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Sustainability has transcended industry boundaries and has become a requirement for responsible business practises all across the world. Sustainability has expanded from a specialist concern to a core principle that drives organisations globally as a result of environmental issues, evolving social viewpoints, and economic upheavals. In hospitality and tourism, the delicate balance between delivering memorable experiences and safeguarding the planet's resources is critical. Marriott, a global hospitality powerhouse famed for its luxury rooms and environmental initiatives, is at the forefront of this paradigm shift. Because of its global presence and commitment to sustainability, Marriott is a pioneer in ecologically and socially responsible tourism and hospitality management. This paper will look at Marriott's innovative sustainable hospitality strategies, initiatives and CSR policy, which have propelled the company to the forefront of the hospitality sector and promoted responsible and eco-conscious tourism management.
[bookmark: _Hlk148136841][bookmark: _Hlk148136870]Sustainability emphasises ecological responsibility by addressing present requirements without jeopardising future ones. Present acts should not deplete or make resources unrenewable for future generations (Cooper, 2022, p52). A balanced and accountable society is supported by the three sustainability pillars. The first premise states that economies must grow without wasting resources or creating economic imbalances that undermine social cohesiveness. Second, social sustainability promotes equality in success and living standards. Unequal working conditions, community disengagement, and cultural decline are concerns. Environmental sustainability, the third pillar, promotes resource conservation, pollution reduction, and a lower human environmental footprint through protecting and restoring ecosystems, wildlife, and natural resources. People, the environment, and the bottom line must cooperate for sustainable growth. Environmental and economic health must be evaluated jointly. Sustainable growth requires social equality, which is maintained by vibrant societies and ecosystems. Sustainability is interrelated and comprehensive thus, these three components must be balanced. Together, they can meet current needs and protect future potential by building a wealthy and compassionate future. These concepts underpin sustainable tourism, which promotes global prosperity and empathy (Escrig-Olmedo et al., 2019, p.915).
Tourism has spurred economic growth, cultural exchange, and global connectedness, but it also causes congestion in popular areas, environmental degradation, and cultural consequences. These issues have led to sustainable tourism prioritising natural and cultural resources, local communities, and environmental protection (Calero and Turner, 2020, p 17). Marriott and other responsible tourism players recognise the need for sustainability to address these concerns. Sustainable tourism practises balancing the economic benefits of tourism with the preservation of the assets that attract tourists, keeping destinations lively and accessible to future generations and thriving local communities. Marriott's commitment to sustainability shows how to solve tourist growth issues, emphasising the need for responsible tourism.
[bookmark: _Hlk148136896]Corporate Social Responsibility (CSR) is a management strategy that lets businesses voluntarily consider the social and environmental aspects and implications of their operations. The fundamental concept of CSR is ethical and responsible behaviour towards all stakeholders while also preserving the environment (Maciej and Jadwiga, 2016). Marriott's CSR exceeds financial goals with ethical, social, and environmental issues. Marriott is strongly connected to local people and the environment and prioritises well-being and environmental conservation. Their global presence emphasises the importance of CSR to maintain their social licence and develop trust with visitors, employees, investors, and regulators. Energy and water conservation, waste reduction, and ethical food and material sourcing are Marriott's CSR priorities. "Serve 360: Doing Good in Every Direction" is a framework that highlights their commitment to social and economic improvement. Marriott's "World of Opportunity" a programme fosters community, employment, and education partnerships (Marriott, 2023). By letting customers give points to organisations, Marriott exhibits its social and environmental responsibility. Marriott values diversity, inclusivity, and anti-corruption. Marriott's CSR strategy goes beyond corporate responsibility to help communities and the environment. Their initiatives reflect modern travellers' shifting ideals and improve hospitality ethics and sustainability. Marriott's CSR strategy promotes worldwide well-being and business success through social and environmental impact (Marriot, 2023).
[bookmark: _Hlk148136923]Sustainable tourism necessitates meticulous planning, organisation, and promotion of tourist sites while safeguarding ecological, cultural, and social values. Because destination management is critical to long-term tourist growth, Marriott collaborates with local communities and governments to balance economic benefits with the preservation of natural and cultural assets. Marriott encourages community participation and collaboration to improve local development, education, and job training, thus increasing the quality of life of local residents and the image of tourism. To strengthen the local economy and minimise carbon emissions, they encourage local supplier engagement and responsible sourcing (Torelli et al., 2020, p.477). Marriott actively participates in local governance in order to safeguard destination resources and culture by adhering to environmental, labour, and safety regulations. Marriott's destination management includes the restoration and preservation of historic sites in order to honour local heritage. 
[bookmark: _Hlk148136949]Transportation supports tourism's environmental, economic, and social sustainability. Transport's greenhouse gas emissions, fossil fuel air pollution, and infrastructure habitat loss affect the ecology. Unsustainable transit networks raise prices, deter tourists, and harm local economies. Tourist noise, congestion, and resource strains impair local quality of life. Marriott International's sustainable mobility programmes address transport's environmental and social consequences on hospitality and tourist management (Font et al., 2021, p.104200). Shuttles replaced automobile rentals and rideshares, reducing pollution and traffic. Marriott builds EV charging stations for eco-conscious drivers. They simplify sustainable travel with bike rentals and electric or hybrid guided tours from green mobility firms (Hotel Dive, 2023). Marriott's proactive approach to reducing transportation's impact on tourism sustainability and promoting responsible travel improves customer satisfaction and tourism management (Inkson and Minnaert, 2022).
[bookmark: _Hlk148136982]Ecotourism, a subtype of sustainable tourism, focuses on nature and wildlife appreciation in pristine or endangered areas while supporting conservation and sustainable practises. Marriott goes above and beyond green spaces to promote ecotourism. Local and sustainable menus and responsible procurement aid local communities and reduce food transportation carbon emissions, encouraging ecotourism. Marriott's ecotourism-friendly policy on waste reduction, energy, water, and recycling practises connect with ecotourism values and reduce their hotel's environmental effects (Wickham, et al., 2021, p288). Through educational seminars and eco-friendly activities, Marriott's environmental partnerships teach guests about the local environment, encourage conservation, and enjoy the area's natural beauty. Marriott has successfully integrated animal protection into wildlife sanctuaries, guided tours, and educational exhibits that let visitors interact with nature and understand local ecosystems. Ecotourism-inspired holistic methods improve environmental awareness and ethical travel (Holmes et al., 2020, p. 79). Ecotourism helps the environment and local communities, and Marriott promotes sustainable sourcing, environmental protection, guest interaction, and wildlife conservation.
[bookmark: _Hlk148137006]Marriott's CSR 'SERVE 360' policy covers social responsibility, environmental protection, and economic sustainability. It meets the triple bottom line and sustainability's three pillars People, Planet, and Profit. (Fair360, 2023). Marriott's 'SERVE 360' policy promotes diversity, inclusiveness, education, and community development in employee well-being and nearby communities. This commitment matches the triple bottom line's "People" component and sustainability's People pillar. Marriott supports the triple bottom line's "Planet" and sustainability pillars by conserving energy, water, and waste and procuring ethically. The company's focus on profitability and sound business practises matches the triple bottom line's "Profit" component and sustainability's economic pillar. Marriott's 'SERVE 360' policy balances economic viability, social responsibility, and environmental sustainability, creating a standard for ethical hospitality and tourism (Marriott,2023).
[bookmark: _Hlk148137032]Marriott shows its environmental commitment by incorporating sustainable practises into several sectors. Their global portfolio demonstrates their commitment to these objectives and responsible business. Marriott buys energy-efficient equipment to reduce its carbon footprint and save money. Comprehensive recycling systems and rubbish audits reduce landfills and protect the environment. Water conservation is supported by Marriott's water-saving technologies and guest engagement (Marriott, 2023). Their commitment to ethical and sustainable food and product sourcing is crucial. Marriott's culture and operations incorporate these environmental practises. Marriott pioneered sustainable hospitality, attaining environmental responsibility, operational efficiency, and long-term profitability across their global portfolio.
[bookmark: _Hlk148137056]Marriott and its hotel industry partners are confronting major business pressures that have pushed sustainability into their corporate aims. These include stronger government rules, more market competition, and changing customer tastes. Environmental, social, and corporate accountability are growing demands on companies. Competition from Airbnb underscores the significance of offering eco-friendly hotels to a rising percentage of sustainable travellers (Betat, 2020, p.102255). Marriott's commitment to sustainability shows how ethics affects long-term profits. Additionally, consumer preferences for eco-friendly and socially responsible experiences emphasise the importance of sustainability in attracting and retaining guests. Marriott and its industry peers prioritise sustainability. Businesses that include sustainability in their operations and marketing strategies increase resilience, reduce risks, grasp innovation possibilities, and, most importantly, align with a future where sustainability is essential to success (Al Muhairi and Nobanee, 2019).
[bookmark: _Hlk148137084]The circular economy improves the use of resources by limiting natural resource extraction, increasing waste prevention, and improving environmental, social, material, and economic values across lifecycles (Velenturf and Purnell, 2021, p.1438). Marriott's sustainability efforts demonstrate how CSR, and the circular economy can coexist. Marriott's CSR practises prioritise waste reduction, recycling, and responsible consumption, all of which are consistent with the circular economy. Marriott reuses precious materials in the supply chain by emphasising waste reduction and recycling, resource preservation, and resource exploitation (Costa and Costa, 2022, p. 17). The circular economy's sustainable consumption premise is supported by responsible consumption, which creates a closed-loop product and resource system. These practices benefit communities and diversity, save resources, lessen environmental consequences, and increase Marriott's long-term profitability via cost savings and brand recognition. Marriott exemplifies the harmonious coexistence of sustainability and corporate responsibility, paving the way for a more prosperous, environmentally conscious, and inclusive society. Marriott integrates its CSR and sustainable business strategy with global environmental goals and legislation in numerous ways Marriott practices environmental conservation to meet rules and international accords. Conforming to local regulations and global environmental agreements, this involves energy, water, and waste reduction (Capasso et al., 2020, p.121634).  
[bookmark: _Hlk148137128]Sustainability laws and international agreements like the 2015 Paris Agreement drive worldwide environmental protection and sustainable practises (Dooley et al., 2021, p303). These agreements are of immense significance as they establish a framework for nations, organisations, and industries to work collectively in mitigating the adverse impacts of climate change and fostering a more sustainable future (United Nations, 2023). The 2015 Paris Agreement, a landmark international treaty, prohibits global warming over 2°C above pre-industrial levels and aims for 1.5°C. The 1.5°C barrier is crucial because exceeding it will cause more severe and potentially catastrophic climate impacts. The accord allows countries to improve their nationally determined contributions (NDCs) to meet the 1.5°C objective. This requires accelerated greenhouse gas emission reduction, renewable energy transition, and sustainable practices across diverse sectors (United Nations Climate Change, 2023). According to Marriott's (2021), CSR initiatives and the current 2025 sustainability target to reduce its carbon footprint, including energy efficiency, waste reduction, and responsible sourcing, demonstrate its commitment to environmental preservation and align with global sustainability goals, making them directly related to the Paris Agreement. Marriott strengthens its leadership in sustainable tourism and responsible business by emphasising the link between corporate sustainability and international climate mitigation. Marriott's responsible sourcing strategies comply with international agreements on sustainable and ethical supply chains. To promote a circular economy and reduce their carbon footprint, they choose ethical and environmentally friendly suppliers. Marriott publicly reports its environmental and CSR efforts for transparency and responsibility (Tolliver et al., 2019, p.64009).
[bookmark: _Hlk148137153]In conclusion, Marriott's support of sustainability laws and international agreements like the 2015 Paris Agreement shows its dedication to responsible and sustainable business. Marriott not only complies with these rules but also helps fight climate change and create a more sustainable future by embracing environmentally friendly practises. The complex relationship between tourism expansion, its merits and downsides, and sustainable tourism is examined. Marriott's resource, CSR, destination, and sustainable transportation strategies are carefully scrutinised. Marriott's triple bottom line and sustainability pillars in ecotourism were explored . A comparison were made of the Marriott’s 'SERVE 360' CSR policies to meet the business SDG’s. Marriott's energy, waste, water, and ethical sourcing were discussed. Marriott and other industry titans are probed for their sustainability initiatives because of new rules and consumer preferences. Marriott met global sustainability goals, including the 2015 Paris Agreement, according to the essay. Marriott leads in sustainable tourism and business due to its commitment to sustainability, ethical sourcing, and community involvement. Marriott leads hospitality and tourism sustainability and resilience in an era when sustainability is no longer a choice but critical to industry growth and profitability.
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