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Introduction 
In the 21st century, Corporate Social responsibility emerged as an important component for the success of businesses within the hospitality industry. The hotel industry sector substantially uses energy and resources, which is a rising issue for the world today. After the pandemic, the world has grappled, and therefore, there is a need for hoteliers to compel and adopt more environmentally friendly practices (Isidora et al., 2023). The essay delves into the CSR policies of Hilton and examines its response to the growing demand for sustainability. Furthermore, the discussion evaluates the driving forces behind the adoption of sustainability measures by the industry. Moreover, it explores the impact of increased government regulations and pressures and the influence of competitors in motivating hotels to emphasise sustainability. Along with the impact of factors, the CSR and circular economy connection will also be examined using the Triple Bottom Line and three pillars of sustainability. The report aims to provide a comprehensive understanding of how Hilton and other hotels navigate the complex sustainability landscape in the hospitality sector.
Corporate Social Responsibility 
Corporate Social Responsibility (CSR) is defined as the company's commitment to act in an ethical and socially responsible manner. In the hospitality industry, it means to entail a reduction of environmental impact and promote social welfare. To achieve goals, Hilton embraces the “Travel with Purpose” in which it works on providing people the opportunity and fulfill the needs of the community.  Additionally, the company’s policy brings immediate focus and commitment toward Equity, Diversity, and Inclusion in order to protect human rights.  Moreover, considering the UNSDG Hilton commits to social innovation and works on completing it by 2030 (Hilton et al., 2019). The company announced the environmental footprint in half and to double its social impact investment by the year 2030. With the commitment, Hilton is the first hotel to start an institute that works with targets that are backed by research. The strategies of the company helped in reducing carbon emissions and sending zero landfills. The company strategy strengthens the commitment to environment-friendly operations and hails a responsible and suitable traveling approach (Aksoy et al., 2019). It helps females and the young generation globally to drive positive social and environmental change in the supply chain system to make operations sustainable. 
Business Concerns that impact sustainability
Government pressures 
Hilton faced mounting government pressure to adopt sustainable practices, which stemmed from increasing environmental concerns, public expectations and economic incentives. Governments worldwide, after the extreme climate change problems, have imposed stringent environmental regulations such as emissions reduction targets and waste management standards. In order to avoid penalties and legal issues, Hilton compels and adopts the idea of social innovation through its institutes that contribute heavily to the cause. Moreover, the government offers economic benefits like taxes and grants to businesses that encourage sustainability efforts (Abdou et al., 2020). Hilton recognises its financial advantage and invests in energy-efficient technologies that also reduce operating costs. Moreover, government pressures are closely linked with public opinion. Hilton works to create a positive public image that works to mitigate the environmental impact of operations (Isidora et al., 2023). The sustainable practices of the company align with the regulatory requirements but also contribute to enhanced brand perception and customer loyalty. 
Competitors Action 
The major competitor’s actions have a direct impact on the sustainability practices the company practices. In the hotel industry, Marriot, Hilton and Accor are the three main players that have a strong market share. Hilton’s competitors are early adopters of sustainable practices that gain a competitive edge to maintain its position in the market. Hilton has been compelled to exceed or match the environmental and social initiatives of its competitors. Competitive pressure has motivated Hilton to innovate and demonstrate leadership in sustainability (Hilton Annual Report, 2019). Also, the competitors start gaining the attention of the customer through sustainable strategies like not using single-use plastics and working on reusable groceries. Travellers today seek eco-friendly and socially responsible accommodations, and therefore, recognising the brand encourages customers to use the services. Hilton, recognising this trend, has invested in sustainability to meet these changing customer demands and expectations (Vlasceanu et al., 2020). Additionally, supply chain collaborations also have a role to play in competitiveness, as suppliers are key players in a company. Suppliers should also be motivated to initiate programs to source more responsibility and promote sustainable practices among their suppliers. 
Circular Economy 
Circular economy encourages businesses to reduce, recycle, reuse and recover materials to minimise waste and promote the efficient use of resources. According to Stoyanova (2019), CSR practices are related to energy-saving technologies, reduction of the consumption of raw materials and the use of eco-labels that have a positive impact on the circular economy. It encourages the recycling of plastic packaging, the recycling of wet labels, the use of green energy and the reduction in carbon emissions. Hilton aligns its CSR efforts with the principle of circular economy and works on a regenerative system to minimise waste and promote the efficient use of resources. The focus on waste reduction helps in recycling and reduces carbon emissions. Hilton is actively involved in the reduction of waste by implementing strategies like waste segregation, composition and recycling. Under the influence of the program called Clean the World, Hilton recycles discarded soaps and toiletries and reduces the waste in landfills (Isidora Milošević, Sanela Arsić and Anđelka Stojanović, 2023). The initiative by the company not only reduces waste but also contributes to social responsibility by providing hygiene products to those who are in need. Moreover, resource efficiency is also an element that helps reduce environmental footprint. The Light Stay system is Hilton's proprietary sustainability measurement platform, which is used to track resource consumption across a global portfolio. It allows Hilton to identify areas for improvement. It specifies the areas that require improvements and enhances resource efficiency by aligning it with the circular economy principles.
Triple Bottom Line 
The Triple Bottom line is a framework which assesses the organisational performance based on dimensions that are planet, people and profit. In the profit, Hilton's CSR initiatives are achieved through energy efficiency measures and waste reduction. The company reduces operational costs, ultimately enhancing its economic performance. Additionally, by embracing sustainability, Hilton has attracted customers who prioritise environmentally and socially responsible businesses, contributing to revenue growth (Vlasceanu et al., 2020). Moreover, in the planet dimension, Hilton is committed to reducing the environmental impact through the Clean the World and the Lighstay App. It has set ambitious environmental goals, such as reducing carbon emissions, water consumption, and waste generation. These efforts exemplify Hilton's dedication to the environmental aspect of the TBL. The last dimension is people in which Hilton actively contributes to programs like "Travel with Purpose" to work towards the well-being of local communities (Abdou, Hassan and El Dief, 2020). By providing job opportunities, supporting education, and assisting in disaster relief efforts, Hilton strengthens its social impact and responsibility. 
Pillars of Sustainability
Sustainability can be defined as fulfilling and using resources in the present without deteriorating the resources of the future generation. It is based on these pillars that are economic viability, environment protection, and social equity. For environmental protection, the company highlights some of the major changes it made to the company's operations. Hilton highlights its approach to remove plastic straws, stir sticks, and cocktail picks and replace them with sustainable alternatives. The company uses its designed App Light Stay to keep track of the products and materials used throughout the operations (Ruiz Molina et al., 2021). Since 2008, its investment in WHATT's sustainable operations and Carbon dioxide, water, energy and waste management across its portfolio experienced savings of $1bn. The water and energy consumption dropped by 22%, and 32% drop in waste output (Isidora Milošević, Sanela Arsić and Anđelka Stojanović, 2023). Hence, it is evident that the hotel industry has a high contribution towards the environment. 
The second pillar is economic viability, in which the company works with stakeholders for sustainability aims and objectives. Hilton is able to enhance its standing and work towards economic development. It looks for global collaboration opportunities within the hospitality sector, creates an International Tourism Partnership (ITP), and encourages the adoption of the goals they set for sustainability that enhance the economy (Bioeconomy and Social Responsibility, 2019). The company is committed to sustaining per capita and economic growth by implementing sustainable travelling and tourism through which jobs are created (Bioeconomy and Social Responsibility, 2019). Through job creation, there is a reduction in unemployed youth, which eradicates child labour as well as slavery and human trafficking (Matteucci, 2020). The pillar of economic viability can enhance the living conditions and the GDP of the country. 
The third dimension is social equity to create a positive sense of community. Hilton contributes towards peace, justice, and strong institutions with an investment of $1m in Africa. It supports the refugees and young people and also the human rights training. Hilton has a strong commitment to investing in sustainable solutions for contribution programmes and youth opportunities. It also embeds human rights in the supply chain while doubling its sourcing spend. Since 2012, the brand has had a strong partnership with the International Youth Foundation (IYF) (Abdou, Hassan and El Dief, 2020). THe Executive Vice President, Katie Falloon and the Global Head at Hilton have formed part of the IYF Board of Directors since 2019 to stop child trafficking and strengthen the women NGO leaders. While implementing the policies Hilton has managed to achieve agreements and partnership of companies that can result in business success. Moreover, the company recognises the synergy Goal 17 and worked with partners. Specific results can be seen in statements declaring 900,000 youths were connected, prepared and employed by 2019, over 1,600 apprenticeships were supported worldwide in 2018, 127 female NGO leaders were empowered, 100% of Hilton properties rolled out anti-trafficking training, and 20,000 young employees and youth globally received training in the life skills programme (Milošević, Arsić and Stojanović, 2023). The initiative explains the success of the brand and the increase in financial profits. It has been noted that the company has been ranked number 3 (Hospitality, 2022). The three pillars of sustainability have helped the company secure the best position in the global hospitality industry and also helped gain cost-effectiveness. 
Conclusion 
Corporate Social Responsibility (CSR) is an aspect in the 21st century that has a direct influence on the brand reputation. Hilton is a prominent example that has successfully impacted the growth and social impact.  Hilton's high commitment to CSR offers sustainability and human rights and by creating the Travel with Purpose initiative it reduces its environmental footprints. Also, it promotes social welfare, equity, diversity, and inclusion while achieving the UN 2030 sustainability goals and reducing environmental impact. The adoption of sustainability measurement goals and objectives is driven by a combination of government pressures and the actions of competitors. Strict environmental regulations and economic incentives have pushed Hilton to embrace social innovation and invest in energy-efficient technologies. However, competitors like Marriot and Accor also play a role in meeting the requirement as they are the benchmark in the industry that can gain a competitive advantage through CSR. Hilton has high standards and meet the changing demands of eco-conscious consumers. Hilton's alignment with the principles of the circular economy, the Triple Bottom Line framework, and the three pillars of sustainability (environmental protection, economic viability, and social equity) showcases a holistic approach to CSR. The economic benefits, environmental conservation efforts, and social engagement are all intertwined, leading to a positive image, customer loyalty, and financial growth.
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