can gain a deeper understanding of how to effectively incorporate them into my creative work.
A-C
The relationship between my personal self-opinion of tulip and petrichor and my research about the context of tulip and petrichor is that my personal opinions and experiences with tulips and petrichor can shape the lens through which I approach my research. By exploring the context of tulips and petrichor, such as their origins, cultural significances, and scientific explanations, I can further enrich my personal knowledge to these subjects and deepen my understanding of their significance.
A-D
The relationship between my personal self-opinion of tulip and petrichor and my understanding of the needs of the reader / client is that by recognising the beauty and emotional impact of tulips and emotion invoked by petrichor, I can better empathise with the preferences and desires of the reader / client. This understanding allows me to create designs that resonate with them on a personal and emotional level, incorporating elements such as the visual appeal of tulips or the evocative scent or nostalgia response of petrichor.

D-A
The relationship between me understanding the needs of the Reader / Client and my personal self-opinion of tulip and petrichor is that by understanding what the Reader / Client desires or resonates with, I can tailor my personal opinions and research on tulips and petrichor to meet their needs. This understanding allows me to create designs or content that aligns with their preferences and effectively communicates the beauty and significance of tulips and nostalgia of petrichor.
D-B
The relationship between my understanding of the needs of the Reader / Client and my design practice is that by comprehending and understanding what the Reader / Client is looking for, I can incorporate their preferences and desires into my design process. Through research, I can gather insights on how to effectively use tulips and petrichor in my designs to evoke the desired emotional response and meet the needs and expectations of the Reader / Client.
D-C
The relationship between my understanding of the needs of the Reader / Client and my research about the context of tulip and petrichor is that by understanding what the Reader / Client is looking for, I can focus my research on the aspects of tulips and petrichor that are most relevant to them. This allows me to gather information that is specifically tailored to their needs, such as the cultural significance, historical context, or scientific explanations that will enhance their understanding and appreciation of tulips and petrichor.
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