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[bookmark: _Toc150425566]Introduction
Businesses today are under increasing pressure to be more than just profit driven. They also need to be socially and environmentally conscious. Businesses must take sustainability and environmental responsibility seriously, as demands from customers, laws, and international issues require change. This report examines Friedman's claim's relevance in the current environment, strikes a balance between sustainability and finance, emphasises consumer-driven accountability, and offers recommendations for the future.
[bookmark: _Toc150425567]Relevance of Friedman's Statement
Milton Friedman's assertion that a company's main duty is to maximise profits has surely had a profound effect on business philosophy. But it's clear from managing the complexity of the modern world that this assertion cannot serve as the exclusive foundation for business strategy. Profitability is still the primary goal, but modern businesses must take a more comprehensive approach to corporate responsibility due to the rapidly evolving environment (Clarke, 2020). The business world of today has seen a significant structural shift. Businesses are being held more and more responsible for their effects on the environment and society in addition to their financial goals. Numerous factors work together to encourage this transformation. First, a major factor has been the shift in consumer expectations. Customers are closely examining the environmental and ethical policies of the businesses they interact with in addition to the goods and services they purchase.
Second, governments all over the world have enacted laws requiring corporate responsibility, environmental protection, and social well-being, which have increased regulatory pressure. Violation of these regulations can lead to reputational damage, legal consequences, and financial penalties (Musiał and Lubszczyk, 2022). In case a company fails to adhere to these rules it can result in financial penalties, legal repercussions, and reputational harm. At last, the immediate need for addressing global environmental issues, specifically climate change, emphasises the significance of a broader approach to corporate responsibility. Companies are realising more and more that their actions have far-reaching effects and that they need to contribute to the solution rather than make things worse.
[bookmark: _Toc150425568]Balance between Finance and Sustainability
[bookmark: _Toc150425569]Role of Finance
Financial success has always been the main priority for businesses, including those in the hospitality sector. Achieving profitability is essential for maintaining operations and fostering growth (Fatima and Elbanna, 2020). However, there is a growing consciousness that purely financial gain may come at the expense of social issues and environmental degradation in the wake of contemporary global challenges like resource depletion and climate change.
Even though profit is obviously important, social responsibility and environmental sustainability are becoming ever more important factors as well. Genuine environmental responsibility is required in the hospitality sector, as evidenced by the concept of "greenwashing." According to this concept, companies make false claims of sustainability in order to maximise profits (Gurlek, 2023). In light of this, while finance is still important, it is no longer the only factor.
[bookmark: _Toc150425570]Doxey's Irridex Model
Doxey's Irridex Model can help in finding answers to the question that finance is a leading force in business decisions and strategic objectives. The framework is a useful tool for evaluating how tourism affects host communities and travel destinations. Four phases of tourist-host relationships have been identified by the model:
Euphoria: During this phase, a location receives a positive inflow of visitors that brings along gains to the economy but also raises issues like overcrowding and increased waste production (Cheung and Li, 2019).
Apathy: At this point, the local population and visitors lose interest in the location. While there are still financial advantages associated with the destination, problems like environmental deterioration and cultural damage come to light.
Irritation: This stage is characterised by increasing concerns and negative reviews about the destination (Stumpf et al., 2022). 
Antagonism: Since tourism has a negative impact on the environment, local culture, and quality of life in the area there is substantial opposition against it at this point. Monetary gains become insignificant when sustainability and standard of living decline.
Hence, by analysing this framework one can conclude that long-term issues can arise when short-term financial gains are the objective without considering the effects on the environment and society. The model emphasises how important a balanced approach is (Abhayawansa and Adams, 2021). Businesses in the tourism and hospitality industries aim to make money, but they also need to stay aware of the fact that they have a responsibility towards the environment and the community. Ignoring these factors can lead to a downward slide from euphoria to antagonism, which might compromise the financial viability of the company in the long run.
[bookmark: _Toc150425571]Responsibility for Sustainability
It is not an either/or situation—businesses and consumers share responsibility for environmental sustainability. One can better understand this in the context of environmental responsibility by using Butler's life cycle model. In the context of tourism, Butler's life cycle model is often linked to the stages of development and decline that destinations experience (McKercher and Wong, 2021). It is, nonetheless, applicable to the broader framework that takes into consideration environmental sustainability as well.
Exploration Phase: Businesses often play a bigger role in establishing environmental standards and practices in the early stages. They can lead by example in implementing eco-friendly processes and minimising their environmental impact.  
Growth Phase: As companies implement eco-friendly processes customer awareness and the desire for sustainable solutions are likely to rise (Benner, 2020). This is a scenario in which consumer-driven initiatives are useful. Customers have the power to support companies that put sustainability first, which will inspire other businesses to do the same.
Maturity Phase: Businesses and consumers share responsibilities at this point. Customers should continue to favour sustainable businesses, and companies should keep enhancing their environmental policies. Governments and regulations are also essential in guaranteeing that companies follow sustainability guidelines.
Decline and Rejuvenation Phase: There may be a decline in sustainability initiatives if companies or consumers do not fulfil their environmental obligations. However, future efforts may be restored by an increased focus on environmental issues or the introduction of new technologies (Sahli, 2020).
[bookmark: _Toc150425572]Can the Hospitality Industry Ever Be Truly Green?
Although it can be difficult to become completely "green" due to the nature of the industry, the hospitality sector can definitely work to become more ecologically friendly. Nonetheless, the hospitality industry has plenty of sustainable practice examples that show a dedication to environmental responsibility. A few of them are as follows:
Energy Efficiency: Energy-efficient technologies are becoming more and more common in UK hotels. One of the biggest hotel chains in the UK, The Premier Inn, has been implementing energy-saving measures like LED lighting and efficient heating systems to decrease its energy consumption and the objective of the hotel is to reduce its energy consumption by 26% by 2025 (Whitbread, 2023).
Waste Reduction: Significant waste reduction programmes are being implemented by hotels and restaurants. By 2022, The Savoy in London assures to send no waste to landfills (The Savoy London, 2023).
Water Conservation: A lot of places are putting water-saving techniques into practice. For instance, the Scarlet Hotel in Cornwall has used water-efficient technologies to decrease its water usage by 60% (Scarlet Hotel & Spa, 2023).
Transportation Initiatives: Several hotels in the United Kingdom offer sustainable modes of transportation. The 1 Hotel Brooklyn Bridge, for example, has charging stations for electric cars (ChargeHub, 2023).



[bookmark: _Toc150425573]Financial Resiliency and Sustainability
For companies in the hospitality sector to remain viable over the long run, financial resilience is essential. One may use John Elkington's Triple Bottom Line (TBL) model to examine the relationship between sustainability and financial resiliency (Tseng et al., 2020). The model takes into account social, environmental, and economic factors. It is a framework that evaluates the performance of a business on the basis of the above-stated three dimensions. The model argues that businesses need not to operate solely with the motive of generating extensive profits, but they must also address the impact of their operations on the environment and society as a whole. 
[image: ]
Figure 1 Triple Bottom Line Model
(Source: EconPosts, 2023)
Economic Dimension
The economic aspect of the framework demonstrates the traditional bottom line as it primarily emphasises on financial performance of the business. Within the hospitality sector financial resiliency not only encompasses profit maximisation but broader implications like controlling costs, revenue growth, and long-term profitability.
Profit Maximisation: Profitability can be greatly enhanced through the adoption of sustainable practices. Energy-efficient technologies, like HVAC systems and LED lighting, may culminate in lower energy costs, and waste reduction strategies can help reduce disposal costs (Giang et al., 2022). Businesses through these steps can boost profitability and maintain as well as even improve service quality.
Revenue Growth: Consumers who care about the environment may be attracted to sustainability initiatives thus increasing the business's market share and income. Hence, a wider range of customers can be attracted by providing green amenities like electric car charging stations and organic food that is sourced locally. This increases revenue streams and strengthens economic resilience.
Social Dimension
The TBL's social dimension places special emphasis on how corporate actions affect the welfare of local communities, workers, and clients. Businesses in the modern day should work on leaving a positive impact. This is not just crucial for keeping businesses out of legal trouble, but it also ensures that business has a favourable image in the public eye thus enhancing financial resilience (Loviscek, 2020).
Employee Engagement: Employee retention and satisfaction tend to be higher in companies that place a high priority on sustainability. This is because individuals feel more associated with the business's ethos and values, and they feel connected with their work as they are aware that they are contributing towards a greater cause. As the hospitality sector is service oriented it completely relies on the efficiency of its staff’s competency. A more engaged and driven workforce therefore leads to enhanced productivity and profitability.
Customer Loyalty: Customers have begun to favour companies that exercise environmental and social responsibility. Businesses that demonstrate a dedication to sustainability are able to develop loyal customers. One thing that benefits businesses in this situation is positive word-of-mouth marketing that can help the firms in steady revenue growth and financial stability.
Environmental Dimension
Reducing the environmental impact of business operations is the main goal of the TBL's environmental component. There are immediate financial advantages for the hospitality sector if they think about implementing sustainable practices.
Regulatory Compliance: Complying with environmental laws is necessary to stay out of legal trouble and avoid monetary penalties that could interfere with business operations (Csikósová et al., 2020). Sustainability programmes assist companies in maintaining compliance and avoiding unforeseen expenses associated with non-compliance.
Long-Term Viability: Long-term sustainability is also taken into account by the environmental dimension. Enterprises that mitigate their ecological footprint are more resilient to shifting market conditions, like rising resource expenses and more strict laws. By enabling a company to adjust to obstacles and unpredictabilities, this long-term focus promotes financial durability.
[bookmark: _Toc150425574]Future Recommendations
Finding a balance between sustainability and profitability will be crucial for the hospitality industry in the near future (Legrand et al., 2022). Businesses should think about the following suggestions in order to accomplish this:
· Include sustainable practises in every aspect of the company's operations from energy-saving processes to responsible sourcing of products.
· Use technology to improve operational efficiency, reduce waste, and conserve energy.
· Interact with customers and inform them about the social and environmental initiatives the company is working on. Motivate them to make more thoughtful decisions (Ho et al., 2021).
· Companies need to stay informed about and follow environmental regulations this is because in today's business landscape, there are huge chance that these rules may get stricter in the coming years. 


[bookmark: _Toc150425575]Conclusion
To conclude, sustainability and the future of hospitality are interconnected. Businesses still need to be financially successful, but they also have social and environmental obligations to take into account. The hospitality sector may grow in a green and sustainable future by embracing technology, integrating sustainable practices, interacting with customers, and working together. While achieving true green status may be difficult, with the help of continued effort and ethical business practises significant progress can be made.
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