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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The web site loads very quickly and saves time , providing a smoother and more enjoyable experience ,this allows the customer  to feel more comfortable and also this makes the customer have more confidence about the web. With this advantage of the web site loading fast and smooth this gives the customer more excitement about the company and this way the customers  will have an different eye view instead of the web loading in more time  making the customers wait.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The web site comes up with many sites however the customer should always choose the first one that comes up with the company site .  If there are lots of many webs are coming up and  sometimes there are complaints about the company so this can make the customer not feel safe and this could have an negative impact in the customers eye , however the company could save this by reducing the web sites with the same name company.


	Question 1c - Can a customer make a booking via the web page? 
 

	Answer: yes, the customer can make a booking .  When a customer makes a booking through your website, it means they've used your online platform to reserve a service, appointment, or product. This makes it more convenient for customers and make it easier to book an appointment and pulse when it's easy for customers making appointments easy and when they see that they are saving time while doing this se  makes an positive impact in there mind .


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: There are few difference between an mobile phone and computer, one  difference is that the size on an mobile phone the size is small and it could be hard to see every detail of the web site , however with the computer the size is large and  it's  more easy  to see every detail of the web site and this  way  the customers won’t miss any bit of information about the web site  information .


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:The web site has an very small variety of chosen colours which  is green and some pink with purple, this could be an advantage  for more clean looking  and its really symbolises the company because its an spa company , it also has an flower image as well to make the customers more related  even while when there on the web site and this could make the customer more excited and this could been an advantage  to the company of getting more customers . 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:


	Question 2d – How effective are the social media links on the website?


	Answer: 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:The service  is made to customers with clear and concise communication, personalized interactions, and proactive support. It has everything that customers could look for and also this way the customers won’t have to look  everywhere to find the information that they need for , and  also it's on the web page and this makes it more easy to see and save time without looking for any other webs.   It has the number for the service and the location   and it's very clear  , its at the bottom of the page which makes it easier.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:The customer reviews are not showing up which makes an   disadvantage for the company because the customers would like see if the salon its suitable for themselves , also   customers would like see to see if the salon  it's nice and how the service works , is the workers  nice and qualified for the job , are they doing the work how its should be done. Also  when there are views then the customers will feel more safe if the reviews are good and that they have a high star  rate.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 


	Answer: The service has been presented as high quality because its an home page which provides information about there contact and where they are located , also this helps the customers to find the information straight away which its saves time and helps the customers feel more confident about the singing up process to the salon and this also makes the customers feel more powerful because  its super easy to make an appointment for themselves . 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If not, why do you think the company has chosen not to include prices? 


	Answer:The price list very well set up clearly and it's really easy to see what  they are providing and what  is the price for it , this way customers can easily decide if its suitable for them , The prices are very  cheap and its very suitable for any customers such as there some customers which they are on a low budget and they are looking for a high service but cheap at the same time. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.high grade 

	
	2.inexpensive 

	
	3. peaceful

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain very relevant for UK businesses in 2025 Social media can be an very good advantaged  for the  new opening company  to  make people to hear them and this way they could make  customers and also with social media they could create an business account  to the company name , this way  people can  easily reach out for the company and they could create ad videos for the company to show what is the company  about and also what they are selling t o give the information to the customers . Through social media the company owners could also reach out to many people because nowadays every age group is using social media and  customers could have questions about the company.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The first thing to improve it would be  to add images next to the written list of what they are providing and this way the customers could see  how it looks and then it could be more easy to decide if they want to go and get the process ,  this event   could increase the star rate  for the company  and they  could also get new customers  , when they provide more information with adding some of the process they have done to other customers , this could make the customers more know;eged about the company .
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