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A comparison of the marketing methods of two multinational hotel brands.

In simple terms, marketing is building and managing a profitable relationship with customers. (https://www.cyberclick.net/marketing) The entire purpose of marketing is to give and take value from customers and consumers. In marketing they engage in promoting and selling services and/or products. When they do marketing, they are trying to create attention and attractiveness towards customer service. An example of this can be advertisement. In this essay, there will be a comparison of two major brands of their marketing essentials and strategies. Marriot hotels and resort and Premier Inn were the chosen businesses. 
Marriot Hotels and Resorts brand are based in approximately 665 locations and was founded in 1927 by J. Willard Marriott (Marriott, 2022). Their brand message is “business and leisure upper-upscale travellers.” (Sourced from Google) It aims for professional consumers, wanting to make a place good enough for businesses and any of the sort. The way they market and advertise their services is using the digital platform (Appel et al., 2020). They do their promotions and advertisement on social media, knowing that this is what most people of this generation are using. They have a website and do some advertisements on apps. They partnered with Snapchat to make ‘snapisodes.’ (Marriot, 2017). Marriott’s social media advertising is incredibly unique and different than most hotels and hospitality services. “Through these new lines of communication, they can help us understand them better and, in turn, we can treat them with personalized care,” (Arne Sorenson, 2018). While having this in mind, Marriott had created the app, M Live. In this app, social media experts watch and go through the brand on various channels. When a guest is staying at one of their hotels, a M Live staff member creates something that is specific to the guest, be it a drink by the pool or a small party for the guest. It all adheres to the guest’s personal likings. 
Premier Inn, originally based in Dunstable, England is a British limited-service hotel and is the largest hotel brand in the UK. They were founded in 1987 by Whitbread. It serves in: UK, UAE, Ireland, Isle of Man, Germany, Guernsey, Jersey, and Qatar as of 2020 (Premier inn, 2022). Premier Inn’s brand message is “A restful room to return to” (google) Aiming to be a nice and relaxing place for guest after a long day. Restful room referring to their many rooms that they have that you can go into to have a good night’s sleep or use as a place to hide away from the many distractions and stress of the daily life people have today. So, for their Marketing, they put in a plan, they had put in place four key points in this marketing plan: “focused advertising; increased sales activity; Premier Offers; and widening reservation distribution” (Annual Report, 2009).
The main one that is focused on is the ‘Focused Advertising’ This is an approach that makes focuses promotions on a small period to saturate and try to intimidate the market. They also use social media to market like a lot of the other hospitality services in the market. They promote destinations and new hotels and resorts on their social media. There are quite a few similarities in between the two companies’ marketing techniques. They both use social media for an instance. Advertisement plays a massive part in social media, many gains so much more views and consumers. A difference is the way they use social media. Marriott ended up developing their own app unlike Premier Inn; they use third-party apps and do commercials on TV. 
Both companies use a technique called targeting and positioning; they use demographic targeting, which is where they take into consideration age, gender, necessity, race, income, education, religion, economic status and so much more. They also tend to use geographic targeting, the type of targeting that is based on position and location, this can go as far as to country or as small as city. Positioning is when the brand occupies the minds and the thoughts of customers and consumers of service and how they are distinguished from the other competitors to create brand awareness. Sometimes companies will go ahead and emphasize the things that makes them different from the others.
Marriott uses many segmentation variables as demographic, geographic, psychographic, user-status, and purpose of travel to target their wanted audience and to position their brand in the mind of their consumers. The way they will use demographic and geographic targeting is by putting in the advertisements the different uses of bear hotels and resorts; by using geographic targeting they will also be showing where their locations are and how they can supply hospitality and car for the specified audience. The psychographic aspect of this is like the demographic aspect of it, they are only bringing in the likes of the possible consumers. 
Premier Inn however research and name their potential customers and consumers and then they segment them; targeting them to just run their sales and marketing tactics in an overall. They do these using advertisements and their social media. They can take ideas and can figure information about those who will stay and use their services. 
Now, what is it that is so similar between these two companies. They both do a lot of demographic targeting; they tend to look into their consumers and try to find the best things for them, Marriott does this by using their app, they figure out the likes of their consumers and guests and then use it to their advantage, making things happen for them like poolside parties and maybe small impromptu parties. Premier uses demographic targeting, and they do this by holding their ‘Dad of the Year’ competitions which makes it that all sorts of ages have to enter. Children can get their dads to take part and so, the entire family is taking part. 
A difference though with this is their styles of advertisements. Premier Inn have a mascot and they also promote a bit on third party apps like Instagram or Facebook. But the way Marriott promotes is different, they instead target businesspeople and leisure travellers. It is a different approach to this type of targeting and marketing; people say it is unique. 
Not everyone is perfect and like that, not all companies are perfect. There are many ways they could improve, and people have said and mention a few ways both these companies could improve.
A way Marriott Hotels and Resorts could improve in a way that would help them well is by instead of just advertising their hotels and resorts, they could also advertise their app. Their app plays an excessively big part in this as it could attract a bigger audience. The younger generation will be more invested and, by offering all their points and all their discounts, it can also gain them more customers and guests, it would be particularly useful for their business and could gain them some profit. Advertising the app along with their resorts and hotels could also save them quite a bit. Though on the side they will obviously have to advertise them both individually, they still would benefit very well from the fact that they are advertising them together. When people find out they can get discounts and money off or some personalised events then many people would enjoy it, making them want to come back much more to go through the experience again or it would become many guests favourite place to come by when.
A way Premier Inn could improve their marketing and advertising is by being more consistent. The only thing that is consistent about them is the fact that they do television commercials, and even that does not make an appearance much often anymore; and not to mention that few people watch television anymore these days, third party streaming apps like Netflix or Disney Plus is being used much more often. By being consistent and not disappearing time after time could help them much more often. It could bring them more guests to come and stay at their resorts and hotels. Before, they were quite consistent but now, they do not seem to appear much anymore. Their steadiness has seemed to find itself in a downfall.
In conclusion, both these companies do very well when it comes to marketing and the techniques the two companies use is what brings in all their consumers. 
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