Contextual Studies

How do animals affect the way in which people react to advertisements and why?

By Amber Howie – P149691


Introduction

I have decided to come up with this question because as somebody who wants to enter the advertising career path and with a passion of animals, I wanted to delve into why animals are becoming significantly more popular in branding and advertising. What is it about them that grabs the attention of the target market and why has this become a successful method of advertising? I am going to look into the history of advertisements and when animals started to be introduced into adverts. I will then look at the history of animals in advertisements and what were they advertising. I will look at whether these ads were successful and what companies were beginning to use animals to sell their products. I will then look back to when using animals was becoming a more common and popular method of advertising. After looking at the history of the advertising itself, I will explore the relationship between humans and animals itself. Why is it that we have grown so close to animals and take responsibility for them? Why do we accept them into our personal lives and love them as our family members? Is this a reason why we buy into more products that use animals as an emotive method for advertising? After going back in time I will look at the present adverts and the companies that use animals on the face of their brands and try and explore as to why they use animals. Are they successful and if they are, why? I will then conclude my finding to reach an end point of this essay.


The beginning of it all

Advertising in a sense has been around for as long as we have. As humans we have always wanted something that maybe something or someone else has got, whether its word of mouth, a carving on a cave wall or simply a trade. Someone at some point had offered something to another and made it appealing for the other to take. Its impossible for anyone to know or find out the exact time that the first ad was made, but as far as print ads go the first recorded ads were made mid to late 1600’s – early 1700’s. That’s a big gap, I know, but globally there are thousands of ancient ads that have been discovered and it would be impossible to find out which was the number one ad. However, the first ever newspaper ad that I could find that popped up a number of times was in 1650, in a newspaper for the finding of 12 stolen horses.

The world of advertising begun in newspapers when believe it or not there was no TV or Internet (how they lived I have no idea…), but they weren’t your average adverts where a company or someone wanted to sell something. They were more for bounty hunting, the towns most wanted, 12 stolen horses kind of adverts. Informing people of what was going on and asking them to take action. The difference between informing someone of news and an advert is that with an ad, its prompting or making the reader feel that they should take action for the purpose of the ad. Whether it was to buy something or look for something.

By the late 1800’s animals were first being used in advertisements and by the early 1900’s they started to become a lot more popular. As you will see below the first ads I could find with animals were all horses. This is because at the time horses were still being used on a daily basis. This could be for work on the farm, sport or transport; therefore people were using horses to sell. As you will see in Appendix 1 there are a couple of very early images of some of the first advertisements featuring animals selling products for horses. They are very formal compared to those of today. As time went by and animals were becoming more popular they were becoming more popular in advertisements in a sense that they were more appealing to people emotionally. As shown in Appendix 2 the ads that were made in the early 1900’s were more informal and started to show animals in a more joyful and friendly manor, selling products 
Using peoples’ newfound love for animals. From 1910 onwards, dogs were becoming extremely popular in advertising and right up to this day they are being used frequently. They became ‘A mans best friend’. This was widely recognized and they soon became THE animal to use to sell products. 

The human and the animal

As far back as 10,000BC animals have been found to have a close bond with us humans. This was found in what is now Israel; a puppy is buried cradled in the hand of a human. It's the earliest clear evidence we have that humans and dogs, which 2,000 years earlier had been domesticated Asian wolves share a special bond. Since this finding, for thousands of years later more and more findings have been made that is evidence of humans having close contact to animals. 

It is very clear that this is something that has been from the beginning of our existence, it is only natural that we try to get along with our co-habitants. To this day we have a stronger bond than ever with animals and allowing them to become family members, being apart of our lives on a daily basis. On a personal level I have a great bond with my dogs and it has always fascinated me the love one can feel towards a totally different species and there are millions of people who undoubtedly feel the same way. Nature has had us to co habit since the day we arrived and it’s only a matter of time before different species learn to live with one another. However, there are some animals that humans tend to bond more with than others, for example, dogs, cats, hamsters, rabbits and horses. There are many more, but these tend to be the most popular and the top of the list for advertising is the dog. 

Dogs are mans best friend and it’s a ‘must’ for them to be used in our adverts to emotionally pull us into buying into the brand.


Psychology of using animals in advertising

As I have found, animals and man have had a bond since time begun and we have a strong emotional connection that has grown stronger over the millions of years that we have lived and evolved together. Using the animals that we have bonded with most will trigger our emotion and that is key to selling a product. Advertising isn’t about making someone 
go out and buy the product straight away. Its about planting that seed in the back of the brain so that when they next see the product on the shelf, the memory of the advert will be triggered and then they will automatically want to buy into the brand. By using the markets emotion to sell it is more than likely that is what will make the customer remember the experience of that emotion. It is an extremely powerful way of advertising and if done correctly it will be very clever.

As we have that close bond with cute little furry animals we will be enticed to watch the advert all the way through and so the information will be consciously be imbedded in our brain. For example, please see the below:
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I can be very confident that you could name a famous brand from looking at these animals above. We all know Andrex the puppy, the face of toilet roll.  Then you have Alexander the meerkat, the face of an insurance comparison company. Churchill, the face of an insurance company and finally the Lloyds bank horse. All of these animals are instantly recognizable because the brands have already made that emotional bond with the target market by using animals to represent their company, emotionally bringing people into wanting to know the character of the animal and therefore getting to know the company and eventually at some point buying into the company. Even if the person doesn’t buy into the company, they are still likely going to know whom these animals are and by word of mouth other people will find out about them too. These aren’t the only companies that use animals to sell their brand. 

Animals appeal to most age ranges, but they are definitely very successful in advertising towards children. There are many animals that are animated to target the younger market and tell stories to draw in children to nagging their parents to get them their favourite cereal or even Television programs that launch a range of figurines to pull in yet more money. Cereal companies often use animals and Kellogs are very well know for their animal characters. E.g. Tony the tiger (frosties), Coco the monkey (Coco Pops), Honey Monster (Sugar puffs – recently re branded as Monster puffs). These are some of the co brands of Kellogs that charcterise animals to draw children into buying their product. Theu do a good job as I have remembered them all from when I was a child!

These companies are also extremely successful and have made themselves extremely successful and all of this is down to the branding. The branding and advertising is imperative to a companies success as this alone is what reaches out to the potential customers. 

Conclusion 

After looking at the history of advertising and the history between man and animal its plain obvious to see that using animals in branding and advertising has been extremely successful since the beginning of the 1900’s. From print ads to the adverts we see on social media and television, the characters that brands give their animals make people laugh and cry and there are some amazing examples. The Budweiser advert that featured the little puppy that got lost, and then found by the Budweiser horse, reuniting the owner with the pup is a classic example of a tearjerker. This was successful because it’s relatable. The thought of losing any of my dogs is unbearable and this was an amazing happy ending. It’s the little stories like these that stick in the back of your head and when I see Budweiser on the shelf I instantly want to think about that advert. I believe that using animals is an amazing method of selling products to the market because whether people like it or not, they are relatable and people love animals. We want to see the funny clips of them and we want to invest our emotions into them.

From the early 1900’s to the future I believe that using animals in advertising will always be a great method of reaching out to the audience. We have had a bond with our fury friend since the word go and I honestly think that it’s a bond that will only grow ever stronger.

I hope that this has been interesting and I thank you for taking your time to read my findings.

Amber Howie – P149691
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Pierre D. Van Hoesen’s Dexter circular. A new method for training any
horse to trot fast without the use of a track. [n. p.] [c. 1868]. (1868)
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