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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
It was very quick and easy, and it had pleasing loading screen, and it didn’t take too long to load soon as you start searching the website you get the page 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: it contains many subpages, and it can create a wide range of options and clear areas to look for the things needed, but it creates a hard navigation that may overwhelm customers (e.g., services about contact) with dropdowns for deeper sections.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes, it has various types of bookings, and it makes it easy to look for the type of yoga they would like, because they provide different types of genres.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
One improvement could be adding a video to give a in view of what could be expected in lessons, or a free online trial so people know what they are getting before they pay for the lessons.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: it very pleasing, it looks different on mobile though, it looks more suited for pc and laptop and iPad, and on mobile, photos are cut off, and paragraphs are smaller and harder to read, it also has less spacing which may confuse people on where the different things they provide end and start.


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
it very pleasing with an art deco type of style, it has very bold yet pastel colouring which suits the theme and makes it look nice, it has no videos but uses lots of photos so people can understand what they may provide.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: yes, they provide online lessons for all bookers, and they can be reached by email. its effective for people who don’t want to go into their building and do the lesson.


	Question 2d – How effective are the social media links on the website?


	Answer: they provide social media links at the very bottom, they have a Facebook and Instagram which could be the alternative to having videos or more photos in their website, and they have a clear email for contact.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: the type of bookings all has their own subpages and have paragraphs and photos for what they provide with listings for what its for, they also have timetables for people so they know exactly what time and place they should be going to.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
They don’t have much customer reviews, it’s not listed on the website or on google maps for their building, and it doesn’t have much in their comments in their social medias 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: the service looks high quality because it looks well-presented and thought out, it has clear genres on what they provide, and they also have an open variety that may please a wide range of family members or friends.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: prices are very clear to customers, they are not only in each subpage, but also all listed at the bottom and in bookings, and they show good service and accessible for many people. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga reading

	
	2.reading yoga

	
	3. yoga UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, depends on many factors, like search query relevance, your location, site authority content quality, technical SEO, and even your personal search history. just you need to specify the keywords and company for a precise answer 



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I strongly believe that websites have strong relevance in modern UK business, it can help many smaller businesses provide a way for them to grow their business and expand and get to farther audiences and customers, it creates opportunities for them to gain popularity and expand into bigger branches etc...  


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation I would make is to add videos and maybe keep the home pages short and quick and provide more detail in subpages or in booking. they also need to provide videos and reviews, if reviews aren’t accessible, it may lead customers to think that its bad and that’s why they don’t want to show what people think. I also think videos are a must, we should be able to see what happens in the sessions and see what they provide in person.
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